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Sparks 


State of the nation’s economy: 
Up 

Iron Ore—March consumption of 
Lake Superior product totaled 8,- 
022,214 gross tons and set a record 
compared with previous alltime 
high of 7,765,174 in January, 1943. 
February’s tonnage was 7,229,076. 

Business Faitures—For week 
ended Apr. 17, there were 188 re- 
ported as compared with preceding 
week’s 184. This was up 37 over 
the 151 of like 1951 week. 

U. S. Foreign’ TrapE—Commerce 
department reported, that 1951 
exports almost touched the 1947 
alltime high record. Last year’s 
exports soared 46 percent over 
1950 and totaled $15 billion, or 
only $300,000,000 short of the 
record. 

Feperat Dericit—Receipts by U. S. 
government in March reached new 
high monthly record of $9,886,000,- 
000, up 21.9 percent over previous 
record of $8,112,000,000 in same 1951 
month. Income tax payments were 

.@ major factor. 

N. Y. Times INpex—Ending the 
week of Apr. 19, business activity 
climbed to 168.9 from preceding 
week’s 160.4 but was down from 
the 176.1 of like 1951 week. 

* * * 











Down 


lion in March, sales tripped 6 per- 
cent under same 1951 month. 
March sales were 3 percent off 
from February. 

Moror VEHICLES AND Parts—The 
indexes of the common stocks of 
manufacturers of motor vehicles 
was off 12 percent for week 
ended Apr. 19 as contrasted with 
preceding seven days. Parts and 
accessories index slipped 1.8 per- 
cent for same period. 

Bic Store Sates—For week ended 
Apr. 19, they declined 1 percent 
compared to same 1951 week, ac- 
cording to Federal Reserve Board, 
after topping last year’s figures for 
three consecutive weeks. 

* * na 


General 


U. S. Taxes—Biggest tax collec- 
tion in U. S. history—$56,100,000,000 
—was realized by the Bureau of 
Internal Revenue last year. John 
Q. Public shelled out more than 
$30,000,000,000 in income and em- 
ployment taxes, while corporations 
paid $16,600,000,000. Previous high 
was $43,900,000,000 in 1945. 


Tep Cars 

New-car registrations for two 
months, plus 26 states for 

March: 

1952 Pos. 
1—165,419 
2—112,126 
3— 89,805 
4— 59,238 
5— 49,209 
6— 42,183 
7— 41,080 





Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 


1951 Pos. 
258,222— 1 
195,032— 2 
112,351— 3 

96,051— 4 
$1,948— 5 
63,7387— 6 
60,462— 7 


8— 37,137 
9— 30,861 
10— 28,481 
1l— 23,058 
12— 16,734 
13— 14,157 
14— 14,148 
15— 11,546 
16— 7,120 
17— 5,454 
18— 5,104 
19— 3,154 
20— 9393 
21— 644 
22— 633 
23— 218 


Stude. 
Mercury 
Nash 
Chrysler 
DeSoto 
Hudson 
Cadillac 
Packard 
Kaiser 
Henry J 
Willys 
Lincoln 
Austin 
Crosley 


Allstate 
156,645 


46, today’s issue. 





46,058— 9 
54,348— 8 
27,289—11 
31,988—10 
24,109—13 
26,160—12 
22,095—14 
16,889—15 
14,464—16 
12,782—17 
5,692—19 
6,274—18 
816—21 
1,280—20 


Brit. Ford 599—22 


Total All Makes 


1,161,363 


For further details see page 
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Ford's Workshop Now Sales School— 


Indicative of the new emphasis at Ford Motor Co., 


the Fairlane private workshop 


of the late Henry Ford—where the auto pioneer developed many of his mass-pro- 
duction ideas—will house the 33rd class of the company’s merchandising school this 
week. Previous classes of the school have been held in the Henry Ford Trade School 
at Camp Legion, Mich. The Fairlane quarters in Dearborn have been remodeled as a 


memorial to Ford. 





Reg. 


W Relief Ready 


FRB Is Set to Announce 24-Month Terms: 
Steel Crisis Seen as Factor 


By William Ullman 
Washington Correspondent 
ASHINGTON.—The Federal 
Reserve Board was prepared 
last week to announce an extended 
time-payment period for cars under 
Regulation W. 
However, at press time Thurs- 
day it was not known whether 
the Federal court setback to 
President Truman’s steel seizure 
would delay the announcement, 
which had been expected Friday. 
The White House has advised 
all agencies that, while they may 
use their own judgment, the White 
House believes they should mark 
time until the steel situation is 
settled. 
* x * 


S A RESULT, it is believed that 

FRB will announce 24-month 

terms on cars as soon as the Wash- 
ington air clears. 

The impression existed that 
FRB’s private surveys of the car 
sales picture had been favorable 
to an easing of the restrictions 
on credit sales. 

A powerful factor in this, some 
said, was convincing evidence that 
many persons in dire need of a 


Lower Steel Cost 
Due to Reduce 


Chevrolet Prices 


ASHINGTON. — Automatic 
price reductions, due to con- 
version-steel savings, were ex- 
tended to Chevrolet cars and trucks 
and Dodge trucks last week, three 
weeks after prices were cut by 
Cadillac. 
Chevrolet factory wholesale 
(Continued on Page 59, Col. 4) 








Truck Highlights ............. 





car had been unable to meet exist- 
ing credit terms. 
7 * * 

EANWHILE, the steering com- 
mittee of the National Used 
Car Dealers 
Assn., headed by 
James C. Down- 
ing, president, 
joined AMA and 
NADA in a con- 
certed drive for 
relief from Regu- 

lation W. 

The used-car 
dealers expressed 
optimism in 
statements to 

4. O, Downing Automotive News 

after a meeting with FRB officials. 

Like the NADA officials who 
(Continued on Page 54, Col. 1) 





Early Auto Output Cut 





To Be Eliminated First 


By Bernie Thomas 
Associate Editor 
STEEL strike last week threat- 
ened early curtailment of the 
auto industry’s best production 
pace of the year, and complete 
plant shutdowns were expected 
within three to six weeks, 

Steel is in good supply at nearly 
all auto plants now. However, steel 
shipments for auto output have 
been banned by the government 
and, should the steel dispute last 
beyond 10 days, auto assembly may 
have to be cut as a conservation 
measure to ward off plant closures 
as long as possible. 

Built in U. S. plants last week, 
according to Automotive News 
estimates, were 95,696 cars and 
23,648 trucks for a total of 119,- 
244 vehicles. The previous week’s 
output of 124,770 vehicles was 
made up of 97,360 cars and 26,910 
trucks. 

U. S. plants wound up April hav- 
ing built 411,503 cars and 110,598 
trucks—a total of 522,101 units, ac- 
cording to preliminary tabulations. 
It was the best output since last 
October, but in April, 1951, U. S. 
plants produced 506,253 cars and 
135,083 trucks, a total of 641,336. 

* * ” 


woe auto production officials 
spent last weekend pondering 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


143,269 


7 


119,344 «124,770 


at 


Last 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 59. 

















whether to sustain full schedules 
until supplies are possibly exhaust- 
ed, or to cut the work-week to 
spread them out over a _ longer 
period. 

One of the first results of the 
steel strike will be the complete 
abandonment of overtime output. 

It was emphasized that the 
length of time which any vehicle 
producer will be able to remain 
in operation depends strictly on 

(Continued on Page 59, Col. 1) 


Steel, Oil Strikes 
Posing Threat 


To Economy 
By Mac Gordon 


Associate Editor 
TWO - PRONGED economic 
crisis threatened the nation’s 
defense and civilian production pro- 
grams last week as nationwide 
strikes broke out simultaneously in 
the steel and oil industries. 


CIO unions ordered the walk- 
outs Wednesday morning after 
failure of last-minute federal ef- 
forts to maintain production op- 
erations. 

In the steel industry, Federal 
District Judge David A. Pine in- 
validated President Truman’s seiz- 
ure of the steel plants in an order 
granting the industry an anti-seiz- 
ure injunction and opening the door 
to the CIO’s long-delayed strike 
call. 





* * * 


ESTORATION of steel output, 

barring company-union agree- 
ment on a wage increase and un- 
ion-shop demands, rested with pros- 
pects for Presidential use of the 
Taft-Hartley act or an appeals 
court reversal of Judge Pine’s in- 
junction sustainer. 

The strike of oil workers, if con- 
tinued, posed the menace of a crip- 
pling transportation tieup. Motor- 
ists were swarming to filling sta- 

(See LABOR Page 59, Col. 3) 





Most Dealers Seen ‘Fit for Competition’ 


By Bob Finlay 
Managing Editor 


(THERE have been whispers up and down the auto 
rows of the land that this looks like the year of 


the big washout for dealers. 


Fingers point to great dealer structures of masonry 


competitive, but that doesn’t mean it is shot to hell. 
“There is life left in the auto market, and there is 


life left in auto dealers.” 
Talk that auto dealers aren’t in a position to com- 
pete is a lot of baloney, he said. 
ca ~ * 





and glass, and the word is: 
nk of the overhead on that monument!” 

Newspaper stories report that the auto market has 
gone to pot. 

Some dealer ads smack of liquidation of new-car 
stocks. 

Here and there you get the “inside dope” that 
new trends, like car leasing, have taken away a 
big chunk of the car dealer’s market. 

Other dope stories hint that a depression is on the 
way, and that dealers—burdened with high overhead, 
big salaries, and unseasoned manpower—just can’t 
take competitive .imes. 

~ * * 

OME dealers ask: 

say to this?” 

So we took a load of this talk to a veteran factory 
sales executive, who has seen the auto business go 
through two wars and several depressions. 

His comments added up to this: 

“Sure, it looks like the auto market is becoming 


“What does the factory have to 


prRom the factory viewpoint, the auto market is big 
and dealers who are properly organized are in a 
sounder position for competition than they were 
before the war. 

However, there are dealers and dealers, it was 
pointed out. Dealers who are leaving their footprints 
on the door mat of their dealerships each morning 
and who have their sales staffs operating on a hard- 
hitting basis, are still moving all the cars they can 
get on a high-grade basis, it is contended. 

But the dealer who has spent the winter in Flor- 
ida, while his sales staff depended on floor play 
for sales, is in trouble. 

Strong, on-the-spot dealer management has always 
been a vital part of the business. 

There are many new dealers, who got their auto- 
motive training in a period when the public was 
breaking down dealer doors for new cars and dealers 
had to hide away on yachts to avoid friends who 
were begging for early delivery. 

(Continued on Page 51, Col. 1) = 
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U. S. Analyst Sees 
Auto Population 
Nearing Normal 


But Commerce Study 
Cites Large Number 
Of Over-Age Cars 


ASHINGTON.—It has taken six 

years since the end of World 
War II, but the job of restoring 
the nation’s automobile population 
to a point in line with income and 
population growth has been largely 
accomplished, L. Jay Atkinson 
writes in the Department of Com- 
merce’s Survey of Current Busi- 
ness. 

However, the article says, there 
is still a large number of old cars 
on the road. 

During the period 1925-1940, At- 
kinson points out, the number of 
cars in use was related to the 
growth in population on one hand 
and to income on the other. 

Each 1 percent increase in the 
number of households was associ- 
ated with a 1 percent increase in 
the number of cars, and each 1 per- 
cent change in income was coupled 
with a one-half percent change in 
the same direction in the number 
of cars. 

* * * 
‘TT'HOSE two factors, Atkinson 
claims, were the major factors 
in accounting for total auto regis- 
trations in the prewar years. 

With the total number of cars on 
the road now more nearly normal, 
according to Atkinson, the distor- 
tion in the age distribution of them 
has been gradually reduced. 

He points out that about half 
the cars in use are less than five 
years of age, about the same 
proportion that prevailed in 1941. 
There are few cars, however, in 
the five to nine-year-old group, 
as a result of the wartime gap in 
production. 

The number of cars over 10 years 
of age is now substantially larger 
than it was in 1941. Atkinson says 
this is partly due to the trend to- 
ward longer life for automobiles. 

+ s * 

N ANALYZING demand for new 

automobiles over a long span of 





Chrysler Sales Dip, But 
Net Rises $5,477,000 

DETROIT.—Despite nearly a 
$47,000,000 drop in sales, Chrys- 
ler last week reported net earn- 
ings of $18,793,677 for the first 
quarter of this year, as com- 
pared with a net of $13,316,672 
in the same 1951 period. The 
1952 earnings are equivalent to 
$2.16 per share, compared with 
$1.53 last year. 





years, Atkinson cited these influ- 
ences as being significant: 
1. Income. 
2. Households. 
3. The price of cars in relation 
to all consumer prices. 


4. The average scrappage age. 
. - « 


‘THE most important factor affect- 

ing new-car sales, says Atkin- 
son, is the real purchasing power of 
individuals. 

On price relationship, Atkinson 
says: 

“In the first few years after the 
end of the war, the list price of au- 
tomobiles has risen about the same 
from the 1935-1939 period as con- 
sumer prices generally, and the de- 
mand for cars at this price exceed- 
ed the cars available. 





Anthony Exhibit Depicts Vehicle History— 


Earle C. Anthony (Packard), San Francisco, recently celebrated its 25th year and 
staged “The Saga of Transportation" in its showroom. Some of the vehicles exhibited 
were donated by the DeYoung museum, San Francisco, Wells Fargo bank—and private 
collectors, including such prized pieces as Napoleon's carriage; the carriage of Gen- 
eral Vallejo; the chariot used in the motion picture, “The Ten Commandments;" an 
antique Chinese Sedan chair; a coach used at the Court of St. James by the Austrian 
ambassador, and authentic early American vehicles showing the progress of trans- 


portation in this country. 





Wholesale Market Down... 





Retail Used-Car Sales 
Up in Some Areas 


By Sam Sampson 
Staff Writer 

ETAIL used-car sales are defi- 

nitely better in some areas of 
the -U. S. but down in others, ac- 
cording to reports received by 
Automotive News last week. Mean- 
time, auction operators indicated 
that both prices and demand are 
falling off on the wholesale level. 

Most used-car dealers said that 
walk-in buyers were not too plen- 
tiful, but some dealers reported 
that volume was equal to, or bet- 
ter than, the similar period of 

1951. 

Comments from auction operators 
ranged from “steady” to “continued 
slipping.” Harold Robinson, oper- 
ating a Philadelphia auction, said 
that “the market is definitely in a 
big slump,” and that “prices are off 
on all models.” 

* * * 
REPORT from Richmond, Va., 
said that used-car sales had 
“made a better showing” than in 
the first three months of 1951, It 





NADA Bolsters OPS Fight, but Warns CPR 83 Still Applies .. . 





Absorb Ad Fees, Dealers Warned 


By Mac Gordon 
Associate Editor 

ENDING resolution of the Texas 

dealers-NADA challenge against 
OPS cost-absorption regulations, 
new-car dealers are advised to obey 
CPR 83 restrictions to the letter 

of the law. 

NADA General Counsel James 
C. Moore, who has submitted two 
anti-absorption briefs to OPS, 
pointed out last week that the 
agency has “consistently” barred 
retail invoicing of advertising and 
warehousing charges since issu- 
ance of CPR 83. 

Moore’s statements were released 
in answer to dealer questions about 
the status of the cost-absorption 
provisions of CPR 83. Texas deal- 
ers, numerous state associations 
and NADA have joined in petition- 
ing OPS for relief from markup 
limitations. 

At press time Thursday, a three- 
man panel appointed to study the 
markup situation still had not made 





Penny Points Up K-F Slogan— 

This penny earring is the feminine 
counterpart of the penny lapel pin worn 
by Kaiser-Frazer dealers and salesmen. In 
both cases, they are designed to raise the 
question, “What's the penny for?" The 
answer: “Why this penny is emblematic 
of the Henry J, the only full-size, quality, 
low-priced car that operates for a penny 
a mile.’ Doris Randall, a K-F secretary, 
demonstrates the idea. 





regular crankcase, it is reported. 





New Torque for Chrysler Sixes 


DETROIT.—A new torque converter for six-cylinder DeSotos and 
Chryslers was reportedly ready for merchandising last week after 
announcement by OPS of a “basic” ceiling price of $124.56. 

The new Fluid-Matic unit, it is understood, will be available on 
DeSoto and Chrysler sixes in conjunction with the semi-automatic 
transmissions now on the market. The semi-automatic is called Tip 
Toe Shift by DeSoto and Fluid-Matic by Chrysler. 

Feature of the six-cylinder torque converter is the fact that no 
independent oil system is required, the unit deriving its oil from the 


OPS also last week established “basic” ceilings of $2,600 for a 
new DeSoto eight-passenger sedan and $158.30 for hydraulic DeSoto 
window lifts. The new equipment and model prices were contained 
in amendments to Chrysler Special Order 14. 











its report to OPS. The issues have 
aroused intense interest in the trade 
because of the alleged discrimina- 
tory attitude adopted by OPS to- 
ward new-car dealers. 

* ” + 


OORE’S first brief in the case 

was read before the OPS panel 

at a Washington hearing a month 

ago. His second statement, filed 

last week, reinforced the charges 

made at the hearing and added 
some new material. 

In between Moore’s two briefs, a 
specialized affidavit alleging OPS 
disregard of its new-car dealer ad- 
visory committee was submitted by 
Fred L. Haller (Hudson), Wash- 
ington, a committee member. 

Moore’s new attack on CPR 83 
highlighted charges of profit con- 
trol and “inequitable” treatment. 
He again assailed use of the term 
“preparation and _ conditioning 
charge” in CPR 83, asserting that 
this terminology was a device to 
justify rollbacks in customary 
delivery-and-handling charges. 

“An equitable regulation for our 
industry,” Moore said, “must pre- 
serve the individual dealer’s cus- 
tomary delivery and _ handling 
charge and percentage margin 





(markup) over costs, established in- 
dependently by him. Uniformity will 
create further inequities and will 





distort this competitive relation- 
ship, a result clearly not intended | 
by Congress.” 
+ * 
Y gree NADA counsel objected ve- 
hemently to OPS concessions to | 
new-car factories on rules involv- | 
ing charges and costs. 
“Many items of cost which must | 
be eliminated from dealers’ charges, | 
according to some OPS officials, | 
are items billed directly to dealers | 
by the manufacturers, and which | 
dealers must pay as a part of the 
total price of the new automobile,” 
Moore stated. 


“Examples are charges for ad- |; 


vertising and warehousing. To 
permit sellers at one distributive 
level to make such charges, and | 
to require sellers of the same | 
product at another distributive | 

level to absorb such costs, is 
clearly discriminatory. | 
“Nor does OPS arbitrarily me | 
or rollback the delivery and han- 
dling charges customarily made by | 
the manufacturers, or require a/| 
breakdown of these charges, or even | 
(See AD FEES, Page 50, Col. 3) 





Automotive News Receives 


| 
| 


Safety Award 3rd Time 


DETROIT.—For the third year in 
a row, Automotive News has won 
the National Safety Council’s Pub- 
lic Interest Award for its work in 
the highway safety field, it was an- 
nounced Wednesday by the safety 
organization. 

Ned H. Dearborn, president of 
the council, said that the nomina- 
tions for the 1951 awards show 
an “ever-growing sense of re- 
sponsibility and leadership in the 
fight against accidents,” and that 
most publishers, broadcasters and 
advertisers “are accepting acci- 
dent prevention as one of the 
great social problems of our 
time.” 


The council said that the awards 
are made on a _ non-competitive 
basis, and were awarded this year 
to 16 specialized magazines, five 
general magazines, 20 daily news- 
papers, seven weekly papers, 57 ra- 
dio stations, nine television sta- 
tions, 17 advertisers, three outdoor 
advertising companies and four 
other organizations in a general 
classification. 

Judges for the 1951 awards were 
Norman Damon, vice-president of 
Automotive Safety Foundation; Ar- 
thur F. Harre, general manager of 
radio station WCFL, Chicago; Ken- 
neth MacDonald, executive editor 
of the Des Moines Register and 
Tribune; Wesley I. Nunn, coordi- 
nator of the “Stop Accidents” cam- 





paign of the Advertising Council; 
Dr. Kenneth E. Olson, dean of the 
Medill school of journalism, North- 
western university; J. E. Ratner, 
editor of Better Homes and Gar- 
dens; Robert K. Richards, director 
of public affairs for the National 
Assn. of Radio and Television 
(Continued on Page 50, Col. 1) 





was reported that sales for the pe- 
riod were 6,822, against 6,673 in the 
same period a year ago. 

In Akron, used-car sales drop- 
ped in the week ended Apr. 19 as 
compared with a week prior, but 
were still above the same week 
a@ year earlier. Over the last four 
weeks, an average of 792 used 
units per week have been sold, 
as against an average of 651 for 
the same period in 1951. 

Similar “better - than - last-year,” 
sales were reported from Spring- 
field, Mo., and Indianapolis. 

In Cleveland, it was reported that 
used-car sales spurted to 2,566 units 
for the week ended Apr. 26, which 
is over the recent weekly average 
of 2,350 cars. This was said to be 
the best week since the first week 
in April, when more than 4,000 
used cars were sold. 

Detroit used-car dealers told 
Automotive News that activity was 
good during the last week. Sales- 
men are scouting for sales, they 
reported, but customers have been 
shopping around in greater num- 
bers as well. 

“We're moving all we can handle 
easily,” one dealer said, “and mak- 
ing pretty fair deals. The fastest- 


| moving models are 1949s and ’50s.” 
x * +” 


IN WHOLESALE market, activ- 

ity was reported holding steady 
or slipping on some models. 

In the east and middle east, 
auction operators said that de- 
mand and prices were generally 
down. Tim Anspach, at Albany, 


| N. Y., said that the market came 


up slightly last week, but added 
that the previous week was very 
slow. He said prices lifted about 


| $22 on most models, but lower- 


priced offerings were receivin 

the most attention. » 

In Los Angeles, prices wer. said 
to be generally even, with demand 
broadening out. Paul McClure, at 
Amarillo, Tex., reported that prices 
have been steady, and demand 
strong on late model cars. 





Vehicle Exports | 
Reach Highest 


Postwar Rate 


DETROIT. — The Automobile 
Manufacturers Assn. reported last 
week that the first quarter’s per- 
centage of vehicle exports was the 
highest since pre-World War IJ 
days. 

Figuring by quarterly periods, 
AMA listed foreign-market sales at 
8 percent of production in the Jan- 


|uary-March months this year. In 


the same quarter last year, exports 
claimed only 6.4 percent of the U. 
S. output total. 

Numerical totals in export ship 
ments fell below 1951 monthly to- 
tals, although the March (1952) sum 
was the highest of the current year 
to date. 

First-quarter (1952) exports to- 
taled 103,322 vehicles, compared to, 
126,698 in the same period a year 
ago. The 1952 three months’ aggre- 
gate included 54,087 cars, 49,042 
trucks and 193 buses. 





= z 


Hudson Delivers First Wright Part— 
The first rocker arm produced by Hudson for the Wright R-3350 reciprocating en- 


gine is turned over to the Air Force by J. 


vice-president. Receiving the part is Maj. 


W. Eskridge (left), Hudson manufacturing 
Richard E. Oswald, Air Force officer in 


charge. Crankshaft and propeller shafts, also for the Wright engine, will be made at 
Hudson. From left to right are Eskridge; H. A. Crawford, general superintendent of 
the Hudson Wright aeronautical program; A. C. Norris, general superintendent of in- 
spection; Maj. Oswald, and Bernard J. Tepatti, Air Force quality control chief. 


J 
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Today I give you some personal 
experiences and advice by A. J. 
Dingeman (Ford), Oxnard, Calif. 

His history is typical of a great 
many dealers who have survived 
the great depression and two 
wars with success. His advice 
therefore comes from deep ex- 
perience. It covers civic activities, 
trading used cars, extension of 
credit, all of which would be sup- 
ported by his contemporaries and 
are valuable indeed to those who 
have toiled in this field for a 
lesser number of years. 

* a * 


IS a pleasure to pinchhit while 
John Munn is on vacation. 

My company is a smal) dealer 
within 50 miles of Los Angeles. Ox- 
nard has a population of approxi- 
mately 30,000 people, a trading area 
of 50,000. I have handled Ford prod- 
ucts in Oxnard since October, 1919. 
I first managed this place as a 
branch for E. W. Alexander, up 
until October, 1920. E. W. will be 
remembered around Detroit by the 
oldtimers as “Alexander the Um- 
brella Man,” prior to his coming 
to California and locating in Santa 
Barbara, at which time he had the 
Ford contract for Santa Barbara 
and Ventura counties. 

He gave me the opportunity of 
purchasing this dealership from 
him in October, 1920, and since 
that time I have been in the same 
location. Our building has a floor 
space of 26,000 square feet, and a 
used-car lot across the street has 
12,000 square feet. We are located 
on the main coastal highway be- 
tween Los Angeles and San Fran- 
cisco. 

When I first arrived in Oxnard 
the population was about 3,500, and 
it grew to approximately 8,500 up 
to the time of World War II. From 
1941 on the Navy took over the 
harbor at Port Hueneme and did 
all the shipping for the South Pa- 
cific out of this location. They also 
installed a Missile Test Center here, 
which has caused this area to grow 
to its present population. 

” * * 


Through Tough Times 
HEN one enters the automobile 
business, it gets into his blood 
and he does not seem to be able 
to get it out. 

I have been a staunch NADA 
member since 1920. I believe that 
all dealers, if they want to keep up 
w:th the public and what is going 
on around them nationally, should 
be members of NADA the same as 
a medical man belongs to a medical 
association, and dealers should 
leave their community once a year 
to see what the rest of the people 
are doing in other parts of the 
country. Having formerly served 
oi the executive committee of 
NADA and knowing some of the 
many problems that the dealers in 
“ne United States face, I can truth- 
fully say that they owe it to the 
Public and to themselves to avail 
themselves of all the information 
that they can get pertaining to 
this automobile business, not only 
from the local standpoint but also 
from the national. 

We are no different from people 
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) Sealers tell me 


By John O. Munn 








in other professions. We are 
never too old to learn, especially 
if you attend these meetings with 
an open mind. 

I have been with Ford through 
the Model T days, through the 
time when we had the dry spell in 
‘27 when they were making the 
change over to the Model A and 
through many of the tough years 
in the last 33 years. 

* * 


Many Activities 
I WOULD suggest that all dealers 
in their communities at all times 
be civic minded, become members 
of the chamber of commerce and 
some service club. Usually they be- 
long to some fraternal organization 
and in this way they are rubbing 
shoulders with the men in other 
lines and they find out what makes 
this world of ours tick. 

From a civic standpoint I have 
been a member of the board of 
supervisors of Ventura county, 
past president of the Rotary club 
and Chamber of Commerce. I am 
director of a building and loan 
association at the present time 
and director of a lumber company 
here, director of Southern Cali- 
fornia Automobile Dealers Assn. 
and director of California Farm 
Equipment Assn. 

During the war I was a member 
of the Selective Service Appeal 
Board and chairman of the grand 

jury. I think dealers should be 
active in civic affairs and not sit 
back and let George do it. 

Getting down to the automobile 
business again, I wash to advise 
my fellow dealers that I have never 
been able to make any money by 
discounting all my automobiles and 
going over board on tradeins. I 
have seen many dealers come and 
go in my life in the automobile 
business, and they can all be traced 
right back to over-allowance on 
used cars, not spending enough 
time supervising their business and 
not being close to their entire or- 
ganization. 

a x * 
Know Employes 
I THINK that they should know 

all their employes and be on a 
friendly basis with them from a 
standpoint of knowing their faults 
and their good qualities and then 
endeavoring to build up the em- 
ployes if they have any faults. For, 
as you know, it costs money every 
time you change employes, regard- 
less of the position they hold. 

The past is behind us and now 
we must look for the future. I 
definitely think that the automobile 
dealer must get back into selling. 
There have been too many that 
have taken life a little easy while 
we were in a buyer’s market, and 
of course, there is no other answer 
at the present time except work 
and maintain your normal selling 
price so that, if times do get 
tough, you have a cushion to fall 
back on to carry you through. 

Personally, I do not think we 
will hit a real buyer’s market in 
the very near future. While we 
might think that cars are going 
to be scarce, we must not lose 
track of the fact that prices have 
gone up and the market is getting 
a little tougher. 

Personally, I have always been 
very attentive to my shop and 
service business. I think this is 
where the dealers are going to 
have to get some profit to help 
them over the tough times that 
are staring us in the face. We have 
always made it a point to spend 
money on advertising. Every road 
leading into the city has a large 
billboard, most of them being about 
10x40, so that our name is continu- 
ously before the public. 

* * * 


Ads Pay Off 
bared has certainly paid «ividends 

because of the new people com- 
ing into the community. People 
have mentioned the billboards when 
they come in for service. We use 
a mail customer followup regularly 
and some radio and quite a bit of 
(See DINGEMAN, Page 55, Col. 2) 


Michigan Dealers Push Fight on Curbs .. . 





RAND RAPIDS, Mich.—Relaxa- 

tion of Regulation W in the 
“very near future” was predicted 
last week by J. Saxton Lloyd, NADA 
president, as he appealed to the 
Michigan Automobile Dealers Assn. 
to “keep on fighting until we get 
the results we want.” 

The association backed up the 
plea by adopting resolutions con- 
demning Regulation W, demand- 
ing the repeal of used-car price 
ceilings and supporting the Her- 
long discount-protecting amend- 
ment, 

Lloyd addressed MADA at its 
31lst annual convention here, at- 
tended by more than 400 members. 

(The speech was made prior to 
the time that a federal district 
court in Washington invalidated 
President Truman’s seizure of the 
steel industry. With a new flareup 
of the steel dispute, the controls 
picture again became clouded.) 

* * * 
r ADDITION to Lloyd’s predic- 
tion, further hope for relief from 
from government restrictions was 





voiced by Larry Doyle, central re- 
gional sales manager of the Ford 
division. 

Doyle, returning to his Ford 
post in Detroit after serving as a 
consultant with the automotive 
section of the National Produc- 
tion Authority, said additional 
raw materials for civilian produc- 
tion “may become available fast- 
er than a lot of us realized.” 
“Actually,” said Doyle, “our ma- 

jor problem or worry is the buying 
public. The biggest and sharpest 
control we face is from the buying 
public—not from Washington.” 

* * * 

LOYD said that the one-third 

downpayment provision of Reg- 

ulation W probably would be re- 
tained but that he believed the 18- 
month limitation on payments 
would be extended to 24 months. 
While pleading the dealers’ case 
with Federal Reserve Board offi- 
cials, he said, he could not help but 
feel that this was the best of all 
government agencies. But he added: 
“We want repeal of Regulation 
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Flood Hits Minn. Dealership— 


foot-deep mud. 
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RED Wow 


This view of Ree Motor Sales (Pontiac), Montevidea, Minn., is typical of what hap- 
pened to many firms during the recent floods—sidewalks and paving undermined and 





WASHINGTON. — New-car deal- 
ers: here are bagging more major 
repairs but fewer minor repairs 
than a year ago, the Washington 
Evening Star estimates in its sec- 
ond annual brand preference sur- 
vey of 5,000 families. 

Dealerships this year were col- 
lecting 67.7 percent of the major 
repair jobs in the Washington area, 
compared to 65.9 percent last year. 
The dealer share of minor repair 
work was down to 41 percent from 
last year’s 46.4 percent. 

Washington families surveyed 
channelled 50.5 percent of their 





Dealer Dresslar 


Raps Tax Pinch 
At Tenn. Meeting 


CHATTANOOGA, Tenn. — High 
taxes are driving out small busi- 
nesses and killing the incentive for 
starting new ones, O. W. Dresslar, 
regional vice-president of the Ten- 
nessee Automotive Assn., charged 
here. 


Addressing a dinner meeting of 
the TAA’s Region Five, Dresslar 
recommended that Tennessee join 
the ranks of those states which 
have requested a law to set a 25 
percent limit on taxes on personal 
incomes. 

He recommended that employers 
use every means in their power to 
bring to the attention of workers 
the burden of taxes which em- 
ployes must bear. 


N.Y. Mayors Aid 


Scrap Drive 


BUFFALO.—Mayors of cities in 
eight western New York counties 
cooperated in a plan that uncovered 
an additional 1,200 tons of auto 
scrap metal, the NPA office here 








has reported. 


Washington Dealers Report 
Gain in Major Repairs 


major repairs to the dealers where 
their cars were bought, compared 
with 51.6 percent in 1951. Other 
franchised dealerships get 17.2 per- 
cent of this business currently, 
against 14.3 percent a year ago. 


Of the minor repairs, 31.1 per- 
cent were taken to the original 
dealers this year and 36.2 percent 
last year. Other dealers got 9.9 
percent in 1952 and 10.2 percent in 
1951. 


Filling stations gained from 3.8 to 
45 percent in major repairs and 
26.9 to 32.9 percent in minor work. 
Separate repair shops lost in both 
categories. 


The number of questioned fami- 
lies planning to buy a new car this 
year totaled 7.5 percent, contrasted 
with 11.3 percent last year. Two-car 
families dropped slightly, from 4.9 
percent in 1951 to 4.8 percent in 
1952. 





‘W’ Easing at Hand, Lloyd Says 


W. I can say that the attitude in 
Washington today toward dealers 
is quite different. We have made 
progress but not enough.” 


Lloyd branded OPS as “a bunch 
of confused individuals” who fa- 
vored “controls for controls’ sake.” 


Dealers “will naturally abide by 
the law,” he said, “but let it be 
understood, we oppose this law.” 


Lloyd urged MADA members to 
keep congressmen informed of their 
problems. 

* * 
M. IRWIN, of FRB’s Detroit 

* office, told MADA delegates 
that only two criminal prosecutions 

had resulted from investigation of 
3,000 complaints against dealers 
based on Regulation W. 

In a resolution, MADA de- 
nounced Regulation W as “definite 
discrimination against the small 
income buyer.” 

MADA addressed to OPS its 
request for removal of Ceiling 
Price Regulation 94. The associa- 
tion said used cars generally had 
been selling at below ceiling 
prices, and it decried the regula- 
tion as imposing an undue bur- 
den on dealers without serving 
any beneficial purpose. 

As for the Herlong amendment, 
the Michigan association commend- 
ed NADA on its efforts to fight off 
attempts to kill or weaken “this 
needed protection of the historic 
markup of automobile dealers and 
all retailers.” 

MADA members were advised to 
keep pressure on congressmen by 
writing letters in support of the 
amendment. 

* - +. 
Yh igpew convention also urged motor 
vehicle manufacturers to press 
their advertising campaign against 
excessive federal, state and local 
taxes. 

MADA said taxes had pyramided 
to the point where they were re- 
tarding sales and were a “gross in- 
justice” to the public. 

However, Martin Cochran, vice- 
president and associate editor of 
Stokes Tax Controls, Inc., told 
the convention that there was no 
immediate prospect of reduced 
taxes. “Economy in government 
must come first,” he contended. 

The convention also devoted time 
to local problems. 

Joseph Myerson, assistant general 
counsel of Universal C.L.T. Credit 
Corp., urged MADA members to 
continue their fight against the 
Michigan legislature’s Hittle bill. 
The measure would regulate deal- 
ers’ reserve and finance bank reg- 
istration fees. 

2 * * 

AMES MASON, reporting on be- 

half of the Inter-Industry High- 
way Safety Committee, asked deal- 

ers to campaign for more driving 
schools and revision of Michigan’s 
“antiquated” drivers’ laws. 

An attendance award was pre- 
sented to the Twin Cities Deal- 
ers Assn., which represents Ben- 
ton Harbor and St. Joseph, Mich. 
MADA’s board of directors will 

meet June 24-26 at the Otsego Ski 
club for the annual election of of- 
ficers. Alex S. Levinsohn, of Sagi- 
naw, is the current president. 








On the House .. . 





cost? 





Wemhof 


of rubber. 





Apropos the steel seizure by President Truman, the Truck-Trailer 
Manufacturers Assn. points out that the Motor Carrier Claims Com- 
mission has now settled with 10 of the 103 Midwest Operators Assn. 
members for damages resulting from the govern- 
ment’s seizure of their properties in 1944. Settle- 
ments to date have totaled $907,299.57, plus 4 percent 
interest. At that rate, what may the steel seizure 


John Jewell, Montana dealer association man- 
ager, fears that the new Federal-Aid Highway 
bill, in providing for $200,000 to carry out a 
national safety program, may be the opening 
wedge to a Federal Highway Patrol which would 
take highways out of control of state and local 
officials . . . Bill Davis, Chevrolet dealer of Bis- 
marck, succeeds Dave Kelly (ex-NADA president) 
as NADA director from North Dakota. 

Notice to all R. O. D. F. members (72 of you guys and gals): If, 
within two weeks, someone hasn’t come up with a good idea on what 
to do with the money ($7.20) I’ve long since spent, I’m gonna mort- 
gage my home and send a check for that amount to the Red Cross 
. . . Had a long chat the other day with E. D. Kelly, head of NPA’s 
rubber division, who assured me the situation is excellent on all types 


—Pete Wemuorr, Editor, 
Automotive News 
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A stop, one instant faster, can save a life! 


Your tire investment never traveled so far..so safely ! 


With a full year of sensational success behind it—the true and practical 
story of this great tire can now be positively stated and proved. 








Without question, the tire gives 51% more stopping power and skid 
resistance than ordinary tires—on the slipperiest surfaces. 


Without question the deeper tread measurements of the tire assure 58% 
more safe mileage capacity, over all ordinary tires. 


And also, without question, the advanced styling of the lower white 
sidewalls adds a smart, new beauty to any vehicle that receives them. 


These are the things that have been proved by the tire, things their owners 
have truly experienced, things you will experience without question! 





1. ORDINARY TIRES SCUFF 2. PATENTED FISK SIDE- 
AND SMEAR. WALL PROTECTION. 


Only Fisk Safti-Flight gives you Scuff Guard ...a project- 

ing ring of tough cushioning rubber to keep parking 

punishment away from sidewalls. Every blow of curb or 

rut is effectively blocked. You park without worry. Your "When its 
sidewalls remain fresh and clean. 

*Scuff Guard is a patented feature of Safti-Flight by... 
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Probers Charge Waste . . 





FTC Study Is Sought © 
In U.S. Parts Deals 


ASHINGTON. Congressional 

probers last week urged that 
the Federal Trade Commission 
study the legality of auto industry 
trade practices, charging that gov- 
ernment purchases of spare parts 
now cost taxpayers extra “untold 
millions of dollars” annually. 

A House Expenditures subcom- 
mittee issued a report, based on 
hearings held in Detroit, which 
sharply criticized an alleged lack 
of competition in auto industry 
bidding on government parts or- 
ders. 

Also assailed was the Army’s pol- 
icy of buying parts through com- 
panies assembling the vehicles in- 
volved, instead of from the original 
parts manufacturers. 

* + * 


At LAST year’s Detroit hearings, 
auto industry officials cited fig- 
ures to show that their firms made 
less profit on parts sales to gov- 
ernment agencies than to private 
customers. 

Auto industry people also point- 
ed out that the government would 
have to hire thousands of pro- 
curement men if it were to buy 
parts exclusively from the origi- 
nal makers. 

However, the subcommittee, 
which is headed by Rep. Hardy 
(D., Va.), insisted in its report last 
week that: 

* + + 
Bd gpa Army Ordnance Corps had 
supinely accepted as beyond 
their control the existence of these 


OPS Plans Rules Check 


For Albany Dealers 


ALBANY. — A check of 1,000 
dealers in new and used cars 
will be started by the enforce- 
ment division of the Albany dis- 
trict OPS to determine whether 
they are complying fully with 
OPS regulations. 

Harold E. Koreman, chief of 
the division, said the dealers 
would be required to observe 
regulations prescribing the post- 
ing of full information as to 
ceiling price, tax, all details of 
model and equipment, condition- 
ing charges and transportation 
costs. Also, all invoice details 
must be available for inspection. 








trade practices and the obviously 
excessive prices being paid for 
parts.” 

The report also, without identi- 
fication, noted that there was evi- 
dence of “improper relationships 
between high ranking govern- 
ment officials” and companies 
selling automotive spare parts to 
the government. 

Singled out for mention was one 





Pennsylvania Court Kills 
Allentown School Levy 

HARRISBURG, Pa. — Pennsyl- 
vania’s supreme court has ruled 
that a mercantile tax levy by the 
school district of Allentown is in 
violation of the Pennsylvania con- 
stitution. 


|company which was said to have 
|greatly increased its government 
business after employing a former 
Ordnance inspector. 

+ * * 


| arse the most part, the report 
lashed out at the number of 
middlemen involved before the gov- 
ernment gets delivery of its parts 
needs. 

It said that shortcomings in 
government procurement policies 
have created “an opportunity for 
middlemen of all kinds to insert 
themselves and thus add unnec- 
essarily to the cost of the defense 
program.” 

The report charged that in many 
instances parts manufacturers sub- 
mitted bids to the government that 
were higher than prices charged 
to assembling firms, and that in 
other cases there was a reluctance 
to bid at all. 


SALARIES LISTED: 


Directors Oppose 
Ceiling on Wages 
For GM Heads 


DE TROIT.— General Motors’ 
stockholders were told last week 
that GM directors will solicit prox- 
ies to vote down a proposal to limit 
salaries and bonuses for corpora- 
tion executives to an aggregate of 
$200,000 annually, 

This year’s annual meeting of 
GM stockholders is scheduled May 
23 at Wilmington, Del. Stockhold- 
ers were told in advance that a 
limit on remuneration for GM 
executives “would not be in the 
best interest of the corporation.” 

GM revealed that during 1951 
officers and directors of the corpor- 
ation were paid salaries and bon- 
uses as follows: 

Alfred P. Sloan jr., board chair- 
man, $48,400; C. E. Wilson, presi- 
dent, $201,200, plus common stock 
with earn-out value of $330,012; Al- 
bert Bradley, executive vice-presi- 
dent, $161,100, plus stock with earn- 
out value of $292,035; Harlow H. 
Curtice, executive vice-president, 
$151,200, plus stock with earn-out 
value of $287,288; Louis C. Goad, 
executive vice-president, $136,200, 
plus stock with earn-out value of 
$244,512; Ronald K. Evans, execu- 
tive vice-president, $136,100, plus 
stock with earn-out value of $244,- 
512. 

Frederick G. Donner, finance 
vice-president, $121,375, plus stock 
with earn-out value of $239,765; 
Harry J. Klingler, vice-president, 
$116,000, plus stock with earn-out 
value of $201,788; Edward R. God- 
frey, vice-president, $101,200, plus 
stock with earn-out value of $173,- 
254; John F. Gordon, vice-presi- 
dent, $101,100, plus stock with earn- 
out value of $182,799; Cyrus S. Os- 
born, vice-president, $101,000, plus 
stock with earn-out value of $173,- 
254; S. E. Skinner, $101,200, plus 
stock with earn-out value of $192,- 








293. 








White's Black Sees teamapert Contrast in ai 

recently President Robert F. Black of White Motor 
tration of a White Model 3,000 with the power-lift cab. At his 
left is a native carrying a payload on his head. Black visited White distributors in 
various parts of South America and helped to open White's new South American 
regional office at Rio de Janeiro, to be managed by Charles A. Miller, of the 
company's export department. 


On a visit to Recife, Brazil, 
wit d this d 

















Buick Retail Store Features 94 Stalls— 


Buick's new retail store in Flint was officially opened for business last week. 


It, together with the present large downtown 


sales and service center, will provide facilities for the more than 20,000 Buick owners in Genesee county. Its customer reception 
area has space for 12 cars to be handled simultaneously, and a total of 94 stalls are provided for handling of all types of 


service business. 
store to the downtown area. 


It is equipped with tube and voice communication to every mechanic and courtesy car service from the new 





Highway Congress to Hear 
Bradley, Air PAR Program 


WASHINGTON. — The National 
Highway Users Conference an- 
nounced last week that “the stage 
is completely set” for the Fourth 
Highway Transportation Congress 
here May 6-8. 

According to NHUC Director Ar- 
thur Butler, an outstanding pro- 
gram of speakers, panel discussions 
and special events will mark the 
three-day meeting of highways 
users from every section of the na- 
tion. 

Albert Bradley, executive vice- 
president of General Motors, who 
is chairman of the NHUC, will 
deliver the principal address at 
the first general session Tues- 
day, following the opening of the 
congress by Gen. Baird H. Mark- 
ham, retired director of the 
American Petroleum Industries 
committee. 

PAR—Project—Adequate Roads— 
the new nationwide movement for 
better highways, will get further 
impetus, Butler said, when the na- 
tional PAR committee holds its sec- 
ond meeting on the opening day of 
the congress. 

PAR will also be featured on May 





Brown Succeeds 
Hall-Dodds in 
Detroit Ford Deal 


DETROIT.—Hall-Dodds Co., for 
30 years a Ford dealership on De- 
troit’s Gratiot Ave., has announced 
liquidation and sale of its car and 
truck sales facilities to Lewis F. 
Brown, Inc., another eastside De- 
troit Ford dealership. 

Hall-Dodds officials, Bruce and 
Wallace Dodds, said abandonment 
of their auto sales activity came 
at an opportune time because a car 
leasing business which they also 
own, Fleet Leasing Corp., is de- 
manding more of their time. 

They will, the Dodds said, keep 
the Hall-Dodds Co. as the operating 
organization for an engine and 
parts rebuilding service business. 

At the same time, Ford division 
set a new precedent by signing an 
announcement in Detroit papers 
which congratulated Bruce and 
Wallace Dodds on their record for 
selling and servicing Ford products, 
and also advised that Lewis F. 
Brown was taking over the Gratiot 
Ave. location. 

Brown, it is understood, will give 
up his Ford dealership at 1900 E. 
Grand Blvd., Detroit. 





OPS Violation Suits Cite 
11 More Minn. Dealers 


MINNEAPOLIS.—Eleven more 
new-car dealers in Minnesota 
were named defendants in OPS 
injunctive and treble damage 
actions filed last week in the 
U.S. District courts in St. Paul 
and Minneapolis. 

In all of the cases, as in more 
than 40 other similar cases al- 
ready filed in Minnesota and 
Wisconsin, OPS alleged over- 
ceiling sales of accessories. In 
the latest cases filed, treble dam- 
ages asked total $12,336.48. 





8 when Martha Rountree and Law- 
rence Spivak, originators of the 
radio and television show, “Meet 
the Press,” will conduct one of their 
typical public interviews of four 
highway transportation experts in 
a congress event called “PAR Meets 
the Press.” 

“Transportation Unlimited” will 
be the topic of a luncheon address 
by L. S. Wescoat, chairman of the 
American Petroleum Institute and 
president of Pure Oil Co. 

Julia Butler Hansen, woman 
legislator from the state of 
Washington, will speak on “A 
Legislative Highway Program— 
A Joint Responsibility.” 

Two pertinent panel discussions 
whose participants are recognized 
authorities on highway engineering 
and road financing matters will 
look into “Rating the Road Needs” 
and “How Should We Pay for the 
Roads.” 

Gen. Frank Merrill (leader of 
Merrill’s Marauders in World War 
II), New Hampshire highway com- 
missioner, will address the congress 
on “Getting Roads for Defense.” 


Dr. Elmer Louis Kayser, dean of 
students of George Washington uni- 
versity, is scheduled to deliver an 
inspirational message _ entitled 
“Where We Are Today.” 

A buffet for congress delegates 
and guests will be held in the 
grand ballroom of the Mayflower 
hotel on the evening of May 7. 





2nd Battle Creek Show 


Slated to Open May 15 


BATTLE CREEK, Mich. — 
Dealers will put on their second 
annual new-car show here May 
15-17. Last year 10,000 persons 
turned out, and this year the 
attendance is expected to hit 
20,000. 

Among exhibits will be the 
General Motors Parade of Prog- 
ress; special sports cars pro- 
duced in the past year, including 
those of Buick and Nash, and 
a showing of antique cars dating 
from 1900. 








Defense Shippers 
In Detroit Plan 
Fete Wednesday 


DETROIT. — The newly formed 
Detroit chapter of the National 
Defense Transportation Assn. is 
preparing for an expected crowd 
of 300 persons, including top Army, 
Navy and transportation officials 
for its first annual dinner Wednes- 
day (May 7) in the ballroom of the 
Sheraton-Cadillac hotel. 

Principal speakers will be Lt.- 
Gen. Orval R. Cook, deputy chief 
of staff, U. S. Air Force, and Brig. 
Gen. Frank S. Besson jr., assistant 
chief of transportation, U. S. Army. 

Also at the speakers table will be 
L. L. Colbert, president of Chrysler 
Corp.; Edgar F. Kaiser, president 
of Kaiser-Frazer, and Roy Frue- 
hauf, president of Fruehauf Trailer 
Co. 








Used-Car Bulletin from Detroit . . . 





Apr. 30 

(Very brisk bidding. 
of 109 offerings.) 

BUICK—’51 Super 4-dr., $2,060*. 50 

— 2-dr., $1,760*. °49 RM 4-dr., 

; 2-dr., $1,075*. 48 RM 2-dr., 


$90. 

CHEVROLET — °’51 SL Deluxe club 
coupe, $1,320; 2-dr., $1,500. 
Deluxe 4-dr., $1,100, $1,150. 
Deluxe 2-dr., $930. °48 SM 2-dr., 
$725. = SM 2-dr., $635. 
2-dr., $60 

CHRYSLER’ 50 eee club coupe, 
$1,350*; 4-dr., $1,5 

DeSOTO—’ 49 Custom ¢* a $950*. 

DODGE—’51 Meadowbrook 4-dr., 
655; %-ton pickup, $1,000. 
farer 2-dr., $1,050. 
coupe, $1,050. 


Sold 72 out 


$1,- 
"50 Way- 
’49 Coronet club 


FORD—’51 Custom (8) 4-dr., $1,405*, 
$1,225; 2-dr., $1,475*; conv., $1,700*; 
Victoria, $1,730*. ‘50 Deluxe (6) 
2-dr., $810; Custom (8) 4-dr. $1,- 

2-dr., $1,015; %-ton pickup, 
$850. '49 Custom (8) 2-dr., $875; 
(6), $750. °’48 SD (8) 2-dr.. $650; 
Deluxe (6) 4-dr., $485. 

= Commodore (6) 4-dr., 


$70. 

KAISER —49 4-dr., $605. 

MERCURY—’51 4- =. > $1, 805*. 
tion wagon, $1,1 

NASH—’51 my station wagon, $1,- 
260; Statesman 4-dr., $1,315. ’50 
Statesman 2-dr., $995. ‘'47 (600) 
4-dr., $460. 

OLDSMOBILE—’51 (98) 2-dr., $2,265*. 
"50 (88) 4-dr., $1,520*, $1, 655". '48 
(78) 4-dr., $880*; (66) club coupe, 


*49 sta- 


$s890*. 
PACKARD—'48 4-dr., $750. 
PLYMOUTH—’51 Cranbrook conv., 

715; 2-dr., 


$1,- 

$1,405; Cambridge 4-dr., 
$1,330, $1,400, $1,295. °50 SD 4-dr., 
$1,180; club coupe, $1,090. '49 De- 
luxe club coupe, $980. ‘47 SD 4-dr., 
$655, $605, $550; 2-dr., $605. 

PONTIAC—'51 Chieftain’ (8) 2- dr., $1,- 
850*, $1,835*, $1,795. °'50 Chieftain 





Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday) 





*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 42, 43, 44 


(8) 4-dr., $1,470*. °48 2-dr.. $910*. 
*47 SL (6) 2-dr., $640. ’46 Chieftain 
(8) 2-dr., $640; SL (6) 2-dr., $460. 


STUDEBAKER—’49 Commander conv., 
$850. 


Apr. 23 
(Bidding very fast. Sold 62 units 
out of 91 offerings.) 

BUICK—’51 RM 4-dr., $2,050*, $1,950. 
49 Super 2-dr., '$1,210* Special 
4-dr., $1,070. '47 RM 4-dr., $690. 

CADILLAC—’50 (62) 4-dr., $2,775*. °49 
(60) 4-dr., $2,025*. 


CHEVROLET — ‘51 SL 4-dr., $1,455, 
$1,250. ‘50 SL Special 2-dr., $1,305; 
FL Deluxe 2-dr., $1,090, $1,075; 
4-dr., $1,170. °49 conv., $1,060. ’48 
FL aerosedan, $850, $805. ‘46 SM 
4-dr., $500. 

DODGE — '50 Wayfarer 2-dr., $1,050, 
$1,065. °’48 Custom 4-dr., $780, $800; 
2-dr., $765. '47 Deluxe 4-dr., $670. 

FORD—’51 Custom (6) 2-dr., $1,215. 
"50 Custom (8) 4-dr., $875; 2-dr., 
$850; club coupe, $1,210, $1,035. ‘'49 
Custom (8) 4-dr., $825, $860, $940; 
2-dr., $815; club coupe, $825. °47 SD 
(8) station wagon, $430. ‘41 SD (8) 
club coupe, $115. 

HUDSON — '49 Commodore (6) 4-dr., 
$810. 

KAISER—’51 2-dr., $1,285. 

LINCOLN—’51 club coupe, $2,050. 

MERCURY — '51 4-dr., $1,775*. ’°50 
4-dr., $1,225. ‘49 conv., $950; 4-dr., 
$1, 000, $1,100; club coupe, $1,110, 


$1,010. °46 
(600) 4-dr., $380. 
OLDSMOBILE—'50 (76) 4-dr., $1,200. 
’49 (98) 4-dr., $1,200. '48 (98) 4-dr., 
$910. ‘47 (76) conv., $725. °46 (66) 
club coupe, $425. 
PLYMOUTH—’52 Cranbrook 4-dr., $1,- 
795. °51 Cambridge club coupe, $1,- 
'47 SD 4-dr., $560, $530. 
PONTIAC — °48 Chieftain (8) 2-dr., 
$960; SL (6) club coupe, $760. ‘47 
SL (8) 4-dr., $600. 


NASH. 50 Statesman 4-dr., 
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FIRST in Philadelphia... by an ever-widening margin! 


Now in its 19t Consecutive Year of Total Advertising Leadership in Philadelphia! 


The Philadelphia Pnguirer 


Philadelphia Prefers The Inquirer 





h. Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., Empire State Bidg., N.Y.C., Longacre 5-5232; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S. DIX, Penobscot Bidg., 
Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 ¢ 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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AUTOMOTIVE WASHINGTON 
House Orders Inquiry 
On WSB Steel Plan 














in a provision endorsed by Sen. =~ 

|Robert A. Taft, Ohio Republican TRY oue | 

and co-author of the act. — — 
rer Us. 





But Rep. Allen argued that when 
Congress passed the Defense Pro- 
duction Act last summer, it in- 
|tended that wage _ stabilization 
problems should be separate from 
the settlement of labor disputes, 
and that the Taft-Hartley act was 





By William Ullman 

Washington Correspondent 
NGRY at President Truman’s seizure of the steel indus- 
try, the House voted by an overwhelming majority to 
investigate whether the Wage Stabilization Board violated 
the law in its recommendation on the steel wage dispute. 
By a roll call vote of 255 to® = 
88, it adopted a resolution |the wsB_ shoul 
offered by Rep. Leo Allen, | 
Illinois Republican, to author- 
ize the House Labor committee, 
where administration support is 

weak, to make the study. 

The inquiry will center on whether 
WSB exceeded its authority and in 
effect violated the Taft-Hartley act 
by its recommendations, particu- 
larly that which would award the 
CIO steelworkers a union shop in 
ee recommendation, 


A coalition of Republicans and | particularly since 
Southern Democrats charged that!the Taft-Hartley Act permitted it 


d have confined 
itself to wage is- 
sues. 

In previous con- 
gressional testi- 
mony, WSB Chair- 
man Nathan 
Feinsinger de- 
clared that he be- 
lieved his agency 
had “ample au- 
thority” to make 
the union shop 











William Ullman 


not to be changed by WSB. 

House Republican Whip Leslie 
Arends, of Illinois, said WSB 
was nothing more than “an in- 
strument clothed with official 
status to serve the wishes of a 
few union leaders.” 


Administration supporters, led by 
House Majority Leader John Mc- 
Cormack, of Massachusetts, fought 
the inquiry resolutions. McCormack 
termed it “an attack on labor.” 

* 


“And, in here is the motor.” 


| minimum wage law, a fafr employ- 
° |ment practices act, safety rule- 
Labor Law Changes ‘making authority for the commis- 
A WIDE variety of changes and| sioner of labor and establishment 
improvements in labor laws| of grievance procedures for public 
has been considered this year by| employes; in New Jersey, a labor 
state legislatures. relations act, improvement and ex- 
Legislation recommended by gov-| tension of the minimum wage law, 
ernors to their legislatures in-| and an equal pay law, and in Mis- 
cluded: In Virginia, increased|.icsippi, the creation of a labor 
workmen’s compensation benefits; | department 
in Michigan, increased benefits and : 
coverage of civil defense volunteers; Bills have been introduced in line 
under workmen’s compensation, a' with all these recommendations 


* 














Two expander springs with 
every Chrome Oil Stopper 


This 
Normal Pressure spring—for rebored, 


resleeved or slightly worn engines. 


get 


HiPressure spring—for badly worn 


engines and known oil pumpers. Spring ends 
notched for identification. 











SOLID CHROME PROTECTS 
THESE WEARING SURFACES. 
CHOICE OF EXPANDER SPRINGS 
WITH EVERY OIL RING. 


Now, for the first time, mechanics may choose the 
right spring pressure for every cylinder condition! 


Yes—because two expander springs—NORMAL and 

HiPRESSURE—are packed with every Chrome Oil 

Stopper. . 

—_ positive oil control, regardless of cylinder con- 
ition. 


. mechanics have a choice of pressures to 


new 2-in-1 Chrome Set actually doubles the life 


of cylinders, pistons and rings, thanks to solid chrome 
plating on both top compression rings and oil ring rails. 


In every installation—whether cylinders are slightly 
or badly worn—tapered or straight—round or out-of- 
round— Perfect Circle’s 2-in-1 Chrome Set establishes 
a new high standard of piston ring performance! 


To assure customer satisfaction on every ring job 


the complete story on 2-in-1 from your Perfect 


Circle Distributor today, or write Perfect Circle 
Corporation, Hagerstown, Indiana. 


Periect Cirel 


PISTON 
RINGS 


lhe Standard of Comparison 





j}and in additional areas of labor 
legislation. 

The movement to bring civil 
| defense volunteers under work- 
| men’s compensation acts is rep- 
resented by bills in Arizona, 
Maryland, and Michigan. Other 
workmen’s compensation bills 
would increase benefits in Massa- 
chusetts, Michigan, New Jersey, 
New York and Virginia. Substan- 
tial increases in coverage or 
benefits for occupational diseases 
| are proposed in Kentucky, Michi- 
gan and Virginia. A Mississippi 
bill, on the other hand, would 
repeal the workmen’s compensa- 
tion law, and a Georgia bill would 
repeal the occupational disease 
provisions. 


A statutory minimum wage rate 
of $1 an hour has been proposed in 
New Jersey and New York, and a 
rate of 75 cents in Michigan. Mas- 
sachusetts is considering an _ in- 
crease in the present rate from 65 
cents to 75 cents. Overtime pay 
after 40 hours a week also would 
be required in these states. 

Child-labor standards would be 
raised under a South Carolina bill 
which would set an eight-hour day 
and 40-hour week for minors under 
16, require employers to secure 
birth certificates from minors 
under 18, and give the labor com- 
missioner authority to designate 
hazardous occupations for minors 
under 18 and adopt regulations to 
supplement the child-labor law. 

* * * 
Civil Defense Fund 
— with releasing the 
Civil Defense Administration's 
first annual report last week, Presi- 
dent Truman asked the public for 
more civil defense volunteers and 
Congress for larger civil defense 
appropriations. 

The President said the program 
had come a long way and now had 
“the skeleton of a good civil de- 
fense organization.” But we need 
millions more volunteers, he said. 

“In addition,” he declared, “we 
need vastly increased stockpiles 
of medical and other supplies. We 
need shelters. We need extensive 
training of our people in areas 
vulnerable to attack, We need all 
these things and need them fast.” 


Up to now Congress has dis- 
played a “penny-wise, pound-foolish 
attitude about the cost of adequate 
civil defense,’ Mr. Truman charged. 
He reminded that last year he 
asked for $535,000,000 and “instead 
the Congress provided onlf $75,000,- 
000.” 

A request for $600,000,000 now is 
pending, and there have been indi- 
cations that it, too, will be trimmed. 

In his 120-page annual report, 
Civil Defense Administrator Mil- 
lard Caldwell said that “no state, 
territory or city is now sufficiently 
well organized to meet the impact 
of enemy attack.” 

Caldwell noted that fewer than 
two million persons were enlisted 
in the program, but that Russia 
had a reported civil defense force 
of 22 million, He asked for a 
trained civil defense corps of 17,- 
500,000 volunteers. 

* Se 


Plant for Venezuela 


FRIEND at the Venezuelan em- 
bassy brought in this item the 
other day: 

Firestone plans to build a $4,000- 
000 tire and tube manufacturing 
plant in Valencia, Venezuela. It 
would be Firestone’s third such 
plant in South America. 

The proposed factory would 
have 100,000 square feet of floor 
space and would be equipped to 
produce 150,000 truck and pas- 
Senger car tires annually. When 
operating at capacity, the plant 
would employ 275 persons. 
Compania Anonima Firestone 
Venezolana, recently set up by 
Firestone, would operate the fac- 
tory. 


* * 


Oil Firms Face Claims 


Ohare Mutual Security Agency said 
last week that it had turned 
over to the Department of Justice 
claims against three American oil 
companies for alleged overcharges 
on Middle East crude oil shipped to 
Western European countries and 
financed under the Marshall Plan 
}and the Mutual Security program. 
The claims are against Socony- 
| Vacuum Oil Co., Esso Export Corp. 
and affiliates of California Texas 
Oil Co. Covering the period from 
May 3, 1949, to Dec. 31, 1951, they 
total about $50,000,000, 


x 
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AUTO-LUTE 


| ageeeneagees works to serve the nation’s trucks, tractors, airplanes and boats. 
needs in peace and in defense. In 28 Their 40-year record of dependable per- 
great Auto-Lite plants from coast to coast, formance is summed up in the phrase, 
Auto-Lite produces more than 400 prod- ‘“You’re Always Right with Auto-Lite.” 


ucts which are original equipment on = -HE ELECTRIC AUTO-LITE COMPANY 
many makes of America’s finest cars, Toledo 1, Ohio Toronto, Ontario 


Spark Plugs - Fuel Pumps - Batteries 4 Bumpers - Generators - Speedometers 
Horns » Switches - Moulded Plastics + Speedometer Cable 
Starting Motors - Ignition Units - Instruments & Gauges + Windshield Wipers 
Lighting Units + Wire & Cable - Gray Iron Castings: 


Window Lifts +» Metal Fabricated Assemblies - Zinc & Aluminum Base Die Castings. 
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WASHINGTON. Stating that 
y,\their industry has been operating 
.|smoothly under the CMP system, 
‘| members of the automotive mainte- 
nance equipment advisory commit- 

y =, | tee, meeting with NPA officials 

a | here last week, urged the continu- 
# | ation of government controls over 
4|the allocation of critical materials. 
f Since their industry is composed 
of small manufacturers, members 
said they feared that decontrol 
might cause difficulties in obtain- 
ing their requirements of scarce 
materials. 

The members expressed them- 
selves unanimously against the 
addition of automotive mainte- 
nance equipment to an exclusion 
list, which prohibits the use of 
MRO (maintenance, repair and 
operating) ratings to obtain 
equipment. They stated that MRO 


Not Dominos but Closely Parked Trailers— 

Seen from a low-flying airplane, these closely parked Fruehauf trailers resemble 
nothing so much as a stack of dominos. The accurate alignment of the parked vehicles 
is shown from the air over the Interstate Motor Freight garage at Benton Harbor, Mich. 
There are 150 trailers in the picture. _ 


Mt. Lebanon Motors 








|Banksville Rd. Fred Reuter is in| 


| Shop-Tool CMP Okayed 


Industry Tells NPA that Materials Decontrol 
Might Hinder Production 


items for automobile shop repair 

work, both military and civilian. 

NPA told the committee that | 
forms (CMP-64) were being sent | 
to the industry requesting base- 
period material usage data for the 
purpose of allocating available con- 
trolled materials more equitably 
among the manufacturers. The 
forms, which ask for information | 
on dollar volume and materials 
usage, must be returned to NPA’s 
Motor Vehicle division in Washing- | 
ton by June 1. 

The committee recommended the 
industry receive an advance allot- 
ment for three quarters instead of 
| two as at present. This, they stated, 
|would help them in_ scheduling 
longer lead time production items, 
|some of which take six to nine 
|months from the placement of or- 
| ders to the delivery to the custom- | 
er. 





| Vehicle division, 


percent since the inception of CMP. 
The current backlog is 60 days. 

Members reported the overall 
materials situation was good, al- 
though several mentioned diffi- 
culty in obtaining cold rolled bar 
and a few odd-size plate and cop- 
per products. NPA advised the 
committee that nickel bearing 
stainless steel would not be allo- 
cated to the industry for the third 
quarter unless specific informa- 
tion as to the end use was sub- 
mitted. 


The industry produces front-end, 
engine-rebuilding and brake equip- 
ment, hoists, jacks, electrical sup- 
plies, tire pumps, crank shaft re- 
grinders and other tools required to 


| maintain military and civilian ve- 


hicle transportation. 


Arthur R. Laney, of NPA’s Motor 
presided. These 
committee members attended: W. 
M. Bazner sr., Ammco Tools, Inc., 
North Chicago; H. B. Barrett, Bar- 
rett Equipment Co., St. Louis; Vic- 
tor B. Day, Bear Mfg. Co., Rock 
Island, Ill.; Hal Goehrig, Black- 
hawk Mfg. Co., Milwaukee; Kent 
Fullerton, King Electric Equip- 
ment Co., Cleveland; A. B, Harding, 
Bedford, 


charge of sales, and Roy Wessel is | Lempceo Products, Inc., 
in charge of business administra- 


tion. 


Mt. Lebanon Motors, Inc. (Dodge- 
Plymouth), Mt. Lebanon, Pa., has 
opened a new establishment on 


was working out satisfactorily, | , < 

and was especially useful because NPA was told the backlog of or- | O.; C. V. Lisle, Lisle Corp., Cla- 

the majority of their products are | ders has dropped approximately 35 | rinda, Ia.; J. A. Murnane, Noera 
Mfg. Co., Waterbury, Conn.; Hugh 


ee —EE | 
| Allan, Rotary Lift Co., Memphis; 





































yz Cs OGOADSS |C. R. Crowder, Van Norman Co., 
18 3} Construction started on 
HOOVER DAM --- then the 
largest power plant in the world. 
1918 PERFECTION TRUCK BODIES 
and HOISTS were already 


recognized as outstanding haulage 
units on many of America’s best motor 


BX 
: : trucks. @ 
SLA NTLILOKO 
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BODIES 
HOISTS 
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During the past 34 years, hauling needs 
have increased tremendously --- espe- 
cially in construction work. During these 
same 34 = PERFECTION BODIES and 
HOISTS have played an important part 
in solving these haulage problems. 


Dealers and users have learned that PER- 
FECTION Hoists and Bodies are really 
rugged --- built to carry more and heavier 
loads than expected of them --- and do it 
year after year. 


_— 


PERFECTION 


SS 


| 
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h , | 
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Springfield, Mass.; Charles F. 
Hodgson, Weaver Mfg. Co., Spring- 
field, Ill, and R. R. Malik, Sun 
Electric Corp., Chicago. 


Oldsmobile Calls 
Quarterly Dealer 
Council Parley 


LANSING, Mich. — Twenty-four 
representative Oldsmobile dealers 
from coast to coast will be here 
May 6-7 to tour Oldsmobile pro- 
duction facilities and discuss sub- 
jects of mutual interest with Olds- 
mobile’s executive personnel. 

Each of Oldsmobile’s 24 sales 





|zones ranging from Manchester, 


N. H., to Astoria, Ore., will be rep- 
resented at this quarterly dealer 
council meeting, according to G. R. 
Jones, Oldsmobile general sales 


| manager. 


/ 





Perfection 
Type 354 
Heavy - Duty 
Dump Body 
-capacity 17 
cubic yards- 
mounted with 
No. 1027 Iso- 
Draulic ROLL- 
A-LIFT. 






| 


| 


|hanka, Washington; 


| Memphis; 
| Okla.; F. W. Patterson jr., Chicago; 
| A. H. Mether, Cedar Falls, Ia. 


Participating in round-table dis- 
cussions with dealers will be J. F. 
Wolfram, Oldsmobile general man- 
ager; Jones; R. E. Griffin and L. 
F. Carlson, executive assistants to 
the general manager; T. C. Dow- 


| ney, works manager; E. W. Schuon, 


comptroller; H. N. Metzel, chief en- 
gineer; J. J. Dobbs and M. J. 
O’Connor jr., executive assistants to 
the general sales manager. 

The dealers will tour Oldsmo- 
bile’s defense production operations 
and view the assembly of Oldsmo- 


| bile cars, manufacture of Rocket 


engines and operations in the Olds- 
mobile forge plant. 

Comprising the dealer group for 
the meeting will be Raymond 
Saidel, Manchester, N. H.; Alfred 
Baurley, New York; William D. 
Luke, Wilmington, Del.; F. S. Po- 
A. Blair 
French, Elmira, N. Y.; Richard 
Swartsel, Dayton, O.; D. J. McCar- 
roll, Cleveland; S. Rund, Detroit. 

L. A. Hornbeck, Turtle Creek, 
Pa.; J. A. Ayers, Chattanooga; E. 
B. Gamble, High Point, N. C.; S 
H. White, Houston; Russell Reeves, 
C. E. Wade, Lawton, 


William Abramson, St. Joseph, 
Mo.; A. C. Krause, Milwaukee; Cliff 
Overold, Fargo, N. D.; Forrist 
Nebel, Jefferson City, Mo.; E. Jack 
Beatty, Denver; J. M. Taylor, 
South Gate, Calif.; G. S. Paddleford, 


| Palo Alto, Calif., and C. P. Leicht, 
| Astoria, Ore. 


Canadian Firestone Cuts 
Prices of Tires, Tubes 
MONTREAL. — Price reductions 
on tires and tubes were announced 
last week by Firestone Tire and 


Rubber Co., Ltd. Prices on pas- 
senger car tires, small truck tires, 


|tubes, and farm tires have been 
|ecut 12% percent, and larger truck 
|tires by 15 percent, according to 
|R. I. Raycroft, Firestone general 
sales manager. 

Raycroft said that the price cuts 
| were made possible by the tax re- 


For 34 years, Dealers and users have 
profited from Perfection's outstanding | 
performance and dependability. a 


Write Dept. A-52 for descriptive literature. 


















‘ _ 
tale lial-t-lacis Metals MM ilelalti iclaiti dts) by . > a Cas. og rRUCK ductions announced last week, and 
se und ae T the falling cost of crude rubber. 
THE PERFECTION STEEL BODY CO. BODIES : FOR eeslliclon ae oF ee eee oe ee 
Galion, Ohio, U.S.A. DRE $ STANDA es « FOR ANY USE in excess of tax savings, which 
= . amount to about 6 percent.” 
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When a manufdcturer says: 
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WHAT DOES IT MEAN TO YOU? 


SOLD! 


Your Best Rural Customers. Advertising in 
Country Gentleman sells the better-income, 
bigger-buying rural families in your own 
trading area. It is the best-read magazine in 
2,300,000 rural homes throughout America. 


SOLD: 


Customers Other Magazines Miss. Non-farm 
magazines fail to reach Country Gentleman 
readers . . . 2 out of 3 women do not read 
any leading women’s magazine—4 out of 5 
men do not read any leading weekly magazine. 




















Rural America’s Best Salesman! 


PROOF THAT ADS IN COUNTRY GENTLEMAN SELL GOODS FOR YOU: 


A nationwide survey shows that men and women heads of Country Gentleman homes— 


1. READ THE ADVERTISING in Country Gentleman in 96.2% of homes 
2. GET BUYING IDEAS from the advertising in 3 out of 4 homes 








COUNTRY GENTLEMAN now includes COUNTRY LIVING, the first magazine- 


within-a-magazine devoted to better living for every member of the rural family. 
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egeenine ve Page 93 
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With the Staff... 





Dealer Inspectors 

According to Detroit Ford deal- 
ers, production of 1952 Fords ear- 
lier this year was not curtailed so 
much by parts shortages as by 
strict adherence to a quality con- 
trol program. 

Ford has designated certain 
dealers as “scouts” throughout 
the country to inspect every new- 
car they get from the factory. 
The “scout” dealers go over each 


diate 
may 


ly 


find, 


reporting any 


fault they 


In one instance, a “scout” dealer 


discovered that a hard-to-find rat- 


tle was being caused by a bad weld. 
In a matter of hours the weld was 
perfected on the assembly line in- 
volved 


C. 


* 


* + 


24 Months Enough? 


H. 


Bliss, “Bliss 
(Chrysler-Plymouth), 


Motors, Inc. 
Detroit, be- 


ALONG DETROIT’'S AUTO ROW 





beyond 24 months would be too 
much of a temptation toward a 
“buying mania,” with the public 
putting itself in a hole because of 
the lure of small down payments. 
Robert Yates, salesman for C. 
H. Bliss, recently was presented 
the Chrysler division’s award for 
his sales ability. He’s only 25 and 
has been in the auto business just 


a little over a year. He was given 








gressiveness and ability to secure 
business. 

Yates first finds out what the 
prospective buyer is interested in, 
explains the auto thoroughly to 
him. Sold close to 50 cars since the 
beginning of year 


Picking on Industry 

Ed Emig, manager, Pat O’Dea, 
Inc. (Studebaker), Highland Park, 
Mich.: “The government is picking 
too much on the auto industry. 
Every time it decides it needs more 
money, it hits the auto maker first. 
The government has taken almost 
all the buying power away from 


the public through taxes, withhold- 
ing and such. 

“Prices on used cars will prob- 
ably stay high. If they go down, 





unit from stem to stern, imme- |lieves extension of Regulation W| the award for appearance, ag- 
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THE NEW 
QUILTED 
BOLTAFLEX 









Seat cover by Carlton Mfg. Co., 
Boston, Mass. 






Your seat covers will stay sold 
when the trim is quilted Boltaflex 
(Bolta-Quilt). It’s custom-made 

for seat covers, specially built to 
take rough treatment, and it cleans 
with a damp cloth. What's more, 
the new Boltaflex patterns 

and colors are the most luxurious 
you ever saw! Write for seat 

cover promotional kit, Box 115. 













You'll sell more seat covers 
when your customers know the 
brand. Boltaflex is nationally 
advertised to over 40,000,000 
people this spring alone in... 
SATURDAY EVENING POST, PARENTS’, 
LADIES’ HOME JOURNAL, McCALL'S, 
COUNTRY GENTLEMAN, HOUSE 
BEAUTIFUL, BETTER HOMES & GARDENS. 





THE NAME THAT TELLS THE BEST FROM THE REST 






BOLTA, Lawrence, Massachusetts 







Branch Offices and Warehouses: New York, 45 W. 34th St.; 
Chicago, Space 211, American Furniture Mart; High Point, N.C., 
513 English St.; Los Angeles, 3544 East Olympic Blvd.; 
Cleveland, Ohio, 7306Wade Park Ave.; Miami, Fla., 121 N. East 9th St. 








the new cars will go out of busi- 


ness. There has never been so 
great a need for aggressiveness 
of salesmen as there is today, be- 
cause people just can’t afford to 
buy cars with the high prices. 

“If the steel boys get their pa 
hike, prices on cars surely will g 
up at least another $50.” 


* - Ad 


‘Mystery Car’ 


Seth Ingram, sales manager 
Ver Hoven Chevrolet, Highland 
Park, Mich., reports that his 


dealership attracts attention by 
featuring a “mystery car” on a 
ramp in front of the place 
Speedometer is taped off on car, 
and passersby try to guess the 
mileage on it, fill in application 
at used-car lot. Awards are given 
to correct guesses each week 


* * . 


| Glenn Walker, president of Glenn 
| Walker, Inc. (DeSoto-Plymouth), 
Detroit, says the biggest fault with 
the credit restrictions is not the 
down payment but the short pay- 
ment periods. A relaxation of the 
regulation to 24 months to pay 


| would make a considerable differ- 


ence in sales. 


* * * 


Emory Booher, sales manager 
of Williams Motors Sales (Nash), 
Detroit, says there was no trou- 
ble getting people into the cars, 
but they were afraid to buy be- 
cause of the short pay period. 
He favors pushing the pay period 
to 30 months because the rise in 
car prices would make 24 months 
impractical. 


* = * 


Wants W Eliminated 
Omer Stotts, Stotts and Murphy 


(Studebaker), a director of the De- 


troit Auto Dealers Assn., asks: 

“How many dealers have to go 
out of business before the govern- 
ment throws out Regulation W? 
Many dealers can’t stand it. Over 


| 50 percent of the people that come 
jin can’t buy because of the time 


payments.” 


Stotts favors dropping credit 
restrictions all together. 


He says there are many dealers 


lin trouble because of the restric- 


tions on credit. An increase to 24 


|months would help, but the car 








price increases would offset any 
good from such a move. 


Cotes Heads Up 
Motor Wheel 


LANSING.—M. F. Cotes, 





execu- 


|tive vice-president of Motor Wheel 


Corp. since 1947, has been elected 
president and 
general manager 
of the corpora- 
tion. He succeeds 
John E. Garlent, 
who is retiring. 
Other changes 
in the executive 
management of 
Motor Wheel are: 
C. A. Benson, as- 
sistant treasurer, 
was elected treas- : 
urer, and Ray- M. F. Cotes 
mond Sanger, tax supervisor, will 
succeed him as assistant treasurer 
Thomas J. Fagan was elected as- 
sistant secretary to replace Adams 
Two vice-presidents were elected 
They are Karl Egeler and Don F 


Jones. 
4-9 
ve 















|Support for Ledgers— 


A new type adjustable ledger support, 
which is said to give clerks fingertip con- 
trol of bulky office books, has been 
patented by E. J. Newmeyer, assistant 
manager of Kaiser-Frazer's dealer business 
management department. The device is 
said to make it possible to adjust and 
hold a heavy volume at eye level. New- 
meyer (right) discusses marketing of the 
device with Richard Potter, Detroit manu- 
facturer's representative. 
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U.S. Forgetful in Seizure? 


Minnesota Truckers Recall Big Federal Expense, 
General Snafu of ODT Wartime Move 


MINNEAPOLIS. —“There is a! seeking to collect claims of about 
definite parallel between the recent} $11,000,000 for damages suffered 
seizure of the steel industry by the during government operation bhe- 
federal government and the taking tween 1944 and the end of the 
over of our lines by the Office of | war. 
Defense Transportation during the; |, 
war,” says Lou Hosking, secretary In both cases the government | 


of the Minnesota Motor Transport| took over against the will of the | 
Assn. companies involved,” Hosking said, | 


“Such a parallel, if it existed in| “and in our case it pushed through | 
law as well as in sequence of| Wage increases just as it is trying | 
events, might cost the government | to do in the steel case. 





¥ | 
2 4 


og es 
ns. 


millions of dollars in damages be-| The trucking: dispute goes back | 
fore the steel case is settled, said| to 1944 when the ODT took over) 
Hosking. . operation of 103 trucking lines op-| @% 


The trucking firms are now | erating out of the Twin Cities and 
‘embod other midwestern points. Studebakers—Past and Present— 
OPS Revises Rule The seizure was made on Aug. | An 1898 Studebaker cart and the latest model Studebaker were entered in the 
WASHINGTON, — OPS iIast 12, 1944, on & Presidential order | March of Dimes parade recently by Stu Robinson Motors, Inc. (Studebaker), Tumunga, 
week revised its ceiling price after the lines had declined to | Los Angeles, to demonstrate Studebaker's progress during the past 45 years. 
regulations covering zinc scrap | Comply with a War Labor Board | — = Porat 
and battery lead scrap to permit | order calling for wage increases | eral] manager of motor carrier|One of these mergers resulted in 

















computation of weight at point | in the industry and the drivers | transportation systems. |actual partnership when the lines 
of shipment, it was stated, rather had gone out on strike. The lines were turned back into| were returned to private hands. 

than at buyer’s receiving point, Ellis T. Longenecker, an assistant | private operation in 1945, but in| Operators of Century Freight, 
on sales made by the govern- | to J. Monroe Johnson, director of| some eases during government op- | St. Paul, and Matthews Freight 
ment. the agency, was sent here as fed-|eration, lines had been merged.! Service, Inc., Grand Rapids, 


_B.E.Goodrich 














Minn., discovered that payrolls, 
equipment purchases and other 
bookkeeping records had been so 
scrambled it was impossible to 
“unmerge” the firms. 

Hoskins said that at the clos: 
of the war attorneys for the line: 
went to the Justice department 
seeking redress for appropriations 
of private property for public us¢ 
without recompense. 

With no relief in sight, the case 
was taken to Congress seeking 
| compensation. Congress declined tc 
award compensation, but it did set 
up a special board to handle claims 
| presented by the truckers. 

Recently, in a two-to-one de- 
cision, this commission awarded 
Witte Transportation Co., of Min- 
neapolis, a claim of $105,663 plus 
$25,000 interest as compensation 
for seizure. The bulk of this was 
for use of property during the 
government operation. 

Last year R-B Freight Lines, Inc. 
of Aberdeen, S. D., won $121,860 
| plus 4 percent interest. The U. S 


-| Supreme court refused to review 


| the case when presented an appeal 

| by the government. 

Hosking said that other cases 
pending before the special board 
“probably would be brought to 
speedy settlement now that the pat- 
| tern has been set.” 

Firms involved in the litigation 
represent long-haul and_ short- 
haul firms with headquarters in 
Minnesota, Illinois, Wisconsin, 
Iowa, Missouri, Oklahoma, North 
and South Dakota. 

Many of the steel companies 
have informed Secretary of Com- 
merce Charles Sawyer that they 





Tubeless Tire 


seals punctures, protects against blowouts 


are accepting government seizure 
under protest and that they intend 


| to claim compensation for the use 
of their property. 
ea * 





Ford Denounces 
Truman Seizure 


Of Steel Mills 


ANN ARBOR, Mich.—Henry Ford 
II, addressing the Michigan School- 
masters club Apr. 25 here, warned 





| that President Truman’s action in 


NOW IT 
DEFIES SKIDS ToQ 


fo earn the name" LI FE- SAVER’ 





New tread wipes a wet road so dry you can light a match on it 


b inegd else would you call it?—first stops. Starting up, they grip like a cater- CHANGES BLOWOUT TO SAFE SLOWOUT. Sudden 


























tire in history to give real protec- pillar tread. blowouts in regular tires with inner tubes 

tion against all three tire hazards —punc- The BFG ““Life-Saver”’ tire outwears other are usually caused by the tube being 
tures, blowouts and skids! ; tires, because its “grip-blocks” have a pinched by a bruise-break in the tire 

— “~ BFG Tubeless Tire er o eg ‘ —— ct Feros jaiesis Wer 6 tidinetetesl: to the Tube. 
sale over four years ago, it introducec ing. Here’s how it outperformed con- or ter 
a new kind of penciae and blowout vomienel tires in tests : r Lae reps pemeg slow leak. Plenty 
safety. Patents covering basic features of Cl CHS GE 8 See SCOP. 
Tubeless Tires have been issued to The ee SOUS DISTANCES : it 
B. F. Goodrich Company by the U. S. ——— = a acaeae ll SEALS ITS OWN PUNCTURES. Drive the “Life- 
Patent Office. ——> ps ect Saver” Tubeless Tire over 3” spikes and 
Now, the new “‘Life-Saver’’ Tubeless Tire PULLING POWER it does not go flat. A gummy layer of 
defies skids too! aeeertecneneenne UP TO 114% GREATER ON ICE special rubber under the tread seals 
It has a new kind of tread with thousands a F 10 25% GataTER ON SNOW against the punc- 
of “‘grip-blocks”’ so closely spaced you D5 Sane eee turing object, BEG 
hard y See them. eS pe tee GREATER plugs the hole pet- eR "Goodrich 
In rain, they wipe the road so dry you siesta iaiiad des rhe manently when the 
can light a match on it, grip for quick object is withdrawn. 


DEALERS: Learn how you can make extra profits with "Life-Saver” Tubeless Tires. Your BFG salesman 
© will give you the whole profit story. Or write to The B. F. Goodrich Company, Akron, Ohio. 


| seizing the steel industry “strikes 


what may be a fatal blow at collec- 


| tive bargaining.” 


Ford declared that the issues be- 
tween the steel companies and the 


| CIO Steelworkers union are compli- 


cated but not so complicated that 
they cannot be understood by any- 
one who has even a fair grasp of 
what makes the wheels turn in our 
economy. 

“When the American people ac- 
cepted economic controls and regu- 
lations after Korea,” said Ford, 
|“I’m sure they expected that all 


|segments of the economy would 
| Share equally in the sacrifices, that 


| all parties would be subject to the 
| same rules and that we would re- 
tain in all its essentials, our phi- 
losophy of economic freedom. 

“Unfortunately, we were wrong 
on all counts in making such as- 
| sumptions. 

“The danger as I see it,” he said, 
“is that too few of us will take 
the trouble to understand these is- 
sues, to see what is at stake here 
and then to act accordingly.” 


| OPS Accuses 


Chevrolet Firm 


JACKSON, Miss. — Overceiling 
charges for preparing and condi- 
| tioning of new cars and for special 
and optional equipment on new cars 
are alleged by OPS in injunctive 
and treble damage actions filed 
against Harreld Chevrolet Co., Inc.., 
Canton, Miss., in the U. S. district 
court here. 

U. S. Attorney Joseph E. Brown 
filed the complaints for OPS, which 
seeks treble damages of $82,272.99 
| for the alleged overcharges occur- 
ring over a period of _ several 
|months. An injunction is also 
|sought to restrain the firm from 

future violation of OPS regulations 

It is also asserted by OPS that 
overcharges were made by Harreld 
| Chevrolet on the manufacturer's 
suggested list price, freight charges 
and state sales taxes in certain in- 
| stances, 





Burberick Sells 


Otto V. Burberick has sold his 
building and used-car lot in Sar 
Mateo, Calif., to Dick Bullis, presi 
dent of Peninsula Motors Inc 
(Nash), San Francisco and Pal: 
Alto. 
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DELUXE 4-DOOR SEDAN 
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Lead with the economy 


car of the year..- FO R 











Especially designed to = 
the needs of American motorists a 
a quality car that’s economical. 


4 7 i i 
E onomical to buy! Economical to run. 
Cc 





SE, 


BACKED BY A HARD-SELLING, 
LARGE-SPACE, NATION-WIDE 
ADVERTISING CAMPAIGN... 



















DEALERS! .. -»- 


Austin franchise includes, besides The SOMERSET, 
uU 


the A-40 sports CONVERTIBLE, th 


sepan, the A-40 COUNTRYMAN STATION — - 
aemausedel vehicles. A few of these pr 


ire US, 
lable. Write or w* 
our application. 





are avai 
will call to discuss y 


c 
Deluxe A-90 ATLANTI 
: and a line of light 


and our representative 


y 
rs at INE! 


Saves YOU hundreds of dollars in price! 
Cuts YOUR operating costs in half! 
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The SOMERSET Deluxe 4-Door Sedan 
; ; Look at all these FEATURES 
The new Austin SOMERSET has everything — @ Craftmaster Styling 


} ’ : : @ Feather-Touch Steering 
ever u’v ; ; 
ything you’ve been looking for in a car & Gk Wa Cone Pron 


There’s its gem of an engine—whip out of traffic, — bore aS 
. Tt ate) x: @ Synchromesh Column Shifting 
purr along at “70” on the open road. There’s its § jiydro-Power 4-Wheel Braking 
Airlift Ride—float over rough spots, take a curve _—@ Fender Guide Lights 
lik big | Th  s d look @ Double-Duty 12-Volt Battery 
ike a big leaguer. There’s its smart good looks— Extra Heavy Steel Body 
what woman wouldn’t want to be seen with this 
i ! > 1 7 
handsome continental! There’s its wonderfully EXTRAS at no extra cost to you 
good manners —so easy to handle—parking is fun —_¢.- Comfort-Control Heater 
not a job, driving is relaxing not anendurance test. _—@ All-Weather Air-Conditioning 
And th %, ° ° Il d e@ Twin Defrosters 
nd there's its amazing ss foun economy—saves @ Children’s “Safety” Door Locks 
you hundreds of dollars in price and gives you UP _@ Posture-Adjustable Front Seats 


TO 35 MILES PER GALLON! @ Custom-Styled Leather Upholstery 


@ Dunlopillo Foam Latex Cushioning 
See this stunning Austin today! It’s the answer —® Safe-Turn Indicators 
‘ @ Stevenson Interior Jacking 
to your motoring needs! @ Dual Electric Windshield Wipers 


AUSTIN...the most popular British Car in America 


Equipped with over 250 worth of 


DEALER LISTING 


franchises 
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THE AUSTIN MO 


Austin House, 27 


TOR COM 


29 West 57th Street, New York 19, N.Y. 
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N AN amusing “aside” in a recent 

speech by the president of Gen- 
eral Motors Corp., he was quoted 
as saying: “If a boy wants to find 
an education, he might go to Har- 
vard and turn LEFT.” 


In the same issue of the news- 
paper was the announcement that 
GM’s chairman of the board, Alfred 
P. Sloan jr., had made a grant of 
$1,000,000 to the new school of in- 
dustrial management of the Massa- 
chusetts Institute of Technology to 
supplement the gift of $5,250,000 
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| already allotted by the Sloan Foun- 
| dation for the establishment of the 
| school. 


This was said to be the 
largest amount ever made available 
for research in the industrial man- 
agement area. Evidently the chair- 
man and president of General Mo- 


tors are in full agreement as to the | *j 


kind of education most 
Americans need. 

Sloan, who was graduated from 
M.LT, in 1895, has given $8,300,000 
to his alma mater over the last 
30 years, including funds for the 
development of an aeronautical 
engineering laboratory; to create 
a fellowship program in business 
and engineering and the estab- 
lishment of a professorship in in- 
dustrial management. 

In an adjoining column is the 
announcement that the Ford Foun- 
dation, established with funds left 
by the late Henry and the late 
Edsel Ford, had paid out $30,062,559 
in grants last year... more than 
$10,000,000 to promote world peace 
and freedom .. . $10,000,000 for 
education and $1,200,000 for the im- 
provement of radio and television. 

Paul Hoffman, president of the 
foundation, announced that appro- 
priations of $6,550,000 had been 


young |} 
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Shepperd's Dealership in Stuart, Fia.— 

This view shows the addition to the Buick dealership in Stuart, Fla., operated by 
Glenn Shepperd. It is 80 by 30 feet. The shop area, 80 feet by 105 feet includes a 
paint and body shop and the latest type equipment. 


a | 





made for work in India, Pakistan 
and the Middle East. 


* * * 


More Goodwill 

| THE peace grants, Hoffman 
said, the emphasis was put on 

helping critical areas to raise living 

standards ... on better interna- 

tional understanding .. . on reduc- 

ing tensions and supporting inter- 





| national agencies. In education, the 


emphasis was on projects to de- 
velop intellectual capacity and inde- 
pendent judgment, rather than 
technical, specialized or professional 
proficiency. Development of more 
mature programs was stressed in 
radio and television. 


In short, the Ford grants have 
started to sow the seeds of UN- 








QUALITY 


ACCURACY 





TAPERED AND STRAIGHT ROLLER BEARINGS 


Bower and Federal-Mogul have combined their 


efforts to provide you with the finest roller 


bearing service available anywhere . . . fimest in 


Ask your Federal-Mogul Jobber. . . 


he’s famous for service 


Federal-Mogul Service 


(DIVISION OF FEDERAL-MOGUL CORPORATION) 
DETROIT 


13,5 MICH 


SERVICE 


quality and accuracy .. . fimest in prompt avail- 


ability to you. And you get both tapered and 


straight roller bearings in the Bower line! 
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| DERSTANDING eee th 
| | world . . encouraged internation 
| indulgence in that rare luxur 
| known as THINKING. 
| Alfred P. Sloan jr., nationally 
recognized as the top scientific 
executive in the world of moder: 
business, whose foundation is now 
based upon technical research, 
joined Dr. Karl T. Compton, of 
M.LT., in expressing the hope 
that the venture in that institu- 
tion would set a pattern to be 
followed by other educational in- 
| -stitutions. 

However, to this writer, it mark 
ed the only practical and sensib! 
solution of a problem which con 
fronts every leader of big industry 
in America, They can buy steel 
and other materials ... they can 
bargain with labor ... BUT. . 
what are they going to do about 
the shortage of BRAINS? 

Sloan said: “We all know we are 
short of that kind of talent.” . . 
Edward P. Brooks, dean of the new 
school, said: “The central aim of 
the research program would be to 
educate youth in the practice and 
philosophy of modern business and 
industry operation, founded on sci- 
ence... AND... seeking to keep 
up with the changing conditions of 
the modern world. The spirit of 
exploration is characteristic of good 
teachers and exploration makes 
better teachers.” . . . Outstanding 
industrial executives have been in- 
vited to help in planning and con- 
| ducting the new school. 

Turning the pages of my news- 
paper I came upon the annual re- 
port of the “Standard Group” of 
New Jersey (oil), showing that its 
earnings for 1951 were the largest 
for any corporation in the world, 
American ur foreign. New records 


were established in production, 
refining, marketing, dividends to 
stockholders, tax payments and 


payrolls, as well as profits. 
o e . 


Rockefeller Unpopular 


A™ ... I recalled that when I 

was in my teens, John D. 
Rockefeller was, from the stand- 
point of public relations, the most 
| unpopular businessman in America. 
|Ida Tarbell exposed the inside 
| story in McClure’s magazine. Judge 
Landis fined the corporation $29,- 
000,000 and dissolved it. Andrew 
Peo was, in the public mind, 

“skinflint.” Leland Stanford had 
pi millions in Anaconda. Henry 
Ford was working on a farm near 
Detroit. Alfred P. Sloan was still 
at “Tech.” 

Then someone suggested to 
“John D.” that he help a poor 
little Baptist college with some 
money (which he couldn’t take 
with him). That institution, un- 
der William Rainey Harper, be- 
came the great University of 
Chicago, That impressed Andrew 
Carnegie, who then gave millions 
to start free libraries so that 
boys and girls could have good 
books to read. Then he financed 
the great scientific results that 
came out of Carnegie Tech, and 
spread to that amazing institu- 
tion in southern California. Le- 
land Stanford financed a great 
university in Palo Alto, Calif. 
Now, the descendants of those 

men have reason to be proud of 
the monuments those “old boys” 
built, after which they gained rec- 
ognition as the benefactors of hu- 
manity. 

Maybe the descendants of Alfred 
P. Sloan jr. and Henry Ford will 
be prouder still because their ante- 
cedents chose to turn to the RIGHT 

. Which is toward HONEST edu- 

cation ... instead of to the LEFT, 
which, in America, is a “SOPHO- 
| MORONIC” dream of frustrated 
men... only endorsed, with tongue 
in cheek, by vote-hunting poli- 
ticians who don’t believe it them- 
selves. 








Hutchinson to Share 


In Oil Discussion 

TROY, N. Y.—B. E. Hutchinson, 
finance vice-president of Chrysler 
Corp., will serve on a seven-mem- 
ber panel which will discuss “De- 
velopment of the Oil Industry,” 
May 17 at a symposium at Rens- 
selaer Polytechnic institute. Lead- 
ers of oil and general industry will 
complete the panel. 

Two thousand persons are expect- 
ed at the session, Among them 
will be 600 social studies teachers 
from all parts of the U. S. The 
teachers will be given the oppor- 
tunity to question the panel in an 
effort to bring out the related im- 
portance of industrial progress and 
the welfare of the individual, 
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25 cars 


o f 


* Average 


Check the performance 
of your favorite 


(These figures represent the best mileage of each make) 


MILES PER GALLON 


ee ee ee ee ee ee ee ee ee ee ee eee 
See ee eae ee eee... 
ee een a a ere | 
se a a ce a a a 25.463 
ee eee 8 Sk ke tw Se ee we we 20.827 
Pe eS 68 BOS we we a A 24.648 
8 Be a ae en ee a a 
eee Mg gs st ee; 25.409 
“ices stunt... a a a co a a oe oe ee a 19.227 
i ee dalle oe a Oe 2 a oe oe oe es 23.522 
STUDEBAKER Champion . 2. 1. we ee we ew ew we «627,822 
SPECIAL LIGHTWEIGHT CLASSES 
i ee a a a ea 
ee ee ee ee ee ee 23.079 


RESULTS of the 1415.4-mile Mobilgas Economy Run to Sun Valley dramatically 
prove the inherent economy of 1952 cars under high speed operation. 


CLASS WINNERS WERE: CLASSA, Ford “6” Mainline, 25.46 mpg; CLASS B, Kaiser 
De Luxe, 24.64 mpg; CLASS C, Mercury Monterey, 25.40 mpg; CLASS D, Hudson 
Wasp, 20.46 mpg; CLASS E, De Soto Firedome 8, 6 pass., 21.27 mpg; CLASS F, 
Chrysler Saratoga, 19.02 mpg; CLASS G, Lincoln Capri, 22.35 mpg; CLASS H, 
Chrysler Saratoga, 8 pass, 17.65 mpg; CLASS I, Chrysler Crown Imperial, 16.23 
mpg; Special Lightweight 4-Cyl. Class, Henry J. Corsair, 30.85 mpg; Special 
Lightweight 6-Cyl. Class, Plymouth Concord, 23.07 mpg. The Mercury Monterey 
took the sweepstakes prize with a figure of 25.40 miles per gallon. Running under 
identical competitive conditions, the 25 strictly stock American cars averaged 





22.0 miles per gallon. 





WINNERS... were picked in 11 classes, 
each car being judged on its perform- 
ance, pound for pound, compared to 
others within that price class. Winners 
were selected on a handicap basis so that 
every competitor had equal chance. 
Handicapping was on a “ton-mile” basis: 
car weight is multiplied by the number 
of miles, then divided by the gallons of 
Mobilgas used to get the “ton-miles per 
gallon” figure. The sweepstakes winner 
is that car which delivered the highest 
“ton-miles per gallon” of all participants 
in all classes. 

25 CARS —representing nearly every 
American manufacturer, competed in 
the grueling run — were driven by non- 
professionals at maximum legal speeds. 


THE COURSE —wound 1415.4 tortuous 





miles between Los Angeles and Sun Val- 
ley, covering city, mountain and desert 
driving; temperatures ranged from sear- 
ing desert heat to sub-freezing on the 
mountain passes; altitudes shot from 
below sea level to 8010 feet. 


IT WAS OFFICIAL — was sanctioned and 
supervised by the Contest Board, Ameri- 
can Automobile Association. All cars 
were certified strictly stock; an A.A.A. 
observer rode in each car to assure that 
all rules were obeyed. 


GASOLINES WERE STRICTLY STOCK— 
Drivers used Mobilgas or Mobilgas Spe- 
cial (premium), whichever they pre- 
ferred. Regular Mobiloil protected the 
engine, and all running gear was lubri- 
cated with Mobilgreases. 


The Mobilgas Economy Run provides you the opportunity to 
check the mileage of 1952 cars. It sets up a “par” for mileage 
for the motorist who wants maximum economy and long life. 
To get all the mileage your car can deliver- 
Economy Run drivers urge these three rules: drive sanely, 
keep your car in good mechanical condition, use Mobilgas. 


GENERAL PETROLEUM CORPORATION 
—-A SOCONY-VACUUM COMPANY 
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Dealer Business Counsel 
If Your Employes Are Happy, They'll Tell 


Customers About Their Fine Boss 


By J. B. Van Tassel 

HILE on vacation in Florida, I 

had lunch with Fred Litsinger, 
who is one of Chicago’s largest 
Ford dealers. As we sat there 
basking in the beautiful sunshine 
and enjoying a 
very delicious | 
luncheon, our 
conversation nat- | 
urally had to do} 
with the business. | 

Mr. Litsinger is | 
one dealer who I} 
can safely say) 
places the welfare 
of his employes | 
as one of his top| 
considerations in | 
his business. Dur- 
ing the course of our discussion on 
the business, we talked about the | 
importance of good employe -em- 
ployer relations as it applies to the 
development and maintenance of a 
successful business. 

At this point Mr. Litsinger in- 
formed me that he had been tak- 
ing his annual vacation for many 
years at this same time each 
year and at the same hotel and 
that each year he sends all of his 
employes a select basket of fruit 
so that they can feel that they 
are at least remembered by the 
boss and are sharing in some 
small way the happiness that he 
is enjoying on his vacation. 

I personally know that he is very | 
generous in his employe bonuses at 

the end of each year and that he 
also has a host of other benefits | 
in the way of group insurance | 
benefits, paid vacations, etc. Not | 
very long ago I had the opportunity | 
of talking with one of his employes | 
who told me that he considered it | 
a privilege and an honor to work 
for such a fine man as Mr. Lit- 
singer. 





4. B. Van Tassel 








* * * 


‘Too Considerate’ 


N ANOTHER occasion one of his 
employes told me that the only | 
fault he could find with his boss | 
was that he was too liberal and 
considerate of all of his employes. | 
These two employes that I refer | 
to are men who are constantly in 
contact with customers of Litsinger | 
Motor Co. and they are probably | 
telling these customers all about | 
the wonderful boss they work for. 
Also they are probably telling their | 
friends, neighbors, and everyone | 
they know how fair and square the | 
management of the Litsinger Motor | 
Co. is. 
Personally, this kind of em- | 
ploye-employer relations is the | 
best answer to a successful deal- 
er-customer relations program. 
Every employe will sometime or 
other tell his friends and neigh- 
bors what he thinks of his boss, 
and usually these people will 
judge that place of business by 


Merit Rating? 


Insurance Officials 
Consider the Idea 


ROANOKE, Va.—Insurance com- 
missioners from Virginia, West 
Virginia, North and South Caro- | 
lina, Maryland and the District of | 
Columbia met here recently to| 
consider the idea of merit rating 
on automobile insurance. 

Under the plan, credit would go 
to good risks. On the other hand, 
debits would go to bad risks. A 
spokesman for the group said that 
no recommendations on the idea | 
were decided upon at the meeting. 
In addition to the state commis- 
sioners, insurance men from as far 
away as New York and Chicago 
and insurance officials from Ohio 
and Delaware attended the meet- 
ing here. 


Easy to Start—No Go 

FLINT.—The Monroe (Ore.) fire 
department has been assured that 
Buick’s experimental dream con- | 
vertible, the XP-300, was easy to 
start but that it was not for sale. 
The fire fighters had written Ivan 
L. Wiles, Buick general manager, | 
that they intended building a fire- | 
truck with a 300-horsepower engine | 
and wondered if Buick’s million- | 
dollar car was for sale. The only | 
requirement: It had to be easy to 
start. 


what the employe thinks of the 

head of the business. 

Also, many employes in a dealer- 
ship are either directly or indirectly 
in contact with customers and it 
is only natural for them to tell 
customers what they think of the 
head of the business. 

Not that they will necessarily 
knock the business, because after 
all that is where their pay checks 
come from, but they probably 
won’t do much boosting unless they 
have some reason for doing it. 

* * * 


Some Suggestions 
F COURSE, it takes time to 
build satisfactory employe - em- 
ployer relations, the same as it does 
to build any firm and lasting foun- 
dation; it just doesn’t happen over 
night. 

However, to my way of think- 
ing, here are some things that 
can be started in the development 
of a good, sound employe - em- 
ployer relations program: Profit- 
sharing plans, group insurance 


and hospitalization plans, paid 
vacations, merit awards, sugges- 
tion boxes, family outings and a 
close personal relationship  be- 
tween the boss and the employes. 

Successful employe-employer re- 
lations is one of the major factors 
in the development of a _ sound 
dealer-customer relations program. 


Vredenburg Joins 
Edwards Trailer 


CENTERLINE, Mich.—Dale M. 
Vredenburg, former northeast di- 
visional manager of Trailmobile, 
has been appointed general sales 
manager of Edwards Trailer Co., 
division of Edwards Iron Works, 
Inc., 23500 Sherwood, Centerline. 

Arthur Carnick, vice-president of 
Copco Steel and Engineering Co., 
Detroit, of which Edwards Trailer 
Co. is a wholly-owned subsidiary, 
made the announcements, 

In joining Edwards Trailer, Vre- 
denburg continues a career in truck 
|and auto industry merchandising 
|that began with divisions of Gen- 
eral Motors and Chrysler. Since 


|1943 he has been continuously as- 
sociated with 
chandising 
midwest. 


truck-trailer mer- 
in Michigan and the 
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Hess Heads L. A. Sales Managers— 


Vv. D. Daniels, Chevrolet's Los Angeles city manager (extreme left), congratulates 
G. W. Hess, Southwest Chevrolet Co., on his election as president of the Los Angele; 
city sales managers’ forum. Others in the photo are O. L. Gregory, of Mullen Chevrolet 
Co. (next to Daniels), and G. H. Horney, of Maurice J. Sopp and Son, Huntington 
Park, Calif. 


Wondering how new-car and truck production and sales are making out? AUTOMO 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 
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Jn the Financial Front... . 








Stock Market Outlook 
Held ‘Favorable’ 


By George Deery 
Associate Editor 
i ies Apr. 26 Investment Bulletin 
of Alexander Hamilton Institute 
liscusses the recent dips in the 
steck market that resulted in a low 


AMA Plans ‘Session’ 
On Renegotiation 

NEW YORK. The American 
Management Assn. has announced 
that it will sponsor a “briefing 
session” on contract renegotiation 
May 8 at Hotel Astor. 

The meeting will be held with 


the cooperation of the renegotiation 
board, with John T. Koehler, board 


under the area of its computed 
trend line. 

It was the fourth in a series 
of declines that go back to the 
early fall of last year. The bulle- 
tin points out, however, that “re- 
covery from each of the previous 
declines has not been long de- 
layed and with two of the drops 
occurring with the trend line 
sloping upward, the recovery in 
each case suggested that the in- 
terruption had been temporary.” 
The fact that the halt of prices 

was just short of the double bot- 


toms established in the late winter, | 


and the subsequent rise is termed 
“technically favorable.” 
* * * 
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Driveaway from Metro Body Plant— 
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[Nash Profit Drops 
‘To $553,993 in 
Three Months 


Nash-Kelvinator has reported net 
earnings of $553,993, or 12 cents 
per share, for the quarter ended 
March 31. This compared with net 
earnings of $4,554,442, or $1.04 per 
share, in the corresponding period 
,\last year. Sales for the March 

|quarter this year were $72,437,197, 
| against $107,016,823 a year ago. 

Net earnings for the six months 
ended March 31, the first half of 
the current Nash fiscal year, were 
| $1,588,017, or 36 cents per share, 
|compared with $9,635,543, or $2.21 
| per share, in the like period a year 


These 62 Metro trucks are leaving the Metropolitan Body Co. plant at Bridgeport,|ago. Sales for the six months this 


Conn., for New England outlets. 


| vear were $144,203,756, against 
| $208,851,979 a year ago. 





week when prices were marking | the review, “is a gradual, but long- | George W. Mason, president, 


time in a higher zone. 
“While there has been a recov- 


| extended narrowing of the trading | stated that neither sales nor earn- 
|range both through the series of 


chairman, presiding. Also partici- OWEVER, that recovery is 
pating in the briefing will be Paul wanting in a factor which 
J. Wedel, director of the office of | wou!d suggest it as being dynamic. 
accounting of the board; Sumner | This is the trend of volume. Last 
Marcus, assistant general counsel, week with prices contracting to the 
and H. Massie Smoot, member of | low point, volume ran at a higher 
the New York Renegotiation Board. Ievel than that of the preceding 


ery from last week’s bottom, that 
recovery has not been accom- | flat but slightly rising lows.” 
panied by a volume of trading 
as great as that which marked 
the trading on the days of sharp- 
est decline.” 

What has been going on, adds/ ment. 


Packard Is Telling America: 


“PACKARD COSTS LESS 
THAN YOU THINK? 


And America’s Buying Response 
Is Gratifying ! 


BS factory announcements—like the one (reduced 
in size) at left—are spreading the good news from 
coast to Coast: 


9 
° 


“Packard costs less than you think 


“Packard for ’52 brings you big-car comfort and 
performance at medium-car cost and economy.” 


“If you are going to spend $2500 for a car, then 
invest one hour in seeing how few dollars more 
it takes to own a Packard. Packard costs less 
to buy than you may think, and the record over 
the years proves it costs less to own — for ‘Built 
like a Packard’ means built to last!’’ 


@ @ Packard dealers report great response from 
the buying public. New-car prospects throughout the 
length and breadth of America have heard the good 
news that today’s Packard prices are the surprise 
of the motorcar industry, and they are flocking to 


Packard dealers’ showrooms in greater and greater 
numbers. At a time when some automobile dealers 
are experiencing decreased sales, many Packard 
dealers are enjoying their best postwar business! 

Broadest Profit Opportunity 

In Packard Dealers’ History 
@ @ Packard’s new policy on price-positioning, 
places it definitely in the medium price field. This 
move broadens the market for Packard dealers some 
three-fold. Other models among the eight popular 
types, blanket the field for practically any new-car 
buyer’s budget! 
@ @ If you are interested in a bright and profit- 
able future in the automobile business, Packard 
will be glad to discuss with you available franchises 
throughout the country. Write, wire or phone collect: 
C. E. BRIGGS, General Sales Manager, PACKARD 
MOTOR CAR COMPANY, 1580 E. Grand Boulevard, 
Detroit 32, Michigan, Telephone: Walnut 1-5600. 


PACKARD 


ASK THE MAN WHO OWNS ONE 


|declining highs and the series of 





| ings for the March quarter or the 
= months were representative of 
| what might be expected for the 


This is a characteristic price for- | full year. 
| mation from which a breakaway in 
either direction normally points 
clearly the ensuing major move- 


| 

| “Production of the Nash division 
| was curtailed during the first quar- 
|ter of the fiscal year by a strike 
jin the plants of an important sup- 
| plier, and in the second quarter by 
\a shutdown for changeover to 1952 
| model output. 


| “Earnings have improved sharply 
| since resumption the latter part of 
| February of automobile production 
after model changeover. The out- 
|look for the balance of the 1952 
fiscal year is definitely better than 
it has been for many months, with 
|unfilled orders at a level that 
should permit volume production 
and substantially improved earn- 
ings for the final half-year.” 


Reo Hikes Net 
For 3 Months 
To $690,000 


Reo Motors reports for the three 
months ended March 31 a net profit 
of $690,000, eaual to $1.40 per share 
after provision 
for federal in- 
come and excess 
profits taxes of 

| $1,830,000. These 
| figures compare 
with a 1951 first- 
| quarter net profit 
of $674,000, equal 
to $1.37 per share, 
after provision 
for taxes of $1,- 
| 036,000. Per share a 
|earnings before 4. 8. Sherer jr. 
|taxes in 1952 were $5.12, as com- 
pared with $3.47 in the correspond- 
ing quarter of 1951. 


| Joseph S. Sherer jr., Reo presi- 
‘dent, also reported that sales for 
the first quarter in 1952 were $37,- 
206,000 as against $25,800,000 for the 
same three-month period of 1951. 

“The impact of the higher tax 
rate becomes apparent in compar- 
ing our results in the first quarter 
of this year with those of the first 
quarter of 1951 when lower rates 
were in effect,” he told stock- 
holders. 

“Our net earnings in the two 
periods were approximately the 
same. However, the tax ‘bite’ in 
1952 is $1,830,000 as against $1,036,- 
000 in 1951. This represents an in- 
crease of more than 75 percent in 
taxes with no appreciable gain in 
net earnings.” 


CCC Plans Split 


Directors Start Move 


For Stock Increase 


Directors of Commercial Credit 
Co. have adopted a resolution call- 
ing on the management to submit 
a plan for an 
amendment to the 
charter providing 
for an_ increase 
in the number of 
shares of author- 
ized stock to 
6,000,000 from 
3,000,000, accord- 
ing to Chairman 
Alexander E. 
Duncan. 

The plan calls 
for the exchange 
of one share of stock outstanding 
for two shares. When approved by 
the board, the proposal would then 
be submitted to the stockholders 
for their approval. 








A, E. Duncan 
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Reports from Various Areas... 
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Auto Market Page 


Roanoke, Va. 

According to a spokesman for 
the Roanoke Automobile Dealers 
Assn., local dealers are hoping the 
government relaxes present credit 
regulations by June 1 because 
“many families cannot buy new 
cars the way things are now.” 

“It is the 18-month limit, plus 
the one-third down payment, that 
has the dealers worried and the 
family men unable to get a car,” the 
association spokesman explained.” 


“Automobile sales in Roanoke are 
off,” several prominent dealers re- 
ported. They attributed it to the 
government’s credit regulations. 
One dealer commented, “Hardest 
hit are agencies selling cars that 
cost over $2,500.” 

Another dealer said that al- 
though automobile production is 
off 35 percent this year there is 
no shortage of new cars except, 
perhaps, that a buyer may not 


get a particular body style or 
color he wants immediately. 

“Because of the credit restric- 
tions many families wanting a new 
car have turned to the used-car 
lots,” it was explained. “Many do 
not feel that they can carry a $100 
a month payment.” 

Another dealer commented: “It 
is not the down payment that seems 
to worry prospective customers, it 
is crowding the balance into 18 
months with the resulting high 
monthly payments. 

“Dealers,” he added, “are hoping 
the government will change the 
regulation to extend payments to 
24 months or possibly 30 months.” 
—(L. D. Bray.) 

* 


Cincinnati 


New-car sales in Hamilton county 
(Cincinnati) continued slow during 
March, although some improvement 
was shown over the February total 





|} of 1,581 units. The March total of 
| 1,866 new-car registrations resulted 


|in a first-quarter total of 5,224, as| 


against 8,550 for the same period of 
1951 when the total for March was 
3,227 units. 

Used-car sales jumped from 3,353 
in February to 4,119 during March. 
Total for the first quarter of 1952 
was 10,613 units, as compared to 


New truck registrations totaled 
300 units for March, a gain of 77 
units over February but 90 units 
short of the total for March, 1951. 
—(Emery Bacon.) 

. + 


Ottawa 

New and used-car dealers, while 
admitting that sales are rising fol- 
lowing the Canadian government’s 
10 percent excise tax cut and are 
cleaning up their stocks somewhat 
because many buyers had awaited 
the budget before buying, state 


* 





8,389 for the same period last year. | 





Wins '52 Ford— 


A 1952 Customline two-door Ford was 
won by W. F. Heddesheimer (left), of 
Raytown, Mo., at a party-meeting which 
Ford dealers of Greater Kansas City spon- 
sored for more than 1,100 independent 
garagemen and fleet owners. Shown with 
Heddesheimer are Buddy Black (center), 
master of ceremonies, and E. S. Alexander, 
Kansas City district sales manager of 
Ford division. 








flatly that they are disappointed 
with the present trend of sales. 
“It’s like a drop in the ocean,” 
said one dealer about the tax cuts, 
insisting that the credit curbs are 
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OFFE 


CASCO PRODUCTS CORP. 


WITH INTRODUCTORY OFFER ‘‘ A’ 


STANDARD “ON-THE-POST” 
SPOTLIGHTS—No. S-240 
YOUR COST @ 8.40... 
TOTAL RETAIL VALUE (tax incl.) 


YOUR PROFIT 


INTRODUCTORY OFFER "B’ 


DELUXE (mirror mounted) 
“ON-THE-POST” SPOTLIGHTS— 


YOUR COST @ 10.20 
TOTAL RETAIL VALUE (tax incl.) 


YOUR PROFIT 


CASCO 


CASCO STANDARD 
6 volts No. $-240 


(also available in 12 volts) 
LIST PRICE 


NEW On-The-Post spotlight has all the eye appeal 








and light power of more expensive thru-the-post types 
... yet is easily installed in minutes with a %" drill 


_ 


CASCO SPOTLIGHT MIRROR... Fits Most Spotlights! 


Casco’s new 4” Spotlight Mirror is encased in heavy gauge brass, bril- 
liantly chrome plated, mounted on a free action swivel to a stream- 
lined bracket that fits most spotlights... 
thick, polished bevel plate glass is weather sealed. Complete with 


attaching plate and screws. 


$25.20 
42.00 


$16.80 


No. $-240M 
$30.60 
51.00 


$20.40 


R LIMITED! 


left or right. Its double 


No. S-10 LIST PRICE 


and a screwdriver. Rigidly affixed to windshield post with 2 self- 
threading Phillips Head screws and is turned on and off by a toggle 
switch mounted on the dashboard. 
CASCO DELUXE 


MIRROR ATTACHED (as shown) 
6 volts No. $-240M 


| 7 tax ind. 


LIST PRICE 


‘3 ye 


ORDER TODAY! 


BRIDGEPORT 2, 


CONN. 








proving deterrents to sales. 

“They rushed to get cars righ 
after the budget but it’s slowinz 
down now,” commented anothe 
prominent dealer, though he wa 
optimistic that business will | 
“pretty good” this summer. 

Most dealers did not applaud th 
tax cuts and held that governmen 
had really done nothing to hel 
the trade, but it is significant tha 
the grapevine in the car trad: 
peculiarly holds firm to the belie! 
that credit relaxations will b 
forthcoming later in the year. 

Somehow, dealers say, it is in 
evitable since the credit restric- 
tions are doing more harm to th: 
nation’s economy by creating pock 
ets of unemployment and distres 
for those who need cars for essen- 
tial purposes than good to nation’s 
economy. 

“Mark my word,” confided an ex- 
perienced dealer, “they’re going to 
relax those credit laws this year.” 

—(M. L. Schwartz.) 

. = . 


Springfield, Mo. 

New-car sales are definitely off 
here on all makes. Many dealers 
blame uncertainty of business con- 
ditions generated by political ten- 
sion. 

Some think cars have been priced 
out of the range of the bulk of the 
buying public. Expert and intensive 
selling is seen as no panacea for 
weak pocketbooks and inability to 
make deals as prescribed by Regu- 
lation W. 

Used-car sales are reported con- 
siderably better than for new cars, 
with a slight spring upturn attrib- 
uted to lower prices. There is a 
good deal of complaint about in- 
ability to make profitable deals be- 
cause late model prices are too 
near new-car prices. 

Finance companies and dealers 
cite a sharp increase in reposses- 
sions. Most repossessions are older 
cars with few late model take- 
backs. 

Service volume can best be term- 
ed as spotty with most dealers 
reporting service as alternate lulls 
and spurts.—(L. H. Houck.) 


- * * 


Dallas 


March was a better month for 
new-car sales in Dallas than Feb- 
ruary, but new-truck and commer- 
cial vehicle sales during the month 
slipped below the February level. 

New-car sales in March totaled 
1,882 units against 1,781 in Feb- 
ruary. New-truck and commercial 
vehicle sales numbered 375 units 
to 438 in February. 

Both totals trailed comparable 
year-ago figures by wide mar- 
gins. New-car sales in March 

(1951) amounted to 3,066 units 
while new-truck sales were 497 
units, 

New-car sales by makes in March 
were: Allstate, 12; Aston-Martin, 
1; Austin, 6; Buick, 183; Cadillac, 
47; Chevrolet, 390; Chrysler, 31; 
Crosley, 1; DeSoto, 14; Dodge, 131: 
English Ford, 3; Ford, 464; Hill- 
man, 5; Hudson, 16; Jaguar, 4: 
Kaiser, 20; Henry J, 7; Lincoln, 19: 
Mercury, 78; MG, 8; Nash, 63: 
Oldsmobile, 78; Packard, 29; Plym- 
outh, 145; Pontiac, 60; Rover, 1; 
Studebaker, 59, and Willys, 7. 

Combined new-truck and com- 
mercial vehicle sales were: Autocar, 
1; Chevrolet, 137; Crosley, 1; Dia- 
mond T, 1; Dodge, 58; Ford, 94: 
GMC, 31; International, 29; Mack, 
3; Reo, 2; Studebaker, 5; White, 6, 
and Willys, 7—(R. Fenoglio.) 
* ~ * 


Trenton, Mo. 


New and used car demand is 
down here, dealers report, as well 
as accessory and service volume. In 
this area where 75 percent of busi- 
ness comes from farmers, the 
scarce buying is seen to stem from 
a 50 percent crop failure last year 

Most farmers and other buyers 
are thought to have as much money 
on hand as in other years, but un- 
certain crop and political conditions 
may have led them to a “holding” 
policy until they find out what is 
to happen next. 

Some dealers report that they are 
offered as many deals as usual, but 
that only one out of ten is profit- 
able. They complain that there is 
not enough difference between new- 
car and ’50 and ’51 model prices.— 
(L. H. Houck.) 





On Chrysler Council 
C. H. Hawkins, owner of Mid- 
State Motor Co., Kosciusko, Miss., 
has been elected to the Chrysler re- 
gional dealer council. 
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© King Features Syndicate 


Can you name these athletic females? 


Take a look at the weaker sex! 


They’ve made sports history on the tracks, on the 
courts, in the water. Thousands of articles, photos and 
films have recorded their feats and faces. 


But did you recognize swim star, Gertrude Ederle? 
Tennis queen, Helen Jacobs? All-round sportswoman, 
Babe Didrikson? Or did you only know the roller-pin 
champ at the right? 


She’s Maggie — Jiggs’ spouse! And she’s an athletic 
woman only in the comics! 

Everybody knows Maggie. Every week, more than 
20 million people follow her adventures in PUCK, the 
only national comic weekly. Along with Popeye, 
Blondie, Dagwood, and the rest of PUCK’s all-star 
cast, she’s a famous name to all America! 

Yes, PUCK’s personalities are famous — and so are 
PUCK’s many advertisers! 


Colgate Dental Cream, America’s best-selling denti- 
frice, 19 years in PUCK!...Camel Cigarettes, America’s 
best-selling cigarette, 19 years in PUCK! ... Lipton Tea, 
America’s best-selling tea, 4 years in PUCK! 


PUCK, The Comic Weekly, which has produced in 
such spectacular fashion for a score of diversified prod- 
ucts, is a dynamo of merchandise-moving power for 
almost any product used by an American family. 











MIC WEEKLY 


The Only NATIONAL Comic Weekly — A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 1207 Hearst Bldg., San Francisco 
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‘+r have been appointed western 
service manager and_ assistant 
service manager, respectively, o/ 
Rootes Motors, Inc., by Henry 
Henkel, western states regional 
manager. 


The new executive appointments 
were made following Rootes’ occu- 
nancy of its new parts service 
depot in Beverly Hills, Calif. 


* uk * 
Ford Promotes Courteol 


\In Dealer Development 

Bernard Courteol has been pro- 
moted to investment manager of 
the dealer development office, a 
component of Ford Motor Co.’s 
sales and advertising staff. 

His appointment was an- 
nounced by Harley F. Riley, 
dealer development director, Pre- 
viously Courteol had been field 

| supervisor on Riley’s staff. He 
joined Ford in 1946. 


* 
Pontiac Fills Zone Positions 


In Philadelphia, Houston 

L. W. Ward, Pontiac’s general 
|sales manager, has announced the 
| appointment of William B. Mustard 





Ford Ad Committee at Salt Lake— 

The Ford dealers pictured above were recently elected to the Salt Lake City District 
Ford Dealers’ Advertising Assn. to serve during 1952. Front row (left to right), Roy C. 
Davidson, vice-president, Roy C. Davidson Co., Boise, Id.; Paul D. Vincent, president, 
Telluride Motor Co., Provo, Utah; H. C. Warner, secretary-treasurer, Bennett Motor Co., 
Salt Lake City. Back Row (left to right), H. F. Van Atta, director, 20th Century Motors, 


. 


Petty Motor Co., Salt Lake City, and M. J. Bishop, director, Bishop's, Layton, Utah. |adelphia and of Thomas J. Nich- 
Carl Anderson, Capital Motors, Helena, Mont., not shown, was also elected as a olson as manager of the Houston 
director. zone. 

manager in the Milwaukee zone. He 


department of Clark Equipment 4j<9 served in central office pur- 


Co., Battle Creek, Mich. 


Peritz will be replaced by Robert | ments, and was parts and accesso- 
W. Scott, who has been chief of | ries merchandise manager and dis- 
the industrial truck section. Carl | trict manager before going to the 
Duckwitz will take over the indus- | Milwaukee zone. 
turn to private industry, it has been | trial truck section, and C. G. Haw- Nicholson, a_ veteran Pontiac 
announced by the U. S. Department ley will serve as chief of the con- | sales representative, has served 26 
of Commerce. He will join the sales | veyor section. years in various capacities in the 


NPA Equipment Division 
Names 4 in Promotions 

Joe H. Peritz, chief of the mate- 
rials handling equipment branch of 
NPA, is leaving the agency to re- 


Through the years 
Montpelier has been working hand in hand 


with all truck manufacturers and dealers 











MONTPELIER advertises in leading 
BAKERY, DAIRY and LAUNDRY Publi- 
cations adapting trucks to more voca- 
tions to create better and more efficient 
product distribution. 


MONTPELIER URBAN—Available 
in load space lengths of 8, 10, 12 
and 15 feet. 


MONTPELIER SIDE-AISLE—Avail- 
able in load space lengths of 6!/2, 
8!/. and 9/2 feet. 





. helps YOU make the sale 


MONTPELIER, by giving your customer what he needs and 
wants in a body and chassis—engineered and built as a unit 
for his specific vocation—not only helps YOU make a sale— 


Montpelier. . 


co. 
FACTURING 
MA peli er, Ohio 







nomy but satisfy a customer. 
Engineered for oo MONTPELIER—Gives You, the Dealer, full cooperation and 
CIALtZED help on sales. MONTPELIER gives the dealer and the customer 
SPE VEHICLES the benefit of their many long years of engineering and manu- 
MOTOR facturing “know how". For one vehicle or a fleet—the 





MONTPELIER “assistance” is the same. 
You contact MONTPELIER—the firm with a background of 
twenty-five years of successful experience, who will submit to 
YOU a —— proposal including recommendations for both 
body and chassis, which will give your customer the specific 
features he needs to help him solve his delivery problems. 


See Your Customers— 
Then Wire—Phone— 
Write MONTPELIER Today 


YOU MAKE MORE SALES—BIGGER PROFITS—WHEN YOU GIVE THEM WHAT THEY NEED. 


David L. Bennett and A. E. Pow- | 


Blackfoo!, Id.; L. F. Heagle, director, Sawtooth Motor, Hailey, Id.; N. C. Petty, director,|as assistant zone manager in Phil- | 


chasing, parts and service depart- | 


New York, Buffalo 
He mos 
recently was assistant manager of 
| the Philadelphia zone. 


| * 


central office, 
}and Philadelphia zones, 


Barnhill Gets Promotion 
|\In Bendix Radio Sales 


R. B. Barnhill, formerly man- 
ager of automotive and mobile 
| sales, has been named commercial 
sales manager for 
the Radio Com- 
munications divi- 
sion of Bendix 
Aviation Corp., 
according to 
Arnold Rosen- 
berg, general 
sales manager. 


pacity, Barnhill 
assumes responsi- 
bility for the sales 
of the entire line 
of products manufactured by the 
| Svemen for commercial 
| Barnhill has been with Bendix Ra- 
| dio five years. 

* 





R. B. Barnhill 


| Universal C.1.T. Names 


5 District Managers 
Universal C.I.T. Credit Corp. has 


Be 


| announced the appointment of five | 
|new district managers to head of- | 


: | fices throughout the U. S. The ap- | 
Mustard formerly was_ business | 


pointments were made known by 


division heads in the various areas. | 


James B. Barry was named man- 
ager at Lakeland, Fila.; 


Maine at Great Falls, Mont.; Joe 


L. Hamilton at Hamilton, O.; Wil- | 


|liam E. Corbishley at Wilmington, 
| Del., and Otto W. Rudolph at New 
London, Conn. 


White Motor Names Henry 
Kansas City Branch Head 


Wyman L, Henry, sales manager 


* oe 


of the “3000” division, has been 
named manager of the Kansas City 
branch of White si 
Motor Co., it is 


announced by J. 
N. Bauman, sales 
vice president. 
Henry succeeds 
| A. G. Holum in 
| the post. Holum 
has been appoint- 
|ed manager of 
Rudy - White 
Truck Co., White 
distributor in Des 
Moines. In charge 
of national sales of White’s Model 
“3000” 





W. L. Henry 


well known 


area. 
* 
McGorum Promoted 
William B. McGorum, 


« * 


Hall-Scott Motor division, Berkeley, 
Calif. 


Beesley Heads Parts Sales 


For Ford in Northeast 


Appointment of David Beesley 
as parts and accessories sales 
manager for Ford’s Northeast re- 
gion has been 
announced by C. 
J. Seyffer, re- 
gional sales 
manager. 

Beesley, pre- 
viously parts 
and accessori2s 
sales manager 
for Ford’s New 
York district, 
succeeds Robert 
E. Gubelman, 
who has been 
granted an extended leave of ab- 
sence. Joseph Maccia, previously 
a field manager in the New York 
sales district, has been named to 
succeed Beesley. 

* 


Whitcomb Elected Head 
Of N. H. Good Roads Assn. 


Arthur Whitcomb, of Keene, was 
elected president of the New Hamp- 
shire Good Roads Assn. at the or- 





David Beesley 


* * 


ganization’s 36th annual meeting 
here. 
Other officers named at the) 


gathering, attended by about 200 
members and guests, were: Stinson 


In his new ¢a- | 


markets. | 


|| AUTO-TURNTABLE_, 
truck with the power-lift | 
cab since joining the company’s | 
sales staff in April, 1950, Henry is | 
in the Kansas Cit; | 


formerly | 
district sales manager of ACF-Brill | 
Motors Co., has been promoted to/| 
sales manager of the company’s | 


L. Taylor, Concord, vice-president; | 





David L. Fosburgh, Concord, secre- 
tary-treasurer, and John S. Holden 
Concord, and C. A. VanDeCarr, of 
Lebanon, directors. 

* * * 


MacNichol jr. Ups Clarke 
In L-O-F Sales Post 


Thomas A. Clarke has been 
promoted to central regional sales 
manager of Libbey-Owens-Ford 
Glass Co., Toledo, it was an- 
nounced by G, P. MacNichol jr., 
sales vice-president. 

Succeeding Clarke as regional 
sales promotion manager is L. J. 
Schenck, formerly LOF field rep- 
resentative in the Charlotte (N. 
C.) area, Clarke joined the com- 
pany as a production worker at 
the East Toledo laminating plant 
in 1932. 


* * 


|Clemens Heads Sales Area 
For AP Parts Corp. 


William W. Clemens has been 
|promoted from territory repre- 


* 


|sentative to territory manager of 


sales in parts of 
Wisconsin, Illi- 
nois, Michigan 
ind Indiana, AP 
Parts Corp., Tole- 
do, announces. 

Prior to joining 
AP Parts, Clem- 
ens was sales 
manager for an 
automotive parts 
distributor in To- 
ledo. During 
World War II he 
| served in the navy in a spare parts 
|division in Okinawa. 





Ww. W. Clemens 


D. A.| 


* * a 
Howe Succeeds Bergstrom 


In NPA Metalworking Unit 


Ralph S. Howe, executive vice- 
~resident and director of New 
3ritain Machine Co., New Britain, 
Conn., has been appointed director 
of NPA’s metalworking equipment 
| division. 

Howe, in his first government 
| job, succeeds Swan Bergstrom, of 
|Cincinnati, who has completed a 
| six-month “tour of duty” under 
|NPA’s policy of rotating division 
| directors to give industry - experi- 
enced executives an opportunity to 
| serve in the mobilization effort. 


Bergstrom is returning to his post 
as vice-president and director of 
| Cincinnati Milling Machine Co. 


= 
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TURNS CARS 
INSIDE OR OUTSIDE 
Can Be Financed if Desired 


BRUNNER’S, Inc. 


358 East Center St. 
Manchester, Conn. | 
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Automotive manufacturers, knowing and 
demanding fine quality components, 
are very likely to consider Clark. 
Whether the vehicle is a new de- 
sign or something special, or a 
redesign of an existing model, 
you'll find that working with 
Clark is exceedingly good 

business. 














Turn and see reverse 
side for more about 


CLARK products 
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CLARK EQUIPMENT COMPANY, Buchanan, Michigan. | 
Z 


Other Plants: BATTLE CREEK AND JACKSON, MICHIGAN 
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CLARK Fork TRUCKS 


AND POWERED HAND TRUCKS - INDUSTRIAL TOWING TRACTORS 


oc eet) = = OY) 
INDUSTRIAL TRUCK DIVISION * CLARK EQUIPMENT COMPANY «© BATTLE CREEK, MICHIGAN 
(0 PLEASE HAVE REPRESENTATIVE CALL 


Please send: [] CLUTCH DATA SHEETS (O MATERIAL HANDLING NEWS 
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Product Stagnation Hit 


U. S. Industry Exhorted to Intensify Selling, 
Restore ‘Progressive Obsolescence’ 


DETROIT.—There must be a re- | 
turn to the type of thinking that 
“was born right here in Detroit 
where the continuous improvement 
in product made the American pub- 
lic dissatisfied with a car that was 
more than two or three years old,” 
J. M. McKibbin, vice-president in 
charge of consumer products at 
Westinghouse Electric, said here 
last week. 

He addressed the Adcraft Club of 
Detroit on the need of expanding 
“selling machinery” along with pro- 
duction facilities. 

Pointing to the fact that Amer- 
ican industry will emerge from 

its present expansion program 
with the greatest facilities to turn 
out goods that it has ever known, 
he added that “as manufacturers, 
we must again accept the chal- 
lenge of progressive obsolescence. 
We must develop products with 
the new features that contribute 
to a better life for the consumer.” | 
| out any real sales effort. 


Increased production facilities | “ wares : d 
“place upon management a respon- | _. bn . » | a = a 
sibility for which we have to under- | 5% 5 Plant, fhe declared, one o 
stand more clearly and which will|°UF big investments must be in 
require more intelligent planning sales training. 
than we have ever given to this| In urging more effective adver- 
phase of our business before.” tising, McKibbin lashed out at those 

By “sales plant” the speaker ex- | Who try to make their advertising 
plained he referred to three “key | “take the place of basic product 
elements” of marketing, namely,| development. Product claims that 
product development, salesmanship | C2"not be supported by the product 
and advertising. |in operation have no place in the 

“If we plan wisely in these three | development of the sales plant.” 
——— = = Westinghouse is practicing what 
it is preaching in the matter of 
expanding its “selling machincry” 
at the same time it is engaging 
in a major plant expansion pro- 


45 More Dry Ice 
gram, the executive explained. 


° ° o 
Units In Trailers Each manufacturing division of 
CHICAGO.— Installation of 45 ad- | the company has developed a long- 


areas,” he said, “we should emerge 
with a sales plant capable of mov- 
ing the volume of goods facing us 
in the future. The population is 
growing, the ability to buy wiil be 
in the hands of more people, and 
the desire for better living is con- 
tinuously widening our markets. It 
is up to us to build a sales plant 
that will be adequate when the new 


struction come into use.” 

The need for better selling is 
exposed by the fact that in the 
last 10 years the number of sales- 
men in this country has increased 
only 18 percent while the physi- 
cal volume of goods sold _ in- 
creased 80 percent, the Westing- 
house executive pointed out. 

Surveys have shown, he said, that 
| basic selling techniques have al- 
|}most been forgotten because since 
| the war products have moved with- 





Spector Installs 


= 
| 
| 
| 
| 
| 


ditional Hunter cargo cooler and|'@nge marketing program which | 


heater combination units in its fleet | Sets future goals and plans for the 
of trailers has been announced by | N€cessary selling machinery to 
Spector Motor Service, Inc. reach these objectives, 


The conversion of Spector’s re- | ae 
frigerated fleet to Hunter dry ice 


| 
systems began with the installation | Curry Heads 


of five combination units last Au- ‘Calif Truckers 


gust. 
Reason for the total changeover, LOS ANGELES—Wade  Sher- 
rard, general manager of the Mo- 


according to William Reib, man- 

ager of the firm’s perishables divi- | : : > 

sion, was that “Hunter drastically |t0' Truck Assn. of California, has 
reduces maintenance costs by elim- yo, — =. + 
> : ‘ , - , eno.|¥- Curry, Los Angeles-San Diego 
inating the ger te of highly spc |highway carrier, as president of 
| that organization. 


| Other officers for 1952 are: J. J. 
Connelly and L. M. Duntley, both 
|of Los Angeles, and Rush Swoape, 
|of Bakersfield, all vice-presidents; 
| A. R. Pearson, secretary, and Oren 
|H. Scott, treasurer, both of Los 
Angeles. 


SPECTOR 





By Ed Janicki 
Staff Writer 
DETROIT.—The auto industry in 
| Mexico is so important that it has 
a direct effect on the entire econ- 


Gets Dry Ice Unit— 


One of Specto.'s trailers which will be |My of that country, and when the 
changed over from a refrigerated unit to|imdustry in the U. S. slackens the 


impact is felt sharply in Mexico. 
As a result of uncertainty over 

car production, quotas and con- 

trols in the U. S., Mexico’s auto- 


the Hunter dry ice system. 
. 2° * 


cialized personnel needed for the 
maintenance of mechanical refrig- 
eration systems.” | mobile output is expected to drop 
Compact and light (19” wide, ‘| 25 percent this year. 
long, 300 pounds), the cooler re-| Those were the words of Gabriel 
quires little maintenance, with two/Villagran, editor of El Automvil 
air circulation blowers its only|Mexicano (Mexican automotive 
moving parts. By forcing air over | magazine), one of 16 Mexican jour- 
the super-cold finned surfaces of |nalists representing eight news- 
its dry ice bunker, the unit blank- | papers and five magazines who vis- 
ets the cargo with chilled air.|ited Detroit last week on a good- 
“Even when the vehicle engine and | will tour of the U. S. 
battery system are not working| The trip is being sponsored by 


gravity flow of chilled air will cir- | 
Allen Opens Up 





culate through the trailer,” Reib 
states. 
The gasoline-burning heater, fit- | 


ted into the blower compartment | " 

on top of the cooler’s bunker, uses Detroit Office | 
the same ducts for cireuating DETROIT. — Allen Electric &| 
heated air. Equipment Co., of Kalamazoo, 


Mounted on the exterior of the | Mich., has announced the establish- 


production facilities now under con- | 


| 
| 
| 

casonelhamncc 





~ ad 


seen 


a 
Heavy-Duty Truck Lifft— 


This Studebaker truck with heavy-duty lift for hoisting steel construction equipment 
and heavy timber was delivered by McDaniel Motor Co., Laurel, Miss., to Tipps Tool 
| Co. of that city. Five other Studebaker trucks, all designed for specialized service 
| involved in construction activities, were previously delivered to the same company by 
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Colorado Roads 


Carriers Association Offers 
To Hire Engineers 


DENVER. — The Cclorado Motor 
|Carriers Assn., which played a big 
lrole in defeating the long-range 
|highway program in the last Colo- 
|rado legislature, has made an offer 
to hire the most competent engi- 
neering talent available to map a 
new roads program for the state. 
The declaration contains the fol- 
| lowing: 

1. To hire engineers to survey and 
research the highway needs of our 
state in cooperation with the new 
state highway commission and the 
state highway department. 


2. To survey and research the 
methods of tax assessment and col- 
lect in an attempt to find the true 
proportion of monetary burden to 
be borne by the various highway 
users in cooperation with every 
highway user group interested. 

Proposals to increase sharply the 
taxes paid by trucks were stum- 





| the McDaniel dealership. 


Short-Dimension 
Truck Tractor 


Offered by I-H 


CHICAGO.—In response to de- 
mands of truck operators for a con- 
ventional-type truck tractor capa- 
ble of hauling 35-foot semi-trailers 
in states where 45 feet is the over- 
all length limit, the motor truck 
division of International Harvester 
Co. has introduced a new short- 
dimension feature into its line of 
conventional trucks. 

W. K. Perkins, manager of motor 
|truck sales, described the feature 
|as a 102-inch bumper-to-back-of- 
|cab dimension, available on Inter- 
|national truck models ranging in 
| Size from model L-185 to the six- 
| wheel model LF-210. The new di- 
|mension represents a six-inch re- 
duction, he said. 


“This significant feature for con- 
| ventional-type truck tractors is 
| called ‘The 102 Space Saver.’ It of- 
|fers truck operators the length- 
| saving advantages of cab-forward 
|or cab-over-engine truck tractors 
jat lower cost and retains the driv- 
|er comfort, styling and utility ad- 
| vantages of conventional trucks,” 

he said. 

He said the 102-inch dimension 
| was achieved without changing the 
| location of the driver’s seat or the 
|usable space within the cab. 


| Thirty-five-foot trailers with oval, 
| round or square nose types with 
| rounded corners, may be combined 
| with the short-dimension conven- 
| tional tractors without exceeding 
| 45-foot length limits, he said. 








At present 20 states have 45-foot | 


| overall length limits, Perkins point- | 








Mexicans Cite U.S. Controls 
In 25 Pet. Output Drop 


General Motors and American Air- 
lines. 

While here, the newsmen toured 
| the Cadillac plant, the General Mo- 
|tors research center and other GM 
|plants for a closeup of auto pro- 
| duction in the U. S. All summarized 


| 


| 
| 
| 
| 
| 


their visit to the auto plants in one | 


word: “Fantastic.” 
| They marveled at the pace at 
which everything moves, and were 
especially impressed at the rapid 
speed at which automobiles are 
produced. 

“Everything is so well organized 
in your plants,” one newsman com- 
| mented. 

While dealers in the U. S. are 
confronted with such problems as 
how many cars they can expect 
from their manufacturers or how 
they can sell what is being 
shipped to them, dealers in Mexi- 
co are deeply concerned all the 
time about how many autos will 
be shipped them from the U. S., 
Villagran declared. 

Villagran said 


| 
that the 45,000 | 
units brought into Mexico from the | 





trailer nose is a housing for the 
controls, a stand-by battery for the 
combination unit and the heater’s 
fuel tank. Current is supplied by 
vehicle battery under normal con- 
ditions. Both cooler and heater 
units are thermostatically con- 
trolled 





| ment of a branch office’ here at 
|6432 Cass Ave. H. P. Cardon is 
| Manager. 
| R. B. Wilson, Allen sales man-| Problem in our country,” he said. 
|ager, said the Detroit office was | ‘People just don’t have it to spend.” 
opened to establish closer contact| Villagran pointed out that only 
with vehicle manufacturers in the|one out of 80 persons in Mexico 
Detroit area on service problems. | owns an automobile. 





allotment in history. 


U. S. last year composed the biggest 


“Of course, money is another big 


bling blocks to the program de- 


feated in this year’s legislature. 


ed out, which formerly required 





Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 


use of cab-forward or cab-over-en- 
gine tractors with 35-foot semi- 
trailers. 
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— Sell it 
Heil-equipped 













"No mounting or 
servicing to bother 
about, when we sell 
HEIL Bodies and Hoists! ”..,, «sentir 


Truck Manager for Nashville, Tenn. dealer 


you make the sale — your nearby Heil distributor does the 

mounting and servicing, when you sell a Heil-equipped truck. 
You make your regular profit on the truck — and an extra profit 
on the body and hoist. 

And you get another customer who stays a friend. Heil weight- 
saving design helps him haul bigger loads, save gas and tires. 
Heil trouble-free hoist and pump help him dump loads faster. 
Heil no-sag construction helps him enjoy longer body-life. 

Your Heil distributor sees to it that the Heil Dump Units you 
sell serve your customers satisfactorily day-in and day-out. He 
provides quick, expert service — and uses genuine Heil quality- 
built parts. 

Let your Heil distributor help you recommend the right body 
and hoist for every job. Make it a point to meet him soon — he’s 
as near as your phone. 

BH-189A 
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rue HEIL co. 


DEPT. 5952, 3059 WEST MONTANA STREET @ MILWAUKEE 1, WISCONSIN 
Factories: Milwaukee — Hillside, N. J. 
District Offices: Hillside, Washington, D. C., Atlanta, Milwaukee, Detroit, 


Chicago, Kansas City, Dallas, Los Angeles, Seattle 
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Truckin’ 








.- + by Jack Weed 


‘Under-10,000-Pound GVW Sales Off 7% ... 





HILE dealers generally across 
the country seem to think that 
the percentage of light trucks to 
| heavy units has been drastically cut 














DID a little “truckin’” a couple 
of weeks ago that was quite 
different from hauling tonnage—I 
“rode” the Mobilgas Economy Run. 
From midnight of the day before 
the run, until the last car got into 
Sun Valley, I was with the cars. I 
was at the General Petroleum ga- 
rage on Flower St., Los Angeles, 
when every car that made the run 
got its last check by AAA officials; 
at every control and refueling stop 
along the 1,415 miles grind, and I 
was in the crowd that welcomed L. 
P. Butts, of the Earle C. Anthony 
Co., when he drove a Packard “300” 
into the impounding area at the 
Valley as the first of the competing 
cars to finish the run. 

I saw all the contestants at 
least eight times during the three 
days, since I was privileged to be 
able to watch the last car leave a 
control point and be at the next 
control point to see the first com- 
peting car come in. Thus I had 
a chance to see how every driver 
conducted himself and how care- 
ful those Cal-Tech engineering 
students, who had been trained 
as official AAA observers for this 
run for weeks before the start, 
“policed” the drivers. 

Every precaution was taken to 
see that these Cal-Tech boys did 
their job properly; they were 
changed from car to car during the 
run so that no one observer could 
get too well acquainted with the 
crew of any car. 

* * * 


On Precision Basis 


I WATCHED every car in the run 
come into its refueling station 
and made it a point to stick my 
nose into this operation as much as 
I could. And let me tell you that 
this operation of refueling was a 
major operation carried out on a 
precision basis. The cars were giv- 
en two minutes to take on gasoline, 
have their seals checked to make 
certain that there had been no tam- 
pering between stops. Two men 
handled the hose at each pump, and 
each counted out loud the number 
of gallons put in each car, with an 
AAA man and the observer record- 
ing how much gas and oil each car 
took. 

Only by making the run, as I 
did, can anyone really appreciate 
the problem of logistics that goes 





| this year, as against last year, an 
|analysis of the first two months 
| production and sales does not sub- 
| stantiate this thinking. 


into putting on a run of this 
length and size, and I want to 
doff my chapeau to the boys of 


Slight Cut in Lights 


centage about held steady with 
17.82 this year, as against 17.90 
| last year. 

Y TONNAGE size, for the first) The 10,001-14,000 GVW’s dropped 

two months of the year, the|slightly with 5.97 percent, as 
light, under-5,000 pounds GVW jobs| against 6.25 percent; the 14,001- 
represented 42.01 percent of total! 16,000 GVW’s gained with 22.77 
sales, as against 48.50 percent last} percent, against 17.90. The 16,001- 


| trucks 
118,946. 


dropped from 166,639 to| 


* * * 


the General Petroleum Co. and 
the AAA officials, especially Art | 

Pillsbury, the chief steward of 
the AAA, for the precision man- 

ner in which this seaboard-to- 

ski-lift run was handled. 

There were plenty of men to 
handle all cars quickly as they 
came in to each stop; there were 
flagmen at every turn where there 
might be the slightest chance of 
confusion; the road was marked 
perfectly; there were checkers with 
shortwave radio all along the course 
giving advance information as to 
where every car in the run was all 
of the time; they had weather re- 
ports for the boys in advance of | 
every leg of the run. 

The housing of the crews of the 
competing cars, the officials, news- 
men and factory men who accom- 
panied the run was faultlessly tak- 
en care of at Bright Angel Lodge 
and El Tovar hotel at the Canyon, 
at Hotel Newhouse in Salt Lake 
City, and at the Sun Valley Lodge 
and Challenger Inn at Sun Valley. 

+ * * 


What Move? 

NCIDENTALLY, there were all of 

100 cars in the “run” caravan, 
at least 350 men to feed and house 
during the run, and over 800 guests 
were taken care of at Sun Valley. 
My good friend, Frank Meunier 
and “Sgt.” Meader of the General 
Petroleum staff, did a marvelous 
job of assigning rooms and cars for 
every guest on the trip. When one 
got into a night stop, dead tired 
and hungry, your room was ready 
and a hot meal was waiting you in 
the dining room. What more could 
one ask? 

I rode the first day with Russ 
Catlin, assistant publicity direc- 
tor, AAA, and Al Spangler, of 
the Armed Forces Radio Staff. 
Al, by the way, was taking re- 
cordings from drivers, officials 
and important people all along 
the route and broadcasting the 
“info” to our boys in the armed 
forces all over the world each 
night. 

We left the General Petroleum 
garage at about a quarter to three 
Monday morning, watched the cars 

(Continued on Page 30, Col. 1) 





| percent this year. The heaviest gain | Showed a slight gain with 2.69 per- 





year; the 5,001-10,000 GVW’s ran 
18.69 percent this year, as against 
19.16 percent last year; the 10,001- 
14,000 GVW’s went 6.70 percent, as | 
against 6.38 percent. 

The 14,001-16,000 GVW’s contin-| 
ued to register heavy, nosing into 
second place this year with 20.37 
percent, against last year’s third) 
place sale of 14.96 percent. The 
16,001-19,500 GVW's stepped up 
10,000 GVW class are down only | their percentage to 4.45, as against 
35,143 units. a 3.59 percentage of all sales last 
The heaviest loss, percentagewise, | Year. The 19,501-26,000 GVW class 
has been in the under 5,000 GVW/| also went up slightly, with 4.69 
class which dropped from 48.50 per- | Percent, as against 4.16 percent and 
cent of all sales last year to 42.01\the over 26,000 GVW _heavies 


There has been a cut in regis- 
tration of trucks under 10,000 
GVW of approximately 7 percent 
this year, as against last, but the 
actual unit volume of light trucks 
sold is but 6,550 less than the dif- 
erence in total sales. Sales of all 
size trucks for the first two 
months of the year are 47,693 less 
than for the same period of last 
year, while sales in the under 














shows up in the sales of the 14,000-| cent, as against 2.39 last year. 
16,000 GVW class, which registered Production of the under 5,000 | 
14.96 percent of all sales for the| pound jobs has fallen off per- | 
two-month period last year and| ceptibly from last year. Output | 
20.37 percent this year. in this class for the first two 
Truck production for the U. S.| months represents but 34.65 of 
domestic market dropped from 239,-| total production as against 43.75 
518 vehicles last year to 201,666|} percent for last year. In the 5,001- 
vehicles this year, while sales of all! 10,000 GVW class, production per- 
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Equipped and Ready for Work— 


Alert truck selling includes showing the truck as it will be used by the purchaser. 





At a recent national plumber's convention, this service body was shown equipped with 
bins and compartments and filled with tools and parts, just as a plumber would use it | 
in his daily work. The plumbers who see this display will see it as a time-saving tool, | 
not just as a light truck with an enclosed body. 





Old Trucks Point Way to Dealer Sales Strategy | 


f byes fact that 31.6 percent of all 
trucks on the road today are 10 
years old or older provides truck 
dealers and salesmen with an effec- 
tive sales argument. 

Both operation and mainte- 
nance costs are steadily increas- 
ing. Old vehicles cannot possibly 
be operated economically against 
modern equipment. 

This cost factor is most impor- 
tant when striving to interest a 
prospect in a new vehicle. 

* + * 





SOME 2,750,000 vehicles are repre- | 
\” sented by the 31.6 percent. Of | 
these, it is estimated that 1,250,000, | 
or 13.7 percent, are 14 years old or| 
older. | 

It usually takes more than just 
conversation about the savings to 
jar the order loose. If the trucker 
isn’t aware of the fact that the 
age of his vehicle has something 
to do with his higher operating 
costs, he has to be shown some- 
thing more than pretty pictures 
of new trucks. 

He has to be shown facts and 





| designated points where 


figures that will demonstrate be- 

yond question that a new unit has 
not only newness in its favor but 

also has other operating advantages 

— should be incorporated in his 
aul. 


* x * 


T TAKES an analysis of the 
prospect’s haul to determine 
whether the type of truck he is 
now using is the most efficient for 
the work he is doing. 

Sometimes changes, especially in | 
the case of route deliveries in or) 
from a city, can be made much 
more economically by the use of 
large “feeder” vehicles which bring 
the products to be delivered out to 
route 
trucks can pick them up. Such ar- 
rangements might save a great deal 
of wear on the smaller, lighter ve- 








Truck Highlights 


Truck Test Road 
Pe NO nc na tp diene nee 











| 
| 


19,500 GVW class was 5.90 percent, 
as against last year’s 5.45. The 
19,501-26,000 GVW went wild with 
an output this year of 8.91 percent, 
as against 5.00 percent last year, 
and the over 26,000 GVW heavies 
were about the same with 3.98 per- 
cent this year, as against 3.75 per- 
cent for the same period last year. 
* * * 


HERE is no way of knowing 

how many of the 19,501-26,000 
GVW’'s went to dealers and how 
many went to government, but in- 
asmuch as the sales percentages did 
not jump materially it is presumed 
that at least one half of the total 
output in this size went to govern- 
ment use. 

Production against sales for 
the two-month period followed in 
about the same percentages with 
the exception of the under 5,000 
pound light trucks and the 19,501- 
26,000 GVW jobs as noted. 

Production in the under 5,000 


| pound GVW class was 34.65 percent, 
| against sales 42.01 percent of total; 


output in the 5,001-10,000 GVW was 
17.82 percent of total, compared 
with 18.69 for sales, In the 10,001- 
14,000 GVW, output to sales was 
5.97 percent against 6.70 percent. 
Output of 14,001-16,000 GVW’s 
was 22.77 percent as against sales 
of 20.37; 5.90 percent of total output 


(Continued on Page 28, Col. 3) 





Liquid Gas Called 
Ideal Motor Fuel 
By Reo Engineer 


ITH both Reo and International 

Harvester offering truck en- 
gines equipped to use L.P.G. gas 
instead of gasoline or fuel oil, many 
dealers in the east, in particular, 
have been mystified as to the sud- 
den interest in this liquid petroleum 
gas when it has been used for as 
long as 20 years in owner-made 
conversions on the West Coast. 

In addition to the fact that L.P.G. 
gas is finally available in prac- 
tically all trucking centers due to 
its wider use for home cooking and 
in house trailers, the following 
treatise by William Walworth, en- 
gineering vice-president of Reo 
Motors, Inc., may be of more than 
passing interest. 

First—what is L.P.G.? Propane 





hicles that now have to come all 
the way in to the main distribution 
point. 

Such a system also has demon- 
strated a great saving in man- 
power, as well in many operations. 

Many firms are still using 
straight trucks on a shuttle op- 
eration, where the use of trailers 
and tractors would save both 
time and many rehandlings of the 
material to be transported. With 
today’s high labor costs and high 
costs of transporting, every hour 

saved rehandling material is 
money saved and of interest to 

every buyer. 

On many factory to factory hauls 
where finished or _ semi-finished 


products come off the line of one| 


plant to go right into production at 
another, whether owned by the 
same concern or delivered by a 
supplier, semi-trailers can not only 
be used as a piece of transporta- 
tion but also as a temporary ware- 
house. They can be held at the 
receiving dock until the receiving 


plant is ready to put the material | and Butane gases, commonly called 
right into the production line, |L.P.G., are gases at normal tem- 
: «¢ «@ | peratures which can be liquified 
|}and held in storage as liquids un- 
td ge Po comer Doar |der fairly low pressure. “The basic 
. crude, or the natural gas deposits, 
reser Degen nD ng nage. d | from which this fuel is derived, are 
¢ ;}every bit as plentiful and as well 
yao snd television’ oervioe' moe |e te are ses arertes ot Sa 
, i N : ‘| line. Its potentialities as a motor 
electrical refrigeration service Men | truck fuel are less restricted and 
wrth tay coeere Wiains tke mee | mat mite han gnsoine or dee 
, 4 oil. P.G. is not new, it is not 
rg they ye keep the mind of | scarce; in fact, it is a nearly ideal 
wna ths boty by showing ox denen: | "Sn aanns eae 
‘ -| “What ar vantages 
strating one of the several service | |, P.G.? The Pal ee ease 
oe —" on a truck — | Liquid gas will average country- 
= Squyye for a service firm's! wide, about five cents per gallon 
work. less than gasoline. Considering the 
When shown in this manner, |five miles per gallon is represen- 
the truck and body becomes a | tative of gasoline powered trucking, 
tool for the use of a particular | the savings of at least one cent per 
firm or buyer. The prospect can | mile resulting from this lower cost 
immediately picture in his mind |is obviously highly attractive. 
how he would load various bins “Other reasons for its lower costs 
and compartments, and what it | is that it burns with a high degree 
would mean to him in time saved, | of uniformity insuring all cylinders 











(Continued on Page 29, Col. 1) (See LIQUID GAS, Page 53, Col. 3) 
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Poor Connections Called Threat to U. S. Security .. . 
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Truckers Seek Defense Roads 


WASHINGTON. — The greatest 
threat to our national security is | 
the lack of an adequate highway 
system connecting major centers of 
industry and population, according 
to Arthur D. Condon, general coun- | 
sel for the Trucking Industry Na- | 
tional Defense Committee, testify- 
ing before the Senate Interstate 
and Foreign Commerce committee 
recently. 

Condon testified as a witness in 
connection with transportation 
legislation, and said that war-time 
bombing experience has demon- 
strated that trucks, not being 
confined as are railroads and 
ships to tracks and waterways, 
have a striking advantage in 
mobility over other forms of sur- 
face transportation. 

“However,” he said, “our lack of | 
an integrated nationwide network | 
of highways is the greatest single 
menace to be met in the event of 
bombing attacks. Further, the ab- 
sence of adequate highways con- 
stitutes today the paramount im- 
pediment to efficient transporta- 
tion in our current race against 
time to build up the defenses of 
our allies and ourselves.” | 

The Trucking Industry National 
Defense Committee is composed of 
representatives of trucking indus- 
try labor, manufacturers and own- 
ers. Dave Beck, executive vice-pres- 
ident of the AFL International | 
Brotherhood of Teamsters, is chair- | 
man. Vice-chairmen are Roy Frue- | 


Ethyl Offering 
Refiners New 


Fuel Additive 


NEW YORK.-—Samples of a new 
ignition improver for diesel fuel are 
being made available by Ethyl 
Corp. for evaluation by the oil in- 
dustry, it is announced by B. By- | 
num Turner, vice-president of re- 
search and engineering. a 

Ethyl’s new fuel additive, he de- | 
clared, will make it possible for | 
refiners to improve the cetane num- 
ber of middle distillates simply and 
economically, thereby increasing | 
the potential output of desired | 
grades of diesel fuel. 

The compound consists of a mix- | 
ture of primary amyl nitrates, | 
which is blended into the finished | 
fuel. | 

As little as one-tenth of 1 per-| 
cent, by volume, of Ethyl’s ignition 
improver is sufficient to bring 
many distillate heating oils within | 
the cetane number range of com-| 
mercial diesel fuels, the company | 
said. | 

Moreover, it is effective in im- 
proving the cetane number of all | 
types of diesel fuels, regardless of 
crude source, refining technique, | 
or sulfur content, it is claimed. 

Ethyl’s ignition improver prom- | 
ises to be of assistance to the oil | 
industry in meeting a demand for 
diesel fuel that has expanded four- 
fold since 1941, and is expected to 
double again by 1960, according to 
Turner. 

The improver will enable | 
ers to supply the required grades 
of diesel fuel in the needed quan- | 
tities and at low cost, he said, and 
increase the flexibility of refining 
operations by eliminating or reduc- 
ing the selective blending now re- | 
quired in many instances. 


| 
| 
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“Yes sir, Floyd, you’ve got the 
same old frame—may have lost a 
little compression—but the same 
old frame.” 





hauf, president of Fruehauf Trailer 
Co., and Leland James, a large fleet | 
operator. | 
“It is several generations,” Con- | 
don said, “since railroad trains were | 
compelled to creep through the 
main streets of towns and other | 
cities before resuming their normal | 
speed. Today a truck driving from 
south of Washington to 3 atrects| 
| 

| 


phia must drive through the streets 
of Washington, Baltimore, and 
many smaller communities. These 


| trucks lose a great amount of time, | 

| increasing the expense of transpor- | 

and increasing delivery | 
of 


tation 
time. 


aging a few main streets in cities 
like Baltimore and Washington 
would disrupt truck transporta- 
tion almost as much as a bomb 
exploding on the main railroad 
lines in the same areas would 
disrupt railroad movement. Fur- 
ther, in the event of such disas- 
ter, the movement of people be- 
ing evacuated, and the movement 
of essential goods to and from 
stricken areas would be menaced 
by the absence of proper high- 
ways leading in, out and about 
these areas.” 


Condon said that in some areas 
the nation, there exist through- 


strong and built to last, to mini- 
mize danger from accident. Some 
of these highways provide bypasses 
or alternate routes avoiding cities 


| and congested areas. Highways like 
| this pay off in time saved in the 


transportation of people and goods 
by automobiles and trucks, he de- 
clared. 

“Like all practical, logical and 
necessary improvements, adequate 
roads always pay for themselves,” 


| he emphasized. 
Condon further pointed out to) 


the committee that trucks have 
| proven to be the least vulnerable 
| to attack of transportation systems, 
and that our national planning to 
| combat expected sabotage cannot 
| succeed without an adequate road 
| system, 

Condon cited the contrast be- 
tween approximately $1 billion of 
railroad facilities which DPA has 


“In war an enemy attack dam- | ways and super-highways, wide and approved for rapid tax write off 


27 


| 


| since the beginning of the program 
jin 1950, and the less than $3,000,- 
| 000 approved to date for trucking 
| industry facilities. He said that the 
|trucking industry feels that “the 
|horse and” buggy concept of the 
| trucking industry held by so many 
| government officials won’t be over- 
come until more men with truck- 
ing experience occupy key positions 
in the Interstate Commerce Com- 
mission, the DPA and the Depart- 
ments of Defense and Commerce.” 


DiBello Ups McLean 

Appointment of Harvey V. 
McLean as parts manager of Di- 
Bello Motor Sales Inc. (Pontiac), 
1275 Main St., Buffalo, is announced 
by Gaston DiBello. McLean joined 
the firm in 1946 and for the past 
three years has been assistant man- 
ager. 











igured on a straight miles-per-gallon basis, the best records 
in the 1415-mile Mobilgas Economy Run for 1952 were 
made by 10 stock automobiles equipped with B-W Over- 
drive. On a ton-mile basis, the grand sweepstakes winner 
every year from the start of this annual contest supervised 
by the AAA has been equipped with this famous B-W 
transmission unit. Offered on many leading makes of cars, 


B-W Overdrive cuts engine revolutions 30% 


to 3 miles “free” in every 10. 
Made by B-W’s Warner Gear Division, B-W Overdrive is 
an outstanding example of Borg-Warner’s “design it bet- 


ter, make it better” policy . . 


.+. gives up 


. typical of the advanced 


engineering and precision production with which Borg- 


Warner serves the automotive industry. 


uy 
| 
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Almost every American benefits ” day from the 185 products made by B. O Ri G * WARNER 





DETROIT GEAR « 
INGERSOLL STEEL 


MORSE CHAIN CO., LTD. 


PRODUCTION 


FRANKLIN STEEL 


MECHANICS UNIVERSAL JOINT e 


THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: BORG & BECK 
BORG-WARNER INTERNATIONAL ¢ BORG-WARNER SERVICE PARTS e 
DETROIT VAPOR STOVE « 
LONG MANUFACTURING e 
MARVEL-SCHEBLER PRODUCTS e 


CALUMET STEEL 
INGERSOLL PRODUCTS 
LONG MANUFACTURING CO.,LTD. « 


MARBON 


MORSE CHAIN 
e NORGE e¢ NORGE-HEAT » PESCO PRODUCTS ¢ ROCKFORD CLUTCH 
SPRING DIVISION »« WARNER AUTOMOTIVE PARTS » WARNER GEAR ¢ WARNER GEAR CO.,LTD. 









__ AUTOMOTIVE NEWS, MAY 5, 1952 








Haulaway Handles Six Cars— 


remain inside the state limitations of 12 feet, 6 inches in height and 60 feet in 
length are equipped with sleeper cabs for continuous operation on long hauls. The 
power unit is a modified Ford F-8 chassis with conversion work being done by Convoy 





|Under-10,000-Pound GVW Units Slip . . . 





| GVW 


ment 


Co., Portland 10, Ore., operator of the equipment. The four-wheel trailer is supplied 


by Traffic Transport Engineering, Inc., Dearborn. The “piggyback" conversion on the | (CHEVROLET made within 408 as 
truck was also made by Convoy Co. These units are being used in the nine West | 
Coast states with an average round trip operating radius of 2,000 miles. 


| jobs as its next 


Light Truck Sales 
Decrease 7 Percent 


(Continued from Page 26) 


| in the 16,001-19,500 GVW compares| petitors to take 
with 4.45 percent in sales. Produc- | margin 
| tion in the 19,501-26,000 GVW class| second and Dodge third. Chevrolet 
|} was 8.91 percent, against sales of! was also first in the sales of 5,001- 
4.69 percent. 

In the heavy-heavy, over 26,000| Dodge third. 


These specially constructed havlaway vehicles designed to handle six cars and still as against Wager yey which pried 10,001-14,000 GVW. with Chevrolet 
69, which also | 10,001-14, , e e 


might reflect some sales to govern-| second and Dodge third. Chevrolet 
non - registered |came back into first in sales of 


class, 


or other 


sources. 


* * * 





Go Modern q : 
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A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 


DETROIT 32, MICHIGAN 





wide 
Ford 


first by a 


in this class, with 


10,000 GVW’s with Ford second and 


Ford took first in sales of the 


| the 14,001-16,000 GVW’s, with Ford 
| second and Dodge third. 
Harvester stepped into first 


4 many under 5,000 pounds GVW| place in the sale of 16,001-19,500 
three largest com-| GVW’s, with Dodge second and 













Experience-Built Tandem-Drive Units! 


Moving extra-heavy loads through rough terrain calls for 
an axle that can deliver plenty of pulling power! And you'll 
find Timken-Detroit Tandem-Drive Units are built to 
stand the most rugged type of operation whether on off-road 
terrain or general highway use. 

These dependable tandem-drive units have Positive drive— 
permitting full use of high-powered engines, resulting in 
increased tractive ability, faster schedules, and reduced 
Operating costs. Parallelogram suspension of torque rods 


insures correct spacing and alignment of axles—eliminates 
possibility of weight transfer. 
Designed, engineered and manufactured in their entirety 
by Timken-Detroit, these rugged units incorporate the best 
combination of axles and hook-up that over 30 years of 
engineering and manufacturing experience can produce. 
No other manufacturer can approach this record of achieve- 
ment. The next time you buy six-wheelers, make sure they’re 
equipped with Timken-Detroit Tandem-Drive Units. 


WORLD'S LARGEST MANUFACTURER OF AXLES FOR TRUCKS, BUSES AND TRAILERS 


PLANTS AT: Detroit and Jackson, Mich. 


¢ Oshkosh, Wis. + Utica, N.Y. « Ashtabula, Kenton and Newark, Ohio » New Castle, Pa. 


GMC third. Harvester also took 
first place in sales of 19,501-26,000 
GVW’s, with White second and 
Ford third. 

In the over 26,000 GVW class 
| Mack stepped into first place, wit! 
|GMC taking a close second and 
|Harvester right on their tails in 
third place. Only 49 units separated 
first-place Mack from third-plac¢ 
| Harvester in this group. 


I-H Officer Cites 
Benefits of New 


Propane Trucks 


CHICAGO. — The liquefied-petro- 
| leum-gas-powered engines intro- 
uuced by International Harvester 
have contributed to a substantial 
Savings in truck maintenance, ac- 
cording to W. K. Perkins, manager 
of the company’s truck sales. 

“Surveys and tests also have re- 
vealed that lower fuel costs could 
result,” Perkins said. ‘However, 
no definite estimate can be made 
as to the exact savings from LP- 
gas installations since individual 
operations and other variables are 
influencing factors.” 

Perkins pointed out, though, that 
in most states the fuel costs 20 to 
35 percent less than gasoline and 
is generally lower than diesel oil. 

Special tuel carrying and control 
teatures designed to insure safe 
and efticient operation also mark 
the new series of trucks, Perkins 
said. 

“The fuel (propane-butane) is 
carried in two _ 62-gallon-water- 
capacity safety tanks, which may 
be filled to approximately 80 per- 
cent of water capacity, depenaing 
on outside temperature,” he said. 
The weight of these special tanks 
when fuiiy loaded is about the same 
as that of gasoline safety tanks of 
comparable capacity. 

“The tanks,” he pointed out, “are 
produced in strict accordance with 
the ASME code for unfired pres- 
sure vessels. They are designed for 
a working pressure of 250 pounds 
per square inch with a safety fac- 
tor of 4 to 1. 

“The high pressure fittings in- 
stalled on the tanks are in posi- 
tion protected by the contours of 
the tanks for extra safety. The 
rotary gauge is installed in a re- 
cessed well. Rugged, heavy-duty 
valve protection includes the use 
of a diamond tread plate cover top. 
The tread itself provides a safety 
feature for use of the cover as a 
step.” 

The tanks also are equipped with 
seven valves and fuel level gauges. 
Two stacks at the rear of the cab 
serve as exhausts in the event the 
|relief valves at the tanks or cross 
should be opened by pressure in the 
| tanks or fuel lines in excess of 250 
pounds. 


| 
| 


| Egged On 


Speedy Transportation 
Aids Korea’s Needy 


DETROIT.— Quick transportation 
made possible by teamwork of 
|truck and plane allowed eggs to 
reach Pusan, Korea, as fresh as 
they would have been received at 
American hatcheries. 

The Church of the Brethren, aid- 
ed by several other religious organ- 
izations and the Heifer farm or- 
ganization, started a movement to 
help restore Korea’s farm produc- 
tion which has been devistated by 
war. This necessitated shipping 
farm stocks to Korea as fast as 
possible to insure freshness. 

Eggs, supplied by Creighton 
Brothers farms, Indiana, were load- 
ed on a Fruehauf body and Ford 
truck, driven to Chicago and then 
flown to Korea where incubators 
were waiting for them. 














Book on Truck Taxes 
Offered at Ohio State 


COLUMBUS.—A new book, “Tax- 
ation of the Trucking Industry,” by 
Professor Richard W. Lindholm of 
Michigan State college, is available 
from the bureau of business re- 
search of Ohio State university, it 
|}has been announced. 

The book brings together all sig- 
nificant data on taxation trends in 
the industry, including many new 
series of motor carrier tax ratios 
calculated from unpublished data 
of the Interstate Commerce Com- 
mission. 
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Strategy Based on Cost Factor . . . 





Old Trucks 


Point Way 


To More Sales 


(Continued from Page 26) 


in convenience. Everything he 
would need on the job would be 
in a place where he could readily 
get at it and where he could 
carry the extra equipment he 
invariably needs once in a while 
and doesn’t have in the more con- 
ventional type of body usually 
sold, especially in small towns. 

The salesman or truck dealer, in 
selling such a body, ties the buyer | 
closer to his dealership because he 
has performed an unusual service 
in selling this type of equipment. 
He also sets up a deal where, in 
the future, he will sell a cab and 
chassis and remount the body on) 
the new truck in most cases. This | 
gives him a new pickup box to) 
mount on the tradein in many 
cases which automatically increases 
the value of the piece he has had 
to take in. 

Contractors today are very sus- 
ceptible to any approach which 
demonstrates the opportunity of 
cutting man-hours and saving truck 
time, which in their business is| 
the difference between a profit and | 
a loss. 


* * cd 


4 prone are many pieces of truck | 
equipment that can be used to} 
show the contractor how to save | 
money on transportation, such as 
lifting tail gates where loading at 
ground level is a factor; dual-drive | 
boggie rear ends, where meeting 
restrictive weight regulations or 
soft terrain is a problem, and in- 
stallation of winches, where trans- 
portation of heavy commodities is 
a more or less constant part of the} 
hual. | 
In addition to a wide variety of | 
dump bodies designed to handle} 
practically every type of soft or| 
loose material, there is a roll and| 
dump body with power actuated | 
mechanism available that enables 
both contractors and material sup- | 
pliers to deliver such commodities | 
as brick, cement block, cement and | 
lime in sacks, lumber, building tile | 
and many other products of like| 
nature and lay these products on; 
the ground or pavement piled up| 
as they were on the truck, safely) 
and with one-man operation. 
In the west for instance, a 
truck salesman was demonstrat- 
ing one of these mounted bodies 
in a lumber delivery operation. | 
A driver of a large truck that 
was passing stopped his truck, 
came over to the demonstration 
and watched the salesman lay 
the pile of lumber out on the 
ground with every board in place. 
He immediately told the truck) 


Truck Weight Cut 
Urged by Bauman 
At SAE Meeting 


CHICAGO.—Increased study must 
be given to reduction of weight in 
motor truck engines, frames and 
cabs, along with greater maneuver- 
ability, John N. Bauman, sales vice- 





. president of White Motor Co., told 


the Society of Automotive Engi- 
neers, Chicago section. 

Bauman, in calling attention to 
the “tremendous increase” in fixed 
costs, urged designers to bear in 
mind the importance of cost reduc- 
‘ion in maintenance and operation 
wherever possible by proper atten- 
tion to accessibility and general | 
utility. 

“The time has come, he added, | 
“when a few standard vehicle de- | 
signs can not serve the need of all 
industry, thus posing a challenge 
to meeting the specific needs of | 
each user, even at the expense of 
somewhat increased costs by man-_| 
ufacturers and users. 

“Also required,” said Bauman, “is 
an engineering approach to prob- | 
lems of legal limitations by which | 
the industry is now harassed. He | 
asserted that uniformity of state | 
laws would be of great value in| 
simplifying the design problems | 
we now face to meet the various | 
restrictions in each state.” 





Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 


man he wanted him to come out 
to his office as soon as possible and 
figure out a similar body for his 
use in delivering oil well casing. He 
was in the business of furnishing 


| casing to drillers in the area and 


in many cases he had to deliver his 
load to a well before they had set 
up any type of a hoist. Many times 
he had to deliver his load to a 
point where there was no one to 
help him unload and, as casing is 
too heavy for one man to handle, 
he often had to wait many times 
for hours for enough men to get 


| On the job so that he could unload. | 
* * * 





| 
y— this type of body he im- | 
mediately saw where he could! 
lay his load on the ground without | 
any help, and in most cases much 
quicker than if he had help or had 
to wait for a crane to aid him. 
Equipment distributors are al- 
ways willing and continually ask- 
ing truck dealers and salesmen 
to let them help suggest better 
and quicker ways of handling | 
transportation problems. | 
With costs at an alltime high and_| 
more than a million obsolete trucks| # 
in service across the nation, the| 7m 
dealer or salesman who doesn’t] > ~~ 
take advantage of the sales ai'd and] 
engineering ability of his truck | A 
equipment distributors is endeavor- | Saver of Labor and Time 
ing to sell trucks the hard and most | A roll and dump body such as this, made by J. E. Woods Mfg. Co., San Fernando, 
keer a way. He is deliberately | Calif., enables a truck salesman to talk in terms of labor and truck-time saved, in 
ee engl Guay odie a. addition ~ vo quality and body excellence. Demonstrating it with any commodity 
buyers mind can be completely | that requires time to unload and extra labor to save truck-time gives the truck sales- 
taken off the comretitive angle of | man an opportunity to show the prospect how he can pay for the vehicle on savings 


the truck sale. alone in a short time. 
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MAIL THIS COUPON FOR THE 
FULL FACTS ON TIMKEN-DETROIT AXLE SHAFTS 


sale eeeetetetetetenetetenemees 


The Timken-Detroit Axle Company 
100 North Clark Street, Detroit 32, Michigan 


Gentlemen: Please send me complete information on Timken-Detroit 





Look for 
this sign 
<< 


Genuine 


TIMKEN 









YiLea 










Your truck—and the service it gives you—is only as 
dependable as you keep it! That's why you'll be wise to 
insist on Timken-Detroit original equipment whenever 
your Timken-Detroit Axles need parts! 

Only genuine Timken-Detroit Axle Replacement Parts 
can—and do—give you the precision engineering and 
the same high quality you bought originally. For 
1 instance, Timken-Detroit’s famous “torsion-flow” axle 
shafts are specifically designed to withstand the stresses 
of heavy-load service. Such exclusive manufacturing 
processes as “torsion-flow” forging for uniform grain 
structure, special heat treating for high Brinell hardness 

















Axle Shofts. 
at the surface graduated to a softer center core, and shot 
NAME peening under the flange, body and splines to compress 
the skin and increase torque resistance, make this the 
ADDRESS. toughest axle shaft ever built! 
ary erate The next time your Timken-Detroit-equipped trucks 
need axle replacement parts, look for the sign that reads 
| operate Dteuher of waded “Genuine Timken-Detroit Axle Parts!” 
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Truckin’. . 





by Jack Weed 
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school out for the occasion and the 


school band was out in full dress | 
|to salute us. 
Beaver and Ogden, Utah, too. At} 
Beaver the band with a “gal” di-| 


This happened at 








SMITH + 


AUTO SALES 





| rector really put on a show—made 
line up in the street for the start- | and refueling point. From there the | me think of the famous University 
ing ceremonies and the 3 a. m.|caravan wound through the | of Michigan marching band, the 
start. The cars were sent off at two | Painted Desert, with its riot of col- | W4Y those high school kids went 
minute intervals—all but “Slim” | ors, to the south rim of the Granda | through their steps. At Ogden, in 


Barnard, of the Los Angeles Er- | addition to the band, they had the | 


aminer and Joe Chastek, of Vaga- 
bond House, who tried to edge into 
the run with a rickshaw, with Slim 
in flowing Arabian robes and Chas- 
tek dressed as a coolie costume do- 
ing the horsepower work bare- 
footed. They got marvelous “miles 
to the quart” by shipping the “one- 
man powered” vehicle to Sun Val- 


Canyon where control said the first 
car would have to be at 3 p. m 

* * * 
Public Welcome | 


ACTUALLY the first leg of the 
| LX run, 515.5 miles, took the fastest | 
car 12 hours, 53 minutes to com- 
plete. The second-day run of 575.3) 
miles took actual running time of | 


ley on the train that took the|14 hours, but with a “timeout” at | 


sheriff’s posse mounted on Palo- 


‘| mino horses, standing at attention | 
roped off square | 


for us in the 
in front of the city hall, which we 
had to drive through. 


At Marble Canyon, we were 
greeted and given a careful look- 
over by an Indian chief who had 
ridden a mule 75 miles from back 
in the hills to see us go through. 








“It seems funny, J. B., that in 
this age of progress, while we 
have been trying to put the coun- 
try on wheels, the government 
has been trying to put the skids 





Two “chuckle” things occurred 
here. First, an official AAA pho- 


| 

| 

“softies” that attended the affair.|the lodge in Zion National Park. | 
| 

tographer gave the Indiana quar- | 


I understand they also won a cup| We sat on our seats for over 15| 
—an old fashioned thunder mug. | hours straight that day. The third- | 
At 8:30 a. m. the first car had to | pond ig: ape on to the 

. i j inish was but a “skip throug e n 

for aa oak caine, sen dew” of only eight hours and seven | the government ranger that this 
dipped to 70 feet below sea level as minutes—but they were darn long} Indian happened to be the rich- 
it went through Indio. At 2 p. m. hours and minutes, not only for me | est Indian in the state of Arizona. | 
it had to be at Williams, Ariz.,| but for practically every driver.| Ralph DePalma had two high| 
had | Those boys were “automans” by| school girls and a boy with him as 


under us.” 


white girls when they got out of 
Ralph’s car for a stretch. 
* * * 


ter to photograph him on the 
mule, only to learn later from 


‘Sawmill in Desert 
IGHT after we dropped into 
Idaho, and I mean dropped into 








here the chief of police . : : ‘ no t 
auened that any Fe. that ex- that time, just wheeling from in-|g prize for winning a safety con- | Idaho—some of the age age) om 
ceeded the speed limit going stinct and habit. | test in Los Angeles. At Marble deep—we ran across a sign whic 


Canyon, a couple of Indian girls | gave notice that sheep headed for 


through the town would be jailed. We got our first big public wel- | 
This was the second control stop come at Blythe, where they had let came out and photographed the market had the right of way. And 
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aclammete 
for you! 


and it’s no wonder.... 
for Reo Dealers are backed by one of the most 

Engineering-Minded, Advertising and Sales Promotion- 
Minded manufacturers in the truck-building industry. 


TRADE ADVERTISING that reaches 
truck operatorsconsistently, month 
in—month out, in dozens of trade 
and business publications. Mail- 
ing pieces to prospects, Newspaper 
Mats, Window Banners, Posters, 
Literature, and a sell-packed 
Monthly Merchandising Kit. 


ENGINEERING DEVELOPMENTS like the revolutionary 
new Gold Comet engine. Reo low-weight-to-horsepower 
plus More-Load design means bigger payloads for truck- 


ers... more money in their pockets . . . more customers 


FACTORY COOPERATION AND 
KNOW HOW that stands behind 
you 100%. Reo Gold Comet Engines 
are factory developed . . . Reo- 
Built in Reo’s own engine plant. 
Ask for details on the sensational 
operating, service and mainte- 
nance features of Reo Gold Comet. 


and profits for you. 








this is 
your 


opportunity NATIONAL ADVERTISING 


that’s completely differ- 


LPG... Reo-Built Truck and 
Engine to use the economical Liq- 
uid Petroleum Gas (propane and 
butane). The hottest development 
in the trucking industry today. 


GET IN ON THE ent from all other truck 
ref -Loltin| > Mi mele) se 


WRITE FOR DETAILS 


advertising. Gets atten- 
tion... gets talked about 


ABOUT A REO FRANCHISE 


... gets sales action! 
TODAY! 


REO MOTORS, INC., LANSING 20, MICHIGAN 


| 
then we got a “sheep” welcome 
Some three hundred of the “woo! 
ies” were headed the same way w 
| were on the road and two cars fu 
of AAA emergency men were hel} 
ing the herder try to get them of 
|the pavement so that the carava 
could get through. 
| About 20 miles after we dropped 
| down from the 8,010-foot ridge 
that runs through the Kaibab 
| National Forest, where the road 
was banked with snow drifts on 
each side, we came upon the lit- 
| tle town of Fredonia. 
| Although there wasn’t a tree i 
| sight for miles and the tallest mes 
|quit bush wasn’t over three fee! 
tall, we saw a sawmill with acre 
of cut timber stacked out to air 
dry and a goodly number of truck 
and trailers pulled up in a yard 
along side of the mill. The answer 
to this, as I found out later, was 
that this mill got its timber, most- 
ly pine, from the forests on top of 
and over the mountain ridge, and 
|trucked the logs into the mill at 
| Fredonia since that was the near- 
est rail shipping point. The log 
haul must have been at least 20 
miles or more. 


On the stretch from Marble Can- 
yon to Beaver was the spot wher 
everyone had trouble, who had 
trouble. Here it was that Randy 
Maas, driver of the DeSoto eight- 
passenger car entered by Murphy 
| Motors, flagged us down about 15 
|miles south of Beaver and told us 
| he was nearly out of gas and asked 
| what he could do. He said his heat 
|valve had stuck, he thought, and 
| that gas ran out of his carburetor. 
|He was so far from the refueling 
|;point that we couldn’t give him 
any helpful advice. He finally re- 
fueled at an unauthorized stop, 
which disqualified him. 


* * * 


|And Then, No Gas 
ERE it was, too, that Lew Ja- 
bro, driving a Chrysler Sara- 
toga, ran out of gas about threc 
miles from Beaver and Verne 
Holmquist, driving a DeSoto six- 
passenger, ran out about a mile 
and a half out of town. Because 
the rules were written that the 
gasoline had to come from an au- 
thorized station and be put in the 
car under the supervision of an 
| AAA official, both Holmquist and 
| Jabro caught rides into Beaver and 
| talked an official into taking a me- 
| tered gallon of gas out to their cars 
|so they could get into the refuel 
| point. Holmquist lost nine minutes 
and Jabro lost 33 minutes. 
According to the intent of the 
refuel rule, they should have been 
disqualified, too, but the rule was 
not written specific enough and 
they got by on a technicality and 
went on to win their classes. 
Holmquist might have hit higher 
than third in the sweepstakes if 
he had not had his trouble. 


I understand that five other driv- 
ers came into Beaver with their in- 
|dicator needles on zero and were 
holding their breath for fear their 
engines would conk out before they 
got to the pumps. I know the car I 
|was in ran the last mile on the 
|}gas in the carburetor bowl and 
| Ralph DePalma, the old race driv- 
}er, Was very red in the face as he 
|ran out of fuel out on the road. 

And right here I would like to 
| offer a suggestion to the AAA and 
| the General Petroleum Co. In next 
| year’s run, which I understand will 
| again start in Los Angeles and end 
| up in Sun Valley (but go by a much 
| different route) that they get out a 
|log for observer cars telling them 
| where they can find Mobilgas along 
| the route. In Beaver there was only 
| one Mobilgas station and we were 
| forced to buy gasoline from another 
| company—not quite the most cour- 
|teous thing to do to such a fine 
j}host, but we had to have fuel 
| There was only one Mobilgas sta- 
tion at Marble Canyon, too, which 
prevented us from filling up ther« 
where the contest cars filled. 


I want to thank another bunch 
of fine people all along the route, 
and they are those fine Mobilgas 
station operators who had hot 
coffee and fresh doughnuts 
ready for us at every stop, all for 
free. In Twin Falls, they had 
orange and tomato juice and 
sandwiches as well. And that’s 
when a cup of hot mocha and a 
| couple of sinkers really go good, 
| believe me. 
| So, my reporting on my first ride 
jon the Mobilgas Economy Run—I 

hope it won’t be my last. 

















Truck Test 


10 Western States, U.S., 
In Project for 

OGDEN, Utah. “Washo-—a road 
to nowhere,” is to be built north of 
the Utah-Idaho line by the western 
Assn. of State Highway Officials. 


The road is being built to test the | 
typical | 


yperations of trucks on 
isphalt roads in the West, and to 
observe the destructive action of 
the change of seasons on such 
structures. 

Construction of the twin test 
ovals will begin late this month, 
it was announced, and will be 
tested by carefully weighted 
trucks for more than a year. The 
location of the project was chos- 
en because of the heavy seasonal 
changes in the area, which de- 
stroy many roads, 

“Washo” road will test five dif- 
ferent roads bases, it was an- 
nounced, varying in depth of gravel 
from a fraction of an inch to 16 
inches, and the asphalt coverings 











Hess Resigns 
As Head of Arma; 


Davis Returns 


NEW YORK.—Donald P. Hess, 
president of American Bosch Corp., 
Springfield, Mass., and its subsid- 
iary, Arma Corp. here, has resigned 
as head of the latter company, it 
was announced following the an- 
nual meeting of Bosch stockholders 
last week. 

The board elected Arthur P. Da- 
vis, one of Arma’s co-founders and 
former president, to succeed Hess. 

Hess, who has been with Ameri- 
can Bosch for 14 years, was ad- 
vanced to vice-chairman of the sub- 
sidiary’s board of directors and will 
continue as president of the parent 
company. 

Prior to joining Bosch in 1938, 
Hess served as executive assistant 
to the president of Timken Roller 
Bearing Co. in Canton, O. 

“American Bosch civilian produc- 
tion continues at a high level,” Hess 
told the stockholders, “and its par- 
ticipation in the defense program 
is increasing rapidly. Employes at 
Springfield currently total 3,600 as 
compared with 3,000 a year ago. 

“Sales of diesel engine fuel in- 
jection equipment in 1951 increased 


materially over the preceding year | 


and reached a new record high. 
Automotive electrical equipment 
volume also was at a high level, 
and during the past year American 
Bosch has put into production new 
electrical equipment for use in the 
rapidly expanding gas engine field.” 


Michigan U. Plans 
Marketing Parley 


ANN ARBOR, Mich.—Marketing 
research studies, how they are 





made and used by business, will be| 


highlighted at the annual market- 
ing research conference at the 
University of Michigan school of 
business administration May 9-10. 

Top sales executives and market 
research directors for several major 
companies will take part in the 
meetings arranged in cooperation 
with the Michigan, Northern Ohio 
and Cleveland chapters of the 
American Marketing Assn. 

Talks on motivations in buying, 


traffic surveys and business condi- | 
tions are also scheduled, according | 


to Donald R. G. Cowan, professor 


of marketing at the University and | 


conference chairman. 
Talks on merchandising the used 


car—problem and solution—will be | 


given by W. F. Hufstader, vice- 
president, and William H. Rieman 
jr., of the distribution staff of Gen- 
eral Motors. 


Nash Club Aedes Prizes 


Prizes were awarded to top 
members of the Nash honor club 
at the annual San Francisco zone 
jamboree recently. The leaders: 
Don Still, Joe Garcia Motors, Mon- 
terey, 913 points; Robert de Man- 
del, James Motors, Inc., San Fran- 
cisco, 631; James V. Speckens, 
Nash San Francisco Co., 
Oliver M. Sansen, Harvey-Fabry 
Motors, Inc., Hayward, 623; Ken- 
neth Mossman, Sacramento Nash 
Co., 619, and William H. Sherk, 
Frank Bate Motor Co., 586. 


626; | 


Road Slated 


Numerous Groups United 
Southern Idaho 
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will range from two to six inches 


thick 

The project is being financed by 
| California, Colorado, Idaho, Ne- 
vada, New Mexico, Oregon, Texas, 
Utah, Washington and Wyoming, 
as well as the Federal Bureau of 
Public Roads, the Highway Re- 
|}search Board, and truck and pe- 
|troleum industry trade groups. 
Testing will be supervised by the 
| Highway Research Board, a branch 
|of the National Academy of Sci- 
| ence. 
The elevation of the area is 4,400 
feet above sea level, and tempera- 
| tures range from 100 degrees in the 
summer to 20 degrees below zero 


in winter. The average annual pre- 


We Sine 


OF SMOOTH, SURE 
STOPS! 


THE INDUSTRY’S 
FINEST POWER BRAKING SYSTEMS 


More than two and a half million installations have made 
Hydrovac the undisputed leader in the field of power braking. 
And now Bendix Products offers Air-Pak, an air-hydraulic unit 
similar in design and principle to the Hydrovac. Air-Pak 
changes air pressure into hydraulic pressure by means of two 
direct connected pistons, thus combining all the well proven 
advantages of hydraulic brake action with an air brake system. 


Products of twenty-five years of practical braking experience, 
these outstanding power braking systems offer faster, more 
positive and better controlled braking. And in both the vacuum 
and the air actuated units, brakes can be applied instantly by 
foot power alone—a safety factor of tremendous importance. 


Remember, regardless of size of vehicle or whether your 
preference is for vacuum or air brakes, for the industry's finest 
power braking systems be sure to specify Bendix* Hydrovac* or 


Bendix Air-Pak. 


BENDIX 


Export 
Ave., 
Eclipse of 


BRAKING HEADQUARTERS for 


the AUTOMOTIVE INDUSTRY 


i 


| summer, and will continue through | 


PRODUCTS 
* DIVISION ° 
Bendix International 
York 11, N.Y. ¢ Canadian Sales: Bendix- 
Caneda, Lid., Windser, Ontario, Canada 





cipitation in the area is 15 inches, 
but less than an inch of rain falls 
during the summer months, it was 
reported. 

E. V. Millner, Idaho highway 
engineer, said the testing pro- 
gram calls for operating trucks 
of varied loadings in separate 
lanes until the desired degrees of 
failure occur. 

Single axle loads of 18,000 pounds 
and 22,400 pounds will be used, with | 
dual axle loads of 32,000 pounds 
and 40,000 pounds. Speed of the} 
trucks will be in the neighborhood! @ 
of 30 miles an hour. |i 

Contractors believe that the roads 
will be ready for testing late this 





tier | 3 Z 
i eet: 




























the spring of 1953. eo 
The test ovals, situated 10 miles | Borg-Warner Officials at Sun Valley— 

south of Malad, Id. and adja-| The Borg-Warner overdrive shared victory honors in the 1952 Mobilgas Economy 
cent to U. S. Highway 191, are | Run. Seventeen of the 25 cars entered, including the sweepstakes winner, were equip- 
being constructed at a site all too! ped with overdrive. Shown at Sun Valley, Ida., terminal point of the run, are, left. to 
typical of the upland West in which | right, William Barnes, inventor of the overdrive; Ray P. Johnson, administrative assis- 
roadbuilders— and motorists — en- | tant to the president of Borg-Warner; Bob Estes, owner of the sweepstakes-winning 
counter seasonal difficulties. ' Mercury, and Don Sutton, public relations manager of Borg-Warner. 
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Me Y I’m in a situation that’s a dealer’s 


dream— 


The way the new Nash Golden Airflytes have 
gone over has been beyond my wildest 
expectations. People say we’ve had the 
biggest new car play of the year, and I 

know it... the way so many new car buyers 
have been swarming into my dealership. 


Right now, I’m looking ahead—into the 
future—and I’m thanking my lucky stars 
I’m selling Nash! 


Here I am—with cars that are all new— 
all over! And the more I look at 1952 
competition the better I feel. 


We've got THE “hot’’ style car of the year— 
with that sloping hood, that windshield, 

that wonderful, continental, Pinin Farina 
‘flair’’. Yes, we’ve got the most beautiful 
car in America today! 


Interiors? I haven’t seen their equal! 


Talk about room—in Nash for ’52 we have 
the widest seats, the greatest all ’round 
visibility ever built into an automobile! 


1\ 


x ny > 
A i” V4} d 
oon yin pe 
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What’s the news in features? It’s Nash, 

with dual Airliner Reclining Seats, even 
wider Twin Beds, with a new single control 
Weather Eye Conditioned Air System, with 
a real Safety instrument panel—and even 

the radio with Duo-Coustic speakers is news / 


Talk about power—we’ve got an engine 
that’s even more powerful than last year’s 
Jetfire that set the ’51 stock-car speed 
record. The latest in transmissions— 
Dual-Range Hydra-Matic— Automatic 
Overdrive—and economy that leads the 
fine-car field by many miles a gallon! 


Talk about riding comfort, we will take 
anybody on! Steering, too, is something 
brand-new and wonderful—due to Airflex 
front suspension, exclusive with Nash. 


Yes, it’s an all-new story for Nash this year, 
the all new Ambassador and Statesman, 

and the sensational Ramblers which are fast 
becoming America’s most popular second 
car. And I’m glad I’ve got them instead of 
selling against them—now, and for the time 
to come— 


It’s proof to me again—this matter of timing 
—that The Best Things Today Come 
From Nash! 


Nash Motors, Division Nash-Kelvinator Corp., Detroit 32, Michigan 


os-the Bost Things Teday Come, frou, 


THE FINEST OF OUR FIFTY YEARS 


THE AMBASSADOR + THE STATESMAN 
THE RAMBLER 
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Affecting Factories and Dealers... 





Auto Advertising 


By George Deery 
Associate Editor 

Members of the Public Relations 
Society of Detroit got a going over 
from Detroit editors last week. 
However, they asked for it—hav- 
ing invited members: of the press 
and radio to a panel discussion for 
constructive criticism. 

With Brewster Campbell, execu- 


tive city editor of the Detroit Frec | 


Press, as moderator, the group 
heard Fred Collins, Detroit editor 
for Times, Life and Fortune; Jack 
White, news editor of Station 
W5JR, and Pete Wemhoff, editor of 
Automotive News. 

The “do’s” and “don’t’s” includ- 
ed: Stress on Time’s policy of 
playing its stories on personali- 
ties, and the fact that the shorter 
a story is, the better it’s chance 
of going over the airwaves. 

Also the warning that all types 
of media like an equal break on 
receipt of releases. Other tips were 
that editors like to have the con- 
fidence of PR men on background 








Latest, most 
versatile of the 
revolutionary Sensimatic 


Accountin 


Here is an amazing new 
meets squarely the need 


things done in less time. 


bility, ease of operation, 


information, and that photos with 
more originality would be welcome. 
| Also that all releases should not 
| be brought to the editor personal- 
lly; that the time could be better 
spent by following up queries 
promptly. Remembering deadlines 
|and getting stories in as early as 
| possible were other pieces of ad- 
| vice, 





4 # * 


Chevrolet Movie 

A production line no pair of eyes 
has seen in its entirety moves 
across the screen in Chevrolet’s 


ican Harvest.” 


Now being shown in theaters 
across the country, it won 
plaudits from interested observ- 
ers at its recent debut at the 
Assn. of National Advertisers 
convention at Hot Springs, Va. 
The picture has since been at- 
tracting attention as a new 
approach in the field of inspira- 
tional productions. Jam Handy 








nnouncing the New. 


g Machines 


model of a business tool that 
of business today to get more 
On every count —speed, flexi- 
range of application, dependa- 


bility and price—the Burroughs Sensimatic 300 can 
stand the most critical comparison. 


Because the Sensimatic 


300 remembers as many as 


11 different figure totals at once, it’s equipped to handle 
the most complex accounting operation facing your 
business. Yet this machine is so amazingly versatile 


that it will handle even 


the simple applications prof- 


itably. It’s ready for any job at the turn of the job 
selector knob. And, with all its exclusive features, the 
Sensimatic is compact, easy to operate, and economical 


to buy. 


Call your Burroughs man today. Ask to see a demon- 


stration of the superb 
You'll find the Burroug 


the yellow pages of your telephone book. Burroughs 
Adding Machine Company, Detroit 32, Michigan. 


WHEREVER THERE’S BUSINESS THERE’S 


Burroughs @” 
— » 


Burroughs Sensimatic 300. 
hs office nearest you listed in 


new technicolor production, “Amer- | 


| 
| Organization went from coast to 


| coast to make “American Har- 
vest.” 
The sponsor's feeling was that 
the U. S. technology has been 


|moving along at such a pace that 
|it now is difficult to see the forest 
for the gadgets. 
vest” starts its 30-minute run with 
a plow cutting its furrow, the tim- 
ber moving to the mill and the blast 
that rips open a mountainside of 
ore. 

The raw materials of industry are 
| followed by the camera through the 
|manifold operations of agricultural 


|chemistry and all component indus- | 


|tries right through to the produc- 
tion of a new product, which is 
|shown coming off the final as- 
ee 

|No Thruway Billboards 


* * 


Gov. Thomas E. Dewey has 
signed a bill to regulate bill- 
boards and other advertising 


along the N. Y. State Thruway. 
Dewey made no comment in ap- 
proving the measure. The new 
law authorizes the Thruway to 
license and regulate all billboards 
or other advertising devices 
within 500 feet of the $450,000,- 
000 cross-state expressway. 

The legislation was opposed by 








Why the Sensimatic is more 
versatile . . . The sense plate, or 
“mechanical brain’’ directs the 
Sensimatic automatically through 
every figuring operation and car- 
riage movement. One sense plate 
will control any four accounting 
operations—and with a turn of the 


operation. Any number of sense pl 


there’s no limit to the number of 
Sensimatic will do. 


tinuous operation, the Sensimatic p 


computes while in motion. The direct drive mechanism 
of the Sensimatic starts its automatic functions more 
quickly and surely—eliminates waste motion. And the 


operator has less to do. 


ator function has been simplified 


—and the work is completely visibl 
of instruction anyone can operate 


Why the Sensimatic costs less... 


hundreds of dollars less than you m 
such widely useful machines. 


a 


Sensimatic 100 with 2 totals 





“American Har-| 


Sensimatic moves immediately into the next posting 


Why the Sensimatic is faster... Engineered for fast, con- 


Why the Sensimatic is easier to operate... Every oper- 


effort. Forms are easily and quickly 


has cut costs through ingenious simplification of moving 
parts, and compact design. Sensimatics are priced 


other great Sensimatics to help 
America get things done! 


Sensimatic 200 with 5 totals 


the AFL on the ground it would 
deprive union members of jobs in 
the outdoor advertising field. 

* * 


* 


|Gard Picks Ross Roy 


Gard Industries, manufacturer of 
|a weatherproofing spray for cloth- 


ing, fabric and leather, has an- 
nounced the appointment of the 
Ross Roy, Chicago office, as its 


ad agency. 

Howard Klehm, Gard president, 
said the present distribution in 
several major markets will be ex- 
panded to national level. Plans call 
for an expenditure of $500,000 in 
radio, television and newspaper. 
Mark Martin, Ross Roy vice-presi- 
|dent, is account supervisor. Earl 
| Collings will be account executive. 
| * * * 


Stalley Promoted 


Harry C. Stalley has been named 
executive art director of Ross Roy, 
Inc., according to John W. Hutton, 
vice-president. 

Stalley has been associated with 
| Ross Roy for nine years. He is a 
member of the Art Directors Club 
of Detroit and the National Society 
of Art Directors. 

* 





| * * 


Ford Aids News Study 


A study of the flow of news into 













































job-selector knob the 


ates can be used—so 
accounting jobs the 





osts faster because it 


to require minimum 
inserted and aligned 
e. After a brief period 
a Sensimatic. 


Burroughs know-how 


ight expect to pay for 









| and out of U. 8. will be financed 
by a grant of $150,000 from the 
Ford Foundation, the Interna- 
tional Press Institute announced 
last week. 

Board Chairman Lester Markel 
Sunday editor of the New York 
Times, said the study is designed 
to determine how well informed 
the average reader is about news 
from other countries and to con 
sider whether he would read 
more if the news were presented 
more understandably. 

* * + 


| 
} 


Gridiron Tiein 

An ad campaign, in which pro 
| fessional football will provide th: 
| theme, will be launched this yea 
| by Prest - O - Lite 
|Battery, A. A. 
| Feldman, sales 
| Manager, has an- 
| nounced. Through 
| a tie-in arrange- 
|ment with the 
| National Football 
| League, Prest-O- 
| Lite’s consumer 
| advertising will 
| be keyed entirely 
to the profes- 
sional teams. The A. A. Feldman 
agreement with the NFL was 
reached with Commissioner Bert 
| Bell and is exclusive with Prest-O- 
Lite insofar as automotive batteries 
are concerned, the firm stated. 
The company will use two-color 
ads featuring a selected group of 
football stars in action poses in 
the nation’s leading consumer 
magazines. In addition, it will ad- 
vertise in all league programs 
and will back this campaign with 
direct-mail material to Prest-O- 
Lite distributors and jobbers and 
to prospective customers. 

Large cutout standees of the 
players featured in the ads will be 
| supplied for display by the automo- 
tive trade and in other public 
| places. Where possible, these stan- 
dees will be localized and will in- 
corporate the schedule of the team 
in that area. Prest-O-Lite will also 
use the campaign as its theme in 
displays at various trade shows 
and conventions. 

. 








* * 


Walker’s Campaign 
“Cold-engine” driving is the 
theme of a national ad campaign 
being launched this month for 
Walker oil filters by the Walker 
Mfg. Co. of Wisconsin at Racine. 
The new Walker oil filter program 
will appear in all leading automo- 

- * = 


PREVENT 





EXCESSIVE OF ONTAMINATION FROM 


| COLO-ENGINE” * 
| DRMWING 


witht a 


WALKER 


OIL FILTER 


mS 
with rarenteD cemmemear COMSTRUCTION 
vies’ 





Sure to be Seen— 


This light cord hanger is a part of the 
“Cold Engine" campaign by Walker Mfg., 


Racine, Wis. 


tive trade journals, and will reach 
motorists through the pages of the 
Saturday Evening Post, Collier's 
and Country Gentleman. 

According to T. Faxon Hall, vice 
president of Walker, “cold-engine’ 
driving is the most severe of a! 
engine operating conditions becaus: 
it results in combustion blow-by 
source of water in the oil. This 
fact is confirmed by accepted 
authorities. 





* * 


Chicago Tribune Record 

An estimated 12,850 individua! 
want ads totaling approximatel), 
98,000 lines on Apr. 20, estab- 
lished a new peak in classified 
ads volume published in a single 
issue of the Chicago Tribune, it 
states. 

While the help wanted, autos 
for sale and real estate classifi- 





cations led the way in the Trib- 
(Continued on Page 56, Col, 3) 
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Comprises a Fourth of Division’s Total Vehicles . . . 





Chevrolet Truck Output on Rise 


TO MATTER what the produc- 

tion pace at Chevrolet, it seems, 

very fourth vehicle coming off the 
production line is a truck. 

That was true when Chevrolet 
was setting one of the hottest pro- 
juction paces in all automotive his- 
tory—12 Chevrolets a minute in 
1950. Out of the record 2,108,273 
production that year, 521,095 were 
Chevrolet trucks. 

It is likewise true on an alltime 
production basis, When Chevrolet 
recently passed another million 
milestone, building the 27,000,000th 
vehicle since 1911, the total in- 
cluded 6,771,521 trucks. 

“As proof of the long service 
Chevrolet trucks give in the hands 
of customers, 40 percent are still 
on the road out of all those built in 
our 34 years of truck building,” 
according to T. H. Keating, Chev- 
rolet general manager. 

“Registrations indicate that as of 
July 1, 1952, there will be a total 
of approximately 2,700,000 Chevro- 
let trucks in use. Chevrolet has 
been the world’s biggest builder of 
trucks continuously since 1938,” 
Keating said. 

Chevrolet was still working on its 
first million production when it 
started building trucks in 1918. The 
ratio that year was one truck in 
104 passenger cars. Trucks have 
grown in importance in our na- 
tional economy as the step-up to| 
4 to 1 from 100 to 1 suggests, Keat- | 
ing observes. 

* 





* 


ew the beginning, Chevrolet | 
trucks were powered by valve- | 
in-head engines, four-cylinder for 
the first 10 years and six-cylinder 
thereafter. 

The first Chevrolet trucks were 
light-duty chassis, of % ton and 1 
ton capacity, upon which customers 
mounted bodies obtained from other 
sources. They were the same basic 
chassis as cars, elongated and re- | 
inforced to carry heavier loads. 

Passenger car styling deter- 
mined the styling of early trucks 
because they used, with a minimum | 
of modification, the same radiator, 
hood, lamps, front fenders and run- 
ning boards that were used on cars. 

In 1925 special truck engineer- 

ing improvements included a 

semi-floating rear axle with 

stronger type single-unit housing 
and full-size inspection plate. 

Truck design as a separate field 
began in 1926 when Chevrolet in- 
troduced a closed cab for the first 
time on truck chassis, From cab 
styling the trend spread to more 
engineering improvements headed 
by the six-cylinder valve-in-head 
engine introduced in 1929. Also, 
that year, the one-ton chassis was 
superceded by a 1%-ton’ truck 
chassis, forerunner of today’s 137- 
inch wheelbase trucks. In 1931 an 
elongated 1%2-ton chassis was in- 
troduced, predecessor of today’s | 
161-inch wheelbase trucks. 

Chevrolet introduced four-wheel | 
brakes on light-duty trucks in 1928; 
four-speed transmission on heavy- 
duty trucks in 1929; four-wheel | 
brakes on heavy-duty trucks in| 
1930, and a new heavy-duty truck | 
clutch in 1931. 

* 


* * } 
| 
HE new engineering included | 
special truck frames, springs, | 
axles, brakes and steering mechan- 
isms, and power, transmission and 
drive units that had all become} 
quite different units from those on 
early trucks. 

In 1932 Chevrolet began making 
truck bodies of its own unit-de-| 
sign; panels, canopy express, pick- | 
ups and stakes. Safety glass wind- | 
shields were introduced on Chev- | 
rolet trucks in 1933. Truck styling | 
progress was held back somewhat 
by depression conditions, but the 
economic tide was turning in 1933 
and trucks for the 1934 model year 
were completely restyled, with uni- 
versal application of radiator grille, 
hoods, fenders, headlamps, bumpers 
ind running boards to look well in 


| 
| 
| 


combination with the cabs and 
bodies on all three lengths of 
chassis. 


Beginning in 1934, “alligator-jaw” 
attachments of cross members to 
side rails added much _ greater 
strength to basic truck frame con- 
struction, improved engine effi- | 
ciency was achieved with “blue- 
flame combustion,” and in 1935 spe- | 
cialized four-way engine lubrication 


was achieved by adding pressure- | 


stream lubrication of connecting 
rod bearings. 

Major engineering changes 
were made in 1936 and the years 
following. In 1936 there were two 
major advances: introduction of 
full-floating rear axle and hy- 
draulic brakes; in 1937 all-steel 
cab construction; the diaphragm 
spring clutch introduced in 1938 
reduced pedal pressure and added | 
to clutch life. 
In 1939 Chevrolet introduced its | 
first 1935%-inch wheelbase chassis 

for school buses, and its first cab- 
over-engine models, with full width 
seats. 

In 1940 major steps in truck safe- 
ty progress included Chevrolet’s in- 
troduction of safety plate glass all 
around, and sealed beam _ head- 
lamps. From the standpoint of 
durability major progress was made 
in 1940 by Chevrolet’s introduction 
of the heavy-duty hypoid pinion 
gear on truck rear axles. 

* * ~ 


-. 1941 when truck capacities were 
increasing, Chevrolet introduced 





its heavy-duty Loadmaster truck 
engine of 235 cu. in, displacement, 
ball gear steering and Hotchkiss 
drive systems on all models above 
% ton. 

While 
tion, Chevrolet took 


pushing postwar produc- 
inventory of 


| all models and engineering specifi- 
|cations with a view to increasing 
| truck carrying capacities. 


This respecification was com- 
pleted in 1946. Adding a two-ton 
line gave Chevrolet 80 models rang- 
ing from % to two tons. The new 
two-ton line included conventional 
and cab-over-engine models, which 
Chevrolet regularly equipped with 
the 235 cubic-inch Loadmaster en- 
gine and vacuum power brake 
boosters for the first time. Smaller 
models were offered with a choice 
of Loadmaster or 216 cu. in. Thrift- 
master engines. 


In 1947 Chevrolet matched its 
new engineering with new styling, 
introducing trucks with two sizes 
of grilles, fenders and other ap- 
pearance parts for heavy-duty 
and light-duty models; counter- 








Studebaker Cites Williams— 


K. B. Elliott (left), executive vice-presi- 
dent of Studebaker, presents the 15-year 
plaque to H. M. Williams, president of 
H. M. Williams Studebaker, New York. 
Williams was presented the plaque for 
distinguished service. 





balanced front - opening hood; 
larger, more usable load space, 
and standard SAE CA (cab to 
rear axle) dimensions. 

In completely redesigning cabs, 
they were made longer and wider, 
and everything possible was done 





to improve driver convenience, com- 


fort and safety. These improve- 
ments included more rigid construc- 
tion; better ventilation; larger, 
more comfortable seat that adjusts 
up and down as well as forward 
and back on an inclined plane; 40 
percent more glass area, plus op- 
tional rear corner windows; thor- 
ough sealing and insulation, and 
dual windshield wipers. 

In 1948 Chevrolet introduced its 
forward-control delivery chassis. 
Improvements on light-duty models 
included longer-life bonded brake 
linings; the steering-column gear 
shift, and a foot-operated parking 
brake. Improvements on heavy- 
duty models included four-speed 
syncromesh transmission and a 
splined attachment of rear axle to 
rear wheel hubs for greater strength 
and longer axle life. 


In 1950 Chevrolet introduced pow- 
er-jet carburetion and on light-duty 
models direct double-action shock 
absorbers, Since then Chevrolet has 
added torque - action light - duty 
truck brakes; twin-action heavy- 
duty truck brakes; new 179-inch 
wheelbase heavy-duty chassis; ven- 
tipanes in all truck cab windows; 
double-deck cab seat cushions; 
push-button side door locks, and 
a new two-shoe propeller shaft 
parking brake on heavy-duty mod- 
els. 








Dich 


jostled by the crowd 


an E in it.” 
lists fifteen Traceys 


detective 


“ 
 —_— HOMES is 


Tracy strip. her face 
that’s it, but my name has 


The Bronx phone book 


an E). On his tenth call. the 
found Veronica 


TRACY 


On the afternoon of Lincoln’s Birthday, Feb. 
12, in the Lexington-125th St. subway station 
in Manhattan, a girl high school student was 


... thought she struck her 


head against a guard rail. 

About eight o'clock that night, in the Hunt’s 
Point station in the Bronx, a transit policeman 
found her... frightened, dazed, unable to recall 
her name or where she lived. The officer took 
her to the Simpson Street police station. 

For two hours detectives tried to establish 
her identity, without results. Finally she said 
“I think | saw my name in a paper, something 
in a comic strip.” She didn’t know which paper. 

Detective Roy Nunes picked up The News, 


showed her the comics. one by one. At the Dick 


.“I think 


lightened up. . 


(with 





Tracey’s name, family and 
home at 702 E. 134 St. 

“We couldn't figure it out,” said Detective 
Nunes modestly. “You have to hand it to Tracy!” 


, Bronx, and took her there. 


nothing new for The News. 


(Any New York retailer knows that The News 
every day finds tens of thousands of homes for 


good merchandise of all kinds, in all brackets. 


The News is New York’s home newspaper. 
With more than 2,100,000 circulation (daily) it 
reaches seven out of ten New York City homes, 


finds more customers, more easily, and more 


cheaply, than any other sales medium on earth! 


If you’re looking for homes for your goods 


or services, you can’t miss in The News (with 


an E). In case you forget, ask anybody in New 


York for the paper with the most readers. Or 


ask any merchant for the paper which brings 


in the most business! . 


.. Or just ask The News 


advertising department, MU 2-1234! 
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Dealer 


Doings 








Keegan-Contrucci Plymouth Co., 
|Concord, N. H., has been awarded 
a contract by the city manager to 
furnish four new Plymouths to the 
police department. The contract in- 
cluded tradeins of four used police 
cruisers. 

Awarding of the contract attract- 
ed unusual attention because a pre- 
vious sect of bids had been rejected 
by the authorities. The second bids 
were from Ford, Plymouth and | 
Chevrolet dealers only. 

” cd + 


Joins Oregon Deal 
Carroll Bright, former general 
manager of Moody Chevrolet Co.. | 
Granite City, Ill, has been named | 
manager of Walther-Williams Co., | 
Inc., Dodge-Plymouth dealership in | 
the Dalles, Ore. 





2 ee 


Ford Citation for Dallas Dealerships— 

Two Dallas Ford dealers display 1951 Four-Letter awards at a recent presentation. 
Left to right: W. O. Bankston, of Bankston-Hall Motors; Edward R. Maher, of Ed 
Maher, Inc., and David R. Crandall jr., Dallas district sales manager. 





| 
Racz Retires at Wheaton 

. | Retirement of John Racz, former 
= Truck and Tractor Co. Jim |president and service manager of 
Niemann, who has been in charge | sypurban Buick Co., Wheaton, IIL, | 
of the business for several years, | after 34 years with Buick in both| 
has been purchased by D, D. Flynn. | will continue with the new firm as|the wholesale and retail fields is) 
The name of the firm is now Atchi-|a salesman. announced by Ray Vincent.’ presi- 





Niemann Sells to Flynn 


Niemann Truck and Tractor Co. 
(International), Atchison, Kans., 


dent of the dealership. Vincent also 
made known the appointment of 
Phil Schwab as service manager. 
James Racz remains as parts man- 
ager and Al Sawitoski as office 
manager 

* * * 


Morcombe Buys Buick Deal 


In Plymouth, Ind. 

Boyd W. Morcombe has an- 
nounced purchase of Howlett Mo- 
tor Sales (Buick), 110 S. Walnut 
St., Plymouth, Ind., from Charles 
Howlett. 

Morcombe, former sales man- 
ager of Bailey Buick, Inc., Lake- 
wood, O., has been in the retail 
auto business since 1928 in sales 
and service work, He has changed 
the name of the dealership to 
Morcombe Buick. 


Top Calif. DeSoto Salesmen 


Win Detroit Air Junket 


Salesmen chosen for an air trip 
to Detroit for sales achievements 
have been named by Irving Nor- 
mandin, president of the DeSoto 





New Wagner Air Brake Safety 
____ BREAKAWAY 
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Here is the newest addition to the Wagner 
line of safe braking equipment for the truck- 
ing industry—a safety valve that automati- 
cally seals the tractor air system when the 
trailer is uncoupled. 

This valve provides protection to costly 
rolling stock by preventing damages caused 
by—improper glad-hand connection . . . leak- 
ing air hose... loss of air in the system... 
or complete breakaway. 
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TRACTOR 
RESERVOIR LINE 


SIMPLE 70 MOUNT — 

can be applied to 3// 
vehicles equipped 
with air brakes 


easy-to-make connec- 


tions, and the Wagner Tractor 
Breakaway Valve becomes part 
of the air brake system. It pro- 
vides service and emergency 
air line outlets, and replaces 
the two shut-off cocks formerly 
mounted on the truck chassis 


the cab. Now is the 


time to get complete information on this new 
valve. The coupon below will bring you copy of 
Bulletin KU-153. Mail it today. 






this bulletin 
tells you all 
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| Dealer Assn. of Northern Cali- 
| fornia. 
The winners are: Marvin H 
|Brown sr., Edward J. Henderson 
| Walter H. Buswell, Loren E. Heady 
| William F. Hespelt, H. F. McClure 
Richard M. Shannon, Carl L. Thiele 
| Kendall L. McKinney, Louis A 
|Chulla, Vernon M. Gerdau, Ray- 
}mond A. Lawson, Elmer O. Solem 
| Edward Vaughn, T. M. Lucas, Rob- 
ert W. Williams and Isaac Regier 
+ + + 
Worthington Grows 
Cal Worthington, Hudson dealer 
at 2771 E. Slauson Ave., Hunting- 
ton Park, Calif., has expanded his 
dealership into an entire block. 
* * * 


Williams Appointed 
Lee Williams has been named 
service manager of Nicolson-Jones 
Motor Co. (Lincoln-Mercury), Fort 
Worth, Tex. 


* * 


Pratt Buys Lot 


J. H. Pratt, Ford dealer at Sum- 
merville, Fla., has bought a site 
near his present building, where he 
will open a used-car lot soon. 

* * * 


Buys 2nd Dealership 


Groner T. Morton, automobile 
dealer in Waxahachie, Tex., has 
purchased Barrington Motor Co. 
(Dodge-Plymouth), in Ennis from 
Thad Barrington jr., and his fath- 
er, Thad Barrington sr. 

* * oa 


| Named GMC Dealer 

| Crook-Harmon Buick Co., 117- 

|125 N. Second St., Danville, Ky., 

|}announced it has been appointed 

|dealer for GMC trucks. 

| - * * 

Standard Motor Co. 
Standard Motor Co., Biloxi. Miss.. 

has opened a new and _ used-car 


branch office at 1302 E. Howard 
Ave. 





* * * 


Heads Fleet Sales 


Jack W. Lambert, Inc. (Dodge- 
Plymouth), Jacksonville, Fla., has 
|named George C. Waters sr. fleet 
| sales manager. 

1 a * * 


Dow to Expand 
Dow Motor Co., Houston, has 
bought a tract of land to provide 
space for its expansion program, 
|according to C. Milby Dow, presi- 
| dent. Price was reported at $100,000. 
| + 


Gets Pilot’s Certificate 
| John E. Hayes, owner of Hayes 
| Motor Sales, Jaffrey, N. H., has 
| been awarded a private airplane 
— certificate at the Silver 
Ranch airport. 
| * * * 


Elliott Named 
Henry Elliott, for 18 years with 
|Buick in Portland, Ore., has been 
| appointed assistant service super- 
|intendent at George B. Wallace 
Co. (Buick). 


* a = 
Manchester (Conn.) Dealers 
| Elect Beaupre President 
| Howard Beaupre, Manchester. 
|Conn., was elected president of the 
newly formed Manchester Automo- 
bile Dealers Assn., it has been an- 
nounced. The new dealer group has 
| just been formed, and by-laws 
|drawn up. 
Other officers elected were Stew- 








art Dillon, vice - president, and 
Charles Hurlburt, secretary-treas- 





urer, 
| * 7 . 


| $100,000 Fire in Columbus 


Fire following an _ explosion 
| caused a $100,000 loss to the plant 
| of Beasley-Grove Co., dealership at 
1160 W. Broad St., Columbus, O. 


* * * 


Packard Tampa Moves 
Packard Tampa Motor Co., 
| Tampa, Fla., has moved its sales 
and service department to Beck- 
with Holmes Co., Inc., Grand 
| Central and Magnolia Aves., it is 
announced by Henry C. Holmes, 
president. The department had 
been at 509 Jackson St. for the 
past five years. 
* * 7 
Miami (Fla.) Dodge Deal 
Purchased by McGahey 
| Ben McGahey has bought John 
Jones, Inc. (Dodge - Plymouth), 
Miami, which is also the Dodge 
parts wholesale outlet for southern 
Florida. The dealership includes an 
(Continued on Page 37, Col. 1) 





AUTOMOTIVE NEWS, MAY 5, 1952 


— 











Dealer 


Doings 








(Continued from Page 36) 


extensive shop, paint and body de- 
partment, and used-car lot. 

McGahey, a former president of | 
the Miami Automobile Dealers 
Assn., was former sales manager of 
T. B. McGahey Motor Co. (Chrys- 
ler-Plymouth), there. Jones did not 
disclose future business plans. 

* + * 


Named Custodian 

A receiving order in ee | 
has been made against Beaver Val- | 
ley Motors, Clarksburg, Ont., a 
the Clarkson Co., has been appoint- | 
ed custodian of the estate, accord- | 
ing to a notice filed =m Ottawa. 

s 


Walker Names Dickerson 

Gil Schaefer, president of Walker 
Motors, Inc., Detroit Ford dealer, 
announces the appointment of 
Robert Dickerson as manager of 
the dealership. . 


Portland Service Chiefs 
Elect Mooney President 


One of the current projects of 
the Portland parts and service 
managers club is planning for the 
annual meeting of the Western | 
Parts and Service Managers | 
Assn., slated for Nov. 6-8, at the 
Multnomah hotel here in Port- 
land, Ore. 

In addition to the Portland 
club, the Western group is com- 
posed of parts and service man- 
ager clubs from Seattle, Spokane, 
Tacoma, Olympia, Yakima, Ever- 
ett, Centralia, Wenatchee and 
Vancouver, Wash, 

Claude Mooney, parts manager 
of A. B. Smith Chevrolet Co., is 
the new club president, succeed- 
ing Harold Adkins, of Frank 
Chevrolet Co. Walter Klug, assis- 
tant service manager at Logan 
Oldsmobile Co., is vice-president 
and John C. Othus, service man- 
ager at Alexander Motor Co. 
(DeSoto-Plymouth), is secretary- 
treasurer. 





7 * 


Sager Heads Chamber 
Albertis A. Sager, sales manager 
of John D. Wendell, Inc., Cadillac | 
dealership in Albany, has been | 
elected president of the Albany | 
chamber of commerce. 
* * *” 


Van Appoints Lawrence 
Jim Van, president of San Fer- 
nando (Calif.) Lincoln - Mercury 
Co., has announced the appoint- 
ment of DeForest Lawrence as | 
sales manager. 
. * 


Two Receive Gold Watches 


Frank R, Philip and Rexford R. | 
Stevens received gold watches from 
Frank J. Fessenden, Chevrolet | 
plant manager in Van Nuys, Cailif., 
for completion of 25 years of serv- 
ice with Chevrolet. 

*. * * 


$50,000 Used-Car Shed 


Rises in Spartanburg 
Pierce Motor Co. (Ford) and Pal- | 
metto Automobile Co, (Lincoln- 
Mercury), S. Church St., Spartan- 
burg, S. C., have begun construc- 
tion of a $50,000 structural steel 
used-car shed, believed to be the 
largest structure of its kind in the | 
state, on Highway No. 29. 
According to President Tom 
Pierce, of Pierce Motor Co., the 
new building will be 320 feet long 
and will house about 80 cars in the 
display shed. He said that the 
facilities will provide walkways in 
order that customers may inspect 
the cars on sale from every angle. 
ca * x 


GM Aide Buys Dealership 


In Colorado Springs 
Birdsall-Stockdale Motor Co., 
Colorado Springs, Colo., has been 
purchased by Verne Johnson, who 
has been associated with General 
Motors since 1943, 
Name of the firm has been 


changed to Johnson Pontiac, Inc. 
*~ * * 


British Car Dealership 


Opened in Hollywood 


Gail Vandenbraak, owner of An- 
gel Motors (Morgan-Renault-Aus- 
tin-Hillman-Minx), Pasadena and 
Glendale, Calif., has opened a new 
dealership in Hollywood. 

Dennis Buck, former English 
auto racing man with Austin Mo- 








tors, will manage the branch. Oth- 
ers on the staff include Bob Marks, 
Guy Primmer, Carl Ledderer and 
Betty McConachie. 


* * + 


Like Father, Like Son 

Cliff Murphy III has opened 
an Oldsmobile dealership in San 
Francisco. Cliff worked up from 
the bottom in his father’s deak 
ership, Murphy Oldsmobile Co, in 
Los Angeles. When he left that 
company recently, Cliff was vice- 
president and general manager. 

* + * 


Sanella Heads Sales 


Bill Sanella has been appointed 
sales manager for George Byrum 
(Mercury), Burbank, Calif. 


* * * 


Heads Truck Sales 
K. Kent Hof has been named 
sales manager of the truck divi- 
sion of Charles Raven Motors 
(Dodge-Plymouth) in San Fran- 
cisco’s Mission district, it is an- 


[x=dlBew BLANCHARD CHEVROLET CO. <x 
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| Dealer Blanchard Gives 2 Cars— 


Chevrolet Dealer George A. Blanchard and his wife pose with two driver training 
cars before their presentation to high schools by Blanchard Chevrolet, Bridgewater, 


Mass. Cars were loaned to the East Bridgewater and Bridgewater high schools. 


nounced by Charles Raven, head of 
the dealership. 


* * * 


| Pollard Elected President 
Of Calif. Chevrolet Group 


| Foothill Chevrolet Dealers Assn. in 
| Pasadena, Calif., 


Martin Pollard, 





|of north Hollywood, was reelected 
| president. 

| Other officers: M. K. Smith, On- 
| tario, vice-president; W. C, Lange, 
| Redlands, treasurer, and Glen Rop- 
erts, Los Angeles attorney, secre- 


At the annual meeting of the| tary. 


Directors elected besides the offi- 
cers were: L. V. Harding, San Ga- 
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“GOLDAIRE” 


as a package. 
customer. 


The HERMAN 
“FORWARD CONTROL” 
Trim, modern, with “room to spare 
interior."’ Herman builds many special 
interiors for these bodies— bookmo- 
biles, display rooms, hatchery bodies, 

lunchwagons, etc. 


The HERMAN “WALK-IN” 
for Retail Delivery 


The easiest in and out body on the 
road. Interior walls are straight from 
front to back and top to bottom. 


The HERMAN 
for Refrigerated Store Delivery 


Complete with all equipment neces- 
sary to maintain a continuous 40° 
product temperature for store de- 


Maintains a product temperature of 40°. Available 
No engineering 


HERMAN BODY 


4430 CLAYTON AVE., SAINT LOUIS 10, MO. 


celeste 


"EM... HERMAN E 


“ WE BUILD IT: 


“WHOLESALE” 


livery of dairy products ...meats... 
etc. No engineering to do with easier. 
customer. 


Drive-On-The-Road Refrigera- 


tion... SELF REFRIGERATED. 


to do with the 





. MERMAN Bv 





RMAN BODY 


Designed for Your Customers’ 
Specific Needs! 


ALL BODIES AVAILABLE IN VARI- 
OUS SIZES WITH INTERIOR EQUIP- 
MENT TO SUIT ANY BUSINESS 


HERMAN'S unique production methods 
provide custom designing on a pro- 
duction basis. Options that cover the 
complete field are available on all 
bodies for all types of customers—the 
Butcher, the Baker, the Candlestick 
Maker... 


And they are designed for your chassis... 
Tried and proved by countless thou- 
sands of enthusiastic users over the 
years, HERMAN bodies have earned 
top national recognition and accept- 
ance. HERMAN makes your job much 


briel; Ray Montgomery, north 
Hollywood; Errol Murphy, Po- 
mona; George Reade jr., Riverside. 
and Jack Stevens, Alhambra. 
Among the retiring directors are 
John Wilks and Frank Clay, both 
of Pasadena. 
* 


* * 


Sponsor Cage Broadcasts 
Allegheny county (Pittsburgh) 
Chevrolet dealers sponsored the re- 
cent broadcasts from the Chicago 
stadium of the Duquesne-Princeton 
and Duquesne-Illinois basketball 
games in the National Collegiate 
Athletic Assn. playoffs. 
* + * 
Rogers Chairmans Drive 
Jess Rogers, president of Plains 
Chevrolet Co., Amarillo, Tex., is 
chairman of the local Red Cross 
drive. 
* * + 


Bayless Buys Ford Deal 
Cliff Bayless has purchased the 
Howard Ellis Ford dealership in 
Bishop, Calif. 
» * * * 
Eyes Congress Seat 
P. W. Hall, DeSoto-Plymouth 
dealer in Riverside, Calif., is run- 
ning for Congress in the next elec- 
tion. 
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HERMAN REFRIGERATED RETAIL MILK DELIVERY BODIES 


“MIGHTLOADE 


Maintains a continuous product temperature of 40 
24 hours a day. Especially designed for dairies who 


J Plug-In Refrigeration for 
OVERNIGHT LOADING. 


want to LOAD TODAY FOR TOMORROW. Available 


as a package. 


customer. 


CO. 








No engineering to do with the 


For complete literature, speci- 
fications, and detailed infor- 
mation write, wire or phone 
collect — FRANKLIN 5300 
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Lawsuits Affecting Dealers .. . 





Court Decisions 


By Leo T. Parker 


Attorney at Law 

LL higher courts agree that a 

person injured through his own 
negligence cannot recover damages 
for the injury. A higher court ex- 
plained that “negligence” is the 
failure to do that which an ordi- 
narily prudent person would do, or 
the doing of that which an ordi- 
narily prudent person would not do. 

However, the courts always 
award compensation under the 
State Workmen’s Compensation 

Act although the employe was in- 
jured through his own negligence. 

In Melcher v. Murphy Co., 31 N. 
W. (2d) 411, an employe rode on 
the running board of a motor truck. 
‘Another vehicle collided with the 
truck and seriously injured the em- 
ploye. 

The higher court realized that the 
employe was injured through his 
own negligence but, nevertheless, 
awarded the employe compensation 








under the State Workmen’s Com- 
pensation Act. 
+ * + 

In Case of Death 

CCORDING to a late higher 

court decision if an automobile 
dealer dies before he signs a con- 
tract, the executor cannot enforce 
the contract. 

For illustration, in New Co. v. 
Gentry, 212 S. W. (2d) 325, it was 
shown that a-company leased a 
building from its owner. Before 
termination of the lease the prop- 
erty owner wrote the tenant stat- 
ing that if the tenant would build 
an addition to the leased building 
at cost of $25,000, the property 
owner would extend the lease for 
five years. 

The tenant did not at once accept 
this offer and in the meantime the 
property owner died. Then the ten- 
ant filed suit to compel the prop- 
erty owner’s executor to fulfill the 
agreement. The higher court re- 














fused to hold in favor of the tenant, | 
saying: 

“The death of a party while a) 
contract is being made, even though | 


|only a single act remains to be 


done, renders the completion of the 
contract impossible.” 

* * * } 
MODERN higher courts consist- | 
- ently hold that the seller of | 
an automobile gives an implied | 
warranty that he has a right to| 
sell the automobile and that the 
buyer shall have and enjoy quiet) 
possession of the automobile. Also, | 
the seller impliedly guarantees that | 
the automobile is free at the time | 
of the sale from any and all liens. | 

For illustration, in Ward Motor | 
Co. v. Hickerson, 236 S. W. (2d) 
993, the testimony showed facts as 
follows: 

One Hickerson sold to the Ward 
Motor Co. a 1942 Model Ford Sedan, 
Motor No. 45288, for $1,015 paid in 
cash. Shortly after the sale the 
Ward Motor Co. sold the automo- 
bile to one Hughes and in a short 
while thereafter, the automobile 
was replevied from Hughes by the 
Security Investment Company of 
Nashville, by reason of the fact that 
the investment company had a 


| 
| 

















te vies 


George Motor Co. {Rootes}, Honolulu— 
Service and sales facilities of the George Motor Co. (Rootes Group), Honolulu, T. 


H., 
George F. Thornally is the owner. 
mortgage on the car which was in 
default. 

The lower court held that title 
to the car was vested in the in- 
vestment company at the time it 
was sold by Hickerson to Ward 
Motor Co. Hughes recovered the 
purchase price of the car from 
Ward Motor Co. and then a suit 
was filed by Ward against Hick- 
erson. 

In holding that Hickerson must 
repay to Ward Motor Co. the 
full original purchase price, $1,015, 

the higher court held that even 
though there was no express war- 











Automobile Dealers 


youre 


good businessmen... 


and you finance your own time sales 


or have a discount plan 


were a 2000 
insurance company 


for you! 


Write or Wire TODAY for Full Particulars 
RESOLUTE INSURANCE COMPANY 


83 Chapel Street 
HARTFORD 2, CONNECTICUT 


Specialists in Automobile Finance Insurance 


| warranty of title 
*x 











have been completed. According to the company, the building cost $175,000. 


ranty of title in the bill of sale of 
an automobile, the law presumes 
by the seller. 


*x * 


R. I. Court Rules City 
Can Skip Lowest Bid 

PROVIDENCE.—The right of a 
Rhode Island city or town to ignore 
the lowest bidder in connection 
with autos and other municipal 
purchases was upheld in a recent 
Superior court action instituted by 
Defusco Bros. (Kaiser-Frazer), 
Warwick. The case involved the 
action of the city of Warwick in 
favoring a low bid of the East 
Greenwich Motors (Ford), on the 
sale of 20 new cars to the police 
department. Judge Harold A. An- 
drews, in denying a preliminary in- 
junction sought by the DeFusco 
tirm, ruled there was nothing ille- 
gal in the city’s decision to favor 
the higher bid of East Greenwich 
Motors. 

The court further ruled that any 
question of mismanagement should 
be decided “at the polls,” and failed 
to go along with the complainant’s 
contention that local _ residents 
should be given preference under 
the city’s contract ordinance. May- 
or Joseph Mills and other Warwick 
officials contend that the auto 
handled by the East Greenwich 
firm was better suited to police 
department needs than that handled 
by DeFusco Bros. 





Truck Trailer 
Output Shows 
Slight Decline 


WASHINGTON. — The Depart- 
ment of Commerce last week re- 
ported that factory shipments of 
truck trailers during February to- 
taled 4,888 units, compared with 
4,941 during the previous month. 
The value of shipments during each 
month was approximately $19,400,- 
000, the report stated. 

The number of vans and tank 
trailers shipped in February de- 
creased 3 and 22 percent, respec- 
tively, while platform trailer ship- 
ments were up 25 percent over 
January, the government figures 
showed. 

Of the 4,649 complete trailers 
shipped during February, vans ac- 
counted for 41 percent, platforms 
23 percent, low-bed heavy haulers 
12 percent and tank trailers 10 
percent. 

There were 157 companies report- 
ing production or shipments of 
truck trailers during February, it 
was noted. 


Price Relief Granted 


Arizona Copper Mine 


WASHINGTON.—Continued pro- 
duction of vitally needed copper 
from a “high cost” mine was as- 
sured last week by the Defense 
Materials Procurement Agency un- 
der the terms of a contract nego- 
tiated by the government. 

DMPA Administrator Jess Larson 
said the agreement with Yucca 
Mining and Milling Co. provides 
for government subsidy payments 
above the ceiling price for copper 
produced at the company’s Antler 
mine at Yucca, Ariz. The contract 
calls for the production of refined 
electrolytic copper at the rate of 
about 1,735,000 pounds annually at 
a government-guaranteed price of 
34.355 cents per pound. This com- 
pares with the present ceiling price 
of 24.075 cents. 


Federal Motors Names 2 


Federal Motors, Inc., 3200 E. 
Monument St., Baltimore, has ap- 
pointed Edward G. Krause general 
manager. Sam Bower has been 
made service manager. 
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Truck New Products 








instant use, the 
18 to 22- 


down easily, ready for 
firm states. All parts are of 


P PERFECTION 


rusting. Precision-made welded fittings in- 
sure completely leakproof joints, it adds. 
From one to 24 units can be exhausted 
on a single fan of suitable capacity, ar- 
ranged to discharge through either side 
| wall or roof. The company has also per- 
5 | fected a special twin adapter to fit the 
| dual exhaust system of 1952 Cadillac cars. 
|Double tubes, each slightly smaller in 
diameter than the standard type, are 
joined by an airtight connector that fits 
| both underground and overhead systems, 
= | Car-Mon points out. 


ee | 
% * * * 


' | Salsbury Offers Seal 


|For Motor Cracks 

Irontite Seal, made by Salsbury 
Corp., 1161 E. Florence, Los Angeles 
}1, is for repairing cracked cylinder 
|heads, motor en a gear or cast- 

P , |ings, and cylinder heads which have 

whee Sak es, Gen. = | been damaged by excessive heat or 
scribes Models 720, 725, 820, ond 825/ Com a ravom impact oF casting 
hydraulic hoists for use with its series | : nfes 
100 and 200 bodies. The manufacturer | _ When ose Rascesocacsis — 
claims that body sway and weaving are | 
reduced by two heavy lifting arms (actu- | 
ated by the motion of the piston) that | 
impart an upward lifting motion directly 
to the understructure of the body through 
two rigid, widely spaced lifting links. 
Body lift brackets are bolted to longitu- 
dinal sills, distributing power thrust to the 
entire understructure rather than to a 
small area of body floor, it adds. Perfec- 
tion offers this range of hoists and bodies 
in sizes and types for all classes of 
medium duty dump truck, service. 


FOR MEDIUM AND HEAVY DUTY SERVICE 
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CARGO COOLER—The Hunter Cargo 
cooler refrige.ates butter and other dairy 
products requiring temperatures between 
40 and 45 degrees during transport. It is | 
a thermostatically controlled forced-air- 
circulation, dry ice refrigeration system, 
states Hunter Mfg., 1550 E. 17th St., 
Cleveland 4. 





TRANSIT-TYPE BUS—A new transit-type 
bus, the 1952 Superliner—said to be 
specially designed for school systems and 
contract haulers—has gone into produc- 
tion at Superior Coach Corp., Lima, O. 
J. H. Shields, president of the firm, said 
the Superliner provides many advantages, 
such as larger capacity with shorter wheel- | 


the job... 


. Take advantage of it. 


base, better visibility, easier steering, | 

shorter turning radius and greater com- | 

fort. | 
= 
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CLEANS AIR—Car-Mon Products, 
N. Broadway, Chicago 40, has announced | 
the introduction of an improved overhead 


4554 | 


monoxide ventilating system. Flexible 
tubes hang safely out of the way, yet pull 








‘chairs and upholstery. 
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Pictured above is Galion’s “User Preferred" Fulcrumatic “‘lift’’. . . 
sents the “A” of the now famous Galion ABC sales making formula . . . 
where this exclusive ACTION unites with perfect operating BALANCE 
and top quality CONSTRUCTION to produce unequalled performance on 
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place, both as to the} 
breadth of the crack, 
cylinder heads | 


has taken 
length and 
motor blocks and 


are repaired by drilling, tapping, 
and inserting special threaded 
Irontite taper plugs at predeter- 


mined intervals and depths along 
lthe crack, then peening, grinding 
| and finishing so that an almost 


gauge steel, heavily galvanized to prevent | invisible mend is effected, the com- 


pany states. 


+ + + 


Royal Metal Offers Guide 


'To Interior Color Design 

A booklet on the use of color in| 
interior design is being offered by 
Royal Metal Mfg. Co., 221 N. La- 
Salle St., Chicago 1. Called “Miss 
Brush and Mr. Bucket,” the book- 
let is primarily a layman’s guide, 
offered to give the factory super- 
intendent, office manager or shop 
owner a basic understanding of 
color and its many uses. 

The booklet covers such topics as 
“Color and Human Moods,” “Asso- 
ciating Colors with Atmosphere,” 
“Relation of Color with Materials” 
and “Tricks of the Trade.” A prac- 
tical color guide shows what col- 
ors should be used on walls, ceil- 
ings, drapes and in floor coverings 
to blend with certain colors of 











it repre- 


and to lengthen chassis life too! It also provides truck dealers 
with “A Better Chance”’ to profit on their dump truck equipment sales 
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CAR CLEANER — Minter Box 
952, Lake Forest, Ill., has announced the 
development of this Bug-N-Scum remover 
for autos. The company said that the ma- 
terial is used with water during washing. 


Products, 


It was recommended for dealer use by 
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‘Grey Rock Poche Tag 


Boosting Dealer Service 

3rey-Rock division of Raybestos- 
Manhattan, Inc., recently started 
packing with each Grey-Rock Bal- 
anced Brakset, and each set of 
brake shoes lined with a Balanced 
3rakset, a tag intended to promote 
the dealer’s service. 


Measuring 2% by 5% inches, the 


| tag is printed on yellow, coated tag 


stock in black and red. After the 
mechanic has relined the brakes on 
an automobile, the tag is placed on 
a dash button. 

* 


* * 


Soldering Book Ready 

Federated Metals division, Ameri- 
can Smelting and Refining Co., has 
published a new 16-page booklet 
on the fundamentals of soldering, 
entitled “How to Solder.” It con- 
tains simple instructions and illus- 
trations aimed at making soldering 
more successful and easier to do. 
Copies of the booklet are available 
without obligation from Federated 
Metals Division, American Smelt- 
ing and Refining Co., 120 Broad- 
way, New York 5. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 
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MORE DUMP 
TRUCK SALES 


Here are the ABC’s that many aggressive truck 


dealers have learned can make money for them 


. without investment. 


And wide-awake truck dealers everywhere can 


do the same. .. . for Galion hydraulic hoists and 


allsteel dump bodies are ‘‘User Preferred” and 


in demand. Then too, Galion distributors are 


anxious to work with profit-minded truck dealers 


who are interested 


truck business. 


in increasing 


their dump 


These experienced and well-equipped truck 


equipment specialists will make equipment in- 


stallations and back you up with efficient and 


immediate service when needed. 


But why not get in touch with your nearest 


Galion distributor and get this whole ‘Profit 


Opportunity” 


story from him... . 


or write 


directly to us for complete details. No obligation. 


DY Comnany 
Onto 


amar 
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‘How O’Daniel-Ranes Won Award .. . 








| EVANSVILLE, Ind. A well co- | ers, handbills and display signs all 
|ordinated ad program to promote|/are utilized in a continuing cam- 
| the sale of used cars won a Brand | pagign. 
Names Foundation “certificate of | 
ee — a ~ space ranging from one column 
(Oldsmobile), here. F 
- Not only were various types of | to four-inch ads to 4-column 10- 
media used, but so were clever | inch ads on Sundays are placed 
tie-ins with the Olds slogan, | in the Evansville papers four or 
Safety-Tested, For example, “a | five times weekly. Each ad car- 
Safety Tested car is better than | ries a Safety Tested symbol, A 
an average used car,” says | jittle character invented by 
Dealer Joseph E. O'Daniel. | ‘O’Daniel-Ranes and called “Pro- 
We have proven the effective- | fessor Safety Tested” also is 


pad . . h 
a ep ed | pay ‘by side utilized to add a humorous as well 
and identifying one as Safety Test-| as identifying touch to the copy. 
ed. The price of the Safety Tested| The fact that “Safety Tested 
is raised $100. In most every test,| is exclusive with O’Daniel-Ranes 


Newspaper classified display 








the Safety Tested car is sold first.” | in Evansville is emphasized. 
That the dealership’s program| Spot commercials are used on a 
Dealer O'Daniel Accepts Brand Names Honor— has paid off is shown in the fact | concentrated basis from time to 


Joseph E. O'Daniel (left), president of O'Daniel-Ranes (Oldsmobile), Evansville, Ind., | that it reports it sold three times prcwe Pues Macaubialie tesateeete 
receives the Brand Names Foundation's certificate of distinction from President Henry E.| aS Many used cars last year as it a a pot five- . aa tate 
Abt, while Jewel Johnson, Conover “Brand Names Girl" watches. O'Daniel was one of | did new jobs. NADA figures show a | the ODe a tomes a y * 
five auto dealers honored in the foundation's fourth annual Brand Name Retailer of | national average of one-for-one last e aniel-Ranes used-car lot. 


the Year competition. His promotion of used-car sales through consistent use of the | year. , Featuring a member of the deal- 
Oldsmobile Safety Tested used-car merchandising program won him the award. Newspapers, radio, outdoor post-! ership organization and some spe- 


BOOST YOUR 
. EARNINGS 
UY 


40 YEARS of St. Paul “Know-how” and quality construction — 
combined with aggressive new national advertising program in farm 
and trade papers — promises a big sales year for you in St. Paul 
Hydraulic truck equipment. Check the many job-proved St. Paul “‘vol- 
ume producers” pictured here . . . start lining up your local truck 
prospects .. . then “get on the ball with St. Paul’ . . . for bigger earn- 
ings, cleaner deals, happier customers. Remember, any truck sells 

















DUMP IT HOISTS: Cash in on the easier, performs better with St. Paul equipment. Ask for proof! 


terrific demand for farm hoists, to over- 


come shortages of help needed for un- 
loading crops, feed, etc. 4 Dump it models ‘St.Paul ° ° 
fit all platform trucks, 1 ton and larger. See Your (St.Paul) Distributor 





FRATE GATE: Every heavy hauler is a TRUCK PATROLS: Big market in coun- PAX-ALL REFUSE LOADERS: g, 
prospect... cuts truck loading and unload- ties, towns and local industries for main- low-priced any community with a refuse 
ing costs 50% .. . avoids injury to taining dirt and gravel roads, parking lots, collection budget can afford PAX-ALL ef- 
personnel and merchandise. 2000-Ib. lift- etc. Gives you extra profit on same sale ficiency. Choice of 9 cu. yd. and 12 cu. yd. 
ing capacity, for all trucks 1 ton UP. with St. Paul hoist and dump body. models for all 84” C/A trucks. 


™ MAIL THIS HANDY COUPON™ ¥ 


ST. PAUL HYDRAULIC HOIST 3 
2207 Univ. Ave., S. E., Minneapolis, Minn. a 


[] Send name of nearest St. Paul Distributor. 3 


We are especially interested in............ a 
Ph 226i nen Gasabeerns as eecespaaceaecn A 
EE eal cana aah ches guia paseGa se a waes a 8 


HYDRAULIC HOIST Espn -amenet- 





- Dealer’s Used-Car Ads Lauded 


cial bargain for that day. Mechan- 
ics, salesmen and even car wash- 
ers may be interviewed by the an- 
nouncer on this program to plug 
some phase of the program. 

Customers also may be inter- 
viewed to bring out their faith 
in Safety Tested used cars. Each 
purchaser is given a 30-day Safe- 
ty Tested warranty by O’Daniel- 
Ranes. 

In outdoor advertising, O’Daniel- 
Ranes has one permanent 36-foot 
painted board devoted to selling 
Safety Tested used cars. In addi- 
tion, 24-sheet posters are used from 
time to time. 

Direct mail postcards to poten- 
tial customers and handbills placed 
on cars in parking lots, both fea- 
turing the Safety Tested symbol, 
are used periodically. 


The used-car lot has plenty of 
prominent identification through 
the Safety Tested symbol. There is 
a background board 185 feet long 
and 10 feet high, carrying this mes- 
sage. There also are neon signs 
and painted signs repeating it. 

O’Daniel, head of the dealership, 
and chairman of the NADA Pub- 
lic Relations committee, recently 
was awarded the certificate at cere- 
monies in New York. 


Load ‘Formulas’ 
Rapped by Hulse; 
Revision Urged 


CHICAGO.—Elimination of gross 
weight “formulas” on tractors and 
trailers was urged by John B. 
Hulse, managing director of the 
Truck-Trailer Manufacturers Assn. 
| “The formulas should be aban- 
|doned because they differ and fail 
|to give adequate recognition to 
|practical vehicle length limits,” 
| Hulse told members of the Society 
|of Automotive Engineers who gath- 
|ered here for a national transporta- 
| tion meeting. 
| He urged “serious thought” di- 
|rected toward adoption of “axle 
|weight limitations with certain 
|common sense restrictions on axle 
spacing, number of units in combin- 
ation and total overall length.” 
| “In our industry,” he warned, 
|“only profitable operators can be 
| good customers—and, operators can 
| 
| 
| 
| 
| 





“ 


|profit only when size and weight 
regulation is honest, intelligent and 
in the public interest.” 

Hulse centered his fire on so- 
|called bridge formulas written into 
the laws of many states and used as 
|the bases of gross weight tables in 
| others. 
| Fixed, rather than formula limits, 
| Hulse maintained, “are more easily 
understood and ‘enforced’ and they 
can protect our pavements and 
| structures while allowing highway 
|transportation to make its maxi- 
}mum contribution to our national 
economy.” 
| He suggested that axles form the 
\link for regulation in the chain of 
spring hangers, springs, wheels and 
tires. But, he said, “obviously, a 
|regulation on axle limits alone 
| would not be sufficient for vehicles 
|size and axle placement must also 
Ye considered.” 





For Apprentices 
Bureau Offers Booklet 


Of Information 

WASHINGTON. — The 1952 edi- 
|tion of the “National Apprentice- 
ship Program,” published by the 
| bureau of apprenticeship, U. S. De- 
|partment of Labor, has been re- 
| leased, it has been announced here. 

The bureau said the new booklet 
| lists the state apprenticeship agen- 
|cies and joint management-labor 
|apprenticeship committees, and 
gives the eligibility standards for 
|the apprentice program. 
| Copies are available without 
| charge by writing the Publications 
| Branch, Bureau of Apprenticeship, 
|U.S. Department “of Labor, Wash- 
|ington 25. The bureau asks that in 
| requesting copies, the writer make 
}mention of Automotive News, and 
|the issue date in which the notice 
een 


Wondering how new-car and truck pro 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 
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New Orleans Says Market’s 


Still ‘Rugged’. . . 





Dealers Wary of New-Car Deluge 


By Gordon Hebert 
Staff Correspondent 

NEW ORLEANS.—The one word 
sed mostly by the majority of 
dealers to describe the present new- 
ir business condition is “rugged.” 
While new-car sales have taken 
i slight upward trend, the situation 
is not as good as the dealers ex- 
pected it to be. 

Dealers in the low-price field 
are faring pretty well, but it is 
the other dealers who are com- 
plaining about business. 

The three low-price cars, that is, 
the popular makes, enjoyed exactly 
50 percent of the total volume for 
the past month. 

All dealers in the low-price field 
voiced the opinion that they could 
sell more cars if their allotments 
were boosted. As a matter of fact, 
all dealers are working under a 
quota curtailment. 

This picture does not hold true 
for a number of other dealers in 
the medium-priced class. Some say 
they don’t know what they would 
do if they had more cars because 
they can’t move those in stock. 


Consensus of the dealers is that 
they will have plenty of cars dur- 
ing the second half of the year. 


All dealers seem to be aware 
of this fact and for this reason 
they are keeping a close tab on 
used-car inventories so they will 
be in better shape to meet com- 
petition when the situation arises. 

Some dealers are also concerned 
about the present new-car invento- 
ries. Not that they are presently 
overcrowded in stock, but they are 
afraid the factories will suddenly 
dump a goodly number of slow- 
moving models—thus making mat- 
ters worse. 

A few dealers contend they are 





U.S. Judge Raps 
‘Fast’ Indicting 


Of Businessmen 


DETROIT. — With some remarks 
about federal prosecutors who 
“make criminals out of business- 
men without giving them a 
chance,” Federal Judge Frank A. 
Picard entered pleas of not guilty 
last week for three used-car dealers 
accused of a Regulation W _ con- 
spiracy. 

“There are so many regulations 
these days,” Judge Picard asserted 
at arraignment proceedings, “that 
government agencies frequently 
make a mistake in regarding mis- 
understandings as violations. Busi- 
nessmen should first be given a 
chance to put themselves in the 
right.” 

The Federal District judge asked 
government attorneys to make an 
attempt at reaching a settlement 
with the used-car defendants, who 
are Robert Green and _ Robert 
Finkelman, of Detroit, and Leonard 
Green, of Pontiac. The Greens are 
brothers and Finkelman is their 
brother-in-law. 

In one of the longest indictments 


unable to get a balanced stock for 
the reason that these slow movers 
are recorded in their 10-day inven- 
tory report to the regional or zone 
offices which prevent them from 
receiving additional cars—depend- 
ing on the number of cars in stock. 

All dealers are hopeful that 
some modification or the aboli- 
tion of Regulation W will be com- 


Oklahoma, Kansas Sign 


Truck Reciprocity Pact 


OKLAHOMA CITY.—A recipro- 
city agreement on truck travel in 
the two states has been reached by 
Oklahoma and Kansas, it is an- 
nounced by J. D. Dunn, chairman 
of Oklahoma’s tax commission. 


Except for regular Class A car- 
riers, Dunn said, Oklahoma truck- 
ers with irregular routes will not 
have to pay mileage taxes or li- 
cense fees in Kansas. In turn, Kan- 


| to pay license taxes in Oklahoma. 
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ing shortly. The dealers are pa- 
tiently awaiting some relief or 
removal of these controls as they 
believe business will definitely 
improve without government re- 
strictions. 

The dealers contend that some 
time ago many prospects couldn’t 
meet the required one-third down | 
payment, but the monthly pay- 
ments were satisfactory to them. 


Now, they say, some _ prospects 
can’t meet either due to the higher 
prices. 


While the used-car business is | 
spotty, it has shown a slight im- 
provement. Prices are firm, but 
high, according to the dealers. 


The independent operators are | 
getting a better play from the new- 
car dealers due to the fact that 
many are again wholesaling trade- | 
ins to keep their used-car invento- 
ries well in hand. 

Service and parts business con- | 


tinue to be the bright spot among! _ 


| dealers. There is no complaint from | 
sas-licensed vehicles will not have|the dealers in this end of the op-| 


Eaton 


eration. 





2-Sneeds 


are d 
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|Gene Steinkamp, Cincinnati— 


Gene Steinkamp (right), who has been 


| associated with Dodge-Plymouth in Cincin- 


nati for 30 years, is shown receiving oa 
new dealer contract from Harry C. Corley, 
zone manager for Dodge. The new organ- 
ization, known as Gene Steinkamp, Inc., 
succeeds Sieve & Lang Motor Co., retiring 
after 31 years. Other officers of the Stein- 
amp dealership are: Pete Buddeke, sales 


| manager, John Kovack, service manager, 
| Dave DeWar, 


parts manager, and Joe 


Brehm, office manager. 





Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 
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‘Price Increases 
OK’d for Newer 


Auto Services 


WASHINGTON.—New sellers of 
| services, including auto repair 
| shops, last week went under cover- 
|age of price relief provisions in 
Ceiling Price Regulation 34, 
| Amendment 3 to CPR 34, as an- 
a by OPS, provides price- 
|increase steps for service busi- 
|nesses which began _ operations 
| shortly before or after the start of 
| the Korean war. 

To obtain ceiling adjustments 
|under Amendment 3, a _ service 
| seller must apply to OPS on Public 
|Form 43. This form asks eligible 
| businessmen to show: 

That they had no _ base-period 
|earnings because the service is 
| relatively new; that present ceilings 
are below the level of those pre- 
vailing in the trading area, and 
they are causing, or will cause, 
losses in the service operation. 

OPS explained that recent 
amendments to CPR 34 appeared 
to exclude service sellers who were 
not in business long enough to 
have normal earnings in a pre- 





Korean period. 
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Eton 2-Speeds will take years of heavy-duty 


returned by a gramd jury under 






Regulation W, the Greens and : P : . 
Finkelman are alleged to have operation. Eaton’s exclusive planetary gearing 
“knowingly and willfully” evaded 


better distributes gear-tooth loads, and the exclu- 
sive forced-feed oiling system provides positive 
lubrication even at slowest vehicle speeds. Extra 
rugged construction eliminates the possibility of 
distortion or misalignment under heaviest loads. 


Federal Reserve Board rules by ac- 
cepting side notes through a 
dummy credit agency. 

Robert Green and Finkelman, 
operators of Green Motor Sales on 
Detroit's Woodward Ave., were 
named in one indictment. A separ- 


EATON 
LStced te 


AXLES 


Axle Division 


EATON MANUFACTURING COMPANY 
CLEVELAND, OHIO 


auras ae” te — When repair is necessary, practical down-to-earth 
Pontiac. design makes the work quick, easy, and eco- 


The indictments contain a total 
of 26 counts, each of which is pun- 
ishable upon conviction by a $5,000 
fine and one year in jail. An early 
trial date was expected. 

Fincher Deal Sold 

Fincher Motors, Inc., automobile 
dealership at 18 S. Union S&St., 
Rochester, N. Y., has been pur- 
chased from the estate of the late 
Harry W. Fincher by a firm formed 
by H. Harold Henry and Raymond 
Wengender. Henry has been with 
Fincher Motors since 1937. Wen- 
gender has been service manager 
of the company since it was found- 
ed in 1931, 


nomical. Eaton 2-Speeds also reduce maintenance 
cost on the vehicle through lower stress and less 
wear on engines and power transmitting parts. 
Ask your dealer to explain how Eaton 2-Speeds 
will help your trucks haul more, faster, longer, 
at less cost. 





PRODUCTS: Sodium Cooled, Poppet, and Free Valves « Tappets « Hydraulic Valve Lifters e Valve Seat Inserts « Jet 
Engine Parts « Rotor Pumps e Motor Truck Axles e Permanent Mold Gray Iron Castings e Heater-Defroster Units » Snap Rings 
Springtites ¢ Spring Washers e Cold Drawn Steel e Stampingse Leaf and Coil Springse Dynamatic Drives, Brakes, Dynamometers 
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060. 47 (76) 4-dr., $630. 
U d €: e p ° a 2 aa | -— station e 
wagon, 900. ’ -pass., 430. 
~ PLYMOUTH — '52 Cranbrook clut ’ A d Car Pp 
se ar Aucl ion rrices .YMOUTH — °52 Cranbrook club coupe verage Used- rices 
Cranbrook, 4-dr., $1,550. ’50 SD 4-dr., . , 
k d od 200.. "48 sD “Rea,” $1125. ¥ é (Compiled by Automotive News) 
Mar et Tren YN rrAC— 51 “ee ogy + (8) 4- pa $1,- May 195% ; ; ‘ 
Chieftain (6) sds. $1,160. as ‘Chieftain Model (te date 1062 ‘952 
The wholesale used-car market, which has been fairly firm in April, (8) 2-dr., $1,100. °47 Torpedo (8) conv., 1952 $2,305 $2,366 $2,316 
showed signs of weakening last week when the overall average price $840; 4-dr., $520. $1,192 $1,213 $1,220 “ ‘ a 
dropped $21, according to Automotive News index. eo gh Neg ae pid ee pn 
Prices continued upward in just three cases—for ’51s, which rose $9; (8) 4-dr., $1,050. '48 Commander (8) 1950 1,320 1,316 1,348 
50s, up $4, and ’49s, up $10. Sharp drops were noted in all other models. | wipT'y. err 6a). tiie Ace: Chae: aes 1949 . 1,077 1,067 1,091 
A $61 slide in ’52 prices led the downward trend, the index showed, Wing, $1,700. *49 Jeespter, $850. '48 Jeep, 1948 790 813 825 
and was followed by ’47s, down $48; ’46s, down $36, and ’48s, off $23. $465. 1947 624 672 676 
A difference of about 1 percent was noted in the percentage of cars 1946.... . 548 584 575 
sold during the period. At 12 representative auctions last week, 1,683 DANVILLE, VA April March Overall 
cars were sold out of 2,589 offerings—a 65 percent average. At the same (Danville Auto Auction. Sale every Wed- 
auctions a week earlier, 1,642 cars were sold out of 2,483 offerings for nen(nien were reasonably ag RL Average.....$1,182 $1,218 $1,220 
66 percent. outess 4 to decine, Bett 63 unite (The above figures are averages of used-car auction prices, all 
Prices marked with an * indicate a unit equipped with out of 88 offerings.) makes and models, carried regularly in Automotive News.) 


automatic transmission or overdrive. 


LOS ANGELES 


(Los Angeles Auto Auction. Sale every 
Tuesday and Thursday. Prices are for sale 
of Apr. 22-24.) 

(Demand was stronger with prices 
steady. Sold 230 units out of 380 offer- 
ings.) 

BUICK—’51 Super conv., $2,280*%; Super 
Riviera 4-dr., $2,130*, $1,940*%. 50 RM 
Riviera 4-dr., $1,695*, $1,650°, $1,635°*, 
$1,585*; Super Riviera 4-dr., $1,585*; 
RM 4-dr., $1,550*%; Special 4-dr., $1,- 
430°, $1,100. °49 RM Riviera, $1,515*; 
Super sedanet, $1,395*, $1,215*%; Super 
conv., $1,030*. '48 RM 4-dr., $920*. 

CADILLAC—’51 (62) conv., $3,920*; 4-dr.. 
$3,555*, $3,475*; (61) club coupe, 3,- 
540°. °'50 (62) conv., $3,560*, $3, 
(61) club coupe, $3,050*; 4-dr., $2,' 
$2,810*. °49 (61) club coupe, $2, 205° 
$2,200*; (62) club coupe, $2,140*. °'48 
(62) 4-dr., $1,795°, $1,675*. °47 (62) 
conv., $1.600*, $1,450*; 4-dr., $1,295*. 

CHEVROLET—’51 FL Deluxe 4-dr., $1,- 
660°; SL Deluxe 2-dr., $1,635: club 
coupe, $1,400; %-ton pickup, $1.280: 
%-ton pickup, $1,220; Bel-Air, $1,715*, 
$1,650*, $1,625*; conv., $1,425; SL De- 
luxe 2-dr., $1,345; 4-dr., $1,180; SL 
Special 4-dr.. $1,295; %%-ton pickup, 
$1,040. "49 SL Deluxe 4-dr., $1,020: FL 
Deluxe 2-dr.. $980: %-ton pickup, $850. 
’48 FL Deluxe 2-dr., $910: conv., $900. 
‘47 FL Deluxe 4-dr., $835; %-ton pickup, 


$785. 

CHRYSLER—’'52 NY _ conv., $3,300*; 
Windsor 4-dr., $2,690*. °50 Windsor club 
coupe, $1,635*, $1,500*%. °49 Windsor 
conv., $1,545*; club coupe, $1,295*; NY 
4-dr., $1,260*. '48 Windsor club coupe, 
$1.070*. 

DeSOTO—'50 Custom 4-dr., $1,500*. "49 
Custom 4-dr., $1,375*. 

DODGE—'52 Divlomat, $2,300*. °51 Coro- 
net club coupe, $1,685. °50 Diplomat. 
$1,660; Coronet 4-dr., $1.510*, $1,415*; 
Meadowbrook 4-dr., $1,370; %-ton pick- 
up, $900. '49 Meadowbrook 4-dr., $1,160; 
Wayfarer 2-dr., $1,115, $1,100; business 
coupe, $925. 

FORD—'52 conv., $2,555*, $2,520°; station 
wagon, $2.290.. ‘51 station wagon, $2,- 
070*, $1,920*; Victoria, $2,050*, $1,945*, 
$1,900*; Custom (8) 4-dr., $1,645*, $1,- 
510: Deluxe (8) 4-dr., $1,525: 2-dr.. 
$1,520*; Deluxe (6) 2-dr., $1,390. '50 
conv., $1,475*; Custom (8) 2-dr., $1.- 
340: station wagon, $1,295*; Deluxe (6) 
business coupe. $1.025. "49 Custom (8) 
2-dr., $1,150, $1,055*; Deluxe (8) club 
couve. $1,040. ’48 conv., $830. 

HUDSON—’48 Super (6) 4-dr., $870. ‘46 
Commodore (6) 4-dr., $470. 

KAISER—’51 Deluxe 2-dr., $1,545*; 4-dr., 
$1,225. 

LINCOLN—'51 Cosmopolitan 4-dr.. $2,- 
390*. '50 Cosmopolitan 4-dr.. $1,850*. '49 
Cosmopolitan 4-dr., $1,220*, $1,160*, 
$930°. 

MEROCURY—'52 Monterey, $2,805*. °51 
club coupe, $2.075*, $1,995*; 4-dr., $1,- 





970°, 2 at $1,950*. °50 club coupe, $1.- | 


790*; Monterey, $1,775*; conv.. $1.695*. 

"49 club coupe, $1,325*, $1,240*; 4-dr.. 
$1,.275°*. 

NASH—’52 Statesman 4-dr., $2.155*. °51 

Rambler station wagon, $1,515*; conv., 
. 


$1,390°. 

OLDSMOBILE—’52 (98) 4-dr., $3,345*. °51 
(88) conv., $2,480*%: (98) conv., $2- 
405*; 4-dr.. 2 at $2,250*. '50 (88) Holi- 
a. $1,925; conv., $1.900*, $1,805: 4- 

$1,790*; sedan, $1,395*: (76) sedan 
$1. 355°. '49 (88) 4-dr., $1.355*%: (98) 
conv., $1,215*; (76) sedan, $1, 180°. 

PACKARD—'48 4-dr., $825°*. 

PLYMOUTH—’51 Cranbrook 4-dr., $1,560; 
club coupe, $1,525. ’50 Suburban. $1,420; 
SD 4-dr.. $1,195: Deluxe club coupe 
$1.190. °49 SD club coupe, $1,150. 

PONTIAC—’52 Catalina. $2,800*. '51 Cata- 
lina, $2,305*, $2.205*: Chieftain (8) 
conv., $2.070*; 4-dr.. $1,925*. °50 Cata- 
lina, $2,010*, $1,820; Chieftain (8) 
conv., $1.700*. °49 Chieftain (8) conv., 
$1, 535°, $1,415*; 4-dr., $1,360*; 2-dr., 

15. 


$1, 

STUDEBAKER—'52 Comniander (8) Star 
coupe, $2,045*. '50 Champion club coupe, 
$1,285*, $1,105*; Champion a. $1,- 
115*. °49 %-ton pickup, $755 

WILLYS—’51 (6) Jeepster, $1, 200°. °50 
station wagon. $1,175. 

MISCELLANEOUS—’52 GMC %-ton pick- 
up, $1.535. °49 GMC %-ton pickup, $885. 
°47 GMC %-ton pickup, $520. 


MANHEIM, PA. 


(Manheim Auto Sales and Auction, Inc. 
Sale every Friday. Prices are for sale of 
Apr. 18.) 

(Sold 100 units out of 180 offerings.) 
BUICK—’51 RM 4-dr., $2,275*. °50 Super 

conv., $1,800*%. °49 Super 2-dr., $1,325. 

‘48 Super 2-dr., $1,000. ‘47 RM 4-dr., 

$700. 

CADILLAC—'51 (60) 4-dr., $3,680°; (62) 
4-dr., $3,425%; (61) 4-dr., $2,990*%. °50 
(61) 4-dr., $2,725*. '49 (60) 4-dr., $2,- 
325°. °47 (62) 4-dr., $1,120*. 

CHEVROLET—’52 Bel- Air, $2,310*; SL De- 
luxe 4-dr., $1,895. 51 conv., $1,760; SL 
Deluxe 2-dr., $1,450. °50 conv., $1,350. 
"49 FL Deluxe 4-dr., $1,130. ‘48 SM 
4-dr., $830. ’41 2-dr., $150. 

CHRYSLER—’51 Imperial Newport, $2,- 
600°. '49 Royal 4-dr., $1,010*. °48 Wind- 
sor 4-dr., $1,050*. °47 Windsor conv., 
$915; NY 4-dr., $700. 

DeSOTO—'52 Custom (6) 4-dr., $2,700*. 
"51 Custom 4-dr., $1,850. °47 Custom 
4-dr., $760. ’46 Custom 4-dr., $760. 

DODGE—’51 Pickup, $860. '50 Meadow- 
brook 4-dr., $1,230°, $1,150°. °48 Cus- 
tom 4-dr., $880. '47 Custom 4-dr., $650. 

FORD—’52 Victoria, $2,280; Custom (8) 

















BUICK—’49 Super sedan, $1,155*. °48 Su- 
per sedan, $900. 
2-dr., $2,075*; Custom (6) 2-dr., $1,875. | CADILLAC—’51 (62) sedan, $3,440. 











'51 Victoria, $1,780%; Custom (6) 4-dr., | CHEVROLET—’51 FL Deluxe sedan, $1,- $570; (68) sedan, $570*. ‘ RM sedan, $1,185*. °47 Super sedan 

$1,280. '50 Custom (8) 4-dr., $1,310. '49 645. '50 SL Deluxe sedan, $1,305; FL oy ae + sedan, $775. ’46 De- $790. ’°46 Super sedan, $680. 

Deluxe (8) 2-dr., $350. Deluxe sedan, $1,180. °46 SM _ sedan, eT ye pee $ : CADILLAC—’50 (62) sedan, $2,750*. °49 
HUDSON—’50 Commodore (6) 4-dr., $1,-| $745; FM sedan, $625. '42 SD sedan,| PONTIAC—'52 Catalina,  $§2,800*. '50/ (62) 4-dr., $2,140%. °48 (62) 4-dr., $1,- 

150 149 Su - (6) 4-dr., $690 46 Com- $175. Chieftain (8) sedan, $1,300. '49 Chief- 740*. °47 (62) 4-dr., $1,125°*. 

7 ta , a8 °° 90. DODGE—'47 sedan, $455. tain (8) sedan, $1,195*. ‘°48 Chieftain P 
modore (8) 4-dr., $425. FORD—’51 Victoria, $1.6 . . (8) conv., $930. ’46 Chieftain (8) sedan, | CHEVROLET—'51 SL Deluxe sedan, $1,- 
5 , » $1,620, $1,775; Cus 490, $1,620*, $1,475. °50 SL Deluxe se- 

KAISER 51 Henry J, $880. '49 Kaiser tm (8) conv., $1,890; sedan, $1,500. ’50 $570. Gan, $1500, $1,990": conv. Shame: ot 

4-dr., $875. '47 4-dr., $445. Custom (8) sedan, $1,040, $1,255, $1,- | WILLYS—’52 Aero Ace sedan, $1,395. Special sedan, $1,120. aa FL Sana. 
MERCURY—’51 Conv., $2,060*; 2-dr., $1,- | 075. '49 Custom (8), $900, $915, $925, $920. 47 FM ‘sedan, $750, $770. 46 FM 

775*; 4-dr., $1,710. '50 2-dr., $1,430. '49| $970. ‘48 SD (8) sedan, $800. '47 SD N. PLAINFIELD. N sedan, $640. ‘ 

2-dr., $1,070. $49 sedan, $745, $800. '46 SD (8) sedan, : »N. J. CHRYSLER—'51 Windsor Delux d 
NASH—’51 Rambler conv., $1,450. ’50 495; SD (6) sedan, $485. ’42 SD (8)| Lebanon Auto A . Mle eveee Weds SLER— uxe sedan, 

Rambler conv., $1,180; (600) 2-dr., $920.| sedan, $160. '40 SD (8) sedan, $200.| nesday. Prices are for sale of Ape’ 23)" §2,185°. "50 Windsor sedan, $1,590°. '49 
OLDSMOBILE—’51 (88) 4-dr., $1,610*. 50 | KAISER—'48 sedan, $455. (Market slightly off. Sold 76 units out a eee ae 

(98) 4-dr., $1,620*; (88) 4-dr., $1,680*. | MERCURY—'51 sedan, $1,5 of 115 offerings.) DeSOTO—’50 Custom rm $1,530*. °49 

"49 (88) 4-dr., $1,360. '48 (98) 4-dr., $1, OLDSMOBILE—’52 (98) = $2,995*. BUICK—’51 Super sedan, $2,050*; RM se- (Continued on Page 43, Col. 1) 


"50 (88) sedan, $1,450*. °47 (98) sedan, dan, $2,170*. '50 Super sedan, $1,645. 


"49 











Eeough stainless steel has been made available to allow production to be resumed 
on this market tested wheel accessory. This is your chance to sell a beautiful stainless 
wheel cover at a mass market price. Featuring the patented Lyon method of attach- 
ment to the wheel rim, it is truly a quality product that will retain its beauty for 
years. Order from your jobber for immediate delivery. 


INCREASE YOUR PROFITS! 
Start cashing in on this fast moving item immediately! 


QUICK TURNOVER ONE TYPE—ONE SIZE fits all 15” wheels. Low Inven- 
tory Investment—Minimum space requirements. 


BIG VOLUME Rapidly increasing demand for QUALITY wheel covers at a 
POPULAR PRICE insures steady sales volume. 


FULL PROFIT Maximum discounts coupled with worthwhile volume and rapid 
turnover can mean more profits for you. 


COMPARE THE PRODUCT COMPARE THE PRICE 


Lyon Wheel Covers have a beautiful, The low price of only $16.95 (slightly 

lasting finish and are the lightest and higher west of the Rockies) makes this 

strongest covers on the market. QUALITY wheel cover a natural profit 
maker in the mass market. 


Easy to display! 





Whichever make tire you LYON WHEEL COVERS 


sell, you can display the LEAD IN— 
LYON wheel cover by 

slipping it into place in a 

15” casing. Not only will > Beauty 
it sell wheel covers but it 


will make your tire display ° 
doubly attractive. =P Constr uction 


Low Price 
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t $1,865, $1,750; Custom (8) sedan, $1,- Custom (8) 2-dr., $1,100*. °49 Custom 
t e e 600, $1,560, $1,375; conv., $1,700, $1,- (8) conv., $900. '48 SD (8) 2-dr., $650. 
i U 745; Deluxe (6) 2-dr., $1,310. '50 Cus- | HUDSON—’50 Pacemaker 2-dr., $1,050. '49 
i se - or uc ion rices tom (8) conv., $1,400; 2-dr., $1,250; De- Commodore (8) conv., $1,115. 

luxe (8) sedan, $1,145, $1,130; %-ton | KAISER- '48 4-dr., $375 

pickup, $700. ’49 Custom (8) club coupe, | MERCU RY ~'50 Deluxe = coupe, $1,320. 
$975, $925. 48 SD sedan, $880, $775. '46 | NASH—’49 (600) 2- dr., $695 














(Continued from Page 42) SD sedan, $525. OLDSMOBILE "50 (98) 4-dr., $1,675* 
KAISER—’51 Henry J sedan, $800, $700, (88) conv., $1.600*; 2-dr., $1,525*. 
Custom sedan, $1,325*. '48 Custom sedan, | ’'48 SL (8) sedan, $9S8U. "46 SL (S) sedan, $600. '49 4-dr., $350 | PLYMOUTH—'50 Deluxe club coupe, $1,- 
$1,025. "46 Deluxe sedan, $650 | $710 MERCURY—’52 4-dr $2,550*. '50 club! 3. : 

DODGE—'52 Coronet sedan, $2,200*. °51| STUDEBAKER—’51 Land Cruiser sedan,| Coupe, $1,240. "47 4-dr., $550. ‘46 club | PONTIAC ~'48 Chieftain (8) 4-dr., $865°. 
: 74n* '47 CH.) in | 7he fe ‘he i aa ‘ee wr ~ coupe, $725 STUDEBAKER 50 Champion 4-dr., $975 
Coronet sedan, $1,745*. '47 Custom se-| $1,475*. "50 Champion sedan, $1,085. ‘47] ., enn’ : - ander (8) cony.. Saes* 
an, $740. '46 Custom 2-dr., $710 | Champion sedan, $580 "an ioe 7 Ambassador sedan, $1,390°,| | (948 Commander (8) conv., $825 
dan, $7 P 2 130. 50 Sté itesman 2-dr., $775. | WILLYS 49 Jeepster, $880 

FORD-—'51 Victoria, $1,890%; Custom (8S) ° . . ou DSMOBILE—’51 (98) Holiday, $2,130°, 
sedan, $1,510, $1,620"; Deluxe sedan VALDOSTA, GA. $2,050*; (88) 4-dr., $2,230. 50 (88) sta- PHILADELPHIA 
$1,390, $1,365. ‘50 Custom (8) sedan oz ; = ne tion wagon, $1,300; Holiday, $1,920. ’49 = se 
$1,265, $1,230. ’49 Deluxe (8) sedan,| ‘Tom Hewitt Auto Auction. Sale every (88) sedan, $1,275. ’48 (88) 2-dr., $750. (Harold B. Robinson Auto Sales Auction. 
$850; Custom (6) 4-dr., $900, $895. '48| Friday. Prices are for sale of Apr. 18.) PACKARD—’50 4-dr., $750. Sale every Tuesday. Prices are for sale 
SD (8) sedan, $550. °46 SD (8) sedan, | (Sold 113 units out of 230 offerings.) | prymOUTH—’52 Belvedere, $1,950. '50 De-|of Apr. 22.) : 
$610. | BUICK—'51 RM coupe, $2,170*; Super} luxe 4-dr., $1,195. (Market is definitely in a big slump. 


HUDSON—’'49 Commodore (6) sedan, $955. conv., $2,150*. ’50 Super sedan, $1,475, | PONTIAC—'52 Catalina, $2,750. ’51 Cata-| Prices are off on all cars. Buying was 
‘47 Super (6) sedan, $450. $1,450; Special sedan, $1,430*, $1,200. '49 lina, $2,150; Chieftain (8) 4- dr., | $1,-| very poor. Sold 78 units out of 138 
sedan, $1,230%, $1,160; Super sedan, oh $1,900. ’49 Streamliner (8) 2-dr.,| offerings.) 








KAISER—’51 Deluxe sedan, $1,455; Henry $1,175 $71 BUIC ‘50 RM Rivi 1.610°. "48 RM 
J (4) sedan, $890. ; CADILLAC—’51 Coupe de Ville, $3,900*; STUDEBAKER—'50 Commander (8) 4-dr., | gndan, $875 wat RM sedan ‘$610: Super 
LINCOLN—’49 Cosmopolitan sedan, $1,- (62) conv., $3,780*; (62) coupe, $3,500, $950; conv., $925. ’48 Champion 4-dr., station wagon, $400. _ : ; 
200°. $3,550. ’50 (61) coupe, $2,950; (61) 4- $690. CADILLAC—’51. (62) sedan, $3,450*. °'48 
MERCURY—’52 sedan, $2,425*. °49 sedan, dr., $2,575; (62) 4-dr., $2,610. WILLYS—’51 sedan delivery, $550. ‘47 (61) sedan, $1,700*. 
$1,020. °46 2-dr., $560; conv., $580. CHEVROLET—’52 %-ton pickup, “a Jeep, $380, $300. CHEVROLET—’51 SL Deluxe sedan, $1,- 
NASH—’51 Statesman 4-dr., $1,335. °49| ‘51 %-ton pickup, $1,070, $1,000, $860; 525, $1,494; %-ton panel, $1,290. ’50 
(600) 4-dr., $915. '46 (600) Peg $525. station wagon, $1,700; SL Deluxe sedan, CLEVELAND SL Deluxe sedan, $1,200; SL Special 
$1,650, $1,560; SL Special sedan, $1,515, sedan, $1,160, $1,060. °49 FL Special 
OLDSMOBILE—’51 (88) sedan, $2,115*; $1,500. '50 FL Deluxe sedan, $1,320, (O.K. Auto Auction. Sale every Tuesday. sedan, $900; business coupe, $840. ’48 
(98) sedan, $2,220. '50 (88) sedan, $1,- $1,200, $1,150; SL Deluxe sedan, $1,-| Prices are for sale of Apr. 22.) SM sedan, $710, $670. '47 FL aerosedan, 
590°; (98) sedan, $1,640*. °46 (78) se- 225, $1,160; %-ton pickup, $760. *49 (Wholesale market is very poor. Re- $875; FM sedan, $680. '46 FL aerosedan, 
dan, $680°. FL Deluxe sedan, $1,000, $925; %-ton| taj is reported much worse. Sold 23 $630. 
PACKARD—’50 Custom sedan, $1,150*. ’49| Pickup, $725. '47 SM 2-dr., $725. 46 SM! units out of 50 offerings.) CHRYSLER—'50 NY Newport, $1,900*. *49 
Deluxe sedan, $890. sedan, $400, $575. , BUICK—’39 § ee 10 Royal sedan, $1,280 
, 2200. °5 CHRYSLER—’51 Imperial 4-dr., $2,100*. 39 Special 4-dr., $110. DeSOTO—'51 Custom Sedan, $1,720*. °47 
PLYMOUTH— 52 Belvedere, $2,200. 1 ’50 Windsor 4-dr., $1,650. CHEVROLET—’50 SL Special 4-dr., $1,050. Custom sedan, $83 
Cambridge sedan, $1,430. ’50 SD sedan, DODGE— 49 Coronet 4-dr., $1,010; conv.,} °49 SL Deluxe conv., $1,075. |'48 FL | DODGE—’51 panel, $1, 305 
$1,315. °49 Deluxe sedan, $1,000. '48/ $1,085 aerosedan, $735. FORD — ’51 Crestliner, $1,659; Victoria, 
SD sedan, $925. FORD—'52 Mainliner (8) station wagon, | CHRYSLER—’'48 Saratoga 4-dr., $705*. $1,700*, $1,640; Custom (8) sedan, 2 at 
PONTIAC—’52 Chieftain (8) sedan, §$2,- $2,340*; 2-dr., $1,800; Victoria, $2,295*; | DeSOTO—'47 Custom 4-dr., $600*. $1,500, $1,490, $1,450; Deluxe (8) sedan, 
470*. °51 Chieftain Deluxe (8) sedan, Custom (8) sedan, $1,925*; %-ton pick- |} DODGE—’47 Custom 4-dr., $695*. $1,390, $1,300, $1,265; Custom (6) sedan, 





$1,980*. '50 Chieftain (8) sedan, $1,475*. up, $1,460, 2 at $1,525. °51 Victoria, FORD—’51 Custom (6) 2-dr., $1,290. ’50 $1,220. ‘50 Custom (8) sedan, $1,110. 








Stainless Steel 


HEEL COVERS 


are again available 





LIST PRICE 


"162> 


SLIGHTLY HIGHER 
WEST OF ROCKIES 





’49 Deluxe (8) sedan, $840. °48 conv., 
$900. 
FRAZER—'47 sedan, $580. 
MERCURY—’51 sedan, $1,620*, °49 sta 


tion wagon, $870. '48 sedan, $735 

NASH - '51 Rambler conv., $1,300 50 
Statesman sedan, $1,000, $840. ’47 (600) 
sedan, $535. 

OLDSMOBILE ’49 (98) sedan, $1,250* 
’48 (98) sedan, $1,110. °46 (66) sedan, 
$665. °40 sedan, $130 

PACKARD—’51 sedan, $1,725. ‘48 (160) 
sedan, $860 

PLYMOUTH - "52 Belvedere, $2,200. ’51 
Cranbrook sedan, $1,485; Cambridge se- 
dan, $1,350, 2 at $1,320, 2 at $1,300 


$1,265. °48 SD conv., $875; sedan, $800 
’46 station wagon, $620. 
PONTIAC—’50 Chieftain (8) sedan, $1,625; 
SL (6) sedan, $1,470*. 
STUDEBAKER—’48 Commander (8) conv., 
$840. 


CHARLOTTE, N. C. 


(E. M. Stafford, Inc. Sale every Wednes- 

day. Prices are for sale of Apr. 23.) 
(Prices on clean offerings were firm. 
Sold 131 units out of 227 offerings.) 

BUICK—’51 Super 2-dr., $2,100*. ’'50 Super 
Riviera, $1,700*; Special 4-dr., $1,600*, 
$1,400; Special 2-dr., $1,375. °49 Super 
2-dr.. $1.200*; Super conv., $1,190*. 

CADILLAC—’49 (62) conv., $2,400*; 4- 
r., $2.250, $2,090, $1,925; 2-dr., $2,125°. 

CHEVROLET—’52 SL Deluxe 2-dr., $2,- 
035. °51 SL Deluxe club coupe, $1,790. 
50 SL Deluxe 2-dr., $1,365, $1.360. $1,- 
265; Special 2-dr., $1,100, $1,030. '49 SL 
Deluxe 4-dr., $1,125, $1,025, $1,000; 2- 
dr., $1,095, $1,080; club coupe. $1,165. 
48 aerosedan, $950, $875: FM 2-dr., 
$860. °47 aerosedan, $890: FM club 
coune. $755. °46 FM 2-dr., $675. 

CHRYSLER—'50 Imperial 4-dr., $1,650*; 
Saratoga 4-dr., $1,550*. 

DeSOTO—’51 oe _2-ar., $1,930*. °50 
Custom 2-dr., $1.4 

DODGE—’50 W: Ra '2- dr., $1.250. 

FORD—’52 Victoria, $2,425*, $2.400*. °51 
Victoria, $1,850*; Custom (8) 4-dr. $1.- 
600, $1,635: Custom (8) 2-dr.. $1,625, 
$1,600, $1.580: Custom (8) club comune. 
$1.600. °50 Custom (8) 4-dr.. $1, — 
$1,200. $1,125: Custom (8) 2-dr. 

325. $1,280: Custom (6) 2-dr.. $1, 178. 
$1,125; %-ton pickup. $900 $865. °'49 
Custom (8) 4-dr., $900: 2-dr.. $1.60, 
8995. '47 SD conv., $725: 2-dr.. $740. 
$699, $600. °46 2-dr., $735, $550, $500. 
$450. 

HUDSON—’48 Super (6) 2-dr., $425. 

LINCOLN—'49 4-dr.. $745. 

MERCURY—’A1 conv.. $1,800*; 2-dr.. $1.- 
6NN*. *RO 4-dr., $1.325. 

NASH—’5N Statesman 2-dr., $810. 

OLDSMOBITLE—’51 (88) 4-dr.. $2.255*; 2- 
dr., $2,125*, $1,900*. °50 (88) club coupe, 
£1.600. 

PLYMOUTH—’52 Cranbrook conv.. $2.295 

PONTIAC—’50 Chieftain (8) conv., $1,- 
635* $1.525*: 2-dr.. $1,600*: () 4-dr., 
$1.595*. $1,350. °49 Chieftain (8) 4-dr 
$1.225*: SL (6) 4-dr.. $975. °48 Chief 
tain (8) 2-dr., $1.000*, S985*. °47 SL 
(®) 2-dr.. $850. $640 

STUDEBAKER—’50 Commander (8) 2-dr., 
£1.090. 

WILLYS-’48 Jeep, $425; pickup, $310. 


ALBANY, N. Y. 


(Tim Ansnach’s Dealers Auto Auction. 
Sale every Monday. Prices are for sale of 
Apr. 21.) 

(Improved retail and rumors of Reru- 
lation W being discontinved caused the 
best market advances in two weeks. 
Prices moved up $22 on most models, but 
low-priced cars received the most activ- 
ity. Sold 124 units out of 151 offerings.) 
BUICK—’52 Super conv., $3.290*. '51 RM 

Riviera, $2.200*. '50 Super Riviera, $1.- 

550°. °49 Super station wagon. $1,.350°; 

sedan, $1.300*%, $1,110*. '48 RM _ sedan. 

$920*. $785*. "46 RM conv.. $750. '40 

caeeent phaeton, $210. °39 RM T7-pass., 

220. 


Cc ADIL LAC. "47 (62) sedan, $1,170*. 

CHEVROLET 51 SL Deluxe sedan, $1.- 
490, $1,565, $1,550. °50 SL Deluxe se- 
dan, $1,350, $1,200, $1,280, $1,195; FT. 
Deluxe sedan, $1,375*. $1,110, $1,360: SL 
Special sedan, $985: %-ton pickup, $850. 
"49 SL Special sedan, $920, $950; De- 
luxe, $1,110, $1,030; FL Deluxe sedan, 
$1,080, $1,060, $1,050. °48 SM _ sedan, 
£660; FM sedan, $800. °47 FM sedan, 
$585. °46 SM sedan, $600; FM conv., 
$515. 

CHRYSLER—’52 Windsor sedan, $2,650°. 
’47 Windsor limousine, $525. 
DeSOTO—’51 Custom club coupe, $1,900*; 

|} Deluxe sedan, $1,700. '50 sportsman, $1,- 





740. 

DODGE—’52 Coronet club coupe, $2,185°*. 

| "50 Meadowbrook sedan, $1,300. °46 %- 
ton pickup, $275. 

FORD—’52 Custom (6) 2-dr., $1,825. °'51 
Custom (8) sedan, 2 at $1,610*; Custom 
(6) sedan, $1,420. '50 Custom (8) sta- 
tion wagon, $1,400; 2-dr., $1,210; Deluxe 
(8) 2-dr., $1,045, $1,005. °49 Custom 
(8) sedan, $860, $920, $900. '47 Super 
(8) sedan, $580, $770. °46 Deluxe (8) 
sedan, $540, $560. °41 Super (8) sedan, 
$150. 

FRAZER—’48 sedan, $450; Manhattan se- 
dan, $640. ’47 sedan, $500°*. 

HUDSON—’51 Hornet sedan, $1,765; Pace- 
maker sedan, $1,375. '48 Commodore (6) 
sedan, $700. 

KAISER—’51 sedan, $1,310*. 

LINCOLN—’49 Cosmopolitan club coupe, 
$960". 

MERCURY—’49 sedan, $1,120*, $835. °47 
club coupe, $650. 

NASH—’49 Ambassador sedan, $955°. °46 
(600) sedan, $300 

OL DSMOBILE—’'52 (98) Holiday, $3,000*. 

50 (88) sedan, $1,500*. '49 (76) sedan 
$1,250; (98) sedan, $1,080*. °48 (98) 
conv., $1,060*. ’°40 (70) sedan, $180. 

PACKARD—’51 Deluxe sedan, $1,800*. '48 
Deluxe sedan, $870. 

PLYMOUTH—’52 Cambridge sedan, $1,790 
’51 Cambridge sedan, $1,250. '50 Deluxe 
sedan, $1,260; SD sedan, $1,020. ’49 SD 
sedan, $1,130. "48 SD sedan, $780. '47 
Deluxe sedan, $650. 

PONTIAC—’51 SL (8) club coupe, $1,800 
*49 SL (8) sedan, $1,260*; Chieftain (8) 
2-dr., $1,225*. '46 SL (6) sedan, $500 

WILLYS—'49 station wagon, $960°. 


AMARILLO, TEX. 


(Amarillo Auto Auction. Sale every Fri- 

day. Prices are for sale of Apr. 25.) 
(Prices steady. Demand very good on 
late models. Sold 250 units out of 340 
offerings.) 

BUICK—’52 Special 2-dr., $2,525*, §2,- 
580°. ’51 Special 4-dr., $1.955*. '50 RM 
2-dr., $1,760*; Riviera, $1,765*. ‘49 RM 
conv., $1,200, $1,290°. “ey 

CADILLAC—’'51 (62) 4-dr., $3,515*. "50 

(Continued on Page 44 Col. 1) 
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1-ton pickup, $1,320 47 2-dr $785 FORD —'51 Custom (8) sedan, $1,465, $1,- toga sedan, §$2.150*, §2,430* Windsor 
FORD-——'51 Custom (8) 4-dr., $1,480; 14- 410; Custom (6) sedan, $1,330, ‘50 Cus- sedan, $2.055. 50 Windsor sedan, §$1.- 


e «. 
ton pickup, $1,030; Deluxe (8) club tom (8) sedan, $1,110 49 Custom (8) 615°, $1,710*, $1,755* 49 NY sedar 
se ad or UC ion rices coupe, $1,480 ‘50 Custom (6) 2-dr sedan $910, $945 $870 ‘47 SD (8) 1] $900* '48 NY sedan, $505* ab 
$1,055; Custom (8) 4-dr., $1,150; conv sedan, $600 46 SD (S) station wagon DeSOTO 52 Custom sedan, $2,300* df 

























$1,425. ‘49 Custom () station wagon $640 Custom sedan, $1.500*, $1,5509* 19 De | 
$680; club coupe, $975; 2-dr $975 LINCOLN 49 Cosmopolitan sedan, $1 luxe sedan, $1,230* 
(Continued from Page 43) conv., $995 210*, $950°* DODGE—'51 Coronet sedan, $1.540*, $1 
HUDSON—'49 Commodore (6) 4-dr., $890 MERCURY 19 station wagon. $1 230* 700* ‘49 Coronet sedan, $885*, S$970* 
(62) club coupe, $3,050*. ‘49 (62) club 4-dr., $1,010. ‘49 4-dr., $1,075*, $1,010* ‘48 Commodore (8) 4-dr., $745. ‘46 Super club coupe, $1,105, $1.070 iS sedan ‘48 Custom sedan $865*. 17 1-tor 
coupe, $2,155*. ‘47 (61) club coupe, '47 conv., $675. (6) 4-dr., $450. '42 2-dr., $145 $800 pickup, $495 
$1,150*, $1,325°. NASH—’'50 Rambler conv., $1,130: States- | UINCOLN—'49 Cosmopolitan 4-dr., $1,070. | OLDSMOBILE-—'46 (76) sedan, $570 FORD ‘52 Victoria, $2,465" statior | 
1500, mg1,900 $1,918" adr. $2,031 . 61 man 2-dr., $860*. ‘47 (600) 4-dr., $480. a a 50 club coupe, $1,500. '49| PACKARD —'48 Super cony., $1,000 wagon, $2,210. ‘51 Victoria, $1,645 
0, ,900, ,915*; 4-dr., $2,030 "5 . ae . 2-dr., $1,055 4-dr $1.115. ‘48 4-dr PLYMOUTH 50 SD sedan. $1,100 19 $1.815*: Custo (S) sede $1. 370° 
SL Yeluxe 4-dr., $1,335, $1,475; 2-dr., OLDSMOBILE 51 Super (88) 4-dr., $1.-|  g515 Deluxe 4-dr., $1,000, °47 SD cdr. $725 100°. $1,605, ’50 ‘liam Shyer tel 4 
$1,375, $1,400, $1,430; we aad $1, 900° ; 4-dr.. $915 98) 4-dr., $1,165°. "48 (98) | NASH—'50 Statesman 4-dr., $1,105; 2-dr STUDEBAKER °50 Champion sedan. $1 039, $1,120* 19 Deluxe (8) sedar 
FL Deluxe club coupe, $1,470. ‘50 SL | semaine taneme +i . oan $1,150. '46 (600) 4-dr., $470 125* 755 $805. §S75 97 ’, 5. 9 
Deluxe 4-dr., $1,075, $1,085, $1,110 x << on 51 Cranbrook 4-dr.. $1,525. | OLDSMOBILE-—'49 (76) 2-dr., $1,115. °47 $520. “47 sD ggg Pew joe. teen 
2-dr., $1,065, $1,110, $1,125; Bel-Air ah 7 4 gs ee 49 8D i-dr (98) 4-dr., $610. DENVER $705 ( = Fp 
$1,485, $1,500, $1,525. pony $620. 46 SD : ge 4-dr.. | PLYMOUTH 51 Cranbrook 4-dr., $1,455 =; os HUDSON—'51 Hornet sedan. $1.905*. ‘4: 
CHRYSLER—'51 Imperial 2-dr., $2,200": | ,oNmgac 50 SL (6 aaa ai ¢ ‘50 Suburban, $1,400; Special Deluxe (Denver Auto Auction. Sale every Tues Super (S) sedan, $830*, $890. | 
4-dr., $1,325*; NY 4-dr., $2,250°%; Wind 00. 47 Chi feat ies seg saan $1,- 4-dr., $1,275; Special 4-dr., $1,235. ‘49 | day at Littleton. Colo. Prices are for sale LINCOLN 52 Cosmopolitan sedan. $3 
sor 4-dr., $1,875. at -—- aan” 5080, ) 4-dr., $850, $670 SD club coupe, $1,020. ‘47 SD club| of Apr. 22.) 475*, §3,505*. ‘49 sedan, $1,010*. ‘4 
DeSOTO—'50 Custom 4-dr., $1,135*. $1,-| Crue sAKER 50 Champion 4-dr.. $975 coupe, $650. (Prices steady, Sold 231 uniis out of sedan, $515*. KSA 
315*. ‘49 Custom club coupe, $1,000 $960. 49 Champie nae 5850. r., 39°. | PONTIAC—'50 Chieftain (8) club coupe 351 offerings.) MERCURY —'52 sedan. $2,560. $2.615*. ‘51 
$1.070°. (46 2-dr., $610. WILLYS ‘47 st tie . . = $550. $1,695°. "48 Chieftain (8) 4-dr., $970. '47 | BUICK ‘52 Super conv 2,750* 51 sedan, $1,795*, $1,805*. ‘50 sedan, $1 
DODGE—'50 Coronet 4-dr., $1,105, $1,210 | WEEEY! 7 station wagon, $550 SL 2-dr., $730, '46 2-dr., $695. Super sedan, $1,995*, $2.045*. $2.115° 180*, $1,400°, $1,495". 49 sedan. $1 
$1,265*. '49 Coronet club coupe, $975* ale A STUDEBAKER--'51 Champion 4-dr., $1,- ny ain ae cab. oe came. ta ane 050. $1.100. $1.145. So coer. a 
, , . . , anne ‘ 4 aie 50 RM sedan, $1,450*, $1,465*, $1,490", . $1,100, $1,145. 
48 Customs 4-dr., $645". '46 Custom 4- OAKLAND, CALIF. phe ow . bee 2-dr., $1,150. 47 $1,650*, $1,785*. ‘49 Super sedan, $895, | NASH—'48 Ambassador sedan, $700*. ‘4 
dr., $475. . nin oe . ‘ . lampion 4-dr., $640. fs sane ¢ > tak ae wade (600) seda 90 oa 
FORD—'52 Custom (8) 2-dr., $1,940, $1.- FI ong ne ton der es a tons ee ee 52 (98) Holiday, $3.565° 
970, $2,055*: 4-dr., $1,940. $2,140, §$2,- ednesday. Prices are for sale of Apr. 23.) HORSEHEADS N Y Bas (88) conv $3.125*; sedan, $2 800°, $2 
325*. '51 Custom (8) 4-dr., $1,475; club | BUICK—’'51 RM 4-dr., $2,200*. ‘49 Super —— at we INe . CADILLAC "51 (62) sedan, $3.555*, $3.- 865* ‘51 (9X) ‘gedan $2 310 2 sag 
coupe, $1,440; 2-dr., $1,400, $1,415, $1,-| 2-dr., $1,350. 47 RM 2-dr., $705; 4-dr.,| (Horseheads Auto Auction. Sale every| 600°; (61) sedan. $3,335". 50 (61) PACKARD—°51 sedan. $1,660". “49 sed: 
500. '50 Custom (8) 2-dr., $980, $1,145, | $755. '46 4-dr., $605. | Friday. Prices are for sale of Apr. 25.) sedan, $2,920*, $2,955*. ‘49 (61) sedan, $750 : : , : iaaintea 
$1,170, $1,300°. | CADILLAC—'51 (62) 4-dr., $3,480*. '50 | BUICK—'50 Special sedan, $1,345*. '48| $2,040*, $2,160*. PLYMOUTH — ‘52 Suburban. $2.135. §2 
FRAZER—’51 4-dr., $1,250, $1,360*. | (62) 4-dr., $2,895*. '49 (61) 2-dr., $2,- Special sedan, $900. ‘47 Super station | CHEVROLET—'52 conv., $2,100; SL De- 170; Cambridge sedan, $1 840. 51 ‘Savoy 
HUDSON—’48 Super (6) 4-dr., $645, $680; | 050%. '47 (62) conv., $1,525*. wagon, $500. luxe sedan, $1,875, $1,880; ‘%-ton pick- $1,755; Cambridge sedan ; $1 400 $1,405 
club coupe, $725. | CHEVROLET "52 %-ton pickup, $1,550. | CADILLAC—'47 (62) sedan, $1,130". | up, $1,450, $1,500. ‘51 SL Deluxe sedan. $1.420, $1,440. ‘50 SD sedan. $1.2s5 
KAISER—’51 4-dr., $1,325. ‘47 4-dr., $215. "51 SL Deluxe club coupe, $1,300; 4-dr., | CHEVROLET—'51 SL Deluxe sedan, $1,- $1,530, $1,535*; %-ton pickup, $1.050 ‘49 sedan, $910 "48 sD sedan $635 
LINCOLN—'49 4-dr., $945; 2-dr., $830. | $1,585; \%-ton pickup, $1,260. '50 SL | 530, $1,515; club coupe, $1,480. '50 SL| $1,100. ‘50 FL Deluxe sedan. $1.235 | $675. $695. , FP: eta t 
MERCURY—’52 club coupe, $2,645*, $2,-| Deluxe 4-dr., $1,400*; %-ton pickup, Deluxe sedan, $1,280, $1,260*, $1,205; $1,260, $1,270; SL Deluxe sedan $955, | PONTIAC—'52 Catalina, $2.695*. $2.710* 
675*. ‘51 club coupe, $1,865. °50 4-dr.,; $1,015. ‘49 SL Special 2-dr., $1,005; SL Special sedan, $1,050. '49 SL Deluxe $1,015, $1,050, $1,055. °49 SL Deluxe ‘51 Chieftain (&) sedan, $1 670* $1.675° 
$1,180. 49 4-dr., $835. | panel $850; SL Deluxe conv., $1,175. ‘48 sedan, $1,115; conv., $1,235. ‘48 SM sedan, $850, $865, $1,030. ‘48 aerosedan, ‘50 Chieftain (8) sedan. $1.425*. $1.530° 
NASH—’51 Rambler conv., $1,280. ’'50| panel, $725. '46 SM 4-dr., $580. conv., $890. ‘47 SM sedan, $730; club $800, $895, $945. ‘47 SM sedan, $635, $1,635*. 49 Chieftain (8) sedan. $1.055° 
Rambler station wagon, $985; States- | DeSOTO—'52 Custom 4-dr., $2,415. "51 | coupe, $689. '46 FM club coupe, $625. $675. $770. ‘46 SM sedan, $600. $640. $1.155* ee 
man 2-dr., $665. |} Custom 4-dr., $1,755. ‘50 Deluxe club | DeSOTO--'16 Custom sedan, $585. $690. STUDEBAKER 52 Land Cruiser sedan 
OLDSMOBILE—'52 (S88) 4-dr., $2.650*,| coupe, $1,460; Custom 4-dr., $1,400. | DODGE—’'51 Coronet sedan, $1.640*%; Way- CHRYSLER—'52 NY sedan, $3,.265*: Sara- $2.200*. ‘51 Champion sedan, $1,260* 
$2,875*; (98) 4-dr., $3,190*, $3,200*. '51 | DODGE--'51 Meadowbrook 2-dr., $1,375; farer roadster, $1,260. toga sedan, $3.080*, $3,090*. ‘51 Sara- ‘50 Champion sedan $1.135*. 
(98) 4-dr., $2,000*, $2,250*; (88) club| - . . * ~ , 
coupe, $1,960*. °50 (S88) 2-dr., $1,475*; 
conv., $1,785* 


PACKARD~—'51 (200) 4-dr., $1,635*, $1,- 
675°. 

PLYMOUTH —'52 Cambridge 4-dr., $1,965 
’51 Belvedere, $1,665. ‘50 Deluxe 4-dr., 
$1.090, $1,095; SD 4-dr., $1,235; club 
coupe, $1,050. "48 SD club coupe, $620. 

PONTIAC—'52 Chieftain (8) 2-dr., $2.- 
350°; 4-dr., $2.605*; Catalina, $2,660* 
"51 Chieftain (8) 4-dr., $1,320, $1,865*. 
"50 Chieftain (8) 2-dr., $1,340. 

STUDEBAKER—’51 Land Cruiser 4-dr. 
$1,600; Champion 2-dr., $1,205. '50 Com- 


mander 4-dr., $1,030. '49 Land Cruiser | 


4-dr., $900. 

WILLYS—’'51 station wagon, $1,350. ‘5% 
station wagon, $950. °49 station wagon 
$840. ‘47 Jeep, $365, $425. 


MASON CITY, IA. 


(Lapiner’s Car Auction. Sale ever. 
Wednesday. Prices are for sale of Apr 
23.) 

(Sold 126 units out of 179 offerings.) 
BUICK — '51 Riviera 2-dr.. $2 100*. ‘50 

special sedanet, $1,270. ‘49 RM 4-dr.. 

$1,030*, $1,115*. °'47 RM 4-dr.. $745 

‘41 Super club coupe, $155. ‘40 Specia! 

4-dr., $240. 

CADILLAC—-"49 (62) 4-dr., $2.110*. 
CHEV ROLET—’'52 conv., $2,265*. ‘51 SL 


Special 2-dr., $1,350, $1,330; FL Deluxe | 


4-dr., $1,570*, $1,470, $1,580*. ‘50 FL 
Special 4-dr., $1,070, $1,090; SL Deluxe 
2-dr., $1,145, $1,195, $1,120; 4-dr., $1,- 
265. °49 SL Deluxe 4-dr., $925, $980 
$1.035: conv.. $1.040. 

CHRYSLER—’'50 Windsor 4-dr., $1,405*: 
NY 4-dr., $1,425°*. 

DeSOTO "48 Custom 2-dr., .$875*. ‘46 
Custom 4-dr., $530. 

DODGE—'51 Meadowbrook 4-dr.. $1,470*. 
"50 Coronet 4-dr., $1,325*. ‘48 Deluxe 
4-dr., $510. 

FORD—'52 Custom (6) 2-dr., $1,930. ‘51 
Custom (8) Victoria, $1,765*, $1,735": 
conv.. $1,625*; Deluxe (6) 2-dr., $1,295. 
‘50 Deluxe (8) 2-dr., $1,075, $1,060; 
Custom (8) 2-dr., $1,150. 

FRAZER—’'49 Manhattan, $650. ‘48 Man- 
hattan 4-dr., $505. 

HUDSON—'48 Super (8) 4-dr., $615. 

KAISER—’51 Special 2-dr., $1,190*; Henry 
J 2-dr., $775. ‘48 4-dr., $435. 

MERCURY—’51 4-dr., $1,630*. ‘50 2-dr., 
$1,510*. ‘49 4-dr., $1,050*, $1,070. 

NASH-——’'52 Ambassador 4-dr., $2,900*. ‘51 
Statesman 4-dr., $1,390*. ‘50 Ambassa- 
dor 4-dr., $1,070*. '49 (600) 4-dr., $770*. 

OLDSMOBILE—'51 (98) 4-dr., $2,190*. '50 
(88) 4-dr., $1,470, $1,505; (98) 4-dr. 
$1,720. "49 «#6(88) 4-dr., $1,150; (76) 
2-dr., $1,005. °46 (66) 4-dr., $510. 

PLYMOUTH—’'52 Cambridge 4-dr., $1,690. 
’51 Cambridge 2-dr., $1,200; Cranbrook 
4-dr., $1,405. "47 SD station wagon, $470. 

PONTIAC—'51 Chieftain (8) 4-dr., $1,875*; 
2-dr., $1,655*; Catalina, $2,165*; SL (S) 
2-dr., $1,875. °50 Chieftain (8) 4-dr.. 
$1,375*. 

STUDEBAKER—'52 Commander (8) 2-dr., 
$1.840*. ‘51 Commander (8) 2-dr., $1,- 
485*; Land Cruiser 4-dr., $1,440, $1,- 
450°. °50 Champion 4-dr., $1,085*. ‘47 
Champion 2-dr., $500. 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of Apr. 24.) 
(Dealers cautious in buying. Prices 
sliding on rough offerings, demand and 
prices holding on clean units. Sold 80 
cars out of 97 offerings.) 
BUICK ‘51 Special 2-dr., $1,900*. ‘50 
Super Riviera, $1,380*. ‘49 RM 4-dr., 
$1,145*; Super 4-dr., $1,080. ‘48 Super 
sedanet, $975. °47 RM conv., $670. ‘46 
Super 2-dr., $670, $660. 
‘HEVROLET "51 Bel-Air, $1,750*; FL 
Deluxe 4-dr., $1,500*; SIL Deluxe 2-dr., 
$1,460. ‘50 Bel-Air, $1,475; FL Deluxe 
2-dr., $1,250, $1,225; SL Deluxe 2-dr., 
$1,225, $1,175. ‘49 FIL Deluxe 4-dr.. 
$1,065; SL Deluxe 2-dr., $950; %-ton 
stake, $740. ‘48 FL Special 4-dr., $840. 
‘47 SM club coupe, $725. ‘46 FM club 
coupe, $610; SM 2-dr., $625. ‘41 2-dr., 
$320. °39 2-dr., $200. 
CHRYSLER "50 Windsor 4-dr., $1,530*. 
‘48 Windsor club coupe, $850. 
DODGE—-'51 Coronet club coupe, $1,500*. 
'49 Coronet 4-dr., $1,055". ‘48 Meadow- 


~ 


brook 4-dr., $850. ‘41 Custom club/ 


coupe, $170. 


FORD ’51 Custom (8) conv., $1,700*; | 
Custom (6) 4-dr., $1,390. ‘50 Custom | 
(8) 4-dr., $1,260*. ‘49 Custom (8) conv., | 


$1,090; 2-dr., $970*; Custom (6) 2-dr., 


$830*. °48 (6) %-ton panel, $425. ‘47! 


SD (8) 4-dr., $760, $720. '46 (8) 2-ton 
dump, $410. 

HUDSON—'50 Pacemaker 2-dr., $925. ‘49 
Commodore (8) 4-dr., $810. ‘47 Super 
(6) 4-dr., $410. 

KAISER—'51 2-dr., $1,200; Henry J (4), 

'49 4-dr., $605. 


$900. 
MERCURY—’51 club coupe, $1,610*. ‘50} 





AA 


Overwhelming Customer 
cceptance of Ventshades 


says W. D. DeSanders, General Manager, 








Lone Star Olds Cadillac Company, Dallas 


“Our customers are satisfied with nothing but the 
best. Their overwhelming acceptance of Vent- 
shades is the finest testimonial as to the quality, 
usefulness and beauty of this accessory. 


“Year-round utility makes Ventshades difficult 
to keep in stock. They give welcome protection 
from both sun and rain in our unpredictable 
Texas weather. 


“We have installed many Frigikar Units for our 
customers and find that Ventshades aid in main- 
taining a low, even temperature in these air- 
conditioned cars. 


“We are confident that our Ventshade sales will 
continue to rise.” 


ORDER NOW. . . FROM YOUR CAR MANUFACTURERS’ WAREHOUSE, FROM YOUR WHOLESA i 9 
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Used-Car Notes 








Marshall, Hogan Open 


Corpus Christi Deal 

CORPUS CHRISTI, Tex.—-A new- 
ised car company, the M. and H. 
Motor Co., located here at 310 N. 
Vater St., has held its formal 
»pening. 

The business is owned by John 
Marshall and Bill Hogan. Hogan 
had been used-car manager for 
Gulf Chevrolet, Marshall was also 
with Gulf Chevrolet. 


tire he had on the car was re- 
placed with a blown out, treadless 
tire. 2 

* * * 


New York Group Plans 


7th Annual Gathering 

NEW YORK.—The New York 
Used Car Dealers Assn. plans to 
hold its seventh annual gathering 
for members May 10 in the Roose- 
velt hotel here. 

Features scheduled are dinner, 
dancing and a program of enter- 


45 


|Bowman will be in charge of the 
Daly City lot. 


Huckster Hush 
North Little Rock Bans 


Street Hawking 


NORTH LITTLE ROCK, Ark. 

| Despite protests by John B. Thur- 
man, Little Rock attorney repre- 
| senting Union Motor Co, and Dutch 
O'Neal, that “it is the most ridicu- 
lous piece of legislation ever of- 
|fered,” the North Little Rock city 
| council has unanimously enacted 
|Mayor Lawhon’s proposed anti- 
| hawking ordinance, 

| The ordinance prohibits the cry- 


|ing of wares, auctions and sale of 
merchandise on streets of the city. 
|It sets fines ranging between $10 
| and $25. 

| Thurman said the legislation was 
aimed at used-car lots. He likened 


New Auction Opens ltheir busi to th , 
. : : ’ . } eir usl ic- 
In Amarillo, Tex. DeSoto-Plymouth dealers are shown with flame-red DeSoto Fire Dome 8's which were | tures. —— e motion pic 


AMARILLO, Tex.—Tri-State Auto used as demonstrators on eg ey ad wee wae & ae cars rs “You don’t attend silent movies 
Auction Co., located on Highway much excitement and comment in the Cleveland area, claim the eale s. lthese days,” he asserted. 
287, held open house for dealers F j Defending the new ordinance, 
and their wives with a_typical| cars were offered at the first auc- Motors in Palo Alto, Calif. has|Mayor Lawhon replied that the 
western barbecue recently. The | tion, opened a used-car lot here on outer | purpose was not to stop sales and 
company plans auctions every Wed- | * * * | Third St. and another one in Daly|restrict legitimate, respectable 
nesday. Bowman Opens 2 Lots |City under the name of Cardinal |trade, but to stop a nuisance and 


. Dee ( | 
iicer nua tamed Ee Molturray. SAN FRANCISCO.—Vince Bow- | Sales Co. Ray Andrews will man-|# hazard. 


T. W. Bain is manager. About 300 man, former manager of Cardinal age the Third St. business while 


* * * 


This Thief Returned Car, 


But Bare of Spare 

AMARILLO, Tex.—Thieves who 
devise various methods to ply on 
auto dealers have come up with 
“a new one. 

A. W. Butler, of Butler Motors, 
used-car dealer, said he allowed 
a prospective purchaser to “trial 
drive” a Pontiac station wagon 
around the block, 

When Butler started to show 
the same car to another prospect, 
h2 discovered that the good spare 


tainment starring stage, screen and 
radio personalities. The associa- 
tion is a statewide organization. 

+ * * 





Cleveland Welcomes Fire Dome DeSotos— 


* * * 


























Goss Buys Building Where 


He Once Washed Dishes 


DALLAS.—Gene Goss, Dallas 
used-car dealer, who started his 
business career as a dishwasher 
at $8.50 a week, recently attained 
one of his greatest ambitions. He 
bought the building housing the 
cafe where he began work—and 
now goes there occasionally “just 
to sit around without having 
anybody shout at me!” Starting 
with a capital of $10, Goss now 
owns three used-car lots. 

+ + * 


Rome (N. Y.) Dealership 
Files Bankruptcy Notice 


UTICA, N. Y.—C. R. Henry Mo- 
tors, Inc., automobile dealership at 
508 W. Liberty St., Rome, has filed 
a petition under the bankruptcy 
law asking a settlement with cred- 
| itors. The company reported liabili- 
ties of $46,928 and assets of $18,667. 

The petition was signed by Clar- 
ence R. Henry, Utica, as president, 
and Shirley M. Zillig, Barneveld, as 
secretary. 





FOR HARDTOPS ! 





The new full-length Ventshades give a 
crowning touch of beauty to Hardtops 
and complete the comfort of these popu- 
lar cars. They fit permanently into the 
body and serve as rain deflectors and 
sunshades over the vent wings and front 
and rear windows. Windows can be left 
partially open to provide ventilation in 
the heaviest downpour. The rolled edges 
of Hardtop Ventshades channel water 


off to the front and rear. They prevent —* 


Valentine Opens Bigger Lot 


At Glendale, Calif. 


GLENDALE, Calif. R. B. Valen- 
tine, for 20 years a used-car dealer 
here, has moved to new quarters 
which will double his lot capacity 
by 50 cars. Valentine Car Co. is 
now located at 1420 Brand Blvd., 
Glendale, the former address was 
1422 Brand Blvd. 


N. J. Indictments 


4 Accused of Conspiracy 


In Auto Sales 

TRENTON, N. J.—A _ federal 
“rackets” grand jury has indicted 
three men and a woman on charges 
of conspiring to register automo- 
biles to avoid time payments on 
purchase prices and sell the ve- 
hicles at substantial profits. 

The government charged that 
the group purchased cars in New 
Jersey, making agreements to li- 
quidate large balances on a time 
payment basis. The vehicles al- 
legedly were removed to South 


leakage around the tops of the doors, 
and because they permit natural venti- 
lation, fogging of windows and wind- 
shield is practically eliminated. In bright 
sunlight Ventshades add to driving com- 
fort by shading the interior of the car. 
Hardtop Ventshades are available for 
Chrysler, Ford and General Motors cars. 
If you sell Hardtops, you can sell Vent- 
shades. 

















@ Open-window ¥ Carolina, and re-registered there. 
3 +n OF snow In this transaction new title cer- 
in rain tificates were made for the cars, 


which were returned to Pennsyl- 
vania and sold at profits substan- 
tially higher than the down pay- 
ments made originally, it was al- 
leged. 

Indicted on conspiracy charges 
were Michael Nigro, Fred C. Bryan 
jr.. Mrs. Bryan and Benjamin Ca- 
turano. 


© Less Fogging of glass 






Their attractive appearance and great utility have 
made Ventshades one of the nation’s fastest selling 
accessories. WVentshades are producing handsome 
profits and pleased customers for thousands of dealers 
throughout the nation. Are you getting your share of 
this profitable business? If not, now is the time to 
start. Ventshades are available for virtually all pas- 
senger cars and some trucks. 


Florida U. C. p ae Faces 


Revoking of Probation 


TAMPA, Fla.—A hearing was 
held Apr. 23 before Federal Judge 
William J. Barker to determine if 
the probation of L. Max Hargrove, 
Tampa used-car dealer, should be 
ouelusivele he revoked. If the court revokes pro- 

bation, the used-car dealer will 

AUTO VENTSHADE COMPANY have to serve a three-year prison 
4881 Peachtree Industrial Boulevard — fi 

argrove, now on a five-year pro- 

CHAMBLEE, GEORGIA bationary period for an OPA con- 

gos | t viction in 1949, was rearrested 

Atlanta’s Finest Industrial Suburb March 31 and charged with con- 

| spiring to get rid of a stolen car. 





The Trade Mark of rain shields manufactured 
WHOLESALERS: Fast-selling Ventshades are available to 
general-line wholesalers in some important markets. Write 
for details. 


02 DIRECT FROM AUTO VENTSHADE COMPANY 
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New Passenger Car Registrations, All States for February, 1952- 1951 ; 
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| Club: “Vacation travel in the mid- 
| west was up 18 percent last year. 

| Off-season travel prospects are| 
| good, particularly to Florida. Trips | 


| will be about the same length as} 








AAA Sees Record Travel 


Next Six Months Expected to Spark Vacation 





Trek; Inadequate Roads Seen Main Complaint |1951, when they reached an all-| 
, r , : time peak for distance.” 
WASHINGTON. — The heaviest | cent greater than last year’s rec- Louis A. Weber, Cincinnati 


pring and summer travel seasons 
n history were forecast here at 
the annual meeting of the Ameri- 
an Automobile Assn.’s_ national 
touring board. 

Board members, who are trav- 
el managers of affiliated AAA 
clubs, predicted that highway 
vacationing during the next six 
months would be 10 to 15 per- 


MoPar to Expand 
Sales Program; 


May Parleys Set 


DETROIT.—John O. Huse, sales 
vice-president of Chrysler Motors 
Corp., announces that the 1951-52 
MoPar-planned sales program has 
been so successful that a larger 
program is planned for the 1952-53 
period starting in September. 

Twenty meetings are being held 
in metropolitan cities during May 
by three sales teams from Detroit 
to explain the expanded program 
and to further help the more than 
10,000 Plymouth, Dodge, DeSoto 
and Chrysler dealers increase their 
automotive service business and 
the sale of parts and accessories. 

The meetings are being held in 
Minneapolis, Chicago, New York, 
Boston, Philadelphia, Pittsburgh, 
Charlotte, Atlanta, Syracuse, De- 
troit, Cincinnati, Memphis, New 
Orleans, Dallas, St. Louis, Kansas 
City,” Denver, Los Angeles, San 
Francisco and Seattle. 

Huse reported greatly increased 
sales of parts and accessories by 
participating dealers since the 
planned sales program was 
launched last September. As exam- 
ples he stated that sale of oil filter 
elements increased 92 _ percent, 
shock absorbers 89 percent, fuel 
pumps 41 percent and spark plugs 
35 percent. 

Sales of some accessories during 
a special Christmas campaign gain- 
ed 219 percent, he said. These in- 
creases were reported over a simi- 
lar period of the previous year. 

In the MoPar-planned sales pro- 
gram a special service “checkup” 
featuring parts or accessories is ad- 
vertised each month in trade pa- 
pers, daily newspapers, on the ra- 
dio and by direct mail to tie in 
with dealers’ special promotions of 
these products. 








Hallett Pleads Innocent 
To Title Laxity Counts 


ATHENS, O.—J. C. Hallett, of 
Nelsonville, a former auto dealer, 
has pleaded innocent to three in- 
dictments returned against him 


charging that he failed to deliver 
certificates of title to motor ve- 
hicles which he sold. 

The state bureau of motor ve- 
hicles filed the complaint. Hallett 
has been ill in a hospital. 


ord volume. 

Discussing current trends, the 
travel experts said motorists now 
are making vacation trips in all 
seasons of the year and not just 
during the summer months. 

However, these inconveniences 
are confronting the motorist along 
the way, AAA pointed out. Lack of 
uniform speed regulations among 
states—and sometimes neighboring 
cities and towns; inadequate sign- 
posting of highways, particularly 
through large cities; increasing 


| volume of truck traffic; failure of 


|many hotels and motor courts to 
adhere to published room rates, and 
a lack of good restaurants. 


Among comments made by the 
travel managers were these: 


Cecil Duke, California State 
Automobile Assn.: “People are 
spreading vacations through the 
year and not crowding them all 
into three summer months. This 
is particularly true of older peo- 
ple who are not bound by school 
schedules of their children. Many 
prefer the spring in order to 
avoid the need of advance over- 
night reservations, which become 
essential in the summer.” 


Don Doig, Automobile Club of 
|Southern California: “Each year 
motorists are making their trips 
longer. Many sections, however, 
lack adequate hotels and motor 
courts. If travelers fail to start 
looking for accommodations by 3 
p. m., they sometimes have to drive 
up to a 100 miles to find a place 
to stay.” 

Jo F. Drake, Rocky Mountain 
Motorists, Denver: “We are re- 
ceiving requests for considerably 
longer routings for the early sum- 
mer months. But many motorists 
are irritated with the failure of 
accommodations to stick to listed 
prices.” 

Curtis F. Proud, Chicago Motor 





Tires for Farms 


Goodyear’s Pneumatic Is 


Only 20 Years Old 


AKRON.—The pneumatic farm 
tire, now a standard item of agri- 
culture equipment in most parts of 
the world, made its official debut 
only 20 years ago, according to P. 
W. Litchfield, board chairman of 
Goodyear. 

It was in 1932 that an implement 
manufacturer first offered pneu- 
matic tires as optional equipment 
on a farm tractor, Litchfield writes. 
This was Goodyear’s “all-weather” 
diamond tread tractor tire, devel- 
oped after two years of experimen- 
tation, first in Florida’s citrus 
groves and then on ploughed and 
irrigated soil. 

“Mounted on low pressure rubber 
tires instead of iron rims, the trac- 
tor of 1932 could speed up field 
operations as much as 25 to 50 





percent.” 

















Automobile Club: “We expect a 
heavy spring season, on the basis 
of a large number of inquiries 
concerning garden tours in the 
southeast and blossoms in the 
national parks. Most complaints 
are about inadequate highways 
and insufficient highway mark- 
ers” 

Clifford Bigelow, Cleveland Au- 
tomobile Club: “Travelers are tak- 
ing more and more advantage of 
low summer rates in Florida. Mex- 
ico also is becoming more popular 
during the summer. Most com- 
plaints are on the lack of adequate 
highways and congestion caused by 
heavy commercial traffic.” 

T. Edward Pickard jr., Carolina 
Motor Club: “Industries in our sec- 
tion are changing their policy re- 
garding vacation periods and more 
of their employes are traveling in 
off-season months. Travel volume 
is already running 10 percent high- 
er than last year.” 

Gilbert B. Phillips, Automobile 
Club of New York: “Driving 
through big cities always presents 
a problem because of traffic con- 
gestion. More bypasses certainly 
would be helpful. So would more 
highway markers, which now are 
placed too far apart and cannot 
easily be followed.” 








Packard Outlet in Charlotte, Mich.— 

Packard recently signed a franchise for Roger E. Davis Motor Sales, Charlotte, Mich. 
Davis signs the franchise in the Detroit zone office while, (left to right), are L. W. 
Stevens, assistant zone manager; A. W. Bercin, zone parts and service manager, and 


Milton A. DePont, district manager. 





GM Describes 


Big Outlay 


For Packaging Goods 


ATLANTIC CITY.— Labor costs 
for materials handling at General 
Motors are equivalent to 13 percent 
of the total net productive labor, 
according to M. E, St. Aubin, direc- 
tor of GM’s service section. 








Garage here recently. 
resistance to present day prices.” 


the 1901 and 1952 Oldsmobiles: 
1901 PRICES 


Features the Oldest and the Newest— 


Newbold Garage (Oldsmobile), Monon, Ind., displayed the first and the latest 
Oldsmobiles recently and accompanied the showing with a chart comparing 1901 
and 1952 prices (at extreme right). Left to right are Glenn Newbold, owner; 
Barbara J. Templeton, bookkeeper, and Calvin L. Swing, parts manager. 


Prices, Models Then & Now 


MONON, Ind.—A comparison chart of 1901 and 1952 commodity 
prices, tied in with showings of the 1901 and new 1952 Oldsmobiles, 
brought “much surprising and favorable comment” at the Newbold 





“We felt,” reports Owner Glenn Newbold, “it did lessen some of the 


The following items were on the comparison chart displayed near 


1952 PRICES 





St. Aubin made the statement in 
an eight-man symposium on GM’s 
packaging program before the 
packaging conference of the Amer- 
ican Management Assn. here. He 
said: 

“General Motors plants last year 
received 42,600,000,000 pounds of 
material, which was handled 30 to 
50 times throughout the manufac- 
turing and packaging process be- 
fore it was shipped.” 

St. Aubin said that the com- 
pany used $42,000,000 worth of 
packaging material in 1951 “and 
perhaps the most impressive of 
our operations occurs in the au- 
tomotive field.” 

“To keep the wide variety of 
cars and trucks operating, service 
parts are required,” he pointed out. 
“We supply over 225,000 different 
automotive service parts through- 
out 87 warehouses. 

“These must be packaged and 
distributed through the warehouses 
in such a manner that they are 
available and in good condition 
whenever and wherever they may 
be needed.” 

Ralph A. O’Reilly jr., packaging 
engineer of GM’s service section, 
explained that product protection 
was important because of the cost 
of parts and possible disruption of 
assembly line schedules or loss of 
customer goodwill if parts are dam- 
aged. 

“Merchandising plays a definite 
role in GM packaging because 
we are in a competitive field 
shared by 850 other manufactur- 
ers of automotive service parts,” 
he said. In competing for this 
business, we want our packages 
to reflect the workmanship and 
quality of our parts.” 

Citing examples of better man- 
power utilization through better 
packaging methods, O’Reilly said 
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ore H. E. Crawford and (right) |. X. Sarvis, assistant general sales managers who made 4 dependents 5.41, per wk. (68.34) net Beg oe h het e tin or 
the awards. Between them, front row (left to right), are A. W. Smith, coordinator, 650.00 Oldsmobiles (no equip.) 2,498.00 Delivered Ms lh = yin ffi ey my S. 
warehousing department; R. C. Clark, service and mechanical department; J. S. Clark, 0.00 Taxes on above = B id _ S ae ar f od rho 
assistant advertising manager; J. M. Hendrie, manager, car distribution department; (indir. or dir.) approx. 500.00 4 a te e _— e Par ne 
T. W. Putnam, assistant manager, service and mechanical department, and J. W. anpous Un production ang mar et - 
Thyer, assistant -manager, fleet department, all of Detroit. Second row: J. E. Wilhelm, HOURS REQUIRED TO BUY CAR ing ee a toe information 
regional parts and accessories manager, Oakland; A. E. Peet, zone service manager,|| 4,333 Hrs. Carpenter .... ee eee center, = an ; “A falayan Tin Bu- 
Louisville; F. L. Magoon, assistant zone manager, El Paso, Tex.; R. T. Heffernan, P & A|| 6,500 Hrs. Section Hand ..................... — . Oca Aye Lonny be 
representative, Boston; H. A. Hale, zone fleet manager, Dallas; E. R. Britton, regional|| 2,026 Hrs. Engineer ............................. ve., — wi ynn - Meckins 
service manager, Atlanta; H. S. Arner, assistant zone manager, Oakland, Calif. Third|| 1,083 Bu. Corn required .........0..... 0.000.000. as director. 
row: H. A. Weldon, zone service manager, Atlanta; L. F. Vollmer, assistant regional 878 Bu. Wheat required einen Teas 
manager, Flint region; C. L. Smith, regional wareh ger, Dallas; J. H. Settle 82.3 Cwt. Hogs required .. Wondering how new-car and truck produc- 
ir. zone distribution manager, Denver; D. S. Schwartz, assistant zone manager, Buffalo, 81 Cwt. Cattle required .... WOVE NEWB cives ae Pon ool aun te 


and P. E, Rabbitt, zone P & A manager, Denver, 














week throughout the year. 
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Teen-Age Court Gets 
Results in Baltimore 


By Sam Sampson 
Staff Writer 
i ie Baltimore Teen-Age Traffic 
Court, one of the first of its 
kind in the U. S., is getting “results 
far beyond the sponsors’ expecta- 
tions,” it is reported in the April 


md issue of Public 
om: SAPETY 


Safety, published 


by the National | 


Safety Council. 


According to | 


the magazine, 
nearly 2,000 cases 
were heard in the 
first five months 
of operation. All 
of the offenders 
are “sentenced” 
to attend the Teen-Age Traffic Ed- 
ucation Classes carried on by the 
court over a period of time. Of this 
number, it was found necessary to 
place only 841 of the young driv- 
ers on probation. 


AUTOMOTIVE 
NEWS 


One of the notable accomplish- 
ments of the traffic court has 
been the rise in the number of 
parents who appear at the trials 
with their children, Before the 
establishment of the teen-age 
court, Public Safety said, “only 
a few parents appeared.” Now, 

| about 70 percent of the parents 
appear when. the defendants are 
before the teen-age court. 

The traffic court meets on Sat- 
| urday, so there is no conflict with 
| school schedules. Joseph F. Caskey 
|is chief probation officer, assisted 
|by John Hall, while Sgt. George 
| Pattinson jr., of the Baltimore traf- 
|fic division, is instructor and lec- 
turer on safety education. 

| + * * 

Must Pass Test 

| HERE are five requirements 
| that cover all probation cases, 
|the magazine said. Probationers 
‘must: 


CHART YOUR COURSE 


TO LAND 


(1) Attend church every Sunday 
at the church of his own selection. 

(2) Attend two lectures a month 
on traffic education, as given by 
Sgt. Pattinson. 

(3) Not be involved in another 
traffic violation during probation. 
(Ordinarily, probationers are al- 
lowed to keep drivers licenses 
during the probation period.) 

(4) Report to the probation offi- 
cer every other Saturday between 
the hours of 5 and 9 p. m. 

(5) Attend all lectures, and pass 
a written test of 10 questions given 
from the material used in the lec- 
tures. 


Better Drivers 
i Saw iene this, he is graduated 

from probation, and given a 
certificate showing that he has ful- 
filled all requirements. Then he 
signs the “Man-to-Man” or “Dad- 
to-Daughter” agreements, a pledge 
sponsored by the Inter-Industry 
Highway Safety Committee, and his 
parents sign as witnesses. 

Safety films are shown before 
the court is brought to order, 
and Chief Magistrate Stanley 
Scherr explains the purpose of 
the court. Through cooperation 
of the police department, if the 
defendant passes the probation 


MORE SERVICE BUSINESS 


Offer quality lubricants and you'll get more 
TT lataohilela Mm de) elisl- Pa CL-l am ial- Me Ulolalactilelammelale 


you'll get the service. Thousands of Kendall 
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SELL KENDALL 





THAN 


EVER 


% 


Baltimore Ford Dealers Present Safety Films— 


Sets of Ford Motor Co. driver training films recently were presented to Baltimore 
public schools and Maryland's state traffic safety commission by the city’s Ford dealers. 
Pictured, at a presentation luncheon, are (left to right): Paul E. Burke, traffic safety 
commission executive secretary; Frank Bennett, Baltimore department of education 
safety specialist; Dr. J. Carey Taylor, assistant superintendent of schools; Howard W. 
Cook, sales manager of the Washington Ford district; Alvin A. Behrend, vice-president 
of Behrend Brothers, Inc., and William E. Voyce, president of Brooklyn Motor Co., 
both Baltimore Ford dealerships. 


period satisfactorily, the offense | agers finish their probationary 

does not appear on his record. period far better drivers than they 

Public Safety said that the teen-| Were when they first appeared in 

ase t00(GICCticiuiccnom==- | C0Urt, in addition, the parents are 
seen to be taking more interest in 
their children’s driving. 

Since there is no stigma con- 
nected with the program, it is noted 
that 98 percent of the teen-age of- 
fenders plead guilty to charges 
when brought before this court. 
Prior to the establishment of the 
teen-age tribunal, it was reported 
that 90 percent of the young driv- 
ers pleaded not guilty when placed 
before the regular traffic courts. 

* * * 


H & S Shorts 


New Mexico highway officials 
are planning a study to find out 
if altitude makes any difference in 
the safe operation of motor ve- 
hicles. According to the plan, sta- 
tions will be set up at different 
altitudes, and driver’s blood pres- 
sure, reflexes, heart condition and 
general alertness will be tested. 
It is possible, they feel, that a 
safe driver at sea level may be a 
highway menace at higher alti- 
tudes. 

* * * 

The Miami Herald recently 
sponsored a safety message in a 
double-page spread which car- 
ried the names of 869 persons 
who were killed in Florida traffic 
accidents during 1951. The plea 
started off: “Dear Readers: This 
is a letter from the grave—writ- 
ten from the blood of the 869 of 
us who died in traffic accidents 
in Florida in 1951. All we can do 
now is to say, Please do some- 
thing to cut this terrible traffic 
toll.” 

- * + 

Philip S. Mancini, Rhode Island 
director of public works, has an- 
nounced that the state will launch 
a $10,000,000 highway program this 
year. Construction will be financed 
by federal and state funds. 


Wondering how new-car and truck pro 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 


WHEEL BEARING GREASE 
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prevents 


rust, reduces wear. 
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PRODUCTS OF AN INDEPENDENT REFINER... 
SOLD THROUGH INDEPENDENT DISTRIBUTORS 
INDEPENDENT DEALERS 


BY 


Refined from 


3 TON POWER UNITS 
with Big Truck features 


Mounted on % or 1 ton pickups. Excellent 
for service calls and for local towing. Rear 
body controls. Designed for service sta- 
tions and repair shops. Discount to deal- 
ers. Open territory available. 


100% 


Write for catalog. 


WELD-BUILT 
BODY COMPANY 


5903 Preston Court 
Brooklyn 34, New York 
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Bright Prospects Favor 
Use of Nodular [ron 





T STILL is too early to foresee the extent to which nodular | 
or ductile cast iron will be adopted by the automotive | 
industry. However, there is general agreement in Detroit) 
that nodular iron eventually will assume a prominent place | 


mont automotive engineering materials. A large auto firm | are involved, but the gain in physi- 
already is using ductile iron?————— 


for crankshafts. Many of the) 
country’s leading foundries | 


| challenged in the Courts. 


certain that these patents will be | 


aa 


ing these changes. 


| much the same manner as ordinary | 
cast iron. 
Close control of the process is 
necessary, including melting tem- | 
peratures, slag removal, inocula- 
tion of the iron and pouring | 
temperature. If these require- 
ments are met, the addition of 
Seven to eight pounds of mag- | 
nesium-silicon-iron alloy per ton 
will double the strength of good 
quality gray iron while simul- 
taneously improving its ductility. 
Highly efficient use of the new} 
alloys requires some changes in| 
cupola melting practice. Minor 
changes in casting techniques also 


cal properties of the castings out- 
weighs the inconvenience of mak- 


Experience thus far indicates that 


|/nodular iron has physical proper- 
ties that make it far superior to 
gray cast iron, and these superior 
properties may offer an opportunity 
for weight savings in our motor 
cars. However, because of cost fac- 
tors, it does not appear that nodu- 
lar iron will immediately replace 


are melting ductile iron regularly | Production Preble 


and supplying it to their customers, | 
including automotive, who desire | os for the fact that molten 
iron is treated so that the free 


better strength and ductility than | ) J ; : 

is obtainable in gray iron castings.| STaphite is present in spherical 
The strength and ductility of form rather than as flakes, ductile 

ductile iron compares favorably | iTon_ is produced and handled in 

with that of steel castings, and 





Jacobs Transports Customers to Show— 


San Antonio (Tex.) customers of Jacobs Distributing Co., Houston automotive jobber, 
were transported in a chartered bus from San Antonio to the Sam Houston coliseum 
in Houston for a first-hand look at the recent Southwest Auto Show exhibits. Above, 
some of the company's guests are shown before the Rubbermaid Kar-Rugs display of 
Wooster Rubber Co. while Jim Grant (third from left), Kar-Rug sales representative for 





iron 





machining properties generally 
are better than those of steel. The 
new ductile irons also are re- 
placing malleable for some appli- 
cations. 

The first announcement of ductile 
cast iron was made in 1948 by the 
British although similar work had 
been going on simultaneously in 
this country. Two basic patents 
covering the use of magnesium and 
its alloys to add nodularizing agents 
to iron have been granted to the 
International Nickel Co. It appears 
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POWER WRECKERS ~ 
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MODEL AT6AEX WRECKER 
Boom in Extended Position 





MODEL ATSA STANDARD 
WRECKER—Stationary Boom 





MODEL AT3PD FOLDWAY 3-TON 
WRECKER BOOM UNIT 
Write, Wire or Phone—Distributors Wanted 


Auto Truck Equipment Co. 


8300 LYNDON AVE. DETROIT, MICH. 





WE 


WHOLESALE 
USED CARS 


12240 JOS. CAMPAU 
DETROIT'S OLDEST 
CHEVROLET DEALERSHIP 
TW 1-0600 
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Air New Trends 


‘| Russell Knecht; 





Thompson $100,000.” 





Body Engineers 


Meet Oct. 29 to 


DETROIT.— New developments 
and trends in automotive body styl- 
ing, materials and production engi- 
neering will be highlighted at the 
seventh annual technical conven- 
tion here of the American Society 
of Body Engineers Oct. 29-31. 

The convention will be held in 
the Rackham Memorial, 100 Farns- 
worth Ave. 

Eight technical sessions will be 
held in the Engineering Society of 
Detroit auditorium. Automotive 
suppliers and parts manufacturers 
are arranging displays of new prod- 
ucts and methods of developing | 
them. 

Harold Atnip, president of the} 
ASBE and project engineer of 
Chrysler Corp., has selected John 
Walter, industrial designer, as 
general chairman of the conven- 
tion. } 

Committee chairmen are: Pro- 
gram and discussion, Carl Hedeen; 
exhibits, Sidney Nash; publicity, | 
art and printing, | 
Jack Holmes; house, James Ber- 
ridge, and finance, John Robb. 


Steel Patent Suit 
Settled by Ford | 


YOUNGSTOWN, O.—Ford eoad, 
Thompson Wire Co., Boston, have 
voluntarily settled patent suits | 
against them with payment of | 
about $400,000, it was announced 
last week, 

The suits involved infringement | 
of a now defunct steel-rolling proc- | 
ess, a spokesman said. He 00,00, | 
that Ford paid “about $300,000, | 








Unintentional | 


Univ. Underwriters Tells | 


Of Party Restrictions 


NEW YORK. — Despite efforts | 


made by the hosts, many invited | 


guests were unable to attend the 
annual! Universal Underwriters 
party at the NADA convention, on 
the starlight roof of the Waldorf- 
Astoria hotel. 

New York police and fire depart- 
ments, enforcing a city ordinance 
that limits the number of people 
allowed in a public building, took 
over the elevators and prohibited 
guests from entering until others 
had left. 

The Underwriters felt that the 
starlight roof would be large 
enough to entertain the guests of 
the automotive industry. Approxi- 
mately 4,000 attended the party. 

J. J. Lynn, president of Univer- 
sal Underwriters, expressed his re- 
gret to everyone who was incon- 
venienced. 





Larger Red Cross Gifts 


Urged on CATA 

CHICAGO.—In an appeal to 
members of the Chicago Auto- 
mobile Trade Assn., James F. 
Goodwin, president, urged addi- 
tional donations to the American 
Red Cross in view of the tre- 
mendous flood and tornado dam- 
age. 

iethen the drive for the au- 
tomotive division here is mort 
Rosen, of Jackson Motors (Lin- 
coln-Mercury). 


Useful on Large Items 


| ties of steel are not actually needed. 


|term 
| destined to occupy a prominent 








gray in a large number of 
automotive applications. 
* + * 


} 

ALLEABLE iron castings are | 

another matter. Economic pro- 
duction of malleable castings has 
definite size limitations so that in 
sections greater than one _ inch, 
nodular iron has some advantages. 
In an application requiring sec- 
tions two inches or larger, ductile 
or nodular iron offers many oppor- 
tunities for producing superior 
parts. Crankshafts are an outstand- 
ing example. 

In comparison with steel, nodu- 
lar iron also has many advan- 
tages. Although the high ductility 
of well-made steel castings can- 
not now be duplicated, there are 
many applications where some- 
thing better than gray iron is 
needed and the sections are too 
large to be made of malleable 
iron. 

Steel often is specified for such 
applications although the proper- 


|In such cases, nodular iron is com- 

oe with steel. 

Nodular iron, already a familiar 
to the foundryman, seems 


|place in the auto industry, even 
| though its use today is being re- 
|tarded by an unresolved patent 
|situation and lack of familiarity | 
with the outstanding properties | p 
|that are obtainable in commercial | 
production. 





Oklahoma and Texas, points out details of a new company promotion to Milford N. 
Jacobs (left), president and general manager, and Earl Mangold, sales } manager. 


‘Common Sense’ Habits Aid 
Ford Economy Run Driver 


DEARBORN. — Common sense 
driving habits contributed to Ford’s 
third consecutive victory in its class 
in the Mobilgas Economy Run, ac- 
cording to Bill Hooks, Long Beach, 
Calif., driver of this year’s entry. 

Drivers must know something 
about the fundamental mechan- 
isms of the automobile to get its 
best performance,” he said, “but 
the best way to get economy and 
long service is to use good driv- 
ing habits constantly. 

“Common sense demands a light 
foot on the accelerator. Don’t spin 
the wheels in taking off from a 
stoplight, and don’t lug up a hill 
at a dragging speed with the ac- 
celerator pushed to the floorboard.” 

Hooks commented on good driv- 
ing after piloting a 1952 Ford 
Mainline Six to victory Apr. 16 on 
a 1,415-mile course from Los An- 
geles to Sun Valley, Id. 

Ford has topped its class in ton- 
miles per gallon for three years in 
the Economy Run, with drivers 

operating the cars to gain peak 
performance and economy. 

Hooks, an executive driver for 
Ford at Los Angeles, drove the 





1952 winner for Al Stuebing, Holly- 
wood Ford dealer. 

“Every year, the industry builds 
better automobiles, both in quality 
and materials,” Hooks said, “but 
our experience in economy driving 
this year should be a tipoff to 
the average motorist. 

“Excellent economy and long, 
trouble-free performance is possi- 

ble by treating the car well. By 
this, I mean avoiding sudden and 
unnecessary strains on the engine 
and shunning breakneck speeds 
over rough roads.” 

On the recent run, Hooks’ team- 
mates were Loren Miller, of the 
Stuebing dealership, and Al Stueb- 
ing jr., son of the sponsor and 
assistant general manager of the 
dealership. 

Hooks’ only trouble was a flat 
tire on the first day’s run, but his 
team changed to the spare in three 
minutes flat—a maneuver that had 
been practiced many times before 
the contest. 





Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 








ADVERTISEMENT 








New Allen Lot in Cedar Sanit —ae of Finest 


7 
i 5 le a ee ‘~ S 





THE ALLEN MOTOR COMPANY, Cedar Rapids, lowa, is ready to set new sales 
records on their new car lot which is one of the most attractive in the country. In addition 
to the attractive neon sign with changeable letter panels there are two of the McFar- 
land Great new "Whirlabout" Umbrellas. In commenting on his new lot, Mr. R. H. Allen 
states, "The two 21 foot Great Revolving Umbrellas are sure causing a lot of favorable 
comment and they are a wonderful advertisement. We have a lot of people tell us our lot 
is the most attractive they have ever seen." If you are interested in making your lot more 
attractive— increasing your sales—and "getting your name around" —then try the Mc- 
Farland new "Whirlabout''—the 2! foot Great Umbrella that turns.—adv. 
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For Third Time in a Row... 


Safety Award Given 





Automotive News | 


iN, J. 


| 


(Continued from Page 2) 


Broadcasters, and Judith Waller, | 
Chicago director of public affairs | 
and education, National Broadcast- | 
ing Co. 

As furnished by the NSC, a com- 
plete list of the 1951 winners fol- 
lows: 

Specialized magazines: Automo- 
tive news, Brake Service, Bus and 
Truck Transport (Canada), Cana- 


sioner, Railway Age, Steering | 
Wheel, Trucking News and Wood 
Working Digest. 


General Magazines: Better Homes 
& Gardens, Parade, Popular Sci- 
ence Monthly, Reader’s Digest and 
Redbook. 


Advertisers: American Oil Co.; 
Atlantic Freight Lines, Uniontown, 
Pa.; Atlantic Refining Co.; Borden 


; , : Co. (Midwest district); DeSoto- 
dian Auto motive Trade, Chemical Plymouth Dealers of America; 
Engineering Progress, Factory| mectric Auto-Lite Co.; Firestone 


Management & Maintenance, Farm 
Chemicals, Fifth Wheel, Mass 


Tire & Rubber Co.; Fox Furniture 
Co., Portland, Ore.; Granite Chev- 
Transportation, Mill & Factory,| rolet Co., Quincy, Mass.; Jefferson 
NADA Magazine, National Provi- Service Station, Charlottesville, Va.; 
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MEANS CUSTOMER SATISFACTION 





* HELPER SPRINGS 
* BUILD-UP KITS 


@ Selling spring protection is one of the most important serv- 
ices you can render your customers. The installation of Trainor 
Helper Springs and Build-Up Kits will provide full protection 
against excessive loads by increasing the carrying capacity 
of trucks safely. 


Trainor Helper Springs are electrically heat-treated, 
individually load-tested, and incorporate the highest quality 
in spring design. Brackets are of alloy steel and installation 
of these units on any 2, %, and 1 ton truck is quick and 
simple. No special tools are required. 


Trainor Build-Up Kits do exactly what the term implies 
—they actually build up the load carrying capacity of the 
vehicle while protecting the main spring, helper spring, 
chassis and tires from the punishment of added weight. All 
kits come complete with extra long U-bolts, rebound clips and 
bolts, individually boxed. 





The next time you order from your jobber, insist on Trainor 
Helper Springs and Build-Up Kits, famous for over 50 years. 


For complete details, mail coupon today. 


| 





Lincoln-Rochester Trust Co., Roch- 


ester, N. Y.; Memorial Super Mar- | 
ket, West Springfield, Mass.; Mu- 
tual Benefit Health and Accident 
Assn., Omaha, Neb.; Prudential In- 
surance Co. of America; Esso 
Standard Oil Co.; Standard Oil Co. | 
(Ind.) and Thermoid Co., Trenton, | 


Daily Newspapers: Atlanta Con- 
stitution, Atlanta Journal Canton 
(O.) Repository, Centre Daily 
Times (State College, Pa.), Cin- 
cinnati Enquirer, Cleveland Press, 
Denver Post, Des Moines Register 
and Tribune, Kansas City Star, 
Memphis Commercial Appeal, 
Minneapolis Star and Tribune, New 
Bedford (Mass.) Standard-Times, 
Pottstown (Pa.) Mercury, San An- 
tonio Express and News, Syracuse 
Post-Standard, Toronto Telegram, 
Tulare (Calif.) Advance-Register, 
Twin Falls (Ida.) Times-News, 
Williamsport (Pa.) Gazette and 
Bulletin and Winona (Minn.) Re- 
publican-Herald. 


Outdoor Advertising Companies: 
Foster and Kleiser Co., Sacramento, 
Calif.; Foster and Kleiser Co., Port- 
land, Ore., and General Outdoor 
Advertising Co., (Denver branch). 





Ad Fees 


(Continued from Page 2) 


require a _ separation of these 
charges where combination charges 
customarily have been made. 

“Dealers, however, are limited in 
the charges they can make, are re- 
quired to justify (break down) their 
charges and are forbidden from 
continuing a combination charge, 
all of which results in rank dis- 
criminatory treatment. 

“Also, manufacturers are permit- 
ted to make an average transporta- 
tion charge for automobiles of dif- 
ferent weights, but dealers are pre- 
cluded from following the same 
procedure, although such a prac- 
tice has been customary with those 
dealers.” 

* * * 
OORE recommended that OPS 
concern itself with dealers’ 
customary markups and charges, 
instead of manufacturers’ recom- 
mended markups and charges. 


“We submit,” he told the OPS 
panel, “that dealers are not required 
to follow the suggestions of their 
manufacturers with respect to these 
charges, and many dealers have 
seen fit, for competitive reasons 
and otherwise, to establish their 
own charges. 

“Nor would it be practicable or 
equitable to require all dealers to 
adopt the charge suggested by the 
manufacturers . other 
words, ‘great variance’ in these 
charges are inherent in the in- 
dustry. The regulations for our 
industry must give expression to 
such variations. Otherwise, stand- 
ardization will destroy this phase 
of the American system of com- 
petitive enterprise and the Amer- 
ican way of life, a result wholly 
unnecessary and unjustified un- 
der the circumstances. 


“Moreover, any attempt to stand- 
ardize dealers’ delivery and han- 
dling charges on the basis of 
charges or procedures suggested by 
the manufacturers conceivably 
could result ultimately in serious 
consequences for manufacturer and 
dealer alike.” 


* oe 

A NEW price regulation for Ha- 

waii dealers was announced 
by OPS last week. Titled CPR 103, 
Revision 1, it gives Hawaiian deal- 
ers the option either of figuring 
out their own percentage markups 
on new cars or using a straight 
33% percent markup, and revises 
other provisions in the original 
CPR 103. 

“In formulating this revision of 
this regulation,” OPS declared, “the 
director has consulted extensively 
with representatives of the indus- 
try, including trade association rep- 
resentatives and particularly an in- 
dustry advisory committee repre- 
senting new-car dealers in Hawaii, 
and has given full consideration to 
their recommendations.” 





Jenkins, Bichler, Clark | 
Get Dealer Posts in S. D. 


Les Jenkins (Hudson) has been 
elected president of the Watertown 
(S. D.) Auto Dealers Assn. 

Other officers include Fred 
Bichler (Dodge), vice-president, and 
Ray Clark (DeSoto), secretary- 


Bean to Build 
Machine to Stop 
Tire Skidding 


LANSING.—The John Bean divi- 
sion of Food Machinery & Chemi- 


ical Corp. has arranged to manu- 


facture the Peco “de-skidding” 
machine, according to Tracy Carri- 
gan, manager of the division here. 


“The tire ‘de-skidding’ machinery 
developed by Peco is for treating 





|pany tests of the improved tread 
design reveal that skidding on wet 
land icy roads is reduced by as 
much as 20 percent and tire life 
is increased by 15 percent.” 

The “secret” of the skid-resistant 
design lies in the thousands of 
miniature blocks of rubber created 
|in the tire’s tread pattern by the 
| Peco machine, John Bean engineers 
explain. 

In starting or stopping, the 
blocks tilt as the tire contacts the 
highway so that gripping edges 











treasurer. 


either new or used tires to increase |are presented to the road surface, 
traction,” Carrigan said. “Tire com-!it was stated. 
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TOP OILERS 





ONLY 


8.95 For the small investment of only $8.95, your 
swiee / customer can prevent dry engine wear, neu- 


tralize corrosive acids, free sticking valves, 
and stop carbon and gum formation. The 
UNIVERSAL Top Oiler gives him constant, uniform upper 
cylinder lubrication by metering vaporized me oil through 
the intake manifold. He is happy because he knows he has 
made a good buy. 

And you will net a profit of $3.58 on each unit sold... 
plus repeat profits on top oil each time the customer refills 
the container. The UNIVERSAL Top Oiler is easy to install 
by the customer himself; however, you can further increase 
your profits by installing it for him. 

Packed six to the box, with an attractive display card in- 
cluded ineach box. Look into UNIVERSAL Top Oilers—today. 


UNIVERSAL LUBRICATING SYSTEMS, INC., Oakmont, Pa. 
Manufacturers of a Complete Line of Automotive Lubricating Tools and Accessories 





















§ 
enjoy coo| profits with | 
FRIGTIKAR: 


THE AMAZINGLY EFFICIENT AUTOMOBILE 
AIR CONDITIONER, exclusively featuring 
a high-capacity, trouble-free compressor. 
Frigikar has been proved through volume 
use in the world’s hottest climates, bring- 
ing profit and prestige to its dealers. 
Sent to you in completely prefabricated, 
easily-installed kits that fit most late model 
cars. For details, write or wire today to 


FRIGIKAR * 1602 COCHRAN STREET * DALLAS 1, TEXAS 
*Trade Mark 
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Most Dealers Viewed as Fit. . . 





Preparing for Competition 


(Continued from Page 1 
For them, the question is 
vhether they will 
enough to learn how to organize 
for competition. Obviously, if they 
aren’t, they won't last long in a 
competitive market. 

But the market will still be there 
for those with the ability and 
initiative to work it, factory men 
say. 

* * * 
F. HUFSTADER, vice-presi- 

*dent in charge of the distri- 
bution staff of General Motors, 
estimated a couple of months ago 
that a 5,000,000-car market for 1952 
is in the bag, and he sticks to that 
prediction now. 

Hufstader cited the great popula- 
tion increase, which is continuing, 
the increase in households, the in- 
crease in numbers employed, the 
movement of population to less 
congested areas and the rise in 
disposable income. 

L. W. Smead, Ford division gen- 
eral sales manager, took a similar 
view the other day, citing the ex- 
panding market, but conceding the 
tendency of people to hang on to 
their savings. 

This, he said, makes for a sales- 
man’s market in which dealers 
work the market instead of just 
waiting for it to come to them. 

Returning to the subject of deal- 
ers’ ability to compete, we recall 
the statement of Forest Akers, 
former sales vice-president of 
Dodge, who retired a couple of 
years ago after a career that ex- 
tended from the early days of the 
auto industry. 

“Dealers don’t go broke in the 
auto business,” Akers said. “They 
go broke when they put the money 
they earned in the auto business 
into outside interests—in oil wells, 
horses, boats and minks.” 

* * * 
.. we brought up the sub- 
ject of tremendous dealer in- 
vestments in new buildings since 
the war and asked for the factory 
view on this, here is what we got: 

Dealers, by and large, did not 
build monuments. The expansion 
was in the service end of the busi- 
ness, where the need was greatest 
and which is a producing end of 
the business. 

For the most part, they paid 
for these buildings out of high 
postwar profits. 

This factory executive pointed 
out that the dealer discount was 
set up on the expectation of a 
gross loss on the used-car tradein. 
However, during the postwar per- 
iod dealers obtained a profit on 
the used car, which in some lines 
averaged as high as 25 percent. 

In other words, this executive put 
it, these dealers were on a 50 per- 
cent discount basis instead of 25. 

The executive dug out figures to 
show that dealers reporting to his 
company are less obligated on 
mortgages now than they were 
before the war. 
* 


Tavs. from the factory view- 
point, if the dealers that built 
these buildings have to cut over- 
head, they are the landlords and 
they can cut their own rent. 

This view is disputed by some 
dealers who point out that as land- 
lords, with a big investment, they 
are entitled to a return on their 
investment. 

From the factory side, this 
boils down to whether the dealer, 
if difficult times arrive, wants to 
get ulcers as a dealer or as a 
landlord. 

It was conceded, however, that 
a dealer contemplating a building 
program now would have to hesi- 
tate in view of terrific costs and a 
different profit outlook. 

7 * * 
NEW-CAR leasing has been oc- 
~“ cupying the attention of many 


* * 





Seiberling’s 30th Birthday 
Features 4 for 3 Sale 


AKRON. — Celebrating its 30th 
year in business, Seiberling Rub- 
ber Co., in cooperation with inde- 
pendent dealers, has announced a 
special “4 for 3” sale on safety 
passenger tires. 

The company’s independent deal- 
ers throughout the country will 
sell the tires in sets of four at the 
price of three from May 10-July 4. 


be adaptable | 


| dealers. Some dealers estimate that 
| there are 1,000,000 new cars under 
j}lease at present, and that the 
| threat is growing. 

Based on this estimate, car leas- 
ing would take away 25 percent of 
the dealer’s retail market in a 
4,000,000-car year. 

From the factory side, this fear 
is seen as magnified out of propor- 
tion to the facts. 

It is contended that the leasing 
trend is a product of the past 
used-car market under which 
cars could be put out on lease 
for a year and then sold for 
more than a new car, 

The leasing picture, it was said, 
will change with competition, for 
the law of supply and demand 
functions for it too. 

It was said that a painstaking 
survey by this auto maker indi- 
cated that leasing was taking only 
5 to 7% percent of the market. 

For some lines, this may be more 
of a problem than others. Some 
makers allot cars for fleets and 
leasing on a historical basis while 
other makers give their dealers 


past performance. 
+ 7 cad 

ANY dealers are worried about 

higher prices of cars today. 

The factories concede that prices 
are higher, but not in relation to 
the economy. 

The car price package is big- 
ger, but so is the prospect’s in- 
come package, and he can be 
sold with reference to his income. 

The inflated dollar also hits the 

spread between the car to be 
traded in and the new car. An 
owner who could trade prewar for 
$400 to $500 on a year-old car, now 
has to pay double that or more. 

Viewed from a postwar period 
during a good portion of which it 
was possible to trade cars every 
year for little or nothing, this 
situation appears to be a big prob- 
lem. 

But viewed from what was con- 
sidered normal prewar, it looks dif- 
ferent. It was pointed out that 
prewar new-car buyers traded on 

the average of every two to 2% 
years. We are getting back on that 
basis now. 

One factory recently compiled 
figures which show that prewar, 
the price of a two-year-old used 
car was about half that of a new 
car. 

Now the price is about two-thirds 
that of a new car. In other words, 

it is contended, the customer has 
a bigger investment toward the 


war. 
This holds true on older cars, 
too, it was pointed out. Many pre- 
war cars are bringing $300 or so, 
whereas cars that old would be 
junked in the prewar period. 
* * * 


N GENERAL, it was contended, 

dealers have a sounder attitude, 
too, than they had 15 years ago. 
The factory executive put it this 
way: 

“Fifteen years ago we cursed 
used cars ... Now we recognize 
used cars as an important part of 
the business an investment 
that helps make new-car sales... 
if we know and apply used-car 
merchandising ideas. 

“Fifteen years ago we cursed 
service ... Now dealers know it 

contributes to their business and, 
properly handled, makes for re- 
peat used-car business. 

“Now a dealer knows that the 
more of his fixed expenses he can 
cover through service, the better 
position he is in for trading .. . 
Fifteen years ago the trader did 
not want to be bothered with 
service.” 

* > * 
=== are some questions sug- 
gested by the factory veteran 
for dealers who are worried: 

Have I got enough salesmen? 

Are they trained? 

Are they well managed? 

Are they putting in a full day’s 
work? 

Are they out making contacts, 
instead of just waiting for people 
to come to them? 

Are the salesmen followed up? 

Is the dealer getting used cars 
on a sound basis? 

Is he reconditioning them right, 

displaying them right, advertising 





price of a new car now than pre-|' 


| them right and selling them right? 
And a word of advice: 


| 


Don’t let individual situations get | 


you down. Liquidation in soft com- 
| petitor’s lines hurts others in the 
|car business, but we've had that 
| before and will have it again. 


RICHMOND, Va.—Bourne - Jones 
Motor Co. (Hudson) has received a 
highly unusual honor from its cus- 
tomers for outstanding service and 
community relations. 

On the occasion of its being 
named America’s first Hudson Five- 
Star award dealer by Walter S. 
Milton, Hudson director of service, 
George Shuflet, representing hun- 
dreds of Richmond area customers, 


* * * 


above-quota cars without regard to| @ 


Miller who presented the award. 


err 





Bourne; James F. Jones, and Milton, 


| 


| 


‘Hudson Va. Firm Honored 
By Factory, Customers 








Chicago Dealers Warned 
On ‘Union’ Survey 

CHICAGO. Unauthorized 
telephone and personal calls 
upon some dealers in this area, 
purporting to be a “survey” of 
“union conditions” at the dealer- 
ships on behalf of the Chicago 
Automobile Trade Assn., were 
exposed as phoney last week by 
Edward L. Cleary, general man- 
ager. 





presented Thomas C. Bourne and 
James F. Jones with a floral star 
stating: 

“Tom Bourne and Jim Jones are 
stars to us because relations be- 
tween Bourne-Jones and its cus- 
tomers are so harmonious that we 
feel these two men set a pattern for 
the entire nation.” 

The awards were made at a 
dinner attended by a large gath- 
* * * 





Customers Show Their Regard— 


When Bourne-Jones Motor was honored by Hudson with a special Five-Star award, 
the first in the U. S., for service, hundreds of its customers in Richmond, Va., presented 
the dealers with a special floral star award of their own. George Shuflet, chairman of 
the customer committee, declared the dealership set a pattern for harmonious cus- 
tomer relations for the nation. Left to right: Thomas C. Bourne, Shuflet and Page 





One Reason for the Citation— 


School days are a regular pattern in the Bourne-Jones service department. Every 
member of the organization is not only schooled in up-to-the-minute service techniques 
but in good customer relations, which has reflected in excellent sales. 


Bourne-Jones Wins Hudson's First Award— 


The first Five-Star award honors were given by Walter S. Milton, Hudson director 
of service. Left to right: Claude Margetts, Washington zone monager; Thomas C. 
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ering of Richmond citizens, in- 
cluding Vice-Mayor Richard Wil- 
son, Chief of Police O. D. Gor- 
don and other officials who testi- 
fied that the two men had not 
only been outstanding in custom- 
er relations but community rela- 
tions as well. 


Bourne, who has been in the auto 
business since 1927, has from the 
first adopted a policy of seeing that 
his customers remained customers. 

At first he kept a ponderous file 
on people to whom he had sold 
cars. The file gave the time of the 
sale, the number of times the cus- 
tomer had returned for service and 
whether or not the customer was 
satisfied. Bourne became a leading 
salesman simply by developing a 
good memory and keeping custom- 
er confidence. 

In 1934 he became a _ used-car 
dealer using the same principles. 
He sold his used cars at slightly 
higher prices than his competitors 
because he completely recondi- 
tioned and guaranteed them. 

Bourne declares: “I felt that I 
wanted to stay in business. I al- 
ways tried to give the customer the 
best deal possible. One man told 
another and our used-car business 
prospered.” 

Jones became a salesman for 
Bourne while he was in the used- 
car business and in 1945 the two 
formed a partnership and took a 
Hudson franchise. 

Bourne insists that his service 
department be spic and span. 
His men wear clean uniforms 
every day. Part of his business 
procedure is to give a 5 percent 
bonus each month to every man 
who has aided customer confi- 
dence. 

As a result, every man considers 
himself a salesman as well as a 
mechanic. Bourne declares that 
morale is always high and it re- 
flects in sales. 

“We never keep a customer wait- 
ing. We’ve managed to keep our 
stock of parts so complete that 
orders come in from all regions,” 
he says. 

Everything is geared to the wants 
of the customer. The parts counter 
takes up a large area at the rear of 
the showroom and its streamlined 
appearance is part of the showman- 
ship aimed at customer confidence. 

Mechanics from the dealership 
attend factory schools regularly and 
also hold their own schools once a 
month. 








Texas Dealer Wins 
Court’s Nod on 


Insurance Sales 


LUFKIN, Tex.—A district court 
has ruled here for C. P. Sumners, 
local automobile dealer, in Sum- 
ners’ effort to get a Texas license 
to sell automobile insurance. 

Judge H. P. Brown said, in effect, 
that Sumners’ application for a per- 
mit to sell insurance could not be 
denied on the assumption that such 
a business interest put him in the 
position of violating the state’s in- 
surance code. 

Counsel for the Texas board of 
insurance commissioners announced 
intention to appeal. 

The board of commissioners de- 
nied a license to Sumners last year 
because “he is completely engaged 
in the automobile and appliance 
business.” 


K-F Will Operate 


Big Dallas Outlet 


DALLAS.—Kaiser-Frazer Sales 
Corp. has taken over Alexander 
Motor Co.’s operation of the 
Kaiser-Frazer Dallas dealership 
and also the south and east 
Dallas distributorship, H. G. Tay- 
lor, regional manager of K-F at 

, announced Wednesday. 
The new company will be oper- 
ated under the name of Alex- 
ander Kaiser-Frazer, although it 
is wholly owned by Kaiser- 
Frazer Corp. 

Taylor said Ernest Alexander 
was retiring from the business 
for health reasons. It was stated 
that Alexander Kaiser - Frazer 
will continue operations at the 
same location at 154 Commerce 
St., which Alexander developed 
some time ago as one of the 
largest retail auto buildings in 
the world. Jim Youdan, sales 
manager under Alexander, will 
be manager of the firm. 
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Sterling Builds Trucks for Air Force— 


Heavy-duty dump trucks with the super traction planetary type drive axle are now 
in production at the Sterling division plant of White Motor, Milwaukee, for use by the 
U. S. Air Forces, it is announced by R. H. Clarke, sales manager for the division. 
These special off-highway dumpers with a 15-ton capacity are the latest model in a 
long line of heavy duty trucks built by Sterling for military assignments both in 


World Wars | and Il and in defense applications since. 





| Mich. Legislation 
Broadens Use 
Of Dealer Plates 


LANSING.—The Michigan legis- 
lature passed a bill clarifying and 
broadening the use of dealer plates 
for transporting, testing and dem- 
onstrating automobiles in the deal- 
ers business. The bill becomes ef- 
fective 90 days after adjournment 
of the legislature. 

The state legislature also passed 
two bills, termed companion bills, 
which will enable dealers to reg- 
ister automobiles in the dealer- 
ship’s name for demonstration 
purposes or for lending or leasing 
to public or parochial schools of- 
fering courses in auto driver train- 
ing. 

These bills, which amended the 
state sales tax act and use tax act, 
carry certain provisions. A dealer 
whose car requirements cover from 
25 to 500 cars a year will be ex- 





empt from sales tax for not more 
than five cars. 

Dealers having franchises for 
more than 500 cars will be exempt 
from tax for one additional car for 
every additional 100 cars, but not 
to exceed 10 cars a year for dealer 
demonstrators. 

Another bill, effective July 1, per- 
mits a dealer to finance his own in- 
stallment sales contract by paying 
an additional $10 for his license. 
This does not permit a dealer to 
purchase paper from other dealers 
but he may carry any or all of his 
own paper. 

Hall on Ohio Board 

Vance C. Hall, Akron Stude- 
baker dealer and former president 
of the Akron Automobile Dealers 
Assn., has been named a member 
of the Ohio motor vehicle dealers 
and salesmen’s licensing board by 
Gov. Frank J. Lausche. J. W. Wat- 
son, president of J. W. Watson & 
Co., Columbus Ford dealer, is the 
other dealer on the board. The 
third member is the state registrar 
of motor vehicles, R. E. Foley. 








NEWS COVERAGE 


of Localities in the Buffalo Market 


Hamburg for instance: 





Hamburg, a residential village that is home to many executives 


in the steel industry, has a population of 6936 ceople. Its Buffalo 


Evening News circulation is 309] dail 


Sell the News Readers 
and you sell the WHOLE 


BUFFALO MARKET 
BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


KELLY-SMITH CO. 


Nati 5 Dp, — 





WESTERN NEW YORK’'S GREAT NEWSPAPER 





Survey on Public Spending Warns of Tax Boomerang 





Inflation Cuts Living 


NEW YORK.—Contradicting the 
idea that you pay more taxes only 
because you earn more dollars is 
a report by the Citizens Public 
Expenditure Survey that contends: 


|“On the contrary, taxes and infla- 


| 
| 
| 


|W. O'Neill, of Royal Buick, Inc., 





tion together are lowering your 
standard of living.” 

In an effort to get behind the 
economy move which has _ been 
started in Congress by Rep. Cou- 
dert, which would limit federal 
government spending in 1952-53 to 
$71 billion the Survey has published 
some startling facts relative to the 
take-home pay of the average cit- 
izen and corporation. 

The Survey breaks the $71-bil- 
lion-dollar 1952-53 budget down 
into parts and finds that it aver- 
ages more than $450 for every 
man, woman and child in the 
nation. The people of New York 
state, however, pay more than 
the national average, with a per 
capita amount of about $700. 

The Survey goes into reveal that 
in two years (1951 to 1953) the 
federal tax take will have increased 
from $48.1 to $71 billion, a gain of 
more than $22.9 billion. The Survey 
contends that many people are be- 
ing misled into thinking that the 


increased dollar amount results 
solely from inflation. 
Says the Survey: “The fact is 


that the federal tax on the same 
amount of income has increased 
roughly 33 percent since 1949 in 
the low brackets. For example: 
A single person with net income 
of $2,000 in 1952 will pay 34.1 per- 
cent more in federal income tax 
than he paid on $2,000 net income 
in 1949. A married couple with two 
children will pay 33.6 percent more 
on a net income of $5,000 in 1952 
than in 1949.” 

Corporations, according to the 
Survey, have been hit in the 
same manner. “A corporation with 
a net income of $500,000 in 1952 
will pay 33.9 percent more than 
on the same amount of income 
in 1949.” 


work two ways, the Survey warns. 
Taxes on corporations cut divi- 
dends to stockholders and increase 
the price to consumers of the cor- 
poration’s product. The price in- 
crease is automatically inflationary, 
so that you pay more for what you 
buy. This adds to your cost of liv- 
ing. Yet, since your own taxes 
| have gone up, you can buy less. 
Therefore, the Survey points out, 
|“Taxes and inflation together are 
| lowering your standard of living.” 
Analysts claim that Congress will 
| naturally not increase taxes in this 
election year. But next year, 


Standards 


federal establishment, taxes mus 
follow, it is prophesied. 

Pointing out that the present rats 
of spending can only add to th 
already monumental national debt 
the Survey asks every voter to let 
his congressman know that som« 
method must and should be found 
to put a ceiling on spending of the 
taxpayers’ money. 

They feel, therefore, that the 
House Joint Resolution 371, intro 
duced by Rep. Coudert, which 
would limit federal government 
spending in 1952-53 to $71 billion 


if | deserves the support of the tax- 
spending continues to rise in the! payer. 
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But the taxes on corporations 


Tool Builders See 


Production Rising 


Despite Cutbacks 


CLEVELAND. —- Despite govern- | 
ment cancellations of machine-tool | 
orders in recent months, machine- | 
tool production and shipments are | 
continuing to mount, the National 
Machine Tool Builders’ Assn. said 
last week. 


The association said that it is 
shipping at the rate of $85,000,000 a 
month as compared with $42,800,000 
last July “and while there is cur- 
rently a downward trend in de- 
mand, incoming orders still ex-| 
ceed shipments.” 


Progress is also being made in| 
the field of subcontracting,” it is| 
pointed out. “Suppliers of parts| 
have been located in increasing 
numbers and their production is 
adding, on a cumulative basis, to 
the overall total,” the association 
said. 

“The current cancellations repre- 
sent merely a breathing spell,” as- 
sert the machine tool builders, “and 
the full impact of the defense pro- 
gram on the machine tool industry 
still remains to be felt.” 

NMTBA points out that the in- 
dustry’s backlog is in the neighbor- 
hood of $1,400,000,000 and repre- 
sents 17 months’ output at present 
capacity. 

“Little difficulty is being ex- 
perienced in getting materials and 
component parts, and the defense | 
agencies, on the whole, are work-| 
ing closely with the industry,” the | 
builders say. 








Royal Buick of New York | 


Opens New Showroom 


William S. Weaver and George 





New York, have announced the | 
opening of their new showroom at | 
1246 Second Ave. | 

The new showroom provides the | 
dealership with 3,000 square feet 
of space to be devoted entirely to | 
sales and executive offices. Service | 
operations will continue at 327 E. | 
64th St., under the supervision of | 
George Allbee. 





with Kent-Moore 


MONOXIVENT 


FIXTURES 


ENGINE 





If you were to sit down and write out a description of the “perfect” exhaust eliminating system 
for a service department, chances are you'd end up with a word picture of the Kent-Moore 
J 2980 MONOXIVENT Set. It’s designed for use with any underfloor system, and its four important 
advantages are: LOW INSTALLATION COST — Readily installed in upturned “Y” section of 


main duct. No individual “T’s’’ or branch duct required. CONCEALED HOSE ASSEMBLY — 
Asbestos packed flexible stainless steel tube and special tailpipe adapter slide down under 





3 2980 


floor for safe keeping when not in use. No storage problem, no 
unsightly hoses hanging from overhead. QUICK, CONVENIENT 
USE—Just lift the floor cover-plate and MONOXIVENT is ready 
for use... quickly, easily attached, detached and stowed. LONG 
LIFE, LOW COST OPERATION—Fully protected against dam- 
age, can’t get lost or “borrowed”. Minimum frictional losses 
assures efficient, economical operation. Complete installation 
data furnished upon request... 


write for it today! 


KENT-MOORE ORGANIZATION, inc. 


GENERAL MOTORS BUILDING ¢ DETROIT 2, MICHIGAN 


Engineers and Manufacturers of Special 
Automotive Service Tools and Equipment 


Sales and Service Engineering Represent- 
atives in Principal Cities Coast-to-Coost 








WEBSTER 





BEFORE 


UNIVERSAL TRUCK SEAT 
REPLACEMENT KIT 


AFTER 


Everything you need to completely rebuild the seat of 
practically any used truck 


. The only complete kit available to prop- 
erly recondition the seat and back cushion 
of 90% of the trucks in use. 

. Fits Chevrolet, Ford, Mercury, Dodge, 
Fargo, G.M.C., International, Reo, etc., 
1940 through 1947. Larger kit available 
for 1948 thru 1952. 

. The quality is the same as original equip- 
ment. Tough durable fabric, L. A. Young 

springs and factory standard cotton pads. 

The only tools needed are tack hammer, 

screw driver and hog ring pliers. With a 

minimum of time and unskilled labor you 


nN 


w 


> 


can completely rebuild the seat cushio 
and back of practically any truck. 


. This kit has been approved by factor) 
used car and truck reconditioning depart 
ments of manufacturers. 


. Remember! This is not a mere recover 
ing job. It is a complete renovation in 
cluding new springs, new pad replace 
ment, repair of broken border wire and 
braces and new covers for seat cushio 
and back. All necessary parts are in 
cluded in the kit, such as tacks, hog ring 
and hog ring pliers. 


ow 


o 


1940 to 1947 Kit — $16.95 F.O.B. Detroit 
1948 to 1952 Kit — $19.95 F.O.B. Detroit 


W. L. WEBSTER MFG. CO. 


BOX 3269 JEFFERSON STATION, DETROIT, MICHIGAN 
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Insurance Rate Hike 
Rejected in Virginia 
RICHMOND, Va. 


Mutual 


lestimated that denial of the in- 
| crease saved Virginians approxi- 
| mately $800,000 a year on their in- 
The Virginia | surance. The new schedule of rates, 


state corporation commission has | proposed by the National Bureau | 
rejected proposed increases in the 
premiums on automobile and gen- 
eral liability insurance policies in 
the state. 

An official of the commission 


of Casualty Underwriters and the)! 
Insurance Rating Bureau, | 
was termed by the commission as | 
“excessive and unfairly discrimina- 
tory.” 


Packard Starts | 
Instruction for | 
Service Aides 


DETROIT.—Packard will begin a 
series of instructor schools in New | 
York today (Apr. 28) for all zone 
service technicians as part of a/| 


| long-range nationwide program. 


Following the New York school, | 
which will include eastern division | 
zones, others will be held in Chi- | 
cago beginning May 5 for western | 
division zones, and in San Fran- | 


|cisco, May 15, for Pacific division | 


zones. 

In announcing the plan, J. A.| 
Carr, parts and service manager, | 
revealed that training would in- | 
clude new methods of servicing | 
Easamatic and standard brakes, | 
and a refresher course for servic- | 
ing Ultramatic drive, along with | 


power closing, to fit your needs. 


It’s easier than you think to 


CUT DELIVERY COSTS AND 
IMPROVE YOUR SERVICE 


with ANTHONY LIFT GATES 


As much as 50% and more has been slashed 
from delivery costs by operators in over 122 
different industries. Delivering more loads per 
day with less manpower. Greatly reducing 
merchandise damage and personnel accidents. 
One man can easily handle bulky, heavy 
loads with an Anthony LIFT GATE. Lifts all 
types of loads, up to 2000 Ibs. Load or un- 
load from curb, dock and ground levels. 
Models for any truck—from Y2-ton to heavy 
semi-trailers—available in types, and with 


Use your 
letterhead to write for 
distributor's name. Ask 
for a demonstration or 
a *‘Model"’ that shows 
how to evaluate your 
need for a LIFT GATE. 


ANTHONY COMPANY 


STREATOR -« 












In your own office, at 
your own desk, see 
how a LIFT GATE will 
cut your delivery cost. 




















company 










Address: Dept. 107. 


ILLINOIS 





for LOWER OPERATING COSTS 





* SAVE FUEL 
* REDUCE WEAR 
* PREVENT LUGGING! 


® 


with Seer 


ELECTRIC 


TACHOMETERS 


keep an EYE on the R. P.M. 


ECONOMY rance 





Q 





Every engine has a speed range where 
horsepower and fuel consumption are most 
efficient and economical. Leading-fleet 


operators report a substantial savings in 
fuel, maintenance costs and increased 
safety by having drivers operate in this 
R.P.M. economy range. Sun Electric Tach- 
ometers are simple to install, they have no 
drive cables or rotating parts. Models are 
available for gasoline engines in any speed 
range up to 7,000 R.P.M. Write for name 
of your local distributor and complete data 


sheet TODAY! 


Manufactured 





6327 Avondale Avenue 


* FOR CARS, TRUCKS, 
TRACTORS & BOATS 


* NO DRIVE CABLES 
* EASY TO INSTALL 
* ILLUMINATED DIAL 
* SENSITIVE 

* ACCURATE 

* EASY TO READ 


and Guaranteed by 


z SUN ELECTRIC CORPORATION 


INSTRUMENT-TACHOMETER DIVISION 


5909 


Chicago 31, Illinois 


engineering changes on the trans- 
mission. New methods of service 
promotion will also be taught. 

“These zone service men are be- 
ing trained as instructors and will 
repeat the courses at each dealer- 
ship in their zones,” Carr said. 

Carr pointed out that defense 
needs and the Korean war had 
taken some Packard mechanics 
and the added training would im- 
prove service for Packard owners. 
Zone parts and service managers, 
assistant parts and service man- 
agers and service representatives 
will receive training. 

Brake and Ultramatic instruction 
will be given by A. L. Elkins, serv- 


and S. C. Riggs, eastern divisional 
parts and service manager, will 
handle service promotion courses 
in New York. H. N. Johnson, west- 
ern divisional parts and service 
manager, will team with Carr for 
this portion of the program in Chi- 
cago and San Francisco. 


NPA Suspends 
Nut-Bolt Firm 


WASHINGTON. — NPA’s current 
campaign against violators of its 
inventory regulations resulted last 
week in the issuance of a suspen- 
sion order against one of the na- 
tion’s leading producers of nuts, 
bolts and screws after the firm, 
according to the government’s 
statement, was found to have com- 
mitted acts described as “tanta- 
mount to hoarding.” 

At a public hearing conducted be- 
|fore NPA Hearing Commissioner 
Palmer D. Edmunds in Chicago, 
| Pheoll Mfg. Co., of 5700 W. Roose- 
| velt Rd., Chicago, was adjudged to 
| have committed 88 separate viola- 
| tions of CMP Regulation 2, which 
|limits inventories of controlled 
| steel to a 45-day supply. 
| Hearing Commissioner Edmunds, 
|on the basis of evidence offered by 
| NPA, issued a suspension order 
|directing that all allocations and 
j}allotments which may be granted 
'to the company in the third and 
fourth quarters be reduced 1,000 
tons, for both periods steel reduced | 
100 tons and copper brass mill | 
products reduced 100,000 pounds for 
| the third quarter. 
| NPA charged that the violations 
|of inventory regulations occurred 
| during the period from July 3, 1951, | 
| through Dec. 18, 1951. The Pheoll 
| company was charged with accept- 
jing deliveries of 809,037 pounds of 
|carbon steel wire of various sizes 
jin excess of the allowable inven- 
| tory. 








Liquid Gas 


(Continued from Page 26) 


jan equal mixture thereby produc- | 
ing quieter, smoother and apparent- 
| ly more powerful performance. 
| “Also, L.P.G. burns with such a| 
|cleanliness and combustion is so/| 
complete that there are no carbon | 
deposits to dirty the oil nor dilution 
to weaken it. This cuts mainte- 
nance costs appreciably, in some in- 
stances up to 50 percent. 


“The end result is an engine 
which delivers about the same miles 
per gallon in actual service, but 
with a cheaper fuel and one which 
burns with such cleanliness, that 
overhaul periods and oil changes 
are greatly prolonged. This reduces 
downtime to a minimum and re- 
sults in an operating cost situation 
which neither the gasoline nor the 
diesel can match.” 








| 


ice training manager, and H. G.| 
Langston, service technician. Carr | 








Canada Alcoa Cuts Offer 
For Aluminum Exports 


WASHINGTON.—DPA Adminis- 
trator Manly Fleischmann  an- 
nounced last week that a modified 
offer for increasing exports of 
aluminum to the U. S. has been 
received from the Aluminum Co. of 
Canada (Alcan), replacing an of- 
fer by that company which expired 
on Apr. 18. 

The new offer is similar to that 
previously made, except that quan- 





tities involved are less and the 
time period is shorter, According 
to the terms of the new offer, the 


| peak of guaranteed exports would 


amount to not less than 200,000 
short tons per year for the four 
years 1955-1958, inclusive. The total 
exports contemplated under the 
new offer for the years 1952 to 1958, 
inclusive, would amount to 1,110,- 
000 tons, as contrasted to 1,850,000 
tons in the earlier offer, Fleisch- 
mann said. 





its future. 


And in this sound, essential parts 
jobbing business, the NAPA Job- 
ber Franchise is an asset of proven 
value. NAPA is the largest inde- 
pendent parts organization in the 
automotive industry. Through 
warehouses in 39 key cities, NAPA 
distributes parts and supplies of 
unsurpassed quality to NAPA Job- 
bers throughout the nation. 

The parts lines distributed by 
NAPA are all produced by in- 
dependent manufacturers. These 
parts cover the requirements of 
cars and trucks of all makes and 
ages. And they share in common 
a single standard of quality .. . 
“always equal to or surpassing the 
parts they replace.” 

The jobber who holds the NAPA 
Franchise and distributes these 
lines enjoys the full freedom of in- 
dividual ownership. But he has, 
behind every phase of his business, 
the support and counsel of a great 
national business organization. 


En bs 








Put your money and abilities to work in the 


PARTS JOBBING 


—under the NAPA Franchise 


In peace or war, the consistently profitable record of parts jobbers 
everywhere speaks for itself. The business is sound and essential. 
The tremendous and continuing growth in car registrations assures 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION 
Suite 706, Fox Building, Detroit 1, Michigan 


ti He largest Srlypendenl Faria. Cganization an He Malomolive Thdubty ! 


The NAPA Jobber also has 
these other important advantages: 
(1) NAPA Warehouse Service— 
master stocks on all NAPA lines 
within overnight shipping distance; 
(2) A uniform, written policy of 
Stock Control and Obsolescence 
Prevention; (3) Established meth- 
ods for sound management and 
operation; (4) Far-reaching sales 
and advertising programs. 


For more than 25 years, compe- 
tent jobbers have found that the 
NAPA Jobber Franchise helps 
greatly in making a given invest- 
ment of time and money pay 
greater returns. If you are inter- 
ested in a business opportunity 
which offers a high degree of sta- 
bility, security and profit potential, 
investigate carefully the parts job- 
bing business and the NAPA Job- 
ber Franchise. Desirable opportu- 
nities are open now. For full in- 
formation, write: 














how to BUILD and HOLD 


SERVICE VOLUME KK 


More than 4,000 aggressive car 
dealers have proved the use of Stemac 
Service Emblems bring back the cars 
they sell for servicing—that no promotion 
expense pays dividends year-in and year- 
out to compare with the small cost of 
Stemac Emblems. 

Finest quality chrome finish. Supe- 
rior workmanship. Deep, clean-cut, easily 
read letters of all new metal. Flexibility 
to mount on any curved surface—all tell 
you that here is the finest service name 
plate you can buy, yet whose cost is 
surprisingly low. 





MAIL COUPON TODAY! tet us send you a typical 


Stemac Service Emblem FREE. 


Test it! Bend it! Compare it! 


See why Stemac is the Service Emblem chosen by over 4,000 
leading car dealers to represent them on the new cars that 


leave their sales floor. 


> 
Qa 
Qa 
5 
® 
wv 
- 


—-—STEMAC COMPANY 1281 So. Cherokee, Denver, Colo.- ——, 


Gentlemen: Please send typical FREE Stemac Service Emblem for inspection 
and comparison, together with complete details on how | can build and hold 
service business by using Stemac Service Emblems. 
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Reg. W Relief Ready 


FRB Is Set to Announce 24-Month Terms; 
Steel Crisis Seen as Factor 


(Continued from Page 1) 


preceded them to Washington by 
a week, the NUCDA representa- 
tives said they felt that easier 


credit terms might be “just 
around the corner.” 

In another quarter, William 
Martin, FRB chairman, asserted 
that FRB “will modify its con- 


sumer credit regulations when it 
believes economic conditions justify 
such a step.” 
* * * 

ARTIN said that if FRB 

thought it feasible, some credit 
controls would be scrapped en- 
tirely “regardless of the congres- 
sional reaction.” 

Martin explained that he was 
making the statement because of 
reports that FRB was holding back 
on modification of credit controls 
on the grounds that such a move 
would affect Congress’ decision re- 
garding extension of credit-curbing 
powers due to expire June 30. 


(In Dallas, hopes for early re- 
lief from Regulation W were 
dampened by Oliver G. Powell, 
member of FRB’s board of gov- 
ernors. 

(Powell told the Dallas Times 
Herald that FRB had no intention 
of modifying or abolishing Regula- 
tion W at the present. He said 
FRB “saw no reason for not going 





have been.”) 


along just as we 
* * + 


pee NUCDA delegation meeting 
with FRB officials in Washing- 
ton received assurances that 
credit controls over cars were 
receiving “serious consideration” in 
relation to any economic necessity 
for a change. 

The NUCDA group consisted 
of James C. Downing, president; 
Ray Hayward, vice-president; 
Walter Wilson, immediate past 
president, and Cyrus Gorson. 
They met with R. M. Evans, FRB 
governor who is administratively 
responsible for Regulation W; 
G. E. Noyes, director of the divi- 
sion of selective credit; C. J. Swan, 
assistant director, and C. L. Fau- 
ver, assistant to the chairman. 
The NUCDA group submitted the 
results of a spot survey showing a 
decline in used-car sales. A total of 
140 dealers from 31 states took 
part in the check. 

* * * 
T SHOWED that for the first 
three months of this year, sales 
were 19.6 percent below those of 
1951. 

The NUCDA representatives 
said this slump eventually might 
be reflected in the new-car 
market and could lead to a 
“ruinous” deflationary spiral in 











“T dunno—I guess he’s trying to 
give the joint class.” 





the entire consumer goods in- 
dustry. 

They said that at the very least, 
Regulation W should be eased to 
provide for a 25 percent downpay- 
ment and 24 months to pay the 
balance on both new and used cars. 

FRB was said to be considering 
extension of the regulation’s 18- 
month time limitation to 24 
months, but it reportedly was de- 
termined to keep the one-third 
downpayment feature. 

The NUCDA figures showed that 
in each of the three months, sales 
lagged about 20 percent behind 
those of 1951. 

Last year, the 140 dealers sold 





6,378 units in January, 6,433 in 
February and 7,085 in March, for 











"LOAD-STER” 
HELPER SPRINGS 
HELP BOOST 


PROFITS 
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MAIL TO NEAREST 


A cAMP 


PRIOR PRODUCTS, Inc. 
Box 349, Middletown, Ohio 


Box 7608, Dallas, Texas 


Please send me descriptive literature on the “Load- 


ster” HELPER SPRING 
nearest distributor. 


ng, Rn EY REESE Sa 








ADDRESS BELOW 


tle shelf space. . 


EASY TO STOCK 


Tale thaleltkel Medel acclalwmi ie] ¢-mm lio 


. labeled 


for easy identification. 


SMALL INVENTORY 


Ten (10) sizes cover 90% 
of the cars in operation. Dis- 
tributors located through- 
out the country mean quick 
delivery. 


BIG MARKET 


For /2-ton and %-ton pick- 
up trucks... passenger cars; 
salesmen with heavy sam- 
ple cases, vacationers with 


luggage, cars pulling house 


acti clacmmelale Mv dcla amiaclii-tas 


.a sales potential in the 


ealtiitelaee 


EASY TO INSTALL 


NO MAINTENANCE 
REQUIRED 


and the name of your 


PRICED RIGHT 


List prices from 
$14.75 to $21.40 





STREET. 





CITY. 


PROFITABLE 





STATE 
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a total of 19,896. This year, it was 
5,044 in January, 5,281 in February 
and 5,664 in March, for a total _— 
15,989. 


. * . 


2 Finance Firms State 


Charges Against Reg. W 

WO of the “Big Three” auto 

finance companies have gone on 

record for easier credit terms or 
elimination of Regulation W. 

New and used-car dealers, auto 
manufacturers and the American 
Finance Conference, representing 
smaller finance firms, had previ- 
ously urged abolition of Regula- 
tion W or time-payment terms 
of at least 24 months. 

AUTOMOTIVE News queried the 
larger finance companies last week. 
* * * 


ALTER LUNDELL, president 

of C.L.T. Credit Corp., stated 
that his firm’s position has been 
and is that Regulation W controls 
should be eliminated. 

E, C. Wareheim, president, as- 
serted that Commercial Credit 
Co. had already requested the 
Federal Reserve Board to ease 
terms to 24 months on new cars 
and the two preceding year mod- 
els, 

General Motors Acceptance Corp. 
declined to comment on Regulation 
W Terms. 

* . * 

EANWHILE, three members of 

the National Used Car Dealers 
Assn. steering committee, James 
C. Downing, Atlanta, president; 
Ray Hayward, Omaha, vice-presi- 
dent, and Walter Wilson, Dallas, 
conferred with FRB officials on 
credit terms last week. 

NADA officials have been meet- 
ing with FRB officials to urge 
abolition of controls or 24 months 
at a minimum almost weekly in 
recent months. 

A week ago, auto makers, 


St. Louis Bureau 
Hits Tactics at 
Quickie Lots 


ST. LOUIS. — Racket tactics ir 
sales by irresponsible used-ca 
dealers are increasing at an alarm 
ing rate in this city, and the larg 
est number of complaints to th« 
legal aid bureau here deal witl 
overcharges and misrepresentation 
in used-car purchases, according t« 
Milton Lauenstein, director of the 
bureau. 

He said the complaints did not 
involve dealers with an established 
business and reputation. 

Lauenstein said that customers 
were told that a certain car was 
reconditioned and that the lot’s 
“paid mechanic” (usually nonexist- 
ant) would make needed repairs. 

But later he finds that the papers 
he has signed include acknowledge- 
ment that the car was sold “as is.’ 

Some customers also complained 
that they were induced to sign 
blank notes. 





N.C. Convention 
Elects Deaton 


PINEHURST, N. C. — Fred H. 
Deaton, of Statesville, was elected 
president of the North Carolina 
Automobile Dealers Assn. at the 
annual convention here last week. 
Deaton succeeds Jack Steele of 
Raleigh. 

Other 1952 officers are: Thomas 
L. Black, Pinehurst, vice-president; 
H. A. Marks, Wilmington, secre- 
tary; Frank Gossett, Charlotte, 
treasurer; Allan Mims, Rocky 
Mount, director, and Bessie Ballen- 





through the AMA, urged repeal 
of Regulation W. 
Lundell’s reply to AUTOMOTIVE 
News stated: | 
“We believe controls on install- 
ment credit should be eliminated | 
entirely and that  credit-worthy | 
buyers of automobiles should be | 
permitted to arrange terms ad-| 
justed to their ability to pay, as de- 
termined by experienced financing | 
agencies which operate on sound’ 
business principles. 
* * 
“TN THE case of new automobiles 
this means terms of at least 24 
months. Unquestionably the current 
unrealistic limitation on maturities | 
is hurting automobile sales in all | 





price brackets and creates an un- 
justifiable burden for families of | 
lower or average income who have | 
need for a new or good used car. 

“We have repeatedly advocated, 
to the Senate Banking Commit- 
tee and the staff and members of 
the Federal Reserve Board, that 
prompt action be taken to bring 
relief from the onerous terms of 
Regulation W.” 

Wareheim stated: 

“We have taken the position that 
new and used-car sales have been 
retarded under the present controls | 
as the monthly payments based on | 
the present restrictions of 18 months 
are entirely too high for the aver- 
age installment buyer to pay month- 
ly, which has had some bearing on 
the increased repossessions during 
the past several months. 

“If the controls should or must 
be continued, we have urged 24 
months on new cars and the three 
preceding year models, with one- 
third down payment, as we feel 
the monthly payment is the vital 
problem and not the down pay- 
ment on this class of cars, 

“We are somewhat concerned 
about the backing up of late model 
cars, which materially affects the 
sale of new cars, because of trade- 
ins of such models; and unless they 
can be sold, dealers will be reluc- 
tant to trade in the last three- 
year model cars; consequently, new 
car sales would be stymied.” 
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Michigan, Ohio Jobbers 
Hold Detroit Meeting 


DETROIT.—National Automotive 
Parts Assn. jobbers from Michigan 
and northern Ohio met here Friday 
to discuss the auto parts and sup- 
ply business as of now and the 
trend for 1952. 


J. Rex Queeney, manager of the 
Detroit NAPA warehouse, was host, 
assisted by J. M. Heffelfinger, presi- 


and Henry Lansdale, vice-president 





from Detroit. 


dent of NAPA, from Indianapolis, | 


and general manager of NAPA, 


tine, renamed executive secretary. 





FOR AUTOMOBILES AND FURWITURE 
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EASIEST OF ALL ACCESSORIES 
| TO SELL. Show it and you'll sell it. 
There's EXTRA VALUE in this big, 
heavy-nap cloth with stitched edge, in 
serviceable metal container. If jobber 
can’t supply, order direct from: 
Las-Stik Mfg. Co., Hamilton, Ohio. 





THE ORIGINAL 
WAX-TREAT 


POLISHING CLOTH 


FOR AUTOMOBILES AND FURNITURE 
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| teading automobile dealers all over the 
United States recognize the value of dealer 
identification. Their preference for Ben- 
matt license plate fromes, service monc 
grams and other personal identification, 
|exceeds by far that of all other manv- 
facturers combined. 


The Benmatt 
Organization Inc. 


3447 East 15th Street 
LOS ANGELES 23, CALIFORNIA 
Phone ANgelus 3-6751 
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Ward Freed on 3 Counts 


Hudson Dealer Still Faces 31 Others; 
Tax Collectors Also Nip Him 


By Ira Alexander 


Staff Correspondent 


DENVER.—The jury of eight 
women and four men in the Fred 
Ward case, after actually deliber- 
ating a total of 27 hours and 27 
minutes over a period of three days, 
returned a verdict of not guilty on 
all three counts last week. The ver- 
dict was a new climax in the long- 
developing story of the Ward Hud- 
son distributorship collapse that be- 
gan July 31, 1951. 

Fred Ward was charged with 
fraud, misrepresentation and con- 
fidence game in regard to the sale 
of stock in his various enterprises, 
and in the sale of $2,500 worth of 
stock to Sam G,. Russell, Denver 
realtor. 

A re-check of the 15 indict- 
ments returned by the grand jury 
shows 37 counts remaining. Six 
of them overlap and probably 
will be consolidated. That leaves 
a total of 31 counts which may 
be brought into court. 

On July 31, 1951, the U. S. Nation- 
al Bank threw Ward and his four- 
state Hudson distributorship into 
receivership. The bank filed a suit 
in Denver district court, charging 

that Ward owed it $476,000 in un- 
paid loans. 

Albert J. Gould, Denver attorney 


Ford Tank Order 
Tripled; Pontiac 


Rockets Upped 


DETROIT.—Ford’s war contract 
for T-48 tanks, still secret models, 
has been trebled and Pontiac has 
been granted a $501,500 increase in 
its defense assignments, it was 
announced last week. 

The increase in Ford’s orders 
boosts the original contract from 
$180,000,000 to more than $300,000,- 
000, the Army Ordnance corps said. 
The original order included tooling 
costs at Ford’s new Livonia (Mich.) 
plant. 

A company spokesman said that 
a fire which damaged part of the 
plant Feb. 29 would not effect de- 
livery schedules and that produc- 
tion would be well under way by 
the end of the year. 

Pontiac’s increase calls for addi- 
tional quantities of rocket assem- 
blies and brings the company’s 
rocket contract to $5,000,000. 








Goodrich Acquires Subsidiary 

AKRON.—American Anode, Inc., 
formerly a wholly-owned subsidiary 
of B. F. Goodrich Co., has been li- 
quidated, it is announced. The busi- 
ness will be carried on under the 
name of American Anode, a divi- 
sion of B. F. Goodrich Co. 





New - Miracle LIGHT 











agencies and 
cor lots get the business. You can do the 
tame with POST-LITES, the glamorous 
outdoor fluorescents that are sold on a 
written guarantee to increase your busi- 
ness satisfactorily within 30 days or B on 
may return the lights for full refund. This 
guarantee is over two years old, yet not 
one POST-LITE has been returned. In- 
creases in patronage as much as 500% are 
directly traceable to lights. 


Act NOW! Beat your competition to the punch with these 

new miracle lights that give 10 times the light at half the 

cost. It's the best and cheapest advertising you can buy. 
You can't miss! 


Bi COUPON FOR FREE CATALOG 


| W. H. Long Co.--101 W. Illinois St.--Chicago 10 | 

| Est. 1911. 41 Yearsof Guaranteed Service to Industry | 
Please rush FREE Catalog, Prices and details 

| of your Written Money-Back Guarantee. | 
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Salesmen: Exclusive Territories Open 


|named receiver for the Ward es- 
| tate, discovered that Lester W. Hall, 





executive vice-president of the U. 
S. National Bank, Denver, had been 
on Ward’s payroll for many months 
as a “loan consultant.” The bank 
fired Hall. 


District Attorney Bert Keating 
called a special grand jury to in- 
vestigate Ward, which indicted the 
automobile distributor, Mrs. Ward, 
Hall, Mervyn L. McCarthy, Ward’s 
former auditor; Clarence Endsley, 
Ward’s mortician friend in whose 
crypt, the jury discovered, the 
Wards had stored some of their 
belongings, and O. E. Stephens, ma- 
jor Colorado gambler, who the state 
charged, owned horses that Ward 
raced under his colors at Centen- 
nial park. 

Aside from their battle in Den- 
ver district court the Wards also 
face prosecution from the U. S. 
Internal Revenue bureau. Tax 
collectors have filed a claim 
against the Ward’s bankrupt es- 
tate, asserting that Ward owes 
$218,772 in personal income taxes 
and $37,358 in income and excess 
profits taxes on his business. 


The trial just ended went to the 
jury without the defense putting 
Ward on the witness stand or call- 
ing a single witness to testify. 

Before the case went to the jury, 
Judge Walsh approved 19 instruc- 
tions submitted by District Attor- 
ney Keating, including a direction 
that the complaining witness in the 
trial, Sam G. Russell, had no duty 
under the law to investigate any 
statement made to him by Ward 
concerning the Hudson Finance | 
Corp. Walsh also approved an in- 
struction that Russell had no duty 
under the law to ask Ward to re- 


Dingeman 
(Continued from Page 3) 


newspaper advertising. We keep a 
classified ad on used cars running 
continuously in the local paper. 

There are many dealers who do 
not feel that they want to spend 
too much on advertising. I think 
they make a mistake. Of course, 
I think it is a matter of educa- 
tion. 

I also want to warn dealers that 
it would be to their best interests 
to stay on top of their accounts 
receivable, or it won’t be long be- 
fore they wake up with a headache. 
We belong to the local credit 
bureau, and if a customer wants 
credit, we check through the bu- 
reau before we give it to them, 
because of years gone by when we 
were loose in our credit, we have 
a box of checks that came back 
“NSF” that represented a real loss. 

7 * * 


Good Business Tenets 


M* OPINION pertaining to the 
selling of new cars at the 
present time is that the dealers 
are going to have to watch credit 
statements of the individuals com- 
ing in to buy a new car, so that 
he can check to see whether they 
are a new-car prospect or a good 
used-car prospect. If they will do 
this, I think that they will cut 
down their repossession losses con- 
siderably. 

I have often wondered how a 
dealer can buy used cars and 
sell them wholesale, especially a 
dealer in a small community, be- 
cause with competition the way 
it is, the wholesalers as a general 
rule buy the car at a price that 
will not leave much of the new- 





car discount for the dealer when 
he washes out the deal. I might 
state in the last 32 years I doubt 
very much if I have been able 
to wholesale over 50 used cars 
(I am not talking about $50 or 
$75 junkers). 


Again I say the fundamentals of | 
a good dealer is giving intelligent 
service and seeing that the cus-| 
tomer gets what he pays for; giv- | 
ing the customer a fair allowance | 
on his used car when he trades it | 
in on a new one; and, above all, | 
courtesy throughout the entire or- 
ganization. All dealers should take | 
a part in politics, whether they are 
local or national, so that when the 
election is over they have no beef 
coming. My parting advice to deal- 
ers is, “Get out the vote and vote 
yourself in this coming election.” 


turn his $2,500 investment in the 
finance company. 

Frederick E, Dickerson and 
Anthony F. Zarlengo, defense at- 
torneys, stressed, during cross-ex- 
amination of Russell, that he had 
not investigated statements made 
to him by Ward concerning the 
Hudson Finance Corp. They also 
stressed the statement by Rus- 
sell that he never asked Ward to 
return his money. 


Monday morning District Judge 
Joseph J. Walsh postponed for at 
least two days the second trial of 
Fred Ward on charges stemming 
from indictments of the special 
grand jury. In the pending indict- 
ment Ward is accused of conspir- 
ing with Hall and McCarthy to ob- 
tain fraudulently a $100,000 loan 
from J. K. Mullen Corp., Aug. 28, 
1950. 


Hall and McCarthy have - been 
granted trials. Hall’s is tentatively 
set to open May 12. McCarthy’s 
originally was postponed to May 5 
by agreement of both sides. Dis- 
trict Attorney Keating said he 
wanted to dispose of the charge 
against Ward before proceeding 
against his alleged co-conspirators. 

In the meantime, defense at- 
torneys have notified the judge 
they want to present a motion 
arguing that Ward already has 
been tried in effect on the 
charges scheduled for the second 
trial. 

They contend that all of the evi- 
dence bearing on the new case em- 
bracing charges of false represen- 
tation, confidence game and con- 
spiracy and that each was brought 
out in the stock fraud case in which 
Ward was freed. 
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Most recently completed of the Nash zone offices and parts warehouses around the 
country is this building in Seattle. The Seattle zone serves dealers in Washington and 


parts of Oregon and Idaho. 


Utah L-M Concern 
Sued by OPS for 
$93,738 Damages 


DENVER.—OPS is seeking $93,- 
738 in treble damages for alleged 
overcharges made by a Salt Lake 
City auto dealership. 

Anthony F. Greco, deputy re- 
gional OPS enforcement director in 
Denver, said the defendant in the 
suit—on file in U. S. district court 
in Salt Lake City, is Walton 
Motor Co.. 

The original complaint, an “open- 
end” action filed Feb. 29, asked 
treble damages of $29,036. 

The amended complaint seeks 
almost an additional $65,000. It al- 











leges that Walton Co., a Lincoln- 
Mercury dealership, sold cars since 
March 2, 1951, at over-ceiling prices 
totaling $31,246. 


Greco said the suit is the largest 
of its kind to be undertaken by 
OPS in the four-state region of 
Colorado, New Mexico, Wyoming 
and Utah. It stemmed from an 
investigation which started in 
March of last year and continued 
after the original case was filed 
two months ago, according to 
Greco. 

The Walton probe was directed 
by Elmer Pratt, district OPS en- 
forcement chief in Utah. The suit 
was filed by Scott M. Matheson, 
U. S. district attorney for Utah, 
and George McMillan, special as- 
sistant to the U. S. district attorney 
for OPS. 











GENERAL MOTORS ACCEPTANCE CORPORATION 


The GMAC Thrift-Guard Plan—The complete 
Time Purchase Plan that can be offered only by dealers in 
CHEVROLET, PONTIAC, OLDSMOBILE, BUICK AND CADILLAC CARS. 
Also offered for used cars of all makes sold by these General Motors dealers, 
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Carlife is Not a Polish 


Gat-CARLIFE 
GUARANTY “72” 


\the Profitable Plan that will 
yy Wldily 
=Brighten= Your Future— 


Jiu " ! \ ' 


Get the Lowdown! Mail This Coupon Today! 


Carlife 
Accumulates 
Cash for You 
Like it’s Doing 
for Other 
Dealers 


' 
| The Carlife Guaranty Co. Phone Diamond 1-2388 
| 16501 Wyoming, Detroit 21, Michigan 


RUSH us more information concerning CARLIFE GUARANTY “72" 
without cost or obligation. Show us what other dealers are 
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Affecting Factories and Dealers... 





Auto Advertising 


(Continued f 


une’s 35 pages of want ads, the 
new record reflected activity in 
virtually all classifications. In the 
first three months of this year, 
the Tribune carried 20.4 percent 
more want advertising than dur- 
ing the same period of 1951, in 
itself a banner year in classified 
volume. 

During January, February and 


more pages of want ads than it 
carried during the same months 
of last year, it adds. 

* + * 


Owens with L &M 


Robert B. Owens jr., auto and 


Den, president, has 
Owens was with Young & Rubicam 


he was with Campbell-Ewald. 
He was account executive on U. 
S. Tire and also for a tire industry 


troit he supervised agency service 
in connection with the advertis- 
ing and merchandising of used cars 
on various accounts, including 
Chevrolet, Pontiac, Oldsmobile, 
Buick and Cadillac. Among Lennen 
& Mitchell’s accounts is Tide Water 
Oil. 
+ * 

Agency Adds I1 to Staff 

Brooke, Smith, French & Dor- 


rance, ad agency, has added 11 
members to its Detroit staff. They 


* 


ber, James D. Killens, Stephen P. 
Dougherty, Charles V. Hicks, Vir- 
ginia Smith, Melvin  Doebler, 
Charles Maricak, Waldemar 


and William H. Kennedy jr. An 
addition to the agency’s quarters 
at 8469 E. Jefferson, Detroit, is 
now nearing completion. 

* Bo * 


For Trailer Industry 


Silvercote Products, Chicago, 
manufacturer of reflective insu- 
lation and supplier to the trailer 
coach industry, is launching a 
national promotional program in 
the interest of the trailer indus- 
try, according to A. James Lytle, 
head of the company’s distribu- 
tion center and warehouse in 
Elkhart, Ind. 


Look, Colliers, Saturday Evening 

Post, American, American Le- 

gion Weekly 

Farming magazines, Lytle said. 
* * * 


McCarroll Named 
Appointment of Arthur C. Mc- 
Carroll as director of public infor- 


California 
Angeles plant and 
the Dodge San) 
Leandro plant has| 
been announced | 
by James Core, | 
assistant to the) 
president of! 
Chrysler, McCar- | 
roll, who will) 
make his princi- | 
pal headquarters | 
‘ at the Los An-| 
A. C. McCarroll geles plant, has 
had several years of public rela- 
tions experience with Westing- 
|house Electric in Pittsburgh, and 
| Rexall Drug in Los Angeles. For 
| the past five years he has been on 
| the editorial staff of the Los An- 
| geles Herald and Express. 
* * x 


In New PR Posts | 


| 
John Montgomery, with the De- 
troit publicity department of Ruth- 
rauff & Ryan, ad agency for the 
past 18 months, has joined the 
press information service section of 
Chrysler Corp. He succeeds Charles 
H. Hanson, who has joined Young 
& Rubicam, ad agency, in a pub- 
licity post in its Detroit office. 
* * * 











Tops in Linage Gains 

For the first four months of 1952, 
Progressive Farmer reports it gain- 
ed 46,270 ad lines to lead all other 
major monthlies of over a million 
circulation in linage gains. With a} 
total of 266,353 lines, January 
through April, it now ranks second 


March, the Tribune published 199 | 


tire ad executive, has joined Len- | 


are Alan Clamage, Joanne L. Guer- | 


The ads will appear in Life, | 


and Successful | 


mation for the Chrysler Motors} 
Los | 


rom Page 34) 


monthlies, exceeded only by Better 
Homes & Gardens, the magazine 
adds. 

Each month for the last eight 
consecutive months, Progressive 
Farmer has broken all of its previ- 
ous records in total pages, in ad 
volume and in circulation. 

* * * 


Look Promotes 2 


| Gardner Cowles, president and 
|editor of Look, has announced the 
|promotion of William Lowe, 31, 
managing editor since July, 1950, 
to executive editor and Leslie 
| Midgley, 37, foreign editor since 
| August, 1950, to managing editor. 

Before joining Cowles, Lowe had 


European economic news for the 


for 13 years and for a similar time | Herald Tribune’s New York edition. | 


Before joining Look as foreign 
| editor a year ago last August, Midg- 
|ley had been an associate editor 


campaign, “national safety week” | of Collier’s. Prior to that, he had| 
for the Rubber Mfrs. Assn. In De-| been with the New York Herald| assistant personnel director of In- 


| Tribune for eight years. 
* * * 


Names 


| John G. Standart jr., Kenyon & 


| Eckhardt Inc., Detroit, has been| 


named a_ vice-president of the 
agency. He is account executive on 
the Lincoln-Mercury account. Prior 
|to joining K&E, Standart was with 
|MacManus, John & Adams adver- 
|tising agency, Detroit, from 1937 
| to 1950. 
| William H. Gibbons has been 
named advertising manager of 
Tinnerman Products, Inc., Cleve- 
land manufacturer of fasteners. 
Thomas H. Corpe, former ad 





| : Py 
| ern California. 
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Sundae for Nash Birthday— 


Jack Andrea, owner of a confectionery 
near the Nash plant in Kenosha, Wis., dis- 
| plays his “Golden Airflyte sundae,"’ which 
nen & Mitchell, as vice-president | been economic editor of the Euro-|he invented in honor of the new 1952 
and account executive, Ray Vir| pean edition of the New York Her-| models. Andrea decorated his establish- 


announced. | old Tribune, and correspondent on| ment with photographs of the new cars. 





|Management Units to Hear 


| Industrial Tape’s Wyland 
| DETROIT.— Robert B. Wyland, 


| dustrial Tape Corp., New Bruns- 
| wick, N. J., will be a guest speaker 
| before the fourth annual manage- 
| ment clinic of the Detroit chapter, 
Society for the Advancement of 
Management. The clinic will be 
held here May 22-23. 

Wyland will address the person- 
nel section of the chapter’s pro- 
gram, on “Measuring Results of 
Supervisory Training.” Wyland has 
authored several articles on per- 
|sonnel training and measurement 
| of accomplishments for profession- 
|al journals, and has been a fre- 


| 





oa T.| manager of Buick, has purchased quent speaker before civic and pro- 
Lungershausen, William T. Bendler | the Eel River resort lodge in north- | fessional groups around the coun- 
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Why take chances with a 
makeshift, ‘‘we hope it 
works’’ assembly when you 
can get a tested, approved 
‘“‘NATIONAL”’ System. 

ou have a choice of 6 
“NATIONAL” Systems— 
all engineered and guaran- 
teed, in writing, to do the 
job. Delivered complete, 
with motor and blower units. 
Both overhead and under- 
floor systems for present 
buildings or new construc 
tion. Overhead Systems are 
priced from $206.25 depend- 
ing On number of inlets. 
Don’t gamble. It takes only 
a 3¢ stamp to find out about 
all of the ‘‘NATIONAL” 
Systems and you'll be sur- 
prised at how little they cost. 
‘There is a qualified ‘‘NA- 
TIONAL” man near you. 
Write today for literature. 


of GARAGE VENTILATION, INC. 





World's Largest Manufacturer of Ex 
Dept. E2 


Clusive Garage Ventilating Equipment 
330 N. Church St., Decatur, Ill. 
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BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 


and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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i xcept for Few Metals, DPA Reports .. . 





Supply Outlook Best in Months 


while total current liabilities rose 
$13.3 billion, 

As the House Banking committee 
finally opened its hearings on con- 
trol extension, the first witness, 
ESA Chief Roger Putnam, said 
that the steel situation proves that 
wage-price controls should be ex- 
tended for two more years. 

Chairman Brent Spence pre- 
dicted that law would be ex- 
tended for another year. He said 
“no party will want to take the 

responsibility on itself for killing 

controls.” 


Putnam called on the committee 
to (1) restore slaughtering quota 
powers; (2) repeal the Capehart 
amendment; (3) eliminate the 
Herlong amendment, and (4) 
strengthen the FRB’s_ authority 
over consumer and housing credit. 


WSB Chairman Feinsinger told 
the committee that no attempt 
should be made to eliminate WSB’s 
dispute jurisdiction or limit it to 
economic issues, since employers 
and unions would hesitate to bring 
cases before the board because of 


By William Ullman 


Washington Correspondent 

WASHINGTON. — The Defense 
*roduction Administration said last 
veek that there has been a 
marked easing” in the nation’s 
supply of all basic materials, except 
for a few metals. 

It was the most optimistic re- 
port on the supply situation to 
come out of the government 
agency since the outbreak of war 
in Korea. 

However, in another report, the 
Federal Reserve Board said indus- 
trial production in April dropped 
to the lowest level since last 
August. Reduced steel output in 
anticipation of a strike was re- 
sponsible, the FRB pointed out. 

According to SEC estimates, the 
net working capital of U. S. cor- 
porations amounted to $80.9 billion 
at the end of 1951. During the year, 
working capital increased $2.5 bil- 
lion. The growth in 1951 reflected 

a large increase in total current 
aSsets amounting to $15.8 billion, 


FOR 











TEAM UP WITH YOUR 
TRUCKSTELL DISTRIBUTOR! 


|S goed surveys of franchised truck dealers show 
extra net profits of $40.00 to $80.00 per vehicle 
through the sale of specialized truck equipment. The 
present greater desire on the part of truckers to 
avoid over-loading and purchase trucks fully equipped 
for their service is expected to increase the special 
equipment market further. 


Your Truckstell distributor is eager to cooperate 
with you in building your profits—and at the same time 
giving your customers a 
more satisfactory job. 


Look on your Truck- 
stell Distributor as head- 
quarters for Truckstell- 
Baumis dual-axle drive 
conversions, and other 
items of special truck 
equipment. He can han- 
dle all your requirements 
for special equipment, 
installation and service. 
For name of your near- 
est distributor write us 
or consult your special 
equipment directory or 
your classified tele- 
phone directory. 


TRUCKSTELL MANUFACTURING COMPANY 
UNION COMMERCE BUILDING « « » CLEVELAND 14, OHIO 





Truckstell-Baumis conversions 
double payload and traction of 
conventional trucks. With these 
conversions you can offer drives 
engineered to your customers’ 
requirements. 





uncertainty that it could carry 
them to a conclusion. 

OPS Chief Arnall reported that 
his agency’s decontrol committee 
is studying standards for elimina- 
tion of record-keeping and report- 
ing requirements in areas where 
ceiling suspension “is not appro- 
priate.” 

The Senate Banking committee 
met at the same time and ques- 
tioned former Defense Mobilizer 
Charles Wilson behind closed 
doors. Wilson told the senators, 
it was learned, that the controls 
program should be continued but 
with “better coordination” be- 
tween wage and price curbs. For 
three hours he was questioned on 
his part in the steel negotiations 
which led up to his resignation, 
according to reports. 

In the course of the annual meet- 
ing of the U. S. Chamber of Com- 
merce last week, price controls 

were debated by Gardner Ackley, 
director of the office of economic 
policy of OPS and George Romney, 
Nash vice-president. 

The discussion appeared to show 
that government officials are more 
impatient to get rid of price con- 
trols than businessmen. 

Ackley said he wants to get rid 
of price controls as soon as pos- 
sible. Romney, on the other hand, 
said he believes it better to hold 
price controls a little tco long than 
to lift them a little too soon. He 
said a bad public reaction would 
be caused by ending them too soon. 

Indirect controls were favored 
by Romney. He sited what he 
said was the success of Canada 
in using them. 

The OPS speaker said indirect 
controls might be more painful 
than direct controls, and gave as 
an example the holding down of 
wages by measures that would 
throw men out of work. 

“The history of the administra- 
tion of OPS,” Romney declared, 
“has been a history of trying to 
control profits rather than prices. 
The agency has acted contrary to 
the intent of Congress.” 

For several months, Romney 
stated, there was distortion in the 
prices allowed the automobile in- 


Dodge Head Hits 
Conflict Between 
‘W,’ Output Hike 


MIAMI, Fla.—-The automobile in- 
dustry is faced with a paradoxical 





situation, William C. Newberg, 
president of Dodge, told Dodge 
dealers here last 


week. 

“Materials con- 
trols have been 
eased, thus mak- 
ing increased out- 
put possible,” he 
said, “but credit 
controls remain, 
which makes it 
difficult for deal- 
ad ers to sell.” 

Newberg pre- 
W. O. Newberg dicted that auto 
business would improve during the 
rest of 1952. 

“The big problem now is Regu- 
lation W,” he said. “The pre-Korean 
regulation is hurting dealers more 
than anything else because of the 
high down payment required.” 

He also pointed to high taxes as 
posing a grave problem. 

“For example,” he _ explained, 
“when a man buys a $2,000 car, 
he pays $624 in taxes. Putting it 
another way, virtually all the down 
payment under Regulation W goes 
to pay taxes. It isn’t until the 
owner makes his first payment that 
he begins paying anything on the 
automobile itself.” 


Synthetic Rubber 
Price Is Cut 


WASHINGTON.—An average cut 
of three cents per pound on GR-S 
synthetic rubber sold by Recon- 
struction Finance Corp. was an- 
nounced Thursday by OPS. 

The ceiling reduction is in keep- 
ing with RFC’s recently announced 
price cut made possible primarily 
by a decrease in the required use 
of high-cost alcohol butadiene, 
OPS said. 














New Rubber Chief in Detroit— 


E. Dorrance Kelly (third from left), who recently took over as director of the NPA's 
Rubber division, made a tour of the Detroit plant of U. S. Rubber Co. last week. 
Left to right, Pete Wemhoff, editor of Automotive News; C. L. Moody, factory man- 
ager of the Detroit plant; Kelly, and W. J. Sears, vice-president of the Rubber Manu- 
facturers Assn. Kelly, formerly southern representative of the American Machinery and 
Foundry Co., was deputy rubber chief prior to his latest appointment. Previously he 
had been with ECA and WPB. 





dustry. The reason, he added, was; tailment of copper allocations to 
that OPS wanted to hold down the| brass mills, wire mills, and foun- 
profits of General Motors. dries. 

At NPA it was announced that Officials estimated that if the 
copper strikes in Chile and this | strikes continue a month the loss 
country may compel sharp cur- | of 36,000 tons of copper wil! result. 


The 
“KRYLON-izing” 
PROFIT 
STORY 


tops just about everything 
else in the business! 











Cavstas cisat 


Acryiic spRa’ 
<M Astometioe Di- 
Seen svennane rons 000? 


15 minutes’ time plus 40c 
worth of Krylon will bring 
in $2.95 to $4.95 








“Krylon-izing” is easy to sell as part of every spring change- 
over—and how it helps to make your profits soar! It’s 
consistently advertised in big national magazines. 


“Krylon-izing” completely waterproofs ignition systems, 
ends starting failures caused by moisture. And it does more 
—much more. It protects the entire ignition system against 
corrosion, rust, dirt. Prevents shorting at terminal points. 
Increases battery life. 


Just clean the ignition system, then press the button on the 
aerosol can and spray. That’s all! Try it on a car yourself. 
Then start the motor. Throw a bucket of water on it—it will 
keep purring merrily along! Get the special 3-can Starter Kit 
from your jobber—and start cashing in today! 


3-CAN STARTER KIT 
It costs just $4.78—puts you in the “Krylon-izing”’ business. 
Can bring you back up to $40. It contains: 
@ 3 cans heavy-duty Automotive Krylon 
@ Colorful window banner—helps bring in those impor- 
tant first jobs 
@ 8 “Krylon-izing” tags—they remind customers to come 
back for another job in 6 months 





Selling like wildfire! 


KRYLON 
CHROME PROTECTOR with SILICONE 


Profit two ways. Sell it in the applicator-top bottle. 
Do the job yourself as a service. Here's protection 
essential for the “flash chrome” of today's cars! Doz- 
en 8-oz. bottles $9.29, dealer cost. Retail, $1.29 each. 


KRYLON, INC., Dept. 705, 2601 W. Brood St. Philadelphia 32, Pa. 
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Expected Upton Fails to Appear... 





Buyers Record Declines in April 


NEW YORK.—An anticipated 
spring upturn in industrial activity 
failed to appear in April, according 
to the monthly report of the busi- 
ness survey committee of the Na- 
tional Assn. of Purchasing Agents. 

Rather, a trend to level off, 
which had been noted in March, 
appeared to be canceled in April. 

A sharp drop in back orders was 
reported by 36 percent of the pur- 
chasing executives participating in 
the survey. It further was found 
that production declines were 
double the increases, with seasonal 
gains in some lines more than bal- 
anced by further deterioration of 
the general industrial situation. 

Although the March survey had 
shown a tendency to close the gap 
that had developed between the 
reduction of back orders and the 
high rates of production by curtail- 
ing output, this was reversed in 
April. The spread for April was 
about as great as that for January. 

Cited as contributing to the 
unfavorable reports were the in- 
creasing weakness of the price 


Eddins Retires; 
New Plymouth 
Chief Selected 


DETROIT.—Retirement of D. S. 
Eddins, 65, for more than 17 years 
president of Plymouth, was an- 
nounced Wednesday by Chrysler 
Corp. President L, L. Colbert. 

Chrysler directors met Friday to 
name Eddins’ successor and were 
expected to promote John P. Mans- 
field, 48, who has been vice-presi- 
dent and general manager of 
Plymouth since January, 1951. 

Eddins became president of Plym- 
outh in December, 1934, after join- 
ing Chrysler Corp. a year earlier 
as a member of the staff of K. T. 
Keller, then corporation manufac- 
turing vice-president and Dodge 
president. Eddins was assigned to 
Plymouth in April, 1934, as vice- 
president and general manager. 

A native of Waco, Tex., where he 
was born on Apr. 13, 1887, Eddins 
entered the auto field in the Stude- 
baker shops at Dallas. He advanced 
to Studebaker sales and spent a 
brief time as a partner in a Max- 
well distributorship before joining 
Chevrolet in 1918. 

He organized the Denver and 
Tarrytown (N. Y.) zones for Chev- 
rolet—feats earning him promo- 
tions to Atlantic Coast regional 
manager and assistant general sales 
manager. 

Eddins was appointed general 
sales manager of Oldsmobile on 
June 1, 1925, and advanced during 
the next seven years to general 
manager, vice-president and presi- 
dent. In 1932 he was transferred 
from Oldsmobile to the staff of R. 
H. Grant, General Motors sales 
vice- president, resigning the follow- 
ing year to join Chrysler Corp. 





structure, some inventory liqui- 
dation, lower employment and a 
somewhat pessimistic policy on 
future purchasing commitments. 
The steel labor controversy was 
said to have stirred uneasiness. 

Defense business picked up on 
a spotty basis in April, but the sur- 
vey found that volume was not 
sufficient to reverse the decline 
recorded since December. 

In replies to questions on the 
need for controls over prices and 
materials, 87 percent of the pur- 
chasing executives surveyed urged 
complete elimination or some mod- 
ification, 67 percent favored elim- 
ination and 20 percent advocated 
modification. 

The principal recommendation 
for modificaticn was use of the 
simple system of priorities for 
direct defense needs. The 13 per- 
cent favoring retention of controis 
believed, in the main, that contro!s 
would be necessary until the out- 
come of the steel dispute was 
known. 

The survey found continued 
softening of industrial material 
markets, with the pace acceler- 
ated. Substantial reductions in 
inventories of purchased mate- 
rials were reported for the fifth 
consecutive month. Adjusting to 
balance the lower order bookings 
and reduced production sched- 
ules, coupled with price weak- 
nesses, has made industry 
extremely conscious of inventor- 
ies, the report said. 

Few increases and a large num- 


Packard Stages 
Economy Trial 


In Southwest 


DALLAS. — The _ southwestern 
Packard zone has just completed 
an economy run of its own and it 
is credited by zone officials with 
obtaining a surprising volume of 
publicity, as well as stimulating 
dealers to sell the Packard from 
an economy and price standpoint. 

The car, a “Series 200” selected 
from Packard’s lowest price brack- 
et, completed a 6,196-mile drive 
Apr. 23, with gasoline performance 
checked in as 20.1 miles to the gal- 
lon. The run was made under rules 
prescribed by executives of the 
American Automobile Assn. 

The whole idea was originated 
by Vern Doonan, Packard’s Dallas 
zone manager, with the objective of 
emphasizing to dealers that Pack- 
ard could give “surprising econ- 
omy performance” and that deal- 
ers should place greater emphasis 
in selling from an economy and 
price bracket standpoint. 

Only one day’s advance publicity 
was given the appearance of the 
car in each city. Most papers ran 
photographs of the car and its 
pretty 23-year-old driver, Joyce 








—~Y 


Ogilvy. 


. * 





End of Another Economy Run— 


Checking the log of a Packard 200" 


upon completion in Dallas of a 6,196-mile 


economy test drive throughout the southwest are Mayor J. B. Adove jr. (holding pen), 
and a group of Dallas auto leaders. Left to right are: A. B. Nichols, district manager 
of General Tire and Rubber Co.; C. R. Fisher, president of Fisher Motors; X. R. Gill, 
president of Packard Automobiles, Inc.; City Manager Charles Ford; Cc. L. Swalwell, 
Dallas manager of the American Automobile Assn.; Mayor Adove; Joyne Ogilvy, Fort 
Worth, driver, and Vern Doonan, zone monager. 





|ber of decreases in price were re- | 
ported in the month, with none of | 
them very sharp. Reported up were | 
asbestos, calcium carbide, fertilizer, 
industrial diamonds, insecticides, 
potassium salts and seed. 

Decreases in price were reported | 
for fatty acids, butyl alcohol, case- 
in, coal, coke, containers, conduit, 
small motors, fasteners, sugar, 
meat, glycerin, industrial tape, for- 
eign and secondary lead, hides, 
leather, belting, some lumber, men- 
thol, mercury, vegetable and fish 
oils, pulp and paper, synthetic 
resins, rubber, shellac, soft goods, 
warehouse steel and strapping, tal- 
low, tires and secondary zinc. 


Obituaries 


Fred F. Webster, 50, 


Canada Ford Dealer 


AMHERSTBURG, Ont.—Fred F. 
Webster, 50, president of Webster 
Motors (Canada), Ltd. (Ford), died 
at his home here Apr. 28. Mr. Web- 
ster had been a Canadian dealer 
for 30 years, and his dealership in 
Windsor is considered one of the 
finest and most modern in Canada. 

Mr. Webster reportedly never 
fully recovered from an operation 
which he underwent about a year 


ago. 
* * * 


W. C. Grimes 
OKLAHOMA CITY.—W. C. Grimes, 62, 
used-car dealer here, died suddenly March 
30 after being stricken with a heart attack 
at his place of business. 
* * * 


Cliff T. Dodson 
STAMFORD, Tex.—Cliff T. Dodson, 57, 
Stamford auto dealer for 30 years, died 
Apr. 6, following a heart attack. | 
* * 


Arthur F. Ferriss 

UTICA, N. Y.—Arthur F. Ferriss, 80, 
who formerly was engaged in the automo- 
bile business here, died in a Utica hospital 
Apr. 6. He sold Chevrolet and Lexington 
cars until 1920 when his business was pur- 
chased by Cole Chevrolet Motors, Inc. 

* * 


Stephen C. McDonough 
ST. PETERSBURG, Fla. — Stephen C. 
McDonough, an auto dealer in Cleveland 
for more than 30 years, died here Apr. 9 
of a heart attack. Until ill health forced 
his retirement three years ago, he was 
president of McDonough Motors, Inc., 
Cleveland. He had also been associated 
with Jordan-Ohio Co. 
* * * 
Vernon McQuinn 

WICHITA, Kans.—Vernon McQuinn, 30, 
local used-car dealer, was killed Apr. 7 
when a light plane he was riding in crashed 
into a power line shortly after taking off. 

* * * 


Fred R. Owens 

UVALDE, Tex. — Funeral services were 
held here recently for Fred R. Owens, 58, 
Buick dealer at Crystal City, Tex. Mr. 
Owens took a Buick franchise in 1940 and 
later added the GMC truck line. Prior to 
becoming a dealer, he had been a traveling 
representative one —_ ne oil companies. 


Ww. A. w. Canton 
LaFOLLETTE, Tenn.—W. A. W. Carden, 
71, president of Carden Motor Co. and 
long active in politics, died Apr. 20. In 
1935 and again in 1939 he served in the 
state general assembly as senator. 
* * 


Michael J. Mothwell 
LACONIA, N. H.—Michael J. Mothwell, 
66, an auto dealer in this city, died in 
Laconia hospital Apr. 23 after a long ill- 

ness. He was .. wae of Ireland. 


Edmond .. Hubbard 
HUNTINGTON, W. Va. — Edmond T. 
Hubbard, 53, president of Hubbard Motor 
Co., Williamson, W. Va., died in a hospital 
here Apr. 20. Mr. Hubbard had been ill 
several weeks from a heart condition. 
* * * 


C. Laurence Warwick 

PHILADELPHIA. — C. Laurence War- 
wick, 62, executive secretary of the Ameri- 
ean Society for Testing Materials and its 
administrative head since 1919, died sud- 
denly Apr. 23, shortly after presiding at 
a dinner honoring the retiring treasurer of 
the society. Mr. Warwick had been active 
in the society since 1909. He had made 
many notable contributions to the field of 
standardization and research in materials 
and was recognized as an _ outstanding 
authority on materials. 


* 
A. W. Deal 
JONES, Okla.—A. W. Deal, 80, 
Jones auto dealer, died Apr. 18 in his 
home. He started in business in 1921 and 
retired in 1948. 
* * * 
John A. Morrissey 
RIVER FOREST, I1l.—John A. Morris- 
“ey, 58, president and founder of Chicago 
Rivet & Machine Co., Bellwood, IIl.. died 
Apr. 18 at his home here. Mr. Morrissey 
was well known in the original equipment 
and replacement field for many years as 
a manufacturer of rivets and riveting 
machines, 


former 


. 


* * 
Robert C. Clark 
DETROIT. — Robert C. Clark, 63, for 
many years supervisor of service schools 
and service publications for Chevrolet, died 
suddenly Apr. 27 of a heart attack. He 
recently had been honored for 25 years of 
service with Chevrolet. During World War I 
Mr. Clark served in the Army Air Corps 
in charge of airplane repair in France, 
and edited technical data concerning Chev- 
rolet products used by the armed forces 
in World War II. 








Edgewater Turns Out Its 500,000th Ford Since V-J Day— 


The second largest assembly plant of Ford, at Edgewater, N. J., 
its half-millionth civilian car since resumption of output after the end of World War Ii. 


A two-door, it was delivered to Muriel Conrad, Highland Park, N. J. 


last week produced 


Executive 


secretary of Middlesex County Heart Assn. She had ordered the car through W. E. 
Mount & Sons of New Brunswick, N. J. Left to right: Angus M. Harris, Edgewater plant 
manager; Mrs. Conrad and Joseph B. Mount of the dealership. 





Sharper Competition Seen 
By Vance; Net Off a Bit 


WILMINGTON, Del. — 
competitive position 
arise in the automobile industry” 
before 1952 ends and Studebaker 
“proposes to meet this situation 
with a good product, strong finan- 
cial position, and aggressive adver- 
tising and selling,” President and 
Chairman Harold S. Vance told 
the annual meeting of stockholders 
here last week. 

Th: possibility of stronger com- 
petition is based on “hopes that 
controls, which are now hamper- 
ing us will be relaxed.” 

Net income for the three months 
ended March 31, after all taxes, 
amounted to $4,862,149, or $2.06 per 
share, as compared with $4,931,521, 


“A more | 
is likely to| 
| period increased from $138,369,749 
| to $149,826,186. 





Chrysler Reports 
10,700 Dealers 
In Safety Drive 


DETROIT.—Through the contin- 
uing monthly safety-check program 
launched by MoPar last September, 
the more than 10,700 Plymouth, 
Dodge, DeSoto and Chrysler dealers 
will take part in the May national 
automotive safety campaign. 

A special brake check is to be 
featured through newspaper and 
radio advertising, direct mail and 
dealer displays. 

Under the MoPar planned sales 
program, truck and car owners are 
made aware of the condition of 
such items as mufflers, steering 
linkage, glass, lights and windshield 
wipers. 

John O. Huse, vice-president and 
sales manager of Chrysler Motor 
Parts Corp., said plans were being 
made to expand the safety program 
for 1952-53. 





Aluminum Cable 


Offered for Cars 


OAKLAND, Calif.—Availability of 
a new automotive electrical cable 
made of aluminum wire was an- 
nounced Wednesday by Kaiser 
Aluminum & Chemical Sales, Inc. 

Designed for use between the 
solenoid and starter motor or gen- 
erator, depending on the circuit, 
the new cable is marketed by 
Kaiser Aluminum in bulk lengths 
to fabricators who make the fin- 
ished cable assemblies. The cable, 
produced at Kaiser Aluminum’s 
Newark (O.) plant, is stranded with 
all-aluminum EC grade wires of 
special temper to all standard sizes 
required by the automotive in- 
dustry. 





or $2.09 per share in the first quar- 
ter of 1951. Sales during the same 


Sales of cars and trucks in the 
first quarter totaled 67,546, as com- 
pared with 86,108 in the first three 
months of 1951. 


Despite lower unit volume, prof- 
its for the first quarter of 1952 
were virtually equal to those 
achieved in the first and best quar- 
ter of last year, and considerably 
improved over the third and fourth 
quarters of 1951. 


This improvement in profits in 
the first quarter of 1952 over the 
two preceding quarters results 
from some growth in volume of 
defense work, but principally 
from a long-sought price adjust- 
ment on passenger cars, Vance 
said. 

During the balance of this year, 
defense output is expected to in- 
crease substantially. We expect to 
continue to build cars and trucks 

at the maximum levels permitted 
under the government’s materials 
allocation program, he added. 


GM Profit Slips 
To $127 Million; 
Sales Off 4% 


DETROIT.—General Motors re- 
ported last week a net profit of 
$127,000,000, or $1.42 per share for 
the first quarter. This compares 
with $141,000,000, equal to $1.58 a 
share in the same 1951 period. Net 
sales for the three months ended 
March 31 amounted to $1,793,000,000, 
against $1,960,000,000 in the same 
quarter a year ago, a drop of 8% 
percent, and 4 percent under the 
last three months of 1951. 

The firm points out that the 
net income for the first 1951 
quarter was after providing $15,- 
000,000 for reconversion and plant 
rehabilitation costs in connection 
with the defense emergency. In 
the first period this year, the cor- 
poration paid $251,000,000 for U. S. 
and foreign income, and excess 
profits taxes. 

Signed by Chairman Alfred P. 
Sloan jr. and President C. E. Wil- 
son, the report said that the gov- 
ernment’s changes in the defense 
program will spread defense output 
over a longer period and reduce 
peak loads. In the first quarter of 
1952, net defense sales soared to 
$326 million from $100 million in 
the like period a year ago. Civilian 
turnover, however, was off to $1,467 
million in the quarter just ended 
from $1,860 million in the corre- 
sponding time a year ago. 
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By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 


| Car, Truck Output Estimates 























Cars and Trucks, 
U. S. and Canada 


Week Week Jan. 1 Jan, 1 
Ended Same Ended Total to to 
May 3 Week, Apr. 26, Apr., May 5, May 3, 
1952 1951 1952* 1952 1951* 1952* 
CHRYSLER 21,261 26,126 20,946 90,767 473,319 328,704 
Chrysler . 2,812 8,249 2,872 11,647 63,677 44,696 
DeSoto 2,224 2,69: 1,822 8,511 38,772 33,726 
Dodge 5,606 5,377 5,623 24,680 123,942 88,515 
Plymouth 10,619 14,908 10,629 45,929 246,928 161,767 
FORD 20,495 24,634 20,683 90,211 486,257 297,958 
Ford .... 16,077 18,951 16,196 71,049 377,773 232,096 
Lincoln 616 562 606 2,317 10,995 9,375 
Mercury ois 3,802 5,121 3,881 16,845 97,489 56,487 
GENERAL MOTORS .. 41,690 47,315 43,849 176,266 909,861 618,755 
Buick .......... ‘ 7,501 8,727 7,487 32,127 163,631 112,035 
Cadillac 2,126 2,050 2,251 8,977 39,933 30,216 
Chevrolet .... 20,420 23,319 22,213 81,978 452,139 303,011 
Oldsmobile 5,344 6,196 5,467 22,906 115,233 78,999 
Pontiac ...... 6,299 7,023 6,431 27,278 138,925 94,494 
KAISER-FRAZER 1,296 2,007 1,249 5,664 22,675 21,002 
Frazer ........ fuss jeeaieiiceeis 
Kaiser ..... 1,296 2,007 1,249 5,664 22,675 21,002 
CROSLEY 60 25 59 272 2,924 1,032 
HUDSON 1,280 1,987 1,406 6,505 68,358 29,581 
NASH. ......... 3,706 3,870 3,795 15,560 62,169 40,532 
PACKARD ..... 1,422 1,933 1,390 6,268 34,204 22,294 
STUDEBAKER. ..... 3,280 4,875 3,280 14,696 94,949 63,551 
WILLYS-OVERLAND? 1,206 746 1,203 5,294 13,651 19,998 
Total Cars, U. S..... 95,696 113,518 97,860 411,503 2,168,367 1,443,407 
#Includes station wagons. *Revised. - = os 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Total to to 
May 3, Week, Apr. 26, Apr., May 5, May 3, 
1952 1951 1952* 1952 1951* 1952* 
CHEVROLET 7,209 9,762 7,664 29,383 168,816 113,673 
CROSLEY . 15 23 17 53 315 159 
DIAMOND T 150 150 187 187 3,293 2,565 
DIVCO .... 72 80 60 293 1,645 1,217 
DODGE... 880 2,309 3,680 14,299 56,696 56,402 
FEDERAL 48 aM dvaitateedas 168 749 661 
FORD ... 5,038 7,573 4,985 21,306 124,363 80,442 
. ae , 2,544 2,490 2,414 10,605 48,687 57,451 
NTERNATIONAL 2,881 3,108 2,914 12,786 63,120 58,197 
MACK ........ 210 340 210 971 5,842 4,276 
REO a ORR 360 419 352 1,636 5,886 6,456 
STUDEBAKER 1,175 836 1,198 §,425 15,346 22,369 
RE 320 376 317 1,394 6,415 5,324 
WILLYS-OVERLAND ~ 2,445 1,911 2,611 10,188 39,081 37,062 
MISCELLANEOUS 301 338 301 1,324 5,429 5,430 
Total Trucks, U. S. . 23,648 29,751 26,910 110,598 536,713 451,684 
Total Cars, Trucks, ; 
ee ceces see 19,844 148,269 124,770 522,101 2,705,080 1,895,091 
Total Cars, Trucks, 
Canada pecinpraietatee 9,781 9,273 9,472 40,121 169,347 132,196 
Grand Total 


129,125 152,542 134,242 562,222 2,874,427 2,027,287 





Drive, Sterling, Nash, etc. 
N.B.: Alli U. 8. totals incinde ears and trucks for military orders. 


*Revised, Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 





In Auto Production 


(Continued from Page 1) 
how long suppliers can keep com- 
ing through with shipments. 

Opinion last week was that most 
auto suppliers have enough steel on 


pinch first. 


* 


Early Cutback Is Likely 


~ 


ent producers may feel any supply 


* 
tie Big Three makers—General 
Motors, Ford and particularly 





hand to finish May assignments 
and get at least a slight start on 
June work. 

However, it was said, should the 
steel strike continue, auto produc- 
tion likely will have to be curtailed 
by the end of May, and independ- 





Chrysler—should be able to live 
longer on borrowed time. However, 
large steel sheets are said to be 
an already tight item at Ford’s 
for Lincoln production. 

A prolonged steel strike will 
have hit the auto industry when, 














on the Warehouse “Diet” 
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A 


/ 
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Reduce Corporate Taxes 


Remember, when your inventory goes 
down—so do your taxes! That’s another 
good reason for shipping your wares by 
American Airlines Airfreight. No worries 
about fast delivery on reorders, too! 


For further information, wire us collect— 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17, N. Y. 











plies of nearly all kinds of metal 


| for the first time in months, sup- 


were beginning to come into ade- 
quate supply. 

With few exceptions, car makers 
| had their sights set on substantial- 
|ly higher production this month. 
The May goal, one that was vir- 
tually discarded last week, had been 
set at 425,000 cars. Truck makers 
planned another 110,000 units. 

* * . 


OW, vehicle makers feel, a steel 


tieup will keep them from taking 
advantage of a slight surge in 
spring demand, and at the same 
time they are apprehensive of the 
basis on which the strike might be 
settled. 

A substantial price hike for 
steel would mean an almost im- 
mediate increase in auto produc- 
tion costs. And, auto makers are 
already coping with the buying 
apathy of a price-conscious pub- 
lic. 

In order to be better prepared for 
strikes in basic industries, auto 
makers are expected to press a 
request that the National Produc- 
tion Authority give them material 
allotments on a six-month basis 
instead of quarterly. 





7 Labor 


(Continued from Page 1) 


tions as news of the refinery work- 
ers’ walkout spread. 

In Detroit, meanwhile, the Ford 
Rouge and Dodge Truck plants 
were directly hit by strikes last 
week. 

Some 1,500 tool and die makers at 
the Rouge plant stayed off their 
jobs for five days in protest against 
the week’s suspension of a UAW- 
CIO Local 600 committeeman. 


* * * 


tyres Rouge strike halted produc- 
tion of tools needed for output 
of tanks and jet engines. Striking 
tool and die makers also were rais- 
ing a wage-increase demand. 

Approximately 4,000 at the Dodge 

truck plant were on strike as a 
protest against discipline of 298 
metal workers in the parts depart- 
ment, who had staged a walkout 
the week before last. Pickets in 
front of the Dodge truck plant 
would let only supervisory person- 
nel enter the gates. 

At East St. Louis, DL, a week- 
long strike of salesman at Brod- 
head Motor Co. (Ford) came to 
an end. Details of an agreement 
on commissions were not di- 
vulged. 

The UAW-CIO won a collective 
bargaining election among service 
employes of Empire Chevrolet 


|Corp., Brooklyn, N. Y. The UAW 


received 13 votes to 9 for an inde- 
pendent union. 
* * a 


N GRANTING the steel industry 

an injunction voiding govern- 
ment control of the industry, Judge 
Pine declared: 


“I believe that the contemplat- 
ed strike, if it came, with all its 
lawful results, would be less in- 
jurious to the public than the in- 
jury which would flow from a 
timorous judicial recognition that 
there is some basis for this claim 
to unlimited and unrestrained ex- 
ecutive power, which would be 
implicit in a failure to grant an 
injunction. 

“Such recognition would under- 
mine public confidence in the very 
edifice of the government as it is 
known under the Constitution.” 





Chicago Assn. Denies 


Meeting with Union 


CHICAGO.—The Chicago Au- 
tomotive Trade Assn. has con- 
ducted no official conferences 
with representatives of the AFL 
Salesmen’s Union, Manager Ed 
Cleary advised Automotive News 
last week. 

Cleary denied a report in the 
Apr. 21 issue of Automotive 
News to the effect that the 
CATA withdrew its $1,000,000 
damage suit against the union 
as part of an agreement for an 
association-union meeting. 

The association dropped the 
suit because damages could not 
be proved against the union, 
Cleary said. CATA had origin- 
ally charged damages as a re- 
sult of union picketing before 
the CATA auto show opened in 
February. 





strike has placed them in dou- | 
ble jeopardy. They fear a prolonged | 





$13 to $19 


| 


(Continued from Page 1) 

ceiling decreases are due to be 
$12.78 to $19.26 on Chevrolet 
Styleline models, $13.50 to $13.75 
on Fleetline cars and $13.75 on 
the division’s trucks. Lower fed- 
eral excise tax amounts will re- 
sult in even lower prices at the 
retail level. 

It is understood that no further 





3M's Marking Tape— 


A new method for marking traffic lanes 
and parking stalls on dealer and fleet 
garage floors, is ed by Mi t 
Mining and Mfg. Co., St. Paul. Tests with 
a single tape—'Scotch” brand plastic 
film tape No. 471—show that the new 
marking method has 500 percent more life 
than previous striping materials, the pro- 
ducer pointed out. 








| Doce Trucks Down $15-$60... 
| 


Chevrolet Cuts Prices 


on Cars 


price cuts are expected on passen- 
ger cars due to savings on con- 


version steel. 
* 


* * 


ODGE truck prices were cut 

$15.55 to $60 at the factory re- 
tail level. These were the same 
amounts as the increases based on 
conversion steel used last fall. 

The decreases were effective 
May 1, and rebates will be made 
to dealers on trucks in stock. 


In Detroit, spokesmen for the 
other members of the Big Three, 
Chrysler Corp. and Ford Motor 
Co., said no conversion-steel ad- 
justments were required of them on 
passenger cars. 


The Chrysler spokesman said 
none of the corporation’s makes 
had used more than $10 worth of 
conversion steel per car, and there- 
fore the OPS formula was not 
applicable. The three Ford lines 
all were introduced in 1952 versions 
after industry use of conversion 
steel had ceased. 


Independent makers were silent 
on their price intentions. 





Auto Stocks 


Apr. Apr. 1952 

30 23 High Low 
Chrysler 734% 74% 16% 68% 
Crosley 2% 2% 3% 2% 
GM 53% 53% 55% 50 
Hudson 13% 14% 14% 12% 
K-F 5 5% 7 5 
Nash 18 20% 21% 18% 
Packard 4% 43s 4% 4% 
Stude. 37% «40938654 «8388 31% 
Willys 9 9 10% 8% 
Average 24.00 24.44 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 




















This is the fourth advertisement in 





the powerful FULTON campaign — more to come! 


hat ane YOU saying 2 


Are you asking them to buy a Fulton Sun Shield 
when they come into your showroom, service 
department and used car lot? Many a car owner 
is already half sold by Fulton’s POST advertising. 
You can take care of the other half of the 





NO. 36 DE LUXE 
TRAFFIC LIGHT FINDER 
a natural sale with 
every Sun Shield — to 
bring those overhead 
traffic lights into view. 


sale with a one-minute reminder of the 
beauty, comfort and safety provided 


by a Fulton Sun Shield. 


You'll build up the sale, time after 
time, with ease. Do it now! 


THE FULTON COMPANY 


M:LWAUKEE 14, WISCONSIN 


in Canada: J. C. Adams Co., Ltd., Toronto 
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Big Turin Show 
Attracts 265,000 
In One Weekend 


TURIN, Italy.—Over 265,000 per- 
sons jammed the _ International 


Motor Show at Turin over the Apr. 


26 weekend to ogle the latest model 
automobiles displayed by eight na- 
tions. 

The show, which opened in Val- 
entino park on Apr. 23, was likely 
to set an attendance record by 
May 4, the closing date. 

Twenty American cars were on 
display. Spotted about the huge 
showroom were exhibits by General 
Motors, Chrysler, Studebaker, Ford, 
Kaiser - Frazer, Hudson, Packard 
and Willvs-Overland. 

Great Britain was second in ac- 
tual number of cars exhibited. Sev- 
enteen British - manufactured cars 
on display included the Austin, 
Bentley, Ford, Humber, Jaguar, 
Morris and Rolls-Royce. 

The main German firms were 
represented by seven cars, while 
Italy displayed 10. France had five 
cars showing in the exposition. 

Prof. Vittorio Valletta, president 
and general manager of Fiat, said 
the habit of the auto show was 
spreading both in Europe and the 
U. S. 


There were more than 400 ex- 
hibitors at the show filling the 
auditorium. An Italian car was 
given away daily to a visitor hold- 
ing a lucky number. Italian manu- 
facturers put several of their cars 
into a pool and a lottery was held 
daily to determine the winner. 


Classified Want Ads 


Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


_AUTOMOTIVE NEWS 

















HELP WANTED 








SALESMAN 


Must be 
proved record in fine car 
field. 
upon results, plus opportunity. 


“‘crackerjack"’ with 


Income dependent 


Cleveland, Ohio area 


Box 1441. 
c/o Automotive News 
Detroit 26 











PARTS MANAGER. Chevrolet dealer in 
Ohio town of 100,000 needs top notch 
parts manager. Must be experienced in 
handling complete parts operation. Good 
salary and incentive bonus plan. Write. 
giving full particulars, physical descrip- 
tion, background, education and complete 
business and sales experience. This is a 
top opportunity for the right man. Box 
1418, c/o Automotive News, Detroit 26. 


APPLICATIONS, for position as district 
manager in New York state with national 
automobile manufacturer, being accepted. 
State qualifications and experience first 
letter for confidential interviews. Box 
1420, c/o Automotive News, Detroit 26. 

PARTS SALESMEN. Manufacturer of 
quality chrome replacement parts desires 
salesmen selling directly to new car deal- 
ers in Colorado, Utah, Wyoming, New 
Mexico, Montana and Idaho. Box 1417, 
c/o Automotive News, Detroit 26. 

SALESMAN (2) with new car dealer fol- 
lowing North and South Carolina. One 
of the larger distributors of body hard- 
ware, parts and accessories. Established 
territory. Salary, commission, car ex- 
pense. National Automotive Parts, Inc., 
310 W. Cumberland, Philadelphia, Pa. 














MANAGER WANTED 
TRUCK DEPARTMENT 


OF LARGE N.Y.C. DODGE ORGANIZATION 
We are looking for a thoroughly experi- 
enced aggressive retail truck manager 
who is capable of developing a large 
sales potential. Excellent proposition for 
the right man. Write, stating age, quali- 
fications and experience. Replies held in 
strict confidence. 


DEXTER MOTORS 


1892 First Ave. New York 29, N. Y. 


ee rT 
CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive 
PER WORD for each insertion 


California. Low Rates: 


ers. 


at regular rates, 


received. Display Ads: 
WANT AD DEPT., 


EIGHTEEN CENTS 


Wanted Ads accepted at half-rates to encourage this classification for the 


but if signed "Box No. .... 
lar ($1) per insertion for address and extra service as 
$9.80 per 
AUTOMOTIVE NEWS, PENOBSCOT BUILDING, 


(18c) 


replies are 


inch, per insertion 





. in care of Automotive News, 


forwarded, 


industry from Maine to 


Cash in advance. Position 


benefit of our employing read- 


Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


add One Dol- 
the 


Detroit 26, Mich.’ 
unopened, same day 


DETROIT 26, MICH 





HELP WANTED 





ARE YOU INTERESTED in a sound busi- 
ness future? We offer an exceptional 
opportunity to young men between the 
ages of 23 and 30 who desire a career 
in sales and want to become permanently 
situated. Experience is not necessary. 
Our representatives are thoroughly trained 
at our expense in the products we manu- 
facture as well as our selling and sales 
promotion procedure. They are also given 
supervised training in the field. When 
assigned to a territory, they receive 
weekly advances and guarantee of $488 
monthly until they become fully estab- 
lished. 1951 commissions paid to our 
leading producers averaged $53 per day. 
1951 commissions paid to all full year 
salesmen averaged $35 per day. You are 


invited to consider your future in our 
organization. Write fully, in your own 
handwriting, stating age, education. 


marital status, business records and ref- 
erences to P. O. Box 177, Memphis, Ten- 
nessee. Also inclose a snapshot photo- 
graph of yourself, if available. If you 

the ry qualifications, in- 
terviews will be arranged. We will gladly 
present the facts concerning our business 
and discuss your future with us without 
obligation on your part. You will be given 
every opportunity to thoroughly familiar- 
ize yourself with our operation before 
making your final decision. ARTHUR 
FULMER, Automobile Seat Cover Manu- 
facturer, Trim Supply Wholesaler—Mem- 
phis, St. Louis, Charlotte, Louisville, Lit- 
tle Rock, Dallas, Indianapolis. 








AUTO PARTS SALESMEN, We offer an 
unusual opportunity for aggressive sales- 
men, interested in earning $6,000 a year 
and up, selling direct to new car dealers 
and fleets. Ours is an old established 
company, the management having had 
years of experience in this field, and 
due to sales expansion have openings in 
all parts of the United States. A sound 
financial arrangement and a different 
Sales program than has ever been of- 
fered before will enable you to succeed 
in your protected territory. Write in de- 
tail to Lee Rodgers and Co., Box 182, 
West Richfield, Ohio. 


AUTO SALES MANAGER. Buick dealer lo- 
cated in San Francisco Bay area, with 
over 1,000 new car contract, is looking for 
a top notch sales manager. Must be well 
qualified, under 40 years of age, a good 





closer, married, sober and willing to 
work. A real opportunity for the right 
man, Send full particulars, references, 
etc., in application. All replies strictly 


confidential. Box 1421, 
News, Detroit 26. 


c/o Automotive 





SALESMEN. Wonderful 
ambitious men selling ‘‘Precision-Fit’’ 
seat covers to new car dealers. Known, 
advertised for over 30 years, Fabric seat 
covers offer steady income, very liberal 
commission. For information, write giv- 
ing territory desired, qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J. 


opportunity for 








POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
tates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 











GENERAL SALES MANAGER. Aggres- 
sive, capable, with exceptional back- 
ground of experience, desires to relocate. 
Prefer southwest or west. Able closer 
and sharp appraiser of used cars. Possess 
the ability to train and develop men and 
work with them to obtain volume profit 
business. Experienced in sales promotion 
and used car advertising. Have pleasant 
personality and ability to work harmoni- 
ously with key personnel. Can furnish 
excellent references as to character and 
ability. Box 1428, c/o Automotive News, 
Detroit 26. 


SALES OR GENERAL MANAGER. Suc- 
cessful prewar and postwar sales and 
management experience. Familiar all 
phases new and used car operations. Ex- 
cellent closer and efficient appraiser. 
Capable of aggressive direction in all 
departments. Would prefer smaller deal- 
ership in town of 25,000 or less. Inde- 
pendent or “Big 3.’’ South, west or 
Ohio. Would consider assistant capacity. 
Salary plus incentive. Age 42, married. 
References. Available immediately. Box 
1429, c/o Automotive News, Detroit 26. 


MR. DEALER! Can you use a good gen- 
eral manager or sales manager? Am 
now employed. Will operate your busi- 
ness as I would my own; minimizing 
cost, show a profit in new and used car 
sales, service, etc. Have know-how in 
merchandising and volume, can build you 
a good, profitable business. In return, I 
ask a fair weekly salary and incentive, 
long term position (if satisfactory) for 
my 18 years’ experience. Am 39, mar- 
ried and sober. Would like dealership of 
150 to 300 cars in Chrysler products, 
Ford, GM, Packard, Kaiser or Stude- 
baker in New England. Box 1426, c/o 
Automotive News, Detroit 26. 


SALES MANAGER. Fourteen years sales, 
promotion and merchandising experience. 
Automotive and industrial products 
manufacturing. Presently employed, sales 
administration and field sales managerial 
position. Seeks broader opportunity. Pre- 
fer the east. Consider any location. All 
communications confidential. Stock pur- 
chase plan desired if possible. Box 1443, 
c/o Automotive News, Detroit 26. 


GENERAL-SALES or OFFICE MANAGER 
or combination, depending on size of 
deal. In southwest or west coast. 36, 
married, three children. College gradu- 
ate. Officer veteran. Own deal last six 
years in rural community flooded out 
last year, again this year. Sold over 
400 new and used units last year. Avail- 
able in 60 days. Box 1424, c/o Auto- 
motive News, Detroit 26. 














SERVICE MANAGER — Dodge-Plymouth 
dealer, old established firm, modern shop, 
all latest equipment, ideal working con- 
ditions. A real opportunity for a live 
wire. Good salary plus bonus with 
chance for rapid advancement. Refer- 
ences required. Located in Pennsylvania. 
Box 1419, c/o Automotive News, De- 
troit 26. 








SERVICE 
MANAGER 


WANTED 


by long-established 
Studebaker dealer in 
heart of thriving west 
Texas. An exceptional 
opportunity for a quali- 
fied, aggressive man- 
ager. A 200-a-year deal- 
ership in center of city 
of 14,000 auto registra- 
tions. Service potential 
unlimited. Salary and 
commission for capable 
man. Only qualified, ex- 
perienced service man- 
ager need apply. 


Box 1442, 
c/o Automotive News, 
Detroit 26 














BUSINESS MANAGER - ACCOUNTANT. 
Now employed as assistant manager in 
charge of accounting, large GMC con- 
tract. Present business changing hands. 
Experienced all phases retail auto busi- 
ness. Best references, including employers 
and zone. Box 1400, c/o Automotive 
News. Detroit 26. 

SERVICE MANAGER, executive caliber, 
GM background. Volume operation only. 
Business man. Ability to hold all phases 
of operation and personnel to production 
and efficiency to the end of repeat busi- 





ness and high absorption. College, 35, 
married. Box 1425, c/o Automotive 
News, Detroit 26. 





GENERAL MANAGER with sixteen years’ 
experience in the automotive industry 
desires position with one of the ‘‘Big 
4’’ in Michigan, Ohio or the west coast. 
Have necessary capital to purchase part 
interest. Box 1411, c/o Automotive News, 
Detroit 26. 


CHEVROLET PARTS MANAGER, experi- 
enced in all phases factory and medium 
dealer operations. Thirteen years’ experi- 
ence, record club member. Finest refer- 
ences. [Illinois or Missouri location pre- 
ferred. Presently employed. Box 1427, 
c/o Automotive News, Detroit 26. 


BUSINESS MANAGER - ACCOUNTANT, 
Florida. Fifteen years large GM dealer 
experience, taxes, controls; capable of 
complete management. College graduate, 
married, responsible and steady. Box 
1378, c/o Automotive News, Detroit 26. 


BUSINESS MANAGER - ACCOUNTANT. 
Middle age, married, college graduate, 
fifteen years automotive and seventeen 
years public accounting. General Motors, 
Packard and Chrysler experience. Imme- 
diately available. Box 1431, c/o Auto- 
motive News, Detroit 26. 


MANAGER, DMV office California, age 41, 
wants change to private auto industry 
in Los Angeles area. Twelve years’ ex- 
perience in registration work and office 
management. Bondable. Reply Box 1430, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER, age 44, can take 
charge of all departments. Nineteen 
years with Packard. Prefer south. Can 
buy into substantially. Box 1432, c/o 
Automotive News, Detroit 26. 


PARTS COUNTERMAN—Studebaker. Want 
to relocate. Do not prefer large city. 
Salary. Excellent references. 28 years 
old, reliable. Available July. Box 1422, 
c/o Automotive News, Detroit 26. 


ACCOUNTANT-BOOKKEEPER, experienced 
GM dealership accounting system. Com- 
plete financial statements, all phases 
daily operating controls. Very reliable, 
white, 35 years old, plenty of energy for 
good, efficient service. Desires position 
with sound, progressive firm. Box 1423, 
c/o Automotive News, Detroit 26. 














DEALERSHIPS AVAILABLE 


DEALERSHIP—Independent line. Estab- 
lished sixteen years, same owner, same 
line, in fastest growing city on west 
coast, $1,750,000 gross sales 1951, indus- 
try penetration 9% our territory, much 
greater potential. 18,530 square feet new 
modern buildings, 19,000 square feet 
paved lots. One of the most accessible 
and attractive agencies in west. Owner 
retiring. Price for property, buildings, 
equipment—$400,000. Plus parts, acces- 
sories, new and used cars if wanted— 
not compulsory. One half down. Further 
information on request. Write Box 1362, 
c/o Automotive News, Detroit 26. 


DEALERSHIP, middlewest location, han- 
dling one of ‘‘Big 3’’ car lines with GMC 
truck in addition. City of 10,000 agricul- 
tural community with hundreds of oil 
wells, many recent discoveries in area 
covered. Approximately 25,000 to handle 
and will take substantial part in sharp 
used cars—prefer Buicks, Cadillacs, De- 
Sotos. Building arrangements suitable on 








DEALERSHIPS AVAILABLE 


DISABILITY OF OWNER necessitates im 
mediate sale of prosperous direct dealer- 
ship in thriving northern Iowa com- 
munity where a crop failure is unknown 
Now handling Dodge-Plymouth, supple 
mented with popular tractor and severa 
excellent implement contracts. $250,000 
year volume. Bank references and finan- 
cial statements will verify consistent 
profitable operation even during slow 
periods. Wonderful location. Modern 
building and storage facilities, office 
shop equipment, machinery, etc., all new 
since war—still like new Sale price 
$39,000 plus inventory. No used cars 
unless desired. Entire operation, includ- 
ing experienced personnel, can be taken 
over without interruption of business- 
subject to factory approval. Box 1434 
c/o Automotive News, Detroit 26. 


ILLNESS REQUIRES SALE of dealership 
handling Dodge-Plymouth. In business 
over 30 years, wishes to retire. Excellent 
large trade territory. Located in Colo 
rado, growing county seat city of 8,000 
population. Grosses approximately $500. 
000 a year. Well equipped new building 
15.000 square feet. Used car lot adjoin- 
ing on highway U.S. No. 50. Long term 
lease if desired. Service wreoker, service 
truck, signs, equipment and parts inven- 
tory approximately $100,000. Terms on 
part can be arranged if desired. Buyer 
must qualify with factory. Shown to 
buyers with cash. No brokers. Box 
1352, c/o Automotive News, Detroit 26. 

















WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 
LEO J. KLEM 


411 Curtis Bldg. Detroit 2, Mich 





lease basis. Opportunity for indep 
income—not too expensive to operate in- 





dividually with minimum help, Good 

profit assured to a worker. Box 1404, 

c/o Automotive News, Detroit 26. 
DEALERSHIP, handling one of leading 


independents. Located in county seat of 
11,000. One of richest rural-urban areas 
in Illinois. New showroom. Well estab- 
lished. Business will pay for itself in 


two years. Last year’s gross business 
$400,000. Sell for inventory. Will lease 
building on agreeable terms. Buyer 


must qualify with the factory. If you 
don’t mean business, don’t waste our 
time. Box 1436, c/o Automotive News, 
Detroit 26. 





AUTOMOBILE DEALERSHIP 


Now 
Handling Lincoln-Mercury 


in western Pennsylvania city. Sales aver- 
age over $1,000,000 annually past five 
years. New modern building — 20,000 
square feet floor space. Will sell building, 
inventory and equipment or will consider 
lease. 
Box 1445, c/o Automotive News 
Detroit 26 





DEALERSHIP, now handling Ford. Well 
established with complete trained per- 
sonnel. 1951 sales over one million dol- 
lars, 130 car contract and well estab- 
lished truck business. Excellent location 
and facilities in industrial town of 10,000 
population in northwestern Pennsylvania. 
Owner must go to different climate for 
health. Will sell all or partial interest to 
party willing to operate business, if you 
can furnish limited capital. Box 1414, 
c/o Automotive News, Detroit 26. 





DEALERSHIP, now handling an. 
in western Nebraska on U. 
way No. 30. Handles 100 new y* SOO 


DEALERSHIP, now handling Studebaker, 
in Texas city of over 20,000. Trade ter- 
ritory of over 75,000. Gross sales over 
$300,000 a year. No real estate to buy 
and overhead very low. Wonderful cli- 
mate and only short distance from large 
lake and resort. Other interest requires 
so much of my time that I have this 
business priced right to sell. Box 1435, 
c/o Automotive News, Detroit 26. 

ILLNESS REQUIRES SALE of dealership 
handling Ford. This dealership has 400 
car potential—$75,000 to $100,000 year 
profit. Located in northern Indiana 
Long lease on building. Will inventory 
at over $100,000. Must have factory 
approval. Box 1437, c/o Automotive 
News, Detroit 26. 

GM DEALERSHIP in southwest, 
popular line of trucks. 








including 





equipment with excellent facilities for 
sale or lease. Confidential. Box 1289.! 
c/o Automotive News, Detroit 26. 

I HAVE ONE of the ‘Big Three’’ auto 


For further informa- 
tion write or call Mr. Caplan, Broker, 
145 Holcomb St., Hartford, Conn. Phone 
25794—-no reverse charges accepted. 

SEVERAL ‘‘BIG 3’’ AGENCIES in small 
towns in Illinois. Leonard J. Schrader, 
509% E. Green St., Champaign, IIl. 


DEALERSHIP WANTED 


WANTED—Half interest in ‘‘Big Three”’ 
dealership. Age 33, very active, family. 
good reputation. Experienced new and 
used car operations. $15,000 cash. Box 
1433, c/o Automotive News, Detroit 26. 


agencies for sale. 








Invoice parts and’ 





1S COMPETITION HURTING YOU? 


Am present dealer. Want to expand into Ford 
or GM with 400 or more units. Any territory. 
| have idle cash. What do you have? Replies 
confidential. 

Box 1415 


c/o Automotive News, Detroit 26 








used units per year. Good gas busi 
Averages 12,000 gallons monthly. _ Very 
prosperous community surr by 


BUSINESS OPPORTUNITIES 








wheat farmers and cattle ranchers. In 
1951, business grossed $446.000. Long 
term lease at very reasonable rates. 
Write Box 1413, c/o Automotive News, 
Detroit 26. 





DEALERSHIP FOR SALE, now handling 
Studebaker, located in best section of 
Chicago. 500 car franchise; 32,000 square 
feet with paved used car lot. Covers one 
block area. Building and equipment 3% 
years old. Twenty-seven years in busi- 
ness. Gross sales in 1951—$966,000. One 
of the finest setups in the country. Own- 
er retiring. $395,000 plus inventory. Box 
1444, c/o Automotive News, Detroit 26. 


FOR SALE: Small dealership, now have 
Chrysler - Plymouth and _ International 
farm machines franchises, in beautiful 
resort area of northern New England. 
Well equipped service department. lubri- 
torium, wrecker and well stocked parts 
department. Gross income 1951 well over 
$150,000. Box 1384, c/o Automotive 
News, Detroit 26. 








DEALERSHIP, HANDLING KAISER- 
FRAZER, General Motors trucks. Sales 
$160,000 year; busy town route twenty; 
attractive building — salesroom; fully 
equipped shop; gas station; acre lot; op- 
portunity for partners; sell with property. 
Apple Company, Brokers, Cleveland, Ohio. 








DEALERSHIP HANDLING STUDEBAK- 
ER. Busy Ohio town; attractive build- 
ing; modern equipped; excellent location; 
price $8,000, includes equipment—inven- 
tory. Apple Company, Brokers, Cleveland, 
Ohio. 





DEALERSHIP HANDLING BUICK. Sales 
$15,000 month; western Pennsylvania; 
town; modern type building; sales—serv- 
ice departments also gas station; excel- 
lent location; sell with property. Apple 
Company, Brokers, Cleveland, Ohio. 





AUTO AGENCIES 


Large, medium and small "Big Three'' auto 
agencies located throughout the United 
States. Write for brochure. 


DAVID JARET CO. 


Established Over 29 Years 
150 Montague wae Brooklyn 2, N. Y. 


er 2- 





OCEAN FRONT MOTOR COURT 
One of Daytona Beach's nicest, masonry, tile 
baths, tile roofs, nice owners home with two 
bedrooms, two baths. On 195! income, court 
will pay all expenses, pay interest and prin- 
cipal on mortgage and leave owner over 
$15,000 in cash. $70,000 cash down. Other 
excellent courts and hotels all over Florida 
HARRY G. ELMORE, JR., REALTOR 
Motel and Hotel Broker 
942 Edgewood Ave. Jacksonville, Fila 








DEALER SERVICES 
INVENTORY SERVICE 


s Accessories 
Large ry Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY eo INC. 
1831 E. 7 Chicago, Mlinois 
, See 5-8300 








INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham 
Michigan, or 4690 Newport, Detroit 
Phone Midwest 4-5355. 





INVENTORY SERVICE 
Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help 
confidential and unbiased. Certified reports 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for Ae vanadh details 


9900 TT ‘Detroit 27, "iene 





OWE? 3-6449 








CARS WANTED 
MG and JAGUAR, 1948-1952. Quote lowest 
price, exact condition. 500 mile radius 
Two Brothers Motors, 1755 Monroe, 








ter, 








our ee. _ 
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PARTS FOR SALE 





CARS WANTED USED CARS FOR SALE ACOESSORIES WANTED ANTIQUE CARS FOR SALE 














Oreawvi 


seonwrew:' Ow 











a 


\NTED—Five-passenger fleet cars, also | "oie a 1926. var 9,000 — 
seven-pass 1949-1951 DeSoto taxi- | miles. erfect condition—$200. Beikirch 
sabe, "usnoustnee or sedans. Describe | CROWN IMPERIAL GENUINE We Pa Bros., 160 Mt. Hope, Rochester, N. Y 
cars. Box 1438, c/o Automotive News, CHRYSLER | y - 

Detroit 26. LINCOLN-MERCURY ANTIQUE CARS WANTED 





USED CARS FOR SALE 








—AUTO— 
AUCTION 


—At— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 


1951 Model 8 Passenger Sedan 
Hydraguide Steering 
Fluid Torque Drive 
Electric Window Lifts 
Radio and Heater 
This car is brand new. 
Can be purchased $600 below the 
current dealer cost. 


Phone, Wire or Write 


C. S. Hamilton Motor Co. 


710 North Pearl Dallas, Texas 


PARTS 
$100,000 Stock 


Freight prepaid on order over $100 net 
Prompt delivery and express service 


ENSLEN & WELTER 
MOTORS, Inc. 


5920 Hohman Avenue Hammond, Ind. 
Call Shef. 8105 





anfifjen 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find reai action at 
both these auctions. 
R. D. WEST, PROP. 
Jos. E. Johnson Tex Rickard 
Auctioneers 














ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 


Upholstery Like New 
Buy Now at Low Prices 
1948-1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, Mgr. 
3ARATOGA 7-2300 


SHERWOOD 7-1700 








FIFTEEN 
1950 CHEVROLET 
4-Door 


SPECIAL 
TAXICABS 


Will sell one or a dozen. 


Phone 7887 


Ask for Mr. Barbre 


METROPOLITAN 
CHEVROLET CO. 


413 South Fourth, Springfield, Ill. 














ATTENTION! 
USED CAR BUYERS 


GOING NORTH? GOING SOUTH? 
Stop in at one of our two big lots 
in Richmond, Virginia — down where 
the south begins. 
Plenty of Fords, Chevrolets and 
Plymouths. 
Lot No. |—2024 West Braad St. 
Lot No. 2—Lombardy at Chamberlayne 
(On U.S. No. 1) 


COMMONWEALTH MOTORS, INC. 








'1O.K. AUTO 


AUCTION 


4305 Euclid Avenue 
Cleveland, O. 


WILL BE HELD EVERY 


Tuesday Noon 


Call MANNY or MARK 


For Reserved Numbers 


Phone Endicott 1-5757 
INSIDE SALE RAIN OR SHINE 


JERRY T. HALL, Auctioneer 











ATTENTION! 
USED CAR BUYERS 


wt currently have for sale a nice selection 
of low mileage 1950 and 195! Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 


These cars can be seen at— 
ROBINSON AUTO RENTAL, INC. 
Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA. 
|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 


Art Grandi, Auctioneer 
915 N. Illinois St. Phone Lincoln 5363 








AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
LB » OY. 
(For Dealers Only) 
EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 














PARTS FOR SALE 








BUICK 
WHOLESALE 
PARTS 
ONE OF THE EAST'S 
LARGEST INVENTORIES 


Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
“Buick's Largest Dealership" 
New York 19, New York 











OLDSMOBILE 


CADILLAC 
PARTS 


Write — Phone — Wire 
24-Hour Service 


South and Southwest 


ROUNTREE 
OLDS-CADILLAC CO. 


1309 Texas Ave., Shreveport, La. 
Phone 5-4421 

















BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 





Oldsmobile 


Parts 
24-HOUR-DELIVERY SERVICE 


WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-5600 











Genuine Studebaker Parts 


We Ship Anywhere — Wire, Phone, Write 
Any Scarce items - - Body Engine Parts 


NORTH SIDE MOTORS 





SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
ACT QUICKLY !! 


DEXTER MOTORS 
PARTS DEPT. 


Ist Ave. & 98th St. N.Y. C., N.Y. 
SAcramento 2-7600 

















BARDS KFUK SALE 

NEWEST SENSATION. Beautitul colored 
rubber-sidewali tires. Green, yellow, red, 
chartreuse. Special introductory offer. 
Royal Sales Co., 1121 N. 66th St., 
Philadelphia, Pa. 

TRUCKS FOR SALE 

4951 INTERNATIONAL semi-tractor and 
trailer. 20’ van type body, 1%-ton 
model L, 165-108 H.P. 8:25x20” tires, 
heavy duty springs, hydraulic brakes, 
2-speed axle, radio, hydraulic tail lift. 
9,100 miles, like new. Sell for $2,000 
less than cost. The F. E. Myers and 
Bro. Co., Ashland, Ohio, 

HAVE TWENTY-FOUR brand new 1951 
model Chevrolet cab chassis trucks, Two 
ton; two speed axle; 161’’ wheelbase; 
2—750x20 8-ply front and 4—825x20 10- 
ply rear. Price $2,140 each. F.O.B. here. 
Wire or write P, O. Box 762, Summer- 
ville, 8. C. 

1950 DODGE WRECKER, deluxe model 
with 515 E Holmes wrecker complete 
with 802 Holmes body. Fully equipped. 
Less than 3,000 miles, like new. Write 
or call Bill Fishel, Vandeventer Auto 
Sales, 717 S, Vandeventer, St. Louis, Mo. 
Phone Franklin 1750. 




















1949 NASH 2-ton wrecker with an Easton 
hoist. 13,000 miles. $1,995 — F.O.B. 














4232 Natural Bridge Davenport, Iowa. Bill Helms, Inc., 320 
LU 4860 St. Louis 15, Mo. Ripley St. 
NEW LINES WANTED 
COMPANY, SELLING to truck dealers, 
automobile dealers and accessory stores, 
desires additional lines. Write Dewey's, 
Genuine 9888 Park, Allen Park, Mich. 


Lincoln 
Mercury 
PARTS 


Fenders - Hoods - Doors 
Sheetmetal 


RAYMOND PEARSON 
MOTOR CO. 


1320 Louisiana, Houston 2, Texas 


Phone: At. 0451 








SHOP EQUIPMENT FOR SALE 
LUBRICATION EQUIPMENT. Alemite 
modern center island, 3 years old; 2 
chassis reels, 1 gear lube reel. Water, 
motor, oil and air outlets, guns and hoses 
complete with background. In excellent 
condition. Cost about $2,000. Sacrifice 
$350. Also piston pin reamer with motor 
complete—$50. Excellent condition. Car 
rocker for finding rattles and squeaks. 
Cost $140. Sacritice $50. Wagner brake 
tank bleeder—§$8. University Motor Sales, 








1971 Mass. Ave., Cambridge, Mass. 
Kirkland 7-1916. 
ONE CIRCO CHIEF DEGREASER, like 


new—$295. Two heavy duty brake shoe 
washer, ‘‘Rusco List’’—$565, like new— 
$349. Three Wagner brake cylinder hose 
and stand, complete $75. Urzi’s Drive-In 
Auto Supply, 98 E. San Salvador S&t., 
San Jose 12, Calif. 





FORTY-TWO PARTS - accessory tables. 
Complete with racks, brackets, glass. 
Excellent condition. Reasonable. Solicit 


inquiry. Box 1439, c/o Automotive News, 
Detroit 26. 





GLOBE GEARED electric automobile hoist, 
7,500 pound capacity. Excellent operat- 
ing condition. John Frame, Ford Dealer, 
Williamstown, N. J 











We Carry a Complete Line of 
PONTIAC PARTS 
Also parts for other GM cars. 
Shipped Anywhere 
Write, Wire or Phone 2-1454 
NELSON PONTIAC, INC. 
215 S. Main St. South Bend, Ind. 








We pay SPOT CASH for surplus 


CROSLEY PARTS 
ENGINES — ACCESSORIES 
WE CARRY THE LARGEST STOCK OF 
2 & 4 cyl. CROSLEY PARTS 


@ SHIPMENT SAME DAY @ 
PHONE — WRITE — WIRE 


SERVICE MOTORS 
“Largest Crosley Distributor in the East" 
581 HEMPSTEAD TPKE., ELMONT, L. |. 
Phone FLoral Park 4-3300 








Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 


GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 








AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 














ANTIQUE CARS FOR SALE 
ANTIQUE CADILLAC (believed to be 1902 
model). One-cylinder Leland Faulconer 
engine under the seat, chain drive, radi- 
ator in rear, everything original except 
radiator which appears to be a replace- 
ment, new tires four years ago which 
show no wear. Car was driven in a 
parade in 1946, has always been garaged. 
Will sell but prefer to trade for modern 
or antique guns of equal value. Contact 
H. A. Eudy, Eudy Motors, Lincoln-Mer- 
cury Dealer, Hendersonville, N. C. Phone 
3. 








WANTED—Mercer, Stutz, Roamer, or Dag- 
mar. Box 1440, c/o Automotive News, 
Detroit 26. 


MISCELLANEOUS 
POWERFUL—SAFE, Sharp brake lock, car 
or truck. Ask your jobber or write direct. 
The Sharp Manufacturing Co., Nelson- 
ville, Ohio, 











ENGINBD REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 


AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 
Guide Cables and $6 
BRAKE HOOK-UP...... 1 45 


Price includes Federal Excise Tax 
Meets all 1.C.C. requirements 





QUICK-TOW, Bumper- 


to-Bumper Tow Bar....... $19.50 


TRI-KING 3-Point Hook-Up 


Intra-State Tow Bar...... $42.50 


(Folding "V" Type) 











ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
WE STOCK PARTS 
Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
AN 3-8888 Nite 4-4485 
DE 2-0700 )DO 32-8373 
40 South Clinton St., Chicago 6, Illinois 











ONE SHOT 
BILL COLLECTOR 


Why bother with long drawn out, step by 
step ‘‘Reminders."' Collect your past due 
accounts receivable easily with our “ONE 
SHOT BILL COLLECTOR." It's worth a try. 


Your money refunded if not satisfied. 


Send your check today for $15 to 


THE MEDFORD COMPANY 


648 Superior Avenue Dayton 7, Ohio 








AUTO DRIVING SCHOOL 
Equipment — Supplies 


Complete dual controls with or 
without two steering wheels. 


SAFE DRIVING INSTITUTE 
119 Snow St. Providence 3, R. I. 


AREOLA RINE SS TOT E 
YOU CANNOT MATCH 
THE ENTIRELY NEW 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS 


NO ADAPTORS NECESSARY 
Meets |.C.C. Strength Requirements 


FACTORY $ 85 Federal Tax 
NET PRICE Included 





Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 

















New Subscription Order: 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [[] or send bill [_] 
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| Now-International Roadliners 
meet the 45-foot limit 
with 35-foot semi-trailers! 


Made possible by new “102 Space-Saver”’ Feature 


New ‘102 Space-Saver’’— 102” from front bumper to rear of cab 
18” clearance between cab and semi-trailer 
120” or 10 ft. 


35 ft. semi-trailer 
45 ft. overall length 


This sketch shows you how it’s done 
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International has just shaved off the last 6 inches 
that stood between truck operators and coast-to- 
coast hauling with conventional tractors. 


There’s no change whatsoever in the room, com- 
fort, safety and maneuverability that have made 
International trucks with COMFO-VISION CAB 
so popular with drivers. 


Operators get the economy of a conventional- 
type tractor with maximum trailer payload space 
previously available only with COE or cab-forward 
type tractors. They get the performance that has 


International Harvester Builds McCormick Farm Equipment and Farmall Tractors . . . 








kept International first in heavy-duty truck sales 
for 21 straight years. And they meet the 45-foot 
highway limit right on the nose! 


International Roadliner tractors with the ‘102 
Space-Saver” feature are factory built units, and 
are available in four and six-wheel models, L-185 
to LF-195, from 42,000 to 55,000 pounds GC W. They 
furnish more proof that International Truck Dealers 
and Branches get the sales opportunities first. 


INTERNATIONAL HARVESTER COMPANY + CHICAGO 


9 
Motor Trucks . . . Industrial Power . . . Refrigerators and Freezers F% 


INTERNATIONAL «~ TRUCKS 


"Standard of the Highway” 











